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Name of the 

Author
Title of the Journal Year of Publication DOI

Whether Peer Reviewed 

(Yes/No)

If Group II UGC 

Care List 

Publication, Please 

provide CARE ID

Online travel review posting intentions: a social exchange 

theory perspective
Prof. Deepak Raj Leisure 2021

https://doi.org/10.1080/14927713

.2021.1924076

Investigating the relationship between experience, well-being, 

and loyalty: A study of wellness tourists

An Examination of the Effect of Tourist Emotional Experience on Place 

Attachment
Prof. Parikshat 

Singh Manhas
International Journal of Technology and Management 2022

https://www.utamu.ac.ug/ijotm/ind

ex.php/ijotm/article/view/103 

Impact of Ceasefire Violation on Tourism and Local 

Community in Jammu and Kashmir (UT). 

Prof. Parikshat 

Singh Manhas

JOHAR – Journal of Hospitality Application & 

Research
2022

Role Of Social Entrepreneurship In Building Craftsmanship At Conflict - Hit Tourist Destinations: A Content Analysis. 
Prof. Parikshat 

Singh Manhas

AVAHAN- A Peer Reviewed International Journal on 

Hospitality and Tourism Research
2021

Examination of Impact of Responsible Tourism Practices on 

Quality of Life of Destination Communities. 

Prof. Parikshat 

Singh Manhas
GeoJournal of Tourism and Geosites 2021

https://doi.org/10.30892/gtg.362spl

17-699 

The Spillover Effect of Airport Service Experience on 

Destination Revisit Intention

Prof. Parikshat 

Singh Manhas
.Journal of Hospitality and Tourism Management 2021

https://doi.org/10.1016/j.jhtm.2021.

06.001 

Organisational commitment, talent management and 

performance in hospitality industry. 

Prof. Parikshat 

Singh Manhas
Journal of Tourism, Hospitality & Culinary Arts 2020

https://ir.uitm.edu.my/id/eprint/67

405

Wellness and spa tourism: finding space for Indian Himalayan 

spa resorts

Prof. Parikshat 

Singh Manhas
International Journal of Spa and Wellness 2020

https://doi.org/10.1080/24721735.2

020.1819705 

Strategic Role of Religious Tourism in Recuperating the Indian 

Tourism Sector Post-COVID-19

Prof. Parikshat 

Singh Manhas

The international journal of religious tourism and 

pilgrimage
2020 https://doi.org/10.21427/ka25-fq52 

Identifying the dimensions of customer experience in hospitality 

and tourism industry

Prof. Parikshat 

Singh Manhas

South Asian Journal of Marketing & Management 

Research
2019

https://doi.org/10.5958/2249-

877x.2019.00053.5

A Comparison Study on Tourists’ Perceptions of and Intentions 

to Visit Different Cultural Regions-The Case of Tibet

Prof. Parikshat 

Singh Manhas

Journal of the Association of Korean Photo - 

Geographers,
2019 10.35149/jakpg.2019.29.1.007

An empirical approach to investigate the impact of tourism on 

peace initiatives: Communitarian perspective

Prof. Parikshat 

Singh Manhas
International Journal of Development and Conflict 2019

http://www.ijdc.org.in/uploads/1/7/

5/7/17570463/6_manhas.pdf 

Prof. Parikshat 

Singh Manhas
Administrative Sciences 2022

https://doi.org/10.3390/admsci1203

0098  

CROSS-CULTURAL DIVERSITY IN TOURISM BUSINESS 

OPERATIONS: FINDING SPACE FOR STRATEGIC 

PARTNERSHIP AMONGST THE NATIONS (INDIA-EU).

