(NAAC ACCREDITED ‘A ++ GRADE UNIVERSITY)
Baba Sahib Ambedkar Road, Jammu-180006 (J&K)

Academic Section.
Email: academicsectionjuld@gmail.com

P

NOTIFICATION
(26/May/Adp./6F)

In supersessmn to this office Notification No. F.Acd./I1/26/580-604 dated 22. 04 2026, It is
hereby notified for the information of all concerned that the Vice-Chancellor, in anticipation of the
approval of the Academic Council, is pleased to authorize the following:

a). The e)qstlng syllabi and Courses of Studies of Bachelor in Business Administration
(BBA) Four Year Innovative Undergraduate Programme. (Design Your
Degree) of Semester-V as notified vide no. F.Acd./Il/25/12005 -018 dated
04.11.2025 is applicable for the academic session 2025-2026 only.

b) Adoption of the revised syllabi and courses of study of Bachelor in Business
Administration (BBA) Four Year Innovative Undergraduate Programme
(Design Your Degree) of Semester V and VI (as given in the annexure) for the
examinations to be held in the years as per details given below:-

Subject Semester For the examinations to be
' held in the year
Business Administration (BBA) ]
(Design Your Degree) ~ Semester-V December 2026, 2027 and 2028
Lo ’ Semester-VI May 2026, 2027 and 2028

The Syllabi of the courses are also available on the University website:
www.jammuuniversity.in- ' ‘ ‘

Sd/-
DEAN ACADEMIC AFFAIRS

No. F. Acd/II/26/ é F

Dated: D] vt

Copy for information and necessary action to:-

1. Director/Convener, Board of Studies in Design Your Degree
.All members of the Board of Studies.
C.A. to the Controller of Examinations
. Director, Computer Centre, University of Jammu
Joint Registrar/Deputy Registrar/Asst. Reg1strar (Conf. / Exams UG)
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Joint Reg'istral?é cademic)
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UNIVERSITY OF JAMMU

COURSE STRUCTURE OF BACHELGR IN BUSINESS ADMINISTRATION (BBA)
UNDER DESIGN YOUR DEGREE (DYD)

SEMESTER V (36 credits) L
SNO | Course Code Course Title No. of | Course L-T-P/EL | Total Marks |
: : Credits type | o :
1 UMIDBT-511 Principles and 4 Major 3-0-1 © 100
' Practices of - | : o
Management and -
Organization
; Behaviour .
L2 UMIDBT-512 Financial : - 4 Major 3-0-1 - 100
T Accounting - coor
3 0 UMJDBT-513 Marketing 4 - Major 3-0-1 100 . .
e ‘ Management _ :
4 | UMIDBT-514 Business N 4 Major 3-0-1 100
- Economics "} _ ' -
5 | UMJDBT-515 Legal and Ethicai | 4 Major - 3-0-1 - 100
S o Issues in Business- _ o
6. | UMIDBI-516 Summer Internship /| 4 Major 0-0-4 100
7 | UMJIDBP-51 7% Project 1 6| Major 0-0-6 - 150
-8 | UMJDBP-518%* Project 2 6 Major 0-0-6 150
o SEMESTER VI (32 credits) T
5.NO | Course Code Course Title | No.of | Course | L-T- ' Total Marks . | -
| BRI . | Credits | type P/EL S T
1 UMIDBT-611 | Human Resource |- 4 Major | 3-0-1 100
R Management : - e
22 UMIDBT-612 - Operations 4 | Major 3-0-1 100
‘ el Management | N . S
3 | UMJDBT-613 Financial = - |- .- 4 Major 3-0-1 100
B o _Management | ’ R
4. 1 UMIDBT-614 Business = 4 Major 3-0-1 100
' S Environmentand'{ .~ " '
Rl AR Public Policy - |. - -
5 | UMIDBT-615 | Innovationand |- 4 ‘Major | 3-0-1 100
L Entrepreneurship N ’
6. | UMJDBP-616%+* Project1- " | 6 | Major | 0-0-6 150
7. | UMJDBP-61 7%+ Project2 | 6 Major | 0-0-6 150

% Guidelines Attached

AL Lecture, *T- Tutorial, *P /EL- Practical / Experiential Learning







UNIVERSITY OF JAMMU

UNDER DESIGN YOUR DEGREE (DYD)

COURSE STRUCTURE OF BACHELOR IN BUSINESS ADMINISTRATION (BBA)

SEMESTER VII (32 credits)

S.NO Course Code Course Title ~ No. of Course | L-T-P/EL - Total Marks
’ Credits type
1 - UMJDBT-711 Strategic 4 Major 3-0-1 100
3 Management: :
2 UMIDBT-712 Consumer 4 Major 3-0-1 100
: Behaviour '
3 UMIDBT-713 HRD Systems 4 Major 3-0-1 100
N & Strategies : N
4 UMIDBT-714 Financial 4 Major 3-0-1 - 100
: Markets and " : o
: : Services o
5 UMIDBT-715 Logistics and : .4 Major 3-0-1 100
' ' Supply Chain | . | !
, Management B -
6. | UMJDBP-716%% Project 1 L6 Major 0-0-6 150
7. UMIDBP-717%% Project 2 0 Major 0-0-6 150
. SEMESTER VIII (Hons) (32 credits)
SN Course Code Course Title | No.of Course | L-T-P/EL Total Marks
: . Credits type -
| UMIDBT-811 Project 4 Major 3-0-1 100
, L , Management
-2 UMJDBT-812 Business 4 Major 3-0-1 100
- : : ‘ Research - B -
, Methods - '
3. UMIDBT-813 Marketing of -4 Major 3-0-1 100
Ny Services . * S
-4 | UMIDBT-814 | International - 4 Major 3-0-1 100
L Financial . -'
‘ - Management | . LT
5 UMIDBT-815 Negotiation g Major 3-0-1 100
L ' Skills , _ . -
6 UMIDBP-816%* Project 1 6 Major 0-0-6 150
7 | UMJDBP-817%* Project 2 6 Major 0-0-6 150
. SEMESTER VIII (Research) (20 credits) :
S.NG Course Code - Course Title “Mo.of | Course L-T-P/EL | Total Marks .
_ _ Credits | type ' '
1 UMIDBT-811 Project 4. Major 3-0-1 © 100
. Management o
2 - UMIDBT-812 Business - |, 4 Major 3-0-1 100
' Research o :
_ Methods . !
3 UMJDBP-818 Reséarch.Project ".e12 Major 0-0-12 300

*Le Lecture, *T- Tutorial, *P/EL- Practlcal / Experlemml Learnmg

ki Gu;{de!ums Attm,hedi







'UNEVERWTY OF JAMMU

(. (N 'RSE STRUCTURE OF BACHELOR IN BUSINESS ADMEN!@T‘RATEGN mBA)’ (hm‘&w@
UNDER BESIGN YOUR I)f(rRFE (DYD) '

I | B |

SEMESTER V (36 credits)

| S.NO I Course

! i C ourse Code Course Title No. of L-T-P/EL f Total Marks I
b o Credits | type -
-1 | UMIDBT-511 Principlesand |- 4 [ Major 3-0-1 _ 100
i o ' Practices of ‘ - o
| | Management and _ ' '
| . Organization S
] Behaviour ‘ o ' o
2| UMKDBT.S(Z.! Financial / 4 ( Major ( 3-0-1. ) 100 J
| Accounting ' o -
30 UMJDBT-513 ) Marketing } 4 ) Major ; 3-0-1 ! 100
, f Management , : B T R : )
47 {MJDRT 5:4[ Business } 4 ; Major [ 3-0-1 | - 100
( Economics . . ' R LR R
‘5,} E UMJDBT&:E Legal and Ethical 4 ( Major / 3-0-1 | 100
Issues in Business L L o
6@ : LMJDBI—&' 6 | . Internship 4 | Major | 0-0-4 - | 100
_%. | UMIDBP-5iw | Project 1 6 | Major | 006 150
8 { UMIDBP-Sie* | Project2 | 6 | Major| | 006 | 150
T SEMESTER Vi (32 credits) » g
,1' 5.NO If (”oume Code Course Title ‘No. of | Course LT ; Tomﬁ Marks
| - - Credits type | P/EL
} 1 { UMJDBT 611 | Human Resource 4 l Major 3-0-1 /
, | Management ‘
2. I UMJDBT 612 l Operations ! 4 ) Major | 3-0-1 l 100
Management ‘ o S
|3 ’ LMFDBT 5i3 , Financial } 4 ! Major | 3-0-1 100
L Management ' S
, g UMJDBT—&M Business 4 Ma;or f 3-0-1 ,100 a
i L Environment and ! R
, B : Public Policy "  e
7| UMIDBT-6t5 | Innovationand | 4 ( Major | 3-0-1 ; 1‘00 |
I Entrepreneurship . _
6| UMJDBP 616%* | Project 1 _ 6 | Major | 006 | 150
! U MVDBP l“’f” | Project 2 6 I Major | 0-0-6 | 1800

*E Le»cture +T. Tutorial, *P/EL- Practwaﬂ/hxpm nentldl Learning
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UNIVERSITY OF JAMMU

UNDER DESIGN YOUR DEGREE (DYD)

COURSE STRUCTURE OF BACHELOR IN BUSINESS ADMINISTRATION (BBA) ( &W)AUJ)

SEMESTER VI (32 credits)

© #L- Lecture, *T- Tutorial, *P /EL- Practical / Experiential Learning

% Guidelines Attached

&/% me/}_{\t\\f

S.NO |, Course Code Course Title | No. of Course | L-T-P/EL Total Marks
T “Credits type
1 UMJDBT-711 Strategic 4 Major 3-0-1 100 -
i} Management T
2 UMIDBT-242 Consumer 4 . Major 3-0-1 100
o Behaviour o
3 UMJDBT-743 HRD Systems 4 Major 3-0-1 100
R & Strategies :
4 UMJDBT-7/4 Financial 4 Major - 3-0-1 100
: Markets and '
Services - :
5 UMIJDBT-715 Logistics and 4 Major 3-0-1 100
3 Supply Chain ‘
Marnagement
6. | UMIDBP-71&"%* Project 1 6 ‘Major 0-0-6 150
7. | UMJDBP-713-%* Project 2 ' 6 Major 0-0-6 150
» SEMESTER VIII (Hons) (32 eredits) v .
S.NO | 'Course Code Course Title No. of Course L-T-P/EL Total Marks
e . o ~ Credits type o '
1. | 'UMJIDBT-8i1 Project o4 Major 3-0-1 100~
o - Management '
2 UMIDBT-8%2 Business 4 Major 3-0-1 100
Research '
N Methods , o
.3 UMIDBT-843 - Marketing of 4 Major 3-0-1 100
5 Services i . 5
4 UMJIDBT-804 International 4 Major 3-0-1 100
' Financial ' : '
Management 5
5 UMJDBT 815 Negotiation | - 4 Major 3-0-1 100
L Skills
6 UMJDBP 815** Project 1 6 - Major 0-0-6 150
7 UMIDBP-8 [ Project 2 6 Major 0-0-6 150
‘ _ C SEMESTER VIII (Research) (20 credits) : .
S.NO | ' Course Code Course Title No. of Course | L-T-P/EL Total Marks
| : : Credits type -
-1 | UMIDBT-841 Project 4. Major 3-0-1 100
' Management S i
2 | UMJDBT-8t2 Business 4 Major 3-01 100
T UL S Research T .
‘ Methods .
3 UMJDBP-8i% | Research Project 12 Major - 0-0-12 300




o v University of Jammu : .

