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Section A: 

International Business Environment: An overview of International Business 

Environment, Analysis of Global Environment, Managing the multinational Enterprises- 

Problems and Potential- Multinational Service Organizations. Rise of new Economies 

like Brazil, Russia, India and China (BRIC) and Association of Southeast Asian Nations 

(ASEAN) Countries. Trade Blocks, Types of Integration- Theory of custom Union, 

European Union, Regional Groupings, SAARC and SAPTA. 

Managing International Technology Transfers, Foreign Direct Investment (FDI), Types 

of FDI, Policy Framework to Promote Foreign Direct Investment and FDI Trends in 

India. 

Cross Culture/ Diversity and International Human Resource Management:  

Culture:, Foundations of Culture, Cultural Orientations, Elements of Culture, 

International Dimensions of Organizational Behaviour: Managing Across Cultures, 

Understanding and Managing Individual Behaviour: Individual Differences and Work 

Behaviour, Attitudes, Emotions, Personality, Perception, Attitudes, Learning, Motivation. 

Leadership across cultures. Self Growth and Interpersonal Effectiveness: Transactional 

Analysis; Fundamentals of Cross-Cultural Interaction: Social Cognition, Stereotypic 

Expectations, and Differential Attributions; Cohesiveness and Diversity, Organization 

Structures and Design: Cultural influence on Organizational Design 

International HRM, Definition, concepts and approaches. Forms of international HRM. 

The comparative nature of HRM. Differences between domestic and international human 

resource management. HR contribution towards global strategic alliances, International 

recruitment and selection, Expatriation and repatriation-issues and concerns. Cross 

Cultural Training. Performance management in multinational corporations and 

international assignees-evaluation issues and guidelines, Approaches to international 



compensation. Managing people in international context- India, China, Japan, EU, USA, 

UK. Research in HRM. 

International Marketing Management and Consumer Behaviour: Concept of 

International Marketing; Differences between International and Domestic Marketing; 

Local Responsiveness Vs Global Integration Grid; Marketing in Transitional Economies 

and Third World Countries; International Market Entry Strategies. International Product 

Positioning, International Product Life Cycle; Brands in International Market. Grey 

Market goods; Transfer pricing; Global Pricing Policy; Global Advertising and Branding. 

International Marketing Channels. 

Consumer Behaviour Models; EPRG Framework for understanding Global Consumer ; 

Culture as Key Determinant of Consumer Behaviour - Wallace's Theory; Cultural 

Reinforcement. International Consumer Involvement in Purchase Decision, Diffusion of 

innovations in different Global Markets; Consumer Motivation; Personality and Self 

Concept; Consumer Perception; Consumer Learning; Consumer Attitude Formation and 

change; Life Style Marketing. 

International Financial Management and Financial Markets: Concept of 

International Financial Management, International Financial Environment; Balance of 

Payment Framework; Different types of Risks in International Transactions, Forward 

Contracts, Future Contracts, Options and Swaps, Techniques of Foreign exchange Rate 

Projection, Foreign Exchange depreciation. Multinational Capital Budgeting, Acceptance 

Criteria in Foreign Investments:_International Mergers and Acquisitions; Sources of 

Financing of International Trade. 

International Financial Institutions: World Trade Organisation (WTO), International 

Monetary Fund (IMF), International Bank for Reconstruction and Development(IBRD), 

International Financial Corporation (IFC) and International Development Association 

(IDA), Asian Development Bank (ADB). Special Drawing Rights (SDR). 

 

 

 

 

 

 

 



SECTION B: 

An overview of Research Methodology; Research Process; Scales and Measurements - 

Rating Scales, Attitude Scales, Thurston Scale, Likert scales, Hypothesis - Basic 

concepts, Semantic Differential scale; Questionnaire Design and Survey Research - 

Methods of data collection- Interviews, observation, schedule, Questionnaire; Other 

Methods of Data Collection and measures of Central Tendencies. 

Designing Qualitative Research - Literature Review, Research Questions and Purpose, 

Qualitative Data Collection, Qualitative Analysis. Quantitative Research - Research 

Hypotheses; Type I and Type II errors, One tailed and Two tailed tests, Tests of 

significance for Attributes; Tests of significance for Variables; Chi square test of 

independence and goodness of fit; F - Tests. 

Correlation - Meaning, Significance and Types; Karl Pearson coefficient of correlation; 

Spearman's rank correlation method; Regression Analysis - Introduction, Uses and 

Types; Simple Linear Regression Model; Regression Coefficients; Regression Equations; 

Standard Error of Estimate; Coefficient of Determination; Analysis of variance 

(ANOVA), One way and Two Way Classification. 

Plagiarism: Concept and implications; Ethical issues in research; Basic concept of 

sampling and types of sampling, sampling design, sampling and non-sampling errors, 

Sample size determination: Criteria of choosing an appropriate sampling method; 

Designing and pretesting of questionnaire; Scaling techniques; Method of data collection, 

Processing of data, Validity and reliability of data. 

Marketing Research - Framework for International Marketing Research; Demand 

Forecasting - Consumer Survey Methods, Opinion Poll Methods, Trend Projection 

Methods, Perceptual Mapping; Human Resource Research Methods - Human Resource 

Accounting and Audit Research - HR Valuation Methods; HR Scorecard, HR Audit 

Research and Cross Cultural Research. 

 

 



 