Prof. Parikshat 

Singh Manhas

Consortium Journal of Hospitality & Tourism 2022 http://www.hospitalityhbcu.org/jo

urnal.html 

https://www.utamu.ac.ug/ijotm/index.php/ijotm/article/view/103
https://www.utamu.ac.ug/ijotm/index.php/ijotm/article/view/103
https://doi.org/10.30892/gtg.362spl17-699#
https://doi.org/10.30892/gtg.362spl17-699#
https://doi.org/10.1016/j.jhtm.2021.06.001#
https://doi.org/10.1016/j.jhtm.2021.06.001#
https://ir.uitm.edu.my/id/eprint/67405#
https://ir.uitm.edu.my/id/eprint/67405#
https://doi.org/10.1080/24721735.2020.1819705#
https://doi.org/10.1080/24721735.2020.1819705#
https://doi.org/10.21427/ka25-fq52#
http://dx.doi.org/10.35149/jakpg.2019.29.1.007#
http://www.ijdc.org.in/uploads/1/7/5/7/17570463/6_manhas.pdf#
http://www.ijdc.org.in/uploads/1/7/5/7/17570463/6_manhas.pdf#
https://doi.org/10.3390/admsci12030098
https://doi.org/10.3390/admsci12030098


Inbound Tourism Influenced by Social Media: An Indian Case 

Study.

Prof. Parikshat 

Singh Manhas
Journal of Tourism Theory and Research 2019

 https://doi.org/10.24288/jttr.4669

38 

Examining the Impact of Perceived Risk perceptions on 

Intentions to Travel by Air: A Comparison of Full Service 

Carriers and Low Cost Carriers

Prof. Parikshat 

Singh Manhas
Journal of Air Transport Management 2018

https://doi.org/10.1016/j.jairtraman

.2018.05.005 

Tourism Endorsement in Sacred Jammu & Kashmir: A 

Research on Peace and Tranquility

Prof. Parikshat 

Singh Manhas
Journal of Tourism and Management Research 2018

https://doi.org/10.26465/ojtmr.201

8319505 

It's Not Just About Money in Peer-To-Peer Accommodation: 

Examining Residents' Intentions Using Motivation-Opportunity-

Ability Theory

Dr. Anil Gupta Tourism 2022 https://doi.org/10.37741/t.70.4.4

User Attitude Towards E-learning Platforms: An Insight 

Through the Expectation Confirmation Model and the 

Affordance Theory Lens

Dr. Anil Gupta FIIB Business Review 2022
https://doi.org/10.1177/231971452

21130666 

Switching to Peer-to-Peer Accommodation (P2PA) amidst 

pandemic:  An Extended Push-Pull-Mooring Model Perspective 

from Emerging Economy. Submitted to Journal of Hospitality 

and Tourism Management

Dr. Anil Gupta Journal of Hospitality and Tourism Insights 2022
https://doi.org/10.1108/jhti-01-2022-

0008 

Exploring the Switching Intention of Patients to Online Health 

Consultations Platforms: Blending Inertia with 

Push–Pull–Mooring Framework. 

Dr. Anil Gupta Journal of Asia Business Studies 2022
https://doi.org/10.1108/jabs-02-

2021-0066 

Online travel review posting intentions: a social exchange 

theory perspective
Dr. Anil Gupta Leisure 2021

https://doi.org/10.1080/14927713.2

021.1924076

From technology adoption to consumption’: Effect of pre-

adoption expectations from fitness applications on usage 

satisfaction, continual usage, and health satisfaction

Dr. Anil Gupta Journal of Retailing and Consumer Services 2021
https://doi.org/10.1016/j.jretconser.

2021.102655 

Determinants of Tourists’ Site-Specific Environmentally 

Responsible Behavior: An Eco-Sensitive Zone Perspective
Dr. Anil Gupta Journal of Travel Research 2021

https://doi.org/10.1177/004728752

11030328 

How pre-adoption expectancies shape post-adoption 

continuance intentions: An extended expectation-confirmation 

model.