* L Four Year Innovative Undergraduate Program ' \

S (Design Your Degree) N
Bachelor In Business Administration (BBA) (Revised) =~ . . N

- Semester V : o :

(For the session 2026, 2027 and 2028)

Course Code: UMJDBT-511 Course Title: Principles and Practices of
: : : Management and Organization Behaviour
Credits: 04 ' Maximum Marks: 100
Contact Hours:60 ‘ Internal Evaluation: 40
: ‘ External Evaluation: 60

Course Description
This course aims to provide an integrated overview of management principles and
organizatiohal behaviour (OB) concepts essential for effective functioning 'in modern
organ-izations.‘lt covers foundational topics of management and core r'nahagér'ial'functions. and
e'sssen,ﬁal, QB _topics _including' peréonality, motivation, leadership, group .dyﬁamic‘s., ‘énd o
ofgahizationa! culture. The course emphasi_zés understanding human behavior ina wor‘kpléc'e |
- setting .and -how management practices inﬂ“uence“employee performanc'e‘,. Saﬁsfaétion, and
productivity. T hrough. case studies, group discussions, and practical examples, 'stﬁdénts will

develop critical th‘inking and decision-making skills relevant to real-world business contexts.

.

Course Objectives: . _
1. Uhdérstand the core concepts, nature, and significance of management in organizations.
2. Comprehend the fundamental managerial functions: planning, c;rganizj'ng, : stéffing, :
direcﬁting;' and .controlling. |
v : Analyze' ‘irkidiv'i»dual and group behavior -kwithin organizations to identify vfactors that -
‘f.infiuénce‘perception, a;ttitude,vpersonality, motivation, and performance of ivndiy'iduals.
4. :’Exafmirie; the role of leadership, organizational culture, and structure in'shaping erﬁp.ioyee ‘

behavior and organizational effectiveness.

'COUrSe Out?co‘m'es:. | , ' B o T
Onfsuccésvs'ful completivon of this course. students will be able to: ST
1. Define and e“xplain the principles and func!tiohs of management.
2. Apply management functions to managerial scenarios.

3. Cfitically assess individual and group behaviour in organizational contexts using

=Ty Loy ¥ B




University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bach&lor In Business Administration (BBA) (Revised)
Semester V .
(For the session 2026, 2027 and 2028)

‘Cou‘rs‘c Code: UMJDBT-5(1 Course Title: Principles and Practiées of

I ‘Management and Organization Behavmur
Credits: 04 Maximum Marks: 100

-Contact Hours:60 - Internal Evaluation: 40 -
‘ External Evaluation: 60

approprlate analytlcal tools '
4. Identlfy motivational strategiés and leadershlp styles suitable for different orgamzatlonal

scenanos and design interventions for managing change and resolving conflicts..

CoursevCOnténté . |

- Mo'c‘luleyl:‘ Irgtrqduction to Management

Mahagément& ‘thvo\ughts; Ma‘nagement levels; Management skills,  Social requnéibility k’ of
© managers, Managerial Ethics.

Modulé II: Functions of Managem‘ént

Planning; Organising; Staffing; Directing; Controlling.

Module ITI: Organisational Behaviour

Organizational behaviour models: Cognitive framework, Behaviouristic framework and - Socnal
’cogmtlve framework; Individual Behaviour: Perception, Attntude and Personahty
- Module IV: Group Behavior and Orgamsatlonal Dynamics . k

_ Group Behaviour: Motivation, Lea_dershlp, Group dynamics, Stress and Conﬂict; Of’gahisatk’)nal ‘

dynamics: Organisational culture, Organisational change, Organisational power and politics.

i

" Guidelines for Assessment and Evaluation
. For |
 Semesters V - VIII of FYUGP (DYD)

1 Assessment and Evaluation Model
© Peatures of this Model of Assessment and Evaluation are:

e Domain knowledge: Tested through class tests and end-sem examination.
Creativity: Assignments, seminars, open-ended examination questions. ' o
e Hands-on experience: Practical tasks and project work to build real-world problem-solving skills.

w2 W bW we BTy



University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor In Business Administration (BBA) (Revised)
Semester V
(For the session 2026, 2027 and 2028)

Course Code: UMJDBT-511 , Course Tltle Principles and Practices of

; Management and Organization Behavmur '
Credits: 04 : e Maximum Marks: 100
Contact Hours: 60 o Internal Evaluation: 40

External Evaluation: 60

Following scheme of assessment and evaluation shall be folfowed for the last two years of FYUGP
(DYD):

1.1 Contmuous Internal Assessment (CIA) - 40 Marks

This ensures sustfuned engagement and assessment beyond the final exam. CIA shall have the followmg

7 components

. Class Fests and Quizzes (10 Marks): This shall focus on concepts clarity, analytical ablllty

comprising 2 or 3 shom written or online tests. ‘ :
e 'Asslgnmems and Creative Tasks (10 Marks): This shall be focussed on Problem-solving or reflective

assignments and Open-ended questions to assess creativity.
* - Practical and Hands-on Actnvn‘.les (15 Marks): This shall have the activities like Lab work flcld tasks, ‘

Lodmg assignments, design exercises, case study etc.
« Seminar and Presentation (5 Marks) This shall have individual or group presentatlon to be evaluated L
_ tor Lommumcatxon orlgmality creat1v1ty, and depth, o ' : '

1.2 Encl«Semester Examination - 60 Marks ,
T hls is de31gned to test comprehensive domain knowledge and appllcatlons The question paper shall

‘have three secuons R : ,

«  Section A - 20 Marks Short answer questlons to test fundamentals and breadth of domam knowledge._ :
* Section B - 20 Marks: Problem-solving and applications. of the domain knowledge. The problems
need to be conceptual numerical and case-based related to real world applications. :
*  Section C-20 Marks This is to be devoted to essay/analyucal questions (choice- based) and have to
+ be Open ended, requxrmg synthesis, critical thinking, and creativity.

_ ‘Sug,gested Readlngs (Latest Editions):
I luthans F., Orgamzatlonal Behawour Tata McGraW Hill, New York.

l\}

. Durai. P., Prmcxples of Management Text and Cases, Pearson Education, l\lew Delhl i

3. Koontz, H., Essentials of Management Tata McGraw-Hill, New Delhl
4 Robbms, S.P., Sanghx S. & Judge, T.A., Orgamzatlonal Behavxor Pearson Eclucatxon New |

De lhl ‘ : , : ‘
5. Aswathappa‘ K Organizational Behaviour, Himalaya Publishing House, Néw.Delhi. o

Wb ety by






University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor In Business Administration (BBA) (Revised)
‘Semester V
(For the session 2026, 2027 and 2028)

Course Code: UMJDBT-512 Course Title: FINANCIAL ACCOUNTING
Credits: 04 " - Maximum Marks: 100
Contact Hours:60 Internal Evaluation: 40 -

~ External Evaluation: 60

C‘ourse Description:

This coursé intends to introduce basic accounting principles and practices. The stu_dehts will have
knowledge about the-fund'amental accountirig proces‘ses such as journalizing, ledger posting,
preparation of trial balance and fmal accounts m sole trading and company form of busmess It

also deal% with provndmg an overv1ew of accoummg standards on sustainability accountmg as

value creation for business.
Course Objectives:
1. To provide an understanding of application of various principles and practice of ac'counting'

2.To demonstrate the knowledge on the process of accountmg cycle and basm steps mvolved in -

du,ountmg
3. T 0 apply the knOwledge of systematic maintenance of books of accounts to real life bﬁsineés

4, To estlmdte Annual Financial statements of Sole proprletorshlp and Company form of

business.

Cbu:?se'()lltcomeé: On having completed this course student should be able to:

1. Identify the apphcatlon of various principles and pmctlce of accounting in prepamnon of -

, accouhtmg Statements
Demonstnate the know!edge on the process of accountmg cycle.
3. Appl y the knoWledge of systematic maintenance of books of accounts to real life business.

4. Estimate Annual .F.inAancial statements of Sole proprietorship and Company for,‘rril,‘of business. ‘ "l'

t b 2 pe b B2



University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)

" Bachelor In Business Administration (BBA) (Revised)
. . Semester V

(For the session 2026, 2027 and 2028)

\

Coume Code: UMJDBT«SI 2 Course Title: FINANCIAL ACCOUNTING '

Credits: 04 ~ Maximum Marks: 100
Contact Hours 60 . ' Internal Evaluation: 40

External Evaluation: 60

Course Contents:
‘Module I: Introduction to Accounting, Accounting system and process

-Meaning, Need for accounting and accounting informaﬁon system, Stakeholder using aoéounting
information, Qualitative aspects of financial -accounting, Accounting Sianciards b(out‘line)
Branches of Accounting, Types of Business Organisations Accountmg conceptb and
'conventlons, Accounting concept .of income and expenditure, Classification of capital and
revenue- expenditure and income, accounting equatlon of assets equais capital and habllmes

accounting process contingent assets and liabilities, Fictitious assets.

Module 1I: Record‘ing transactions and Trial balance i

- Tramactlons ~nature, Entry in Joumal Purchases, sales, Returns, Recelvable&, and pdyables

Invemory, Deprecmtlon and amortizations, reserves, Intangible assets accountmg, GST -

‘ transac_ﬂoos, Entry in Ledger, Accounting accuracy through Trial balance, correct}i‘on-of errors.

~ Module III: .F‘ioal Accounts

Preparation of .Trading and Profit- a,nd Loss account, cash books, and Balance Sheot of so'le
‘trading concerns, Iimportarice, of disclosures in final accounts. o
‘Module IY: Company Final Accounts

Introduction to company — kinds, share capita] issue of shares, schedules to accounts, Financial

Statements as per Compames Act— 2013, Provisions as to preparation of Fmancnal Statements,

Prepamtlon of Income statement and Balance sheet (horizontal and Vertical).

Vo



University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor In Business Administration (BBA) (Revxsed)
Semester V v
(For the session 2026, 2027 and 2028)

Course Code: UMJDBT-5%2 _ A‘ Course Title: FINANCIAL ACCOUNTING
Credits: 04 ‘ Maximum Marks: 100 |
Contact Hours:60 | ~ Internal Evaluation: 49

External Evaluation: 60

Green Aecoummg and Sustainable Reportmg— Need and objectives, Sustamablllty reportmg need .

and methods, data collection, ana]ysxs for sustainable reporting to improve value of busmess o

[FRS Financial sustamabmty disclosure standards.

Guidelines for Assessment and Evaluation

Por
Semesters V- VIII of FYUGP (DYD)

1 Assessment and Evaluation Model _
Features of this Model of Assessment and Evaluation are:

~+ Domain knowledge: Tested through class tests and end-sem examination.
Creativity: Assi gnments ‘seminars, open-ended examination questions. .
¢ Hands-on experience: Practical tasks and pro;ect work to build real-world problem solvmg

skllls

Pollowmg scheme of assessment and evaluation shall be followed for the last two years of |
FYUGP (DYD): e

et

l i Contxnuous Internal Assessment (CIA) 40 Marks

This ensures sustained engagement and assessment beyond the final exam. CIA sha]l have the

followm;_, components ‘ 1

. Class Tests and Quizzes (10 Mdt‘kS) This shall focus on concepts olarlly, analytlcal ablllty -
wmprlsmg 2 or 3 short written or online tests. : o ‘

.. Assignments and Creative Tasks (10 Marks): ThIS shall be focussed on Problem solvmg or
reflective assignments and Open- ended questions to assess creativity. .

. Pmelleal and Hands-on Activities (15 Marks): This shall have the activities like Lab Work

~ field tasks, coding assignments, design exercises, case study etc.
"« Seminar and Presentation (5 Marks): This shall have individual or group presentatlon to be
evaluated for commumcaﬂon orlgmamy creativity, and depth



University of Jammu
Four Year Innovative Undergraduate Program
- (Design Your Degree)

Bachelor In Busmess Administration (BBA) (Revised)
Semester V -
(For the session 2026, 2027 and 2028)

‘Course Code UMJDBT 512 L Course Title: FINANCIAL ACCOUNTING

;Credlte ()4 . . Max1mum Marks: 100

Contact Hours.60- - Internal Evaluation: 40
' External Evaluation: 60

1.2 End- Semester Examination - 60 Marks '
This is deolgned to test comprehenswe domain l(nowledge and appllcatlons The questxon paper
shall have three sections: :

e Section A 20 Marks: Short answer questlons to test fumdamentals and breadth of domam
knowledge. . ,
» Section B -.20 Marks: Problem -solving- and applications of the domain knowledge. The
' problems need to be conceptual numerical and case-based related to real world applications.
e " Section C - 20 Marks: This is to be devoted to essay/analytxca] questions (choice- basecl) d!’!d
~have to be Open -ended, reqmrmg synthesxs critical thmkmg, and creatrvxty

Suggestlve Readlng (Latest Editions):

| ‘1. Jain S.P., '&Nar'mg K. L Basic Financial Accounting, New Delhi, Kalyani Publishers. |

2. Gupta A., Financial Accounting for Managemenr An Analytical Perspectlve Noxda Pearson
Educatlon .

| :3 Maheshwarl S N & Maheshwam S.K, Flmnma] Accountmg, Vikas Publlshmg House, New
Delh1 _

| 4, Bhatt‘achar‘ya, A.X., Essentials of Financialv Accounting, PHI.
5. Accounting for Sustainability: www.iféc.qrg
6. Bartelmus, Peter & Seifert, E.K., Green Accounting, London, Routledge Publications, -

7. IFRS sustaihdbil‘ity standards: www.‘ifrs‘._q‘ggl‘ ,




: : University of Jammu
- Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor In Business Administration (BBA)(Revised) -
Semester V
(For the session 2026, 2027 and 2028)

Course Code: UMJDBT-543 Course Title: Marketing Management
Credits: 04 Maximum Marks: 100
Contact Hours:60. - ‘ Internal Evaluation: 40

External Evaluation: 60

Course Objectivcs
1. To understand the marketing phllosophles and environment.
2. To prowde critical insights about the product and service develop'ment

3, To acquaint the students with pncmg promotlon and distribution mechamsm -

4. 'Io integrate various channe! levels.

Learmng Outcornes After completmg this course students will be. able to:
1. dnd]yse and interpret marketing environment and strategles

2. formulate product and service strategueb

. dcvelop pr icmg structure and manage integrated marketing communication.

4. critically evaluate channel decisions.

Module I: UNDERSTANDING MARKETING

Marketing concepts; Company orientation towards market place; Marketing strategies - and plan; -
Marketmg and ccustomer value; Corporate and division strategic planning; Customer experlence |

Markelmg envnronment Market segmentatlon Tax getmg and Posmomng AI ror marketmg

Module Il PRODUCT STRATEGY AND SERVICES

Produu Leve!q Product class;flcancn Differentiation Product life cycle New product
_devefopment Product mix; Packaging and Labelmg Managmg services; Service dommant logic; -

L

GAP Model Serv;ce fallures and recovery.

N\
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University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor In Business Administration (BBA)(Revmed)
Semester V
(For the session 2026, 2027 and 2028)

Course Code: UMJDBT-5{3 Course Title: Marketing Management
Credits: 04 | : Maximum‘Marks: 100 |

- Contact Hours:60 ' Internal Evaluation: 40
‘ External Evaluation: 60

 Module III: PRICING AND COMMUNICATION STRATEGY

'_Understanding pricing; Adapting the price' Setting the -price; Managing communication;
Adverilsmg, Sales promotion; Events Public relations; Personal communication: Dlrect and

personal: sellmg, Managmg digital commumcatnon
_Y Module, Iv: CHANNEL MANAGEMENT

- Channel 'rﬁanagyement: Channel levels, Channel- ménagemeht decision, Channel é(y)nflict;

‘Mandginé retailing and wholesal ing; Omnichannel retailing; Market Logistics.

Guidelines for Assessment and Evaluation
' For - ‘
Semesters V - VIIT of FYUGP (DYD)

1 Assessment and Evaluation Model
Features of this Model of Assessment and Evaluation are:

» Domain knowledge: Tested through class tests and end-sem examination.
 Creativity: Assignments, seminars, open- “ended, examination questions.
» Hands-on experience: Practical tasks and project work to build real-world problem- solvmg
skills.
|
- Following scheme of assessment and evaluation shall be followed for the last two years of
FYUGP (DYD) ‘

1.1 Continuous Internal Assessment (CIA) - 40 Marks ,
This ensures sustained engagement and assessment beyond the ﬁnal exam. C,IA shal] have the

lUllUW lllg bUllll.)UllbIlLb

‘o Class Tests and Quizzes (10 Marks) This shall focus on. concepts clarity, analytical abil 1ty
comprising 2 or 3 short written or online tests.

WWW %y N e
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University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor In Business Administration (BBA)(Revised)
Semester V
(For the session 2026, 2027 and 2028)

Course Code: UMJDBT-513 : Course Title: Marketing Management |
vCredits: 04 Maximum Marksi 100 ' '
Contact Hours:60 Internal Evaluation: 40

External Evaluati0n4 60

Assi gnmentb and Creative Tasks (10 Marks): This shall be focussed on Problem-solving or

reflective assignments and Open-ended questions to assess creativity.

Practical and Hands-on Activities (15 Marks): This shall have the activities like Lab Work
field tasks, coding assignments, demgn exercises, case study etc. :

Seminar and Presentation (5 Marks): This shall have individual or group presentat:on to be

evaluated for communication, originality, creativity, and depth.

| 1.2 End~§eme’ster Examination - 60 Marks

This is designed to test comprehensive domain knowledge and applications. The questlon paper
shall have three sections: :

L

Section A 20 Manks Short answer quest:ons to test fundamentals and breadth of domam

' knowledge. . :
~Section B - 20 Marks Problem-solving and applications of the domain knowledge The
- problems need to be conceptual numerical and case-based related to real world apphcauons

Section C - 20 Marks: This is to be devoted to essay/analytical questions (ch01ce based) and
have to be Open ended, requiring synthes;s critical thinking, and cmanvxty

- Suggestive Readings
1. Kotler. P. & Keller,- K.J., Marketing Management, Pearson India.

2 Rarﬁa%wamy V. 'S ‘& Namakumari, S., Marketing Management, Sage Publication.u

3. Pandd T.K., Malketmg Management: Text and Cases Excel Books.

4. Koilcr P.& Armbtrong G, PrmCIples of Marketmg Prentice Hall of India.

p Loy






University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor In Business Administration (BBA) (Revised)
Semester V
(For the session 2026, 2027 and 2028)

Com se Code: UMJDBTJSM Course Title: Business Economiés g
(,I‘Ldltb. 04 Maximum Marks: 100

Contact Hours:60 : ~ Internal Evaluation:40
- - ‘ External Evaluation:60

Course Title: Course Objectives: _ ' .