Dr. Anil Gupta International Journal of Information Management. 2020
https://doi.org/10.1016/j.ijinfomgt.2

020.102094 

Social comparison and continuance intention of smart fitness 

wearables: an extended expectation confirmation theory 

perspective

Dr. Anil Gupta Behaviour and Information Technology 2020
https://doi.org/10.1080/0144929x.2

020.1748715 

Pro-environmental behaviour among tourists visiting national 

parks: application of value-belief-norm theory in an emerging 

economy context.

Dr. Anil Gupta Asia Pacific Journal of Tourism Research 2020
https://doi.org/10.1080/10941665.2

020.1774784 

Pro - environmental behaviour of adventure tourists: an 

applicability of value belief norm theory
Dr. Anil Gupta Tourism : An International Interdisciplinary Journal 2019 https://hrcak.srce.hr/file/328988 

What motivates posting online travel reviews? Integrating 

gratifications with technological acceptance factors
Dr. Anil Gupta Tourism and Hospitality Management 2019 https://doi.org/10.20867/thm.25.2.5 

Consumer adoption of smartphone fitness apps: an extended 

UTAUT2 perspective
Dr. Anil Gupta Journal of Indian Business Research  2019

https://doi.org/10.1108/jibr-05-

2018-0158

https://doi.org/10.1016/j.jairtraman.2018.05.005#
https://doi.org/10.1016/j.jairtraman.2018.05.005#
https://doi.org/10.26465/ojtmr.2018319505#
https://doi.org/10.26465/ojtmr.2018319505#
https://doi.org/10.37741/t.70.4.4#
https://doi.org/10.1177/23197145221130666#
https://doi.org/10.1177/23197145221130666#
https://doi.org/10.1108/jhti-01-2022-0008#
https://doi.org/10.1108/jhti-01-2022-0008#
https://doi.org/10.1108/jabs-02-2021-0066#
https://doi.org/10.1108/jabs-02-2021-0066#
https://doi.org/10.1080/14927713.2021.1924076#
https://doi.org/10.1080/14927713.2021.1924076#
https://doi.org/10.1016/j.jretconser.2021.102655#
https://doi.org/10.1016/j.jretconser.2021.102655#
https://doi.org/10.1177/00472875211030328
https://doi.org/10.1177/00472875211030328
https://doi.org/10.1016/j.ijinfomgt.2020.102094
https://doi.org/10.1016/j.ijinfomgt.2020.102094
https://doi.org/10.1080/0144929x.2020.1748715
https://doi.org/10.1080/0144929x.2020.1748715
https://doi.org/10.1080/10941665.2020.1774784
https://doi.org/10.1080/10941665.2020.1774784
https://hrcak.srce.hr/file/328988
https://doi.org/10.20867/thm.25.2.5


Like it but don’t comment: Manipulating the engagement of 

sports fans in social media.
Dr. Anil Gupta

International Journal of Sport Management and 

Marketing
2018

https://doi.org/10.1504/ijsmm.2018

.10014078 

Concurrent Sponsorships: Implications for Sponsoring Brands 

and Sponsored Property
Dr. Anil Gupta

Marketing Intelligence and Planning, Vol. 36, Issue 6, 

pp. 633-645
2018

https://doi.org/10.1108/mip-02-

2018-0042 

What Determines Tourist Adoption of Smartphone Apps? An 

Analysis based on the UTAUT-2 Framework
Dr. Anil Gupta Journal of Hospitality and Tourism Technology, 2018

https://doi.org/10.1108/jhtt-02-

2017-0013 

Engaging consumers in the digital era: An analysis of official 

tourism Facebook pages in India. Tourism
Dr. Anil Gupta Tourism : An International Interdisciplinary Journal 2018 https://hrcak.srce.hr/197384 

https://doi.org/10.1504/ijsmm.2018.10014078
https://doi.org/10.1504/ijsmm.2018.10014078
https://doi.org/10.1108/mip-02-2018-0042#
https://doi.org/10.1108/mip-02-2018-0042#
https://doi.org/10.1108/jhtt-02-2017-0013#
https://doi.org/10.1108/jhtt-02-2017-0013#
https://hrcak.srce.hr/197384#