. To equip students with economic tools for effectnve managerial decasaon makmg
« - To analyze demand, cost, production, and market condltzons froma managenal perspective.
. To understand the mﬂuence of market s.tructures and macroeconomlc enwronment on busmess
strdtegnes o '
Course Learnmg Outcomes (CLOs)

‘ By the end of this course, students WI“ be able. to

. »Appl.y economic principlesto managerial decisions.

d Analyié demand and forecasting techniques in a business context.
. lnterpret cost behavior and production efﬁaemy

. Make pncmg and output dec;snons under various market condltlons and macroeconomlc ‘

.

scenarlos
Module I: lntroductmn to Managerlal Ecanomlcs and Demand Analysis

Nature Scope and Significance of I\/Ianager!al Economlcs, Fundamental Concepts Opportumty Cost,
l\/largmal and Incremental Analysis, Time Perspective; Objectives of the Firm: Profit. I\/Iaxnmlzatlon Vs,
Value Maxnm;zatlon Demand Analysis: Determinants of Demand, Law of Demand; Elasticity of Demand '
Prlce income, and Cross Hastlcrty, Demand Forecastmg Technlques (Quahtatlve & Quantitative). o

Module I Pr}oduction and Cost Analysis'

Produwon Functvon Short- run and Long-run; Laws of Production: Law of Variable Proportlons Returns
1o Scale; Isoquants Isocosts and Optimal Input Combmailon Cost Concepts: Fixed, Variable, l\/largmal

| Average Total Costs; Short- -run and Long-run Cost Curves; Economies and Dlseconom!es of Scale; Break—,
even Andlysvs and Managerla! Appllcatron ' * P |

Module 1i: Market Structures and Pricing Strategies

Market Structures: Features and Pricing under Perfect Competltxon Monoboly, Monopohs’uc
Competltlon,,Ohgopoiy (Kmked .Demand Curve, Price Leadershlp) Prlcmg Strategles Cost~based
Penetratlon Sk!mmmg, Prnce Dlscnmmatlon Prlce outpul Determination in Short and Long Run

‘!»t




University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor In Business Administration (BBA) (Aewsed)

Semester V
(For the session 2026 2027 and 2028)

Course Code: UMJ DBT-544 Course Title: Business Economics

. Credits: 04 C Maximum Marks: 100

Contact Hours:60 - ~ Internal Evaluation:40
' S External Evaluation:60

! 3
(.

: Module IV Proflt Managemenf and Macroeconomlc Envnronment

Profit Concepts Accountlng vs. Economic Profnt Theories of Profit: Risk and Uncertdmty, Innovation
Theory; Managenal ‘Use of Profit Forecasting; Business Cycles: Phases, Causes, and Effects; Basic
Macroeconomic Concepts; GDP, Inflation, Interest Rate, Exchange Rate; Impact of Fiscal and i\/!onetar\y
~Policies on Business Decision-Making

Guidelines forAsseSSment and Evaluation
For

Semesters V - VIII of FYUGP (DYD)

1 Assessment and Evaluatmn Model
F eatures of thls Model of A%sessment 'md Evaluanon are

. Domain knpwledge: Tested through class tests and end-sem examination.

* . Creativity: Assignments, seminars, open-ended examination questions.

. Hands-on expenence Practical tasks and project w011< to bu11d real-world problem- «,olvm;;
skills.

F ollowing scheme of assessment and evaluationfshall be followed for the last two years of
FYUGP (D.YD‘): '

1.1 Contlnuous Internal Assessment (CIA) - 40 Marks
This ensures sustained engagement and assessment beyond the final exam. CIA shal] have the

, .._ﬁ;)ll@)W}n]guce)mp@nent&—~w o o

W/ %v»:/“&vy



University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor In Business Administration (BBA) (ReVISed)
Semester V ,
(For the session 2026, 2027 and 2028)

Course Code: UMJDBT-S&I'A# Course Title: Business Economics
Credits: 04 - Maximum Marks: 100
Contact Hours:60 Internal Evaluation:40

External Evaluation:6)

Class Tests and Quizzes (10 Marks): Thls shall focus on concepts clarity, analytlcal ablllty

- comprising 2 or 3 short written or online tests.

Assignments and Creative Tasks (10 Marks): This shall be focussed on Problem so!vmg or

- retlective assignments and Open-ended questions to assess creativity.

Practical and Hands-on Activities (15 Mark‘;) .This shall have the activities llke Lab work

'ﬁcld tasks, coding assi gnments, deSIgn exercises, case study etc.

Seminar and Presentation (5 Marks): This shall have individual or group presentatlon to. be
eva!uated for communication, originality, creatwny, and depth. ' :

1.2 End-Semester E\{amlnatlon 60 Marks

* This is deqxgned to test comprehensive domam knowledge and applications. The questlon paper .

shall have three sectlons

L]

Sectlon A 20 Marks Short answer queshons to test fundamentals and breadth of domam

knowledge ~
Section B - 20 Marks: Problem- so]vmg and applications of the domain knowledge The

" problems need to be conceplual numerical and case-based related to real world appllcatlons

Suggested Reédings: .

W/ - )%w },/ @/ \'.

~ Section C - 20 Marks: This is to be devoted to essay/analytical questions (choxce based) and

have to be Open -ended, requiring synthems critical thinking, and creatlvxty

1l

e L\huja I-I L (2022) Managerml Economlcs (9th ed.). New Delhl S. Chand & Company_b |

- Ltd,

» Atmanand. 4(2007). Managerial Economics. New Delhi: Excel Books.

» " Dean, J. (1951). Managerial Economics. Englewood Cliffs, NJ: Prentice Hall.

~» Dwivedi, D. N. (2020) ManagerzczlEconomzcs (8th ed) New Delhi: Vtkas Pubhshmg

House.-

Salvatore, D 2020) Managerial Economzcs in a Global Economy (Sth ed) New York

‘Oxford University Press. n
lesohey, M. (2015). Managerzal Economzcs (13th ed.). Boston, MA: Cengage Leammg. -




. University of Jammu ' ‘
Four Year Innovative Undergraduate Program .
: (Design Your Degree) -
Bachelor In Business Administration (BBA) (Revised)

Semester V
(For the session 2026, 2027 and 2028)

Course Code: UMJDBT—S»I 4 Course Title: Business Economics

Crédits: 04 - ' - Maximum Marks: 100

" Contact Hours:60 - Internal Evaluation:40

_ External Evaluation:60

Keat P.G, Young, P.K. Y., & Erfle, S. E. (2013) Managerial Economics: Lconomzc
Tools.for Today’s Decision Makers (7th ed.). New Jersey: Pearson Education. :
~Mehta, P. L. (2016). Managerial Economics: Analyszs Problems and Caqev (9th ed)
New Delhi: Sultan Chand & Sons.

Petersen, C. H., & Lewis, W. C. (2004). Managerial Economics (4th ed.). New Dethi:
Pearson Educatnon

Samuelson, W. F., &Marks S. G. (2015). Managemal Economics (8th ed) Hoboken,
NJ: Wiley India. ,
Thomas, C. R., & Maurice, S. C. (2016). Managerz’al Economics (12th ed.). New York:
McGraw-Hill Education. : ' ~

NPTEL Video Lectures (Online resource)

X
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University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor In Business Administration (BBA) (Revised)
Semester V
(For the session 2026, 2027 and 2028)

Course Code: UMJDBT-545 ' Course Title: Legal and Ethical Iscues in
Business '

Credits: 04 ‘ - Maximum Marks: 100

Contact Hours:60 : Internal Evaluation: 40

External Evaluat_ion:60

Course Description:

This course intends to: introduce the students to the key legal and- ethical lssues encountered in

busmess It covers the Indian Contract Act (1872) including contracts, agencyq and remedles and
the Sale of Goods Act (1930) focusmg on ownership transfer, condltlons Warranttes dnd
temecltes The course also provides overview about business  ethics, mcludmg theorles
W orkplaee ethics, ethtcal decision- makmg and corporate oOClal respon51b111ty Addltlonally xt
addresses. ethtcs across functional areas like marketmg, HR, finance, and technology, with

special 1ocus on diversity, inclusion, and workplace behawour

' Course Objectives:

1. To famlhanze students with the fundamental prmc1ples of contract law under the Indlan |

Contract Act (]872) including formation, performance, discharge, and remedtes
2, Io enable students to understand the Iegal framework of the Sale of Goods Act (1930)

'eow ring ownershlp transfer, condlttons warranties, and remedies in busmess tr ansactlons
3. To develop an understandmg of business ethics, its need, benefits, and the apphcatton of

"cthtcal theortes in decision- makmg and corporate social responsibility.

4. . To &ens:tlze Students to ethical behavior in the workplace and across various functtonal areas

~ such as marketmg fmance human resources, and production.

Course Outcomes: On having comp]eted this course, studentshould be able to:

1. explam thc key concepts and provisions of the Indlan Contract Act (18 /2) mciudmg

contracts, dgencv and remedles

mglm , By,



- University of Jammu :
R Four Year Innovative Undergraduate Program U
P (Design Your Degree)
‘ Bachelor In Busmess Administration (BBA) (Pcwsed)
: Semester V
(For the session 2026 202’7 and 2028)

Course Code UMJDBT 5#)5 : ) Course Title: Legal and Ethical Issues in
: S : Business

Credits: 04 e | Maximum Marksi 100

‘ Contact Hours 60 ' Internal Evaluation: 40

External ‘E\'/aluation:(ﬁ()

2. analyze the legal provisions of the Sale (b)f‘GO(‘)ds Act (1930) and apply them in pfactiéél
business transactions. . . o
- 3. _evaluate ethical issues and dllemmas in business decision- makmg and assess corporate ‘
soc1al‘reupon51bllmes
4. formulate ethical solutions for Workplace sxtuatlons and functional busmes&, chalieng,ec,'

,consxdermg diversity, mclusxon and falr practlces

Module I: THE iNDIAN CONTRACT ACT (1872)
. General principles; Offer and acceptance; Competence of contracting paftieS' Consent;
VConsxderann, Void agreements; Performance of contracts; Discharge of contracts, Quasi-
contracts; Remedies for breach of contract; Contracts of agency. '
~ Module II-'THE SALE OF GOODS ACT (1930)

General pr 1nc1ples, Conditions and warranties; Transf er of ownershlp, Performance of contract
-of sale Remedial measures Aucuon sale '
Module II: INTRODUCTIO'N TO 'BUSINESS ETHICS

Elhxcs and morals; Law vs. ethncs Business elhlcs Need, benefits and theoru,s 'Ihree
g components of busmess Ec‘onormc legal and ethlcal Workplaee ethics: Flhical cotpuraie
behawour Ethlca] leadershlp, Ethical decision makmg, Etmcal dilemmas; Socmi responsxbmty» ,

v " 5 \{/‘ \% -

ofbusmess e

2
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University of Jammu e
Four Year Innovative Undergraduate Pr‘ogl am
(Design Your Degree)
Bachelor In Business Administration (BBA) (Rev1sed)
Semester V
(For the sessmn 2026, 2027 and 2028)

Course Code: UMJDBT-5#5 ' Course Title: Legal and Ethical Issues in
‘ ' Business - e

Credits: 04 ‘ N Maximum Marks: 100

Contact Hours:60 Internal Evaluation: 40

External Evaluation:60

Module lV WORKPLACE ETHI(‘S AND ETHICS OF FUN CTIONAL AREAS

' Factors Inﬂuencmg ~ethical behavior at work Dlver51ty and mclusmn m Workplace
~Accommodatmg different abllltles and falths Sexual ldentxflcatlon and orlentatlon Ammal
ughts and the 1mp]1cat10n for business; Ethlcs in mdrketmg and consumer protecuon Ethlcs in

accountmg and ﬁmnce Ethics in HR production andlmformatlon technology.
| Guidelinés fo.r ASSSSSmént aﬂd Evaluation " e
| For
'Semesters V VIﬁ Qf FYUGP (DYD)
1 Assessment and Evéluation Modél

FeatureS of this Model of Assessment and Evaluation are:

. Dornain*knoWlédgE' Tested through class tests and end-sem examination.
¢ Creativity: Assxgnments seminars, open-ended examination questions.
'« Hands-on expemencc Practical tasks and proyect work to build real-world problem solvmg

vskills

F«ollowmg scheme of assessment and evaluatlon shall be followed for the last two years of

FYUGP (DYD)

M/ % }#m | g % [% ‘



University of Jammu S
- Four Year Innovative Undergraduate Program R x-
(Design Your Degree) : ‘ o
~ Bachelor In Busmess Administration (BBA) (Revised) o

Semester V
(For the session 2026, 2027 and 2028)

- Course Code: UMJDBT-545 Course Title: Legal and Ethical Issues in
S Business o
| Credits: 04 | Maximum Marks: 100

Contact Hours:60 ' Internal Evaluation: 40

External Evaluation: 60

1.1 Contmuous Internal Assessment (CIA) 40 Marks

- This ensures sustamecl en gagement and assessment beyond the final exam. CIA shall have the
. followmg components

: Class Tests and Quizzes (10 Marks): This shall focus on concepts clarlty, analyllcal abllxty
' f comprnsmg 2 or 3 short written or online tests. :

Assignments and Creative Tasks (10 Marks): This shall be focussed on Problem-solving or

reflective assignments and Open-ended questions to assess creativity.

Practical and Hands-on Activities (15 Marks): This shall have the activities like Lab worl\,
field tasks, codmg assignments, design exercises, case study etc. .
Semmar and Presentation (5 Marks): This shall have individual or group presenlanon tobe
evaluated for communication, originality, creatwlty, and depth.

1.2 End~Semester Exammatlon 60 Marks . ;
This is desxgned to test comprehensive domain knowledge and applications. The quesllon paper

e

‘shall have three sections:

~ Section A - 20 Marks: Short answer questlons to test fundamentals and breadth of domain

knowledgc
Section B - 20 Marks Problem-solving and applications of the domain knowledge The
problems need to be conceptual numerical and case-based related to real world applications.

~Section C - 20 Marks: This is to be devoted to essay/analyncal questions (chonce-baSed) and

have to be Open-ended, requiring synthesis, critical thinking, and creativity.

Suggestlve Reading (Latest Editions)

1. .Maheshwari, S.N. & Maheshwari, S.K., A Manual of Business Laws; ‘Himalaya

~Publishing House:
2. Gulshan S.S. & Kapoor, GK., Busmess Laws including Company Law New Age

Intemauonal Publishers.



University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
~Bachelor In Business Administration (BBA) (Revised) -
Semester V
(For the session 2026, 2027 and 2028)

Course Code: UMJDBT-545 . Course Title: Legal and Ethxcal Issues in
’ Business o
Credits: 04 Maximum Marks: 100

Contact Hours:60 Internal Evaluation: 40

External Evaluation:60

Tulsian, P C & Tulsnan B., Business Law McGraW Hill Educatlon

Pemando A.C., Business Ethics: An Indian Perspective, Pearson Educatlon of India.

. Ghosh B.N., Business Ethics and Corporate Governance, Tata McGraw H ill Educatlon |

Weiss. J W.. Business EtthS A Stakeholder and Issues Management Approach Berrett—'

Koehler Pubhshers
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University of Jammu
Y Four Year Innovative Undergraduate Program
-t '~ (Design Your Degree)
' ' Bachelor In Business Administration (BBA) (Revised)
Semester V :
(For the session 2026, 2027 and 2028)

Course Code: UMJDBI-576 ' Course Title: . ... Internship

Credits: 04 ‘ Maximum Marks: 100 .
: . Internal Evaluation: 40
External Evaluation: 60

Internship Guidelines:

To foster analytical thinking, mahagerial skills, pro‘blem~solving ability, and ‘a;')‘p‘lication of
business and computational techniques in real-world scenarios, students enrolled in the BBA
(Bachelor In Business Administration) program are required to undertake an internship -
during Semester V as per the following guidelines:

1. Natu’fe"t)f Internship

+  Students shall undertake an industry-oriented internship in areas such as Business
- Management, Marketing, Finance, Human Resource Management, Business
Analytics, Entrepreneurship, or related domains. , -

* The internship may be carried out in recognized . organizations, mrbora“té firms,
“startups, financial institutions, orgovernment/private sector establishments. =~ .

2. Durmion

+ The internship shall be of minimum 2 mohths (8 weeks) duration. P
» It shall be completed within the stipulated period as prescribed by the department. ‘

3. ér&jtemzsahip Report

. Atthe end of Semester V, students are required to submit a detailed ihtemship'repo'rt.

+ The report must be duly certified by the internship guide/mentor and should include.

 the work carried out, methodology adopted, business insights gained, and outcomes ,
- achieved. ‘ : ‘ ’ B

4. Evaluation
- The intemship shall be evaluated at the end of the semester ‘through‘;‘"_r'epp'rf
-~ assessment and viva voce. _ : ST 2
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University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor In Business Administration (BBA) (Revised)
Semester V
(For the session 2026, 2027 and 2028)

Course Code UMJDBI 5ie Course Title: | .... - ... Internship

Credits: 04 | Maximum Marks: 100

Internal Evaluation: 40
External Evaluation:60

< The evaluation will be oonducted jointly, car rymg a total of 100 marks, dlstnbuted as

follows:
o - Internal Evaluatlon. 40 Marks
o External Evaluation: 60 Marks

5. Man‘datory, Requirement

. Suooessful completion: of the lnternship and submzssmn of the report is manda‘zory for i

- progression and award of the degree.
« - Non-compliance may lead to withholding of resufts or requirement.to repeat the,

internship.

6. Required Documents
Students shall submit:
“+Internship Completion Certificate

. Certified Internship Report
» - Any additional feedback/document, if applicable

Nate:

~The inter ‘nship is expected to reflect the integration of business knowledge, man’agén iale’kl“S,
data-driven decision-making, and analytical techniques in addressmg real world

\
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University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Administration (BBA) (Revised)
v Semester V
(For the session 2026, 2027 and 2028)

Course Code: UMJDBP-51% v Course Title: Project 1 |

Credits: 06 . L Maximum Marks: 150
- Contact Hours: 60 ‘ Internal Evaluation: 100

External Evaluation: 50

Guidelihes for Interdisciplinary Major Projects

To promote transdlsmplmanty, experlennal leammg, skill development and local to glob'll
“relevance—the essence of the DYD progr am—the BOS of SIIEDC resolves to have at least -
two c»emebter long major projects carrying 150 marks each in semesters V to VIII. -

l Objectlves | | -

In(egrate theoretical knowledge across dlsc1plmes
Encourage research-oriented and i 1nqu1ry ~driven learning.

- Develop analytical, digital, and communication wmpetenmes
local, regional, or global developmental challenges.

- Enhance employability and innovation skills.

el

o

- 2. Nature and Scope of Projects

Projects may include in_terdisciplinvary academic research, ‘mathematical or computational mbdéﬂing.
design thinking and technological solutions. community engagement initiatives, policy. analysis or
. educational innovation and entrepreneurship or sustainability-focused projects. Each ‘project must
clearly dernonstrate integration of at least two courses of the current semester. Transdlscxplmarv prOJect a

in collabomnon are also encouraged

3. Structure and Supervision e
A group of 3-5 students shall work on the project where interdisciplinary team formation is
encouraged. One Primary Mentors shall guide the project at least one from another
discipline( s)/course(s) may be appointed where required. The project shall be conducted over one

- semester with the following suggested indicators: :

»  Proposal Development and Approval
' Literature Review and Conceptual Framework

'+ Methodology Design

e




Umversxty of Jammu

Four Year Innovative Undergraduate Program
(Destgn Your Degree)

Bachelor in Business Administration (BBA) (Rev1sed)

Semester V.

(For the session 2026, 2027 and 2028)

Course Code UMJDBP-51% =~ Course Title: Project 1
Credits: 06 '
‘Contact Hours' 60

‘ Impleméntation/Analysis ‘

Mid-Term.Review
Final Report Submission
Presentation and Viva-Voce

4 Proposal Guidelines

chh prOJect proposa] shall include

‘ Tme and‘ th,ematnc area.

Courses/disciplines integrated.

Problem statement and motivation.
- Objectives and expected outcomes.

Brief' literature review.
Methodology and tools.

" Timeline with milestones.
Ethical considerations (if applicable).

Maximum Marks 150
Internal Evaluation: 100

External Evaluation: 50

Approval shall be grantéd by the DYD Academic/Project 'Commi‘ttee'.




* University of Jammu
Four Year Innovative Undergraduate Program
- (Design Your Degree)
Bachelor in Business Administration (BBA) (Revised)
Semester V.
(For the session 2026, 2027 and 2028)

Course Code: UMJDBP-54% Course Title: Project 1

Credits:: 06 - Maximum Marks: 150

Contact Hours: 60 Internal Evaluation: 100
o . External Evaluatiyn:’ 50

5. Eyaluation Scheme v(Credits'-ﬁ) Marks: 150

. A..Continuous Assessment — 40 Marks

b

Pro..;ﬁbsal quality and origir}xalit}" T 10
Li térature review - ’ 10
M\elhodoll_ogy planning — ' 10

" P_rogréss, logbook & mentor asses_smenf, B _10. \

sl B 'Final‘ Report — 60 Marks

| Problem formulation and clarity * S 10
Intérdij‘sciplinary integration ' 10
| Methodology and analysis o {20

Innovation and societal/technological relevance 10

- Writing quality and references v 10




University of Jamamu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Administration (BBA) (Rev1sed)
Semester V .
(For the session 2026 2027 and 20Z6)

Course Code UMJDBP-SW‘R}r - Course Title: Project 1
Credits: 06 ' Maximum Marks: 150

Contact Hours: 60 ‘ ' Internal Evaluation: 100
‘ : ' External Evaluation: 50

| v C Presentation & Viva Voce — 50 Marks

‘ Conceptual understanding _ 15
‘;mplementatlon/résults/outcome k _ 15
Commuriication skills : 5

; Resigonse to questions — 10
éollaboration/t‘eam work - 5

Students shal] submit a hardbound copy of the project report, along with a soft copy containing the .

PDF of the report and all relevant datasets, source. code, and design artefacts. In addition; students
‘must submit the presentation slides prepared for the project evaluatxon and a duly maintained project
dlary/]ogbook cemfled by the mentor(s). .

6.” Academic' Integrity and'Eth‘ics

. To meet acadermc integrity and professmnal ethics , proper citation and avmdance of plaglarlsm are
kmandatory Also responsnble use of Al tools must be declared ‘

7 Role of the DYD PI‘OJeCt Commlttee

"-The committee shall approve project proposa]s ensure interdisciplinary balance, monitor the Progress,
& standard1ze evaluation procedures and maintain a repository of DYD projects.




University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree) e
Bachelor in Business Administration (BBA) (Revxsed) L
Semester V
(For the session 2026, 2027 and 2028)

Course Code: UMJDBP-513 Course Title: Project 1
Credits: 06 Maximum Marks: 150 -
w: 100

Contact Hours: 60 ; Internal Evaluat;

External Evaluatlt;h 50

8. Tirﬁeline of the Projéct:

Ihe pI‘OJeLi work is required to be initiated in the fo!lowmg phases

°

Week 1 3 Proposal preparation and approval

Week 4-6: Literature review, data collection and methodology
Week 8-12: Implementation/Analysis

Week 13: Final submission and viva-voce.

9. ~O,utcomes:

By the end of 8" semester, the students shall have atleast any one of the following outcomes

a) Apphcatron for Intellectual Property Rights (IPR) such as design patent. copyright, etc.

b) E)ubmlsmon of a high- quq]}ty research article in a Scopus ASCI/ SCIE indexed Joumal vnth the

manuscript accepled for revnew/publlcatlon

- ¢) Conversion of the idea into a start-up, mc]udmg submlssxon of an application to an incubétor for

start-up support.

i






University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Administration (BBA) (Rewsed) :
Semester V
(For the session 2026, 2027 and 2028)

Course Code: UMJDBP-5§¢ . Course Title: Project 2 -
Credits: 06 - Maximum Marks: 150
Contact Hours: 60 . Internal Evaluation: 100 '

External Evaluation: 50 oy

.Guidelines for Intefdisciplinary Major Projects

To promote transdlsaplmarlty, expernermal learnmg, sl<1lI development and local to global
relevance—the essence of the DYD program—the BOS of SIIEDC resolves to have at least
two semoster long major pmjects carrying 150 mar ks each in semesters V to VIII,

1 Ob )j ectlves

: ‘Integrate theoretical knowledge across dlscxplmes
'anour'lge research-oriented and inquiry-driven learning.
Develop analytical, digital, and communication cornpetencies.

local, regional, or global developmental challenges.

: ‘Ln hance employabxhty and innovation skills.

I N O N e

o : 2 Nzitu"i'e’.and Scope of Projects

Projects may include interdisciplinary academic research, mathematical or computatlonal modellmg,
design thmkmg and technological solutions, community engagement initiatives, policy analysxs or

. educational innovation and entrepreneurship or sustamablllty focused . projects. Each project must -

clearly demonstrate integration of at Ieast two courses of the current semester. Transdlsmplmary project
in coHaboratlon are also encouraged.

3. Qtructure and Superwsmn |
+A group of 3-5 students shall work on the project where interdisciplinary team formatlon is

- - encouraged. One Primary Mentors shall guide the project at least one from another
discipline( s)/course(s) may be appomted where required. The project shall be conducted over one
. semester with the following suggested mdlcators
»  Proposal Development and Approval
= Literature Review and Concéptual Framew'ork'
. Methodology DeSIgn '




Umversxty of J ammu
Four Year Innovative Undergraduate Program

(Design Your Degree)
_ Bachelor in Business Administration (BBA) (Revised)
o : : - Semester V
S o (For the sessmn 2026, 2027 and 2028)

i

Course Code: UMJDBP- 51 Course Title: Prq;ect 2
" Credits: 06 ' Maximuwm Marks: 150
Cpntact"HO';an: 60 Internal Evaluation: 100

. External Evaluation: 50

»- Implementation/Analysis
¢~ Mid-Term Review

+  Final Report Submission

s Presentation and Viva-Voce

4. Proposal Guidelines
Each project prbposal shall include ‘ .

. Tltle and thematic area,
= Courses/disciplines mtegrated
«" . Problem statement and motivation.
‘ ;,. ‘jb‘Objectwes and expected outcomes.
t ~ Brief llterature review.,
» . Methodology and tools.
«  Timeline with milestones.
. Ethlca | considerations (if applicable).

Approval shaH be granted: by the DYD Academxc/]?rogect Commlttee

|




University of Jammu
Four Year Innovative Undergraduate Program
' ~ (Design Your Degree) .
- Bachelor in Business Administration (BBA) (Revised)
‘ - Semester V
(For the session 2026, 2027 and 2028)

~ Course Code: UMJDBP-51¢ Course Title: Pro,je;:t 2

Credits: 06 ' Maximum Marks: 150

Contact Hours: 60 ' v Internal Evaluation: 100
TR, ‘ . External Evaluation: 50

5. Evaluatiorl Scheme‘(C»redits-ti) Marks: 150 . e

T A. Continuous Assessment — 40 Mar’ks

Perogajl quality and originality - |10

VLviv'ter‘atufe review . - ~ e T 10

‘Meﬁhé.)dolo;gy planning ' . R
p Progress;‘ l§gbook & mentor assess‘mént ' , iO '

| - B. Finai Rep’ortﬁ 60 Marks l

_ ‘Prdblém'fprmulation and clarity - 10 -
‘ Interdisciplihary integration : . 10
» Méthodoibgy and analysis o 200

Innovation and sOcietal/technological relevance 10

Writing quality and references B 10

WCW




University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree) S
Bachelor in Business Administration (BBA) (Revised)
Semester V
(For the session 2026, 2027 and 2028)

Course Code: UMJDBP-5i8 ~ Course Title: Project 2

Credits: 06 - ' Maximum Marks: 150
Contact Hours: 60 ' Internal Evaluation: 100

-External Evaluation: 50

C. Presentation & Viva Voce — 50 Marks

-| Conceptual understanding , 15
\[ Implemeﬁtation/results/outcome . 15
Communication skills ' , : ‘ 5
v ﬁe;»ponse o quuslxom B ’ 10
Collaboranon/team work - . 5 :

Students shall submit a hardbound copy of the project report, along with a soft copy containing the

PDF of the report and all relevant datasets, source code, and design artefacts. In addition, students

must submit the presentation slides prepared f01 the project evaluation and a duly maintained project
' 'dlaryllcgbook certified by the mentor(s )

6. Academic Integrity and Ethics

To meet academic integrity and professional ethics , proper citation and avoidance of plagiarism are
m"mdatory Also respon51b e use of Al tools must be declared. :

7. Role of the DYD PrOJect Committee

The comrmttee shall approve project proposals, ensure interdisciplinary balance, monitor the progress,
" standardize evaluamon procedures and maintain a reposnorv of DY) projects ‘

e




‘ Umvers1ty of Jammu
Four Year Innovative Undergraduate Program
: (Design Your Degree)
Bachelor in Busmess Administration (BBA) (Revised)
Semester V
(For the session 2026, 2027 and 2028)

Course Code: UMJDBP-S!% : Course Title: Project 2
Credits: 06 Maximum Marks: 150
Contact Hours: 60 ’ ‘ Internal Evaluation: 100

External Evaluation: 50

8. Timeline of the Project:

) The project work is required to be initiated in the following phases: - R
' . 'Weék 1-3: Proposal preparation and approval W :
"~ *  Week 4-6: Literature review, data collection and methodology SRR

- Week 8-12: Implementation/Analysis
* ~Week 13: Final submission and viva-voce. _ ;

-9, 'Outcomes:

By the ehd of 8" semester, the students shall have atleast any one of the following outcomes

Ca) Apphcauon for Intellectual Property Rights (IPR) such as design patent, copyright, etc., v
b) E:ubmlssxon of a high-quality research arucle in a Scopus / SCI1/SCIE indexed journal, WIth 1he ’

manuscr 1pt accepted for xevnew/publlcatlon

) (yonvomon of the idea into a start-up, including subrmssnon of an appllcatlon to an mcubator'for :

tdrt -up support
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University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Administration (BBA)
v Semester VI |
(For the session 2026, 2027 and 2028)

Course Code: UMJDBT-611 ' Course Title: Human Resource Management
Credits: 04 Maximum Marks: 100 o

Contact Hours: 60 ‘ - Internal Evaluation: 40
, - External Evaluation: 60

Course Description

This course on Human Resource Management is designed to provide undergraduate Design Y.our
Degree BBA students with a practical and experiential ‘understanding of managing ' human
resources in contemporary organisations. Aligned with NEP 2020 and Outcome-Based: '
Education, the course emphasizes learning through observation, field engagement, simulations,
projects. and reflection. Students are introduced to core HR functions such . as acquisition, "
development, performance management and contemporary HR practices, with special reference
to organisations operating in Jammu & Kashmir. The course integrates emerging trends such as
digitalisation, artificial intelligence, HR analytics and HR audit, while also highlighting ethical -
considerations in HR decision-making. By the end of the course, students develop practical HR -
“skills, ethical sensitivity and - professional competence required for entry-level HR and
managerial roles in regional and national organisations. ; B "

Cours‘e‘()b jectiyés

« Introduce students to the concepts,: functions, and strategic importance of Human
- Resource Mandgement in organisations. ' : :

«  FEnable students to observe, analyse, and understand HR practices followed in public,
~ private, and service sector organisations, particularly in J ammu & Kashmir.
s Develop the ability to design and apply basic HR systems related to acquisition,
" development, and performance management of human resources. BT
«  Provide experiential exposure to real-world HR activities through field observation, .
~ sirulations, projects, and reflective learning. N . Sl
o Farniliarise students with contemporary HR practices, including digitalisation, AL, HR
" analytics, HR audit, and HR accounting. v | B
« Instil ethical awareness, professionalism, and social responsibility in handling HR
 decisions and employee-related issues. e
« Ephance students’ employability, communication, teamwork, and problem-solving skills
relevant to regional and national labour markets. " S e

Course Outcomes
On successful chpletion of this course, students will be able to:
. Exzplain the nature, scope, and strategic role of HRM and analyse HR pr,acti,ces in

organisations, with special reference to Jammu & Kashmir. .
«  Conduct basic job analysis and design recruitment and selection processes.suitable for

~ local and regional organisational contexts. :



University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree) -

Bachelor in Business Administration (BBA)
" Semester VI

(For the session 2026, 2027 and 2028)

Course Code UMJDBT 6P1 | Course Title: Human Resource Management
Credits: 04 ' " Maximum Marks: 100 :

Contact Hours: 60 . Internal Evaluation: 40
: C External Evaluation: 60

. Identlfy trammg needs and design snmple trammg, development, and perfmmanee

~ appraisal systems. -

*  Apply contemporary HR tools such as digital HR systems, Al applleatlons HR analyurs
HR audit, and HR accounting in organisational scenarios.

* Demonstrate ethical sensitivity, fairness, and profesmonahsm while addressing HR—
related issues and decision-making.

s Work effectlvely in teams, communicate HR 1deas clearly, and ref lect on personal
learning and professional growth in HRM -

Course Contents o

. Module I: Introduetlon to HRM through Observation & Exploration . ,
Nature, scope and functions of HRM; Role of HR manager in contemporary organizations; HRM
practices in- public, private and service sector orgamzatlons Strategic HRM; Talent
Management Human Capital Management ‘ ‘

Activities: HR. Observation Diary; Employee Voice Interv1ew Dlgltal HR Tool Exploxatlon‘
- “Guided Reflection Discussion
C Output: HR Observation Report; Comparatlve HR Practices Chart analyzmg, eru Case Note'
on Strategic HRM or Talent Management practu,es in J&K-based orgamzauons, Reflective
Notes : '

Module II: Acquisition of Human Resourees in Practice

- Job analysis methods; Job description and job specification; Workforce planmng techmque
Recruitment sources and methods (w1th reglonal relevance) Selectlon process; Interview
Lechnlques : : : -
Activities‘: Job. Analysis Project; Job description and job specification Preparation Task;
Recruitment Simulation; Mock Interview & Resume Screening through Role-play activity.
Output: Job Analysis Report for a locally relevant job role; Job Description & Job Specification

- aligned with local labour availability & Regional skill requlrements Recruitment Plan Document

o usmg local recrultment sources; Interview Evaluation Sheet. : o

Module III Talent Acqmsmon, Learnmg & Career Deve pment

Training needs, assessment; Training methods and techmqueb Evaluation: of training

- effectiveness; Human resource development; ‘Career development and employee growth;
- Performance ‘management process; Performance appraisal rnelhode

M wn & e W oo,



University of Jammu
Four Year Innovative Undergraduate Program
~ (Design Your Degree)
Bachelor in Business Administration (BBA)
Semester VI ‘
(For the session 2026, 2027 and 2028)

Course Code; UMJDBT-6¢#1 Course Title: Human Resource Management '
Credits: 04 Maximum Marks: 100
Contact Hours: 60 ' . Internal Evaluation: 40

External Evaluation: 60

Activities: Training Needs Identlhcatlon Exermse Training Module Design; MICI'O Trammg

Delivery; Performance Appraisal Tool Design.

- Output: Training Needs Assessment Note for a local organisation; Training Programme Design
- focusing on skill gaps commonly observed in the local workforce; Micro-Training Session

Record conducted on a skill relevant to regional employment needs; Performance Appralsal Tool ~

suitable for small orgamsatlons operating in Jammu & Kashmlr

' "‘Module Iv: Contemporary HRM - o ,
Digitalization of HRM; Al in HR; HR Analytlcs & Data~dr1ven decmon mal«:mg 'HR Audlt HR ‘

Accountmg, HR Ethlcs

: I

: Actlvmcs Dlgxtal HR Tool Exploratlon' HR Analytlcs Mini Exercise; HR Audlt Checkllst

Design, Contemporary HR Trends Discussion; Ethics Case Analysis. -
Output: Digital HR Tool Review Report focusing on Apphcant Tracking System/HRMS/Dlgxtal .
attendance/Recruitment tools; HR Analytics Interpretatlon Sheet; HR Audit Checklist designed
for educational institutions, hospitals, hotels, or MSMEs in the region; Trend Analysis Note on.

emerging HR practices and dlgltahsa‘non trends in J &K; Ethics case report.
‘Guidg#’]:ine‘s fdlf AgSéssment and Evaluation
) For
,Semesters V- VIII of FYUGP (bYD)

1 Assessment and Evaluation Model -
Features of this Mode'l of Assessment and Evaluation are:
 ¢  Domain knoWledge Tested through class tests and end-sem examination.

. Creativxty Aqsygnments seminars, open-ended examination questions. L
* Hands- -On experience: Practical tasks and project work to build real-world problem solvmg skills..

Pollowmg qcheme of assessment and evaluation shall be followed for the last two years of FYUGP
(DYD):
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University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree) -
Bachelor in Business Administration (BBA)
’ Semester VI
(For the session 2026, 2027 and 2028)

Course Code: UMJDBT 611 Course Title: Human Resource Management
Credits: 04 Maximum Marks: 100 :

Contact. Hours: 60 . Internal Evaluation: 40
o External Evaluation: 60

~ 1.1 Continuous Internal Assessment (CIA) 40 Marks
“This ensures sustamed engagement and assessment beyond the final exam. CIA sha]l have the followmg
components

‘e Class Tests and Quizzes (10 Marks): This shall focus on concepts clanty analytical ablhty
; comprlsmg 2 or3 short written or online tests. ‘
- Assignments and Creative Tasks (10 Marks): This shall be focussed on Problem- solvmg or xeflectwe |
assignments and Open- ended questionsto assess creativity. .
. Practlcal and Hands-on Activities (15 Marks): This shall have the actwmes like Lab work field tasks,
' c,odmg assi gnments, design exercises, case study etc. ,
® Semmar and Presentation. (5 Marks): This shall have individual or group presentatlon to be evaluated
~ for commumcaﬂon originality, creat1v1ty, and depth. :

1.2 End~Semester Examination - 60 Marks
This is designed to test comprehensive dom’un knowledge and apphcatlons The questlon paper shali
have three sections: L

»  Section A 20 Marks: Short answer questions to test fundamentals and breadth of domain knowledge.
» Section B - 20 Marks: Problem-solving and applications of the domain knowledge. The problems
| need to be conceptual numerical and case-based related to real world applications. -
‘e Section C - 20 Marks: This is to be devoted to essay/analytxcal questions (chowe based) and have to
be Open -ended, requxrmg synthesis, critical thinking, and creat1v1ty

Suggested Readlngs
’ 1. Durai, P. (2025). Human Resource Management (4™ edition). Pearson Education.
‘2. Aswathappa, K. (2023). Human Resource Management Text and Cases (10”’ edition).
- TATA McGraw Hill. .
3. Dessler, G. & Varkkey, B. (2023). Human Resource Management (17t edition). Pearson |
Education.
Eubanks, B. (2022). Artificial Intelh gence for HR (1* edition). Kogan Page Ltd.
‘Uppal, N. (2020). Human Resource Analytu,s Strateglc Dec151on Makmg (1SI ed1t1on)

IR T M £ YN SN T S
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University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Administration (BBA)
: Semester VI
(For the session 2026, 2027 and 2028) -

Course Code: UMJDBT-6%2 " Course Title: Operations Management
Credits: 04 Maximum Marks: 100 C o
Contact Hours: 60 Internal Evaluation: 40 S

External Evaluation: 60

Couréc Overview

~ Production and Operations Management (POM) is a critical functional area of management
‘that focuses on the design, planning, control, and improvement of production systems and
service operations. It deals with the efficient transformation of inputs—such asmatérials,
labor, capital, and information—into outputs that deliver value to customers while ensuring.
quality, cost-effectiveness, sustainability, and competitiveness. ~ o

_ In the contemporary business environment, Production and Operations Management has
evolved significantly with the advent of Industry 4.0, digital technologies, artificial
intelligence, and data-driven decision-making. Organizations today are required to manage

complex global supply -chains, smart manufacturing systems, service operations, and
sustainable processes while responding to uncertainty and rapid market changes. o

This course provides students with a comprehensive understanding of traditional and modern .

concepts of Production and Operations Management, integrating analytical tools, technology-
enabled practices, and strategic perspectives. The course emphasizes practical application.

through case studies, simulations, projects, and experiential learning. S g
‘Objective:
At the end of the course, students will be able to:

» Understand the role of ;'pr‘oduction, and operations management in achieving
- organizational efficiency and competitiveness \ N
« ' Analyze production systems and operational processes in manufacturing. and service .
, ~ organizations ' v L
«  Apply quantitative and analytical techniques for planning, scheduling, and control of
- operatiohs; _ S ' _ B
« Understand emerging trends such as Industry 4.0, smart manufacturing, digital supply
. chains. and sustainable operations : o B
‘e Develop problem-solving and decision-making capabilities in operations-related contexts

‘Course Learning Outcomes (CLOs)
- On successful completion of the course, students will be able to.. K
+  Explain the scope, objectives, and strategic importance of Production and Operations

.+ Management , ‘ . ‘ , PR
‘e . Analyze different types of production systems and facility layouts for operational
efficiency - ‘ : R

g
[




University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Administration (EBA)

Semester VI
(For the sesqlon 2026, 2027 and 2028)

Course Code UMJDBT-642  Course Tltle Operatlons Management

Credits: 04 ~ Maximum Marks: 100

Contact Hours: 60 ' ~ Internal Evaluation: 40
o ’ External Evaluation: 60

»  Apply tools and techmques for capacxty planning, mventory control, and mdterla] '

management o ;
. *. Evaluate quality managemenl systems and continuous - 1mprovement approaches

‘ - - Assess the impact of digital technologles Al, and sustamablhty initiatives on moclcm

operatlons
- ‘Skllls / Competenc1es Developed

Sz‘udents completmg this course are expected to develop the Jollowing competencies:

e Analyllcal Thmker ~ Ablhty to analyze operational problemb using quantitative andl

logical approaches

~»  Process Optimizer — Capablhty to design and nmprovc producuon and servnce’

processes
» Decision Maker — Apply data-driven tools for operanonal planning and eomrol
*  Sustainability Thinker ~ Incorporate environmental and social considerations
»  Collaborative Professional — Work in teams on field and industry projects.

COURSE CONTENT |
Module I: Opeérational Study of a Local Enterprise

- Students (m groups of 4-5) w111 study a manufacturmg or service orgamzatlon in J&K

’ [ndzcarzve S ecz‘ors

. Handloom and handicrafts (Pashmina, carpets, wood carving)
~+ Food processing units (apple grading, walnut processing, saffron)
~ » Tourism services (hotels, houseboats, travel operators)
. MSMES and cottage industries

- Key Actzmles

S Identify type of production system (job, batch mass, service)
¢ Map input-process—output flow
*  Analyze productivity and operational bertlenecks ‘

v Study Impact of seasonality, climate, and logxstlcs

. C’oncepz‘s Co verea’

+ Types of production systems

-

.. Scope of operations management Q - Q@

R B G



. University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Adniinistration (BBA)
Semester VI :
(For the session 2026, 2027 and 2028)

Course Code: UMJDBT-642 Course Title: Operations Management N
Credits: 04 Maximum Marks: 100 v
Contact Hours: 60 Internal Evaluation: 40

External Evaluatio“n: 60

» Operations strategy and competitive priorities
Module II: Infrastructure and Capacity Analysis

Students wdl analyze fac111ty location, layout, and capa01ty decisions relevant toJ &K.

fildlLCZZZV(f Cases

- Cold storage facilities for apples in Kashrmr
- »  Manufacturing clusters in Jammu
~»  Warehousing for handicrafts or. agri-products
- Hospital or educational facility planning in hilly terrain

Kev 4 cn"viz‘ies{

» Evaluate location factors (terrain, connectwlty, climate, policy)

e Analyze existing facility layout v
'+ Assess capacity utilization and seasonal fluctuatlons

. Suggest layout or capacny 1mprovements
Conc%epts Covered:

. Locétion analysis k

+ Facility layout types

+  Capacity planning and aggregate planning
+  Line balancing

'Module II1: Invemory and Supply Chain Optlmlzatlon

Studﬁnm will study matemal flow and mventory practices in regxonal supply chams

" Indicati ve ConZexrs

CA pple cherry, or saffron supp]y chams
- Handicraft raw material sourcing ,
+  Retail or wholesale trade in remote areas
-7,‘ Government procurement systems

K ey /flc:i vities.




University of Jammu
. Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Administration (BEA)

. Semester VI
(FFor the session 2026, 2027 and 2028)

Course Code: UMJDBT-612 Course Title: Operations Management

Credits: 04 -~ ” Maximum Marks: 100

‘Contact Hours: 60 - Internal Evaluation: 40

AR ' External Evaluation: 60

Identify inventory types and costs .

. Apply ABC, EOQ, and JIT concepts :
- Analyze supply chain disruptions (weather, transport, border 1ssues)
Evaluate vendor selection and procurement practices

‘ Conceplq C’overea’

‘Material management

Inventory models and control techmques
MRP concepts

. Vendor management

‘Module IV- Quality Improvement and Sustainability Initiative

~ Students will evaluate quality management and sustainability practices in a J&K
organization. : ‘

Indicative Applications:

Qua‘l‘ify standards in handicrafts and GI products
Food safety and quality in agri-processing
- Service quality in tourism and healthcare

xWaste reduction and energy efficiency initiatives v

 Key Aczfzvztzes;

°

‘Identify quality problems and root causes

« Apply QC tools (Pareto, Fishbone, Control Charts)
»  Suggest TQM / Six Sigma / Lean interventions

lntegrate sustainability and green operatlons

Concepls Cover ed.:

6
®

.

Quality management systems

- TQM and Six Sigma

- Lean manufacturing
Green' and sustainable operations

' Capstone Integratlve PrOJect (MaJ or PrOJect)

“Opemllona[ Ex_cellence for J&K Enterprises”




University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Administration (BBA)
Semester VI
(For the session 2026 2027 and 2028)

‘Course Code: UMJIDBT-642  Course Title: Operations Management
Credits: 04 ' © Maximum Marks: 100 :
Contact Hours: 60 o " Internal Evaluation: 40

External Evaluation: 60

Students mtegrale learning from all modules to develop a comprehenswe operatlons
improvement plan for a selected organization or sector in J &K.

Final Output:

. Written pro;ect report
« Presentation to a review panel
"« Policy or managerial recommendations

Guidelines for Assessment and Evaluation

For-

Semesters V - VIII of FYUGP (DYD)

1 Assessment and Evaluation Model
_Feaiures of this Model of Assessment and Evaluation are:

= Domain knowledge: Tested through class tests and end- sem examination.
Creauvnty Assxgnments seminars, open-ended examination questions. ‘
' Hands-on expenence Practical tasks and prOJect work to build real-world problem solvmg skx

Fo lowmg scheme of assessment and evaluation shall be followed for the last two years of FYUGP
(DY D): - ,

1. 1 Lontmuous Internal Assessmem (CIA) 40 Marks

This ensures sustained engagement and assessrnent bey ond the final exam. CIA shall have the

following components:

"+ Class Tests’ and Quizzes (10 Marks): This shall focus on concepts clarity, ana yucal ablhty o
comprising 2 or 3 shor“c written or online tests. .
+  Assignments and Creative Tasks (10 Marks): This shall be focussed on Problem- solvmg> or
. reflective asmgnments and Open-ended questions to assess creativity.
+ Practical and Hands-on Activities (15 Marks): This shall have the act1v1t1es like Lab work field
tasks, codmg asmgnments, design exerc:ses case study etc. »

Ty e b




University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Administration (BBA)
Semester VI
‘(For the session 2026, 2027 and 2028)

Coﬁrse Code: UMJDBT-6#2 Course Title: Operations Management

Credits: 04 Maximum Marks: 100
~ Contact Hours: 60 : Internal Evaluation: 40

Emernal Evaluation: 60

Semmar and Presentation (5 Marks): This shall have individual or group presentatlon to be
evaludted for communication, originality, creat1v1ty, and depth.

1. Z‘End;Semester Examination - 60 Marks

This is designed to test comprehensive domam knowledge and-applications. The questlon paper shall
have three sections: :

. Sectlon A - 20 Marks: Short answer questlons to test fundamentals and breadth of domam
‘ knowledge '
~+ Section B - 20 Marks: Problem-solving and apphcatlons of the domain knowledge. The problems
need to be conceptual numerical and case-based related to real world applications.
= Section C - 20 Marks: This is to be devoted to essay/analytical questions (choice-based) and have’
_to be'Open-ended, requiring synthesis, critical thinking, and creativity.

~ Suggested Readings

s Adam, E. E., & Ebert, R. J. (1989) Production. and ‘operations managemen‘t:
- " Concepts, models, and behavior (Updated ed.). New Delhi, India: Prentice-Hall.
e Chary, S. N. (2019). Productiori and operations management (6th ed.). New Delhi,.
. ' India: Tata McGraw-Hill Education. ‘
e Chunawalla, S. A., & Patel, D. R. (2025). Production and operations management (Sth
ed.). Mumbali, India: Himalaya Publishing House.
‘»  Aswathappa, K., & Shridhara Bhat, K. (2025). Prod'uctxon‘ and voperatlons A
- management (3rd ed.). Mumbai, India: Himalaya Publishing House. ‘
»  Buffa, E. S., & Sarin, R. K. (2008). Modern productxon/opelatlons managemenl (8th
- ed.). Hoboken, NJ: John Wiley & Sons.
. Muhlemann A, Oakland J. S., & Lockyer, K G. (1992). Productxon and operations
management (6th ed.). London, UK: ELBS/Pitman.
*  Panneerselvam, R. (2012). Production and operations management (3rd ed.). New
' Delh1 ‘India: Prentlce Hall-India Leammg Prwate lelted

' Supplementary Readmgs S

e ~”J&K Thdustrial Policy documents

~",. MSME and Handicrafts Department reports _ %g& %w

» Agricultural and Horticulture Board publications.
. Tourism and infrastructure development reports of J&K

W%wm%/ (2R N



University of Jammu
Four Year Innovative Undergradudte Program
(Design Your Degree)
Bachelor in Business Administration (BBA)
Semester VI
(For the session 2026, 2027 and 2028)

Course Code: UMJDBT-613 | Course Title: Financial Managemént
Credits: 04 Maximimm Marks: 100 .
Contact Hours: 60 . Internal Evaluation: 40

External Evaluation: 60
U

Course Overview:
Financial Management focuses on planning, organizing, dxrectmg and controllmg financial

resources to achieve organizational objectives efficiently and sustainably.. In the
contemporary business environment, financial decisions must integrate proﬁtabxllty rlsk
- management, sustainability, digital finance, and regional realities.

This course adopts a project-based and field-oriented approach, enablmg students to apply
financial management concepts to real enterprises, institutions, cooperatives, startups,
MSMEs, and public sector initiatives in Jammu & Kashmir. Emphasis is placed on local
_industries, seasonal businesses, infrastructure constramts govemment schemes arld fmanmak ‘

inclusion issues specific to the region.

, Course Ob]ectlves
At the end of the course, students will be able to:
». Understand the role of financial management in value creation and sustamablhty

» - Analyze financial statements and assess financial health of organizations
» - Apply capital budgeting, working capital, and financing decisions in real contexts -
« . Evaluate risk, return, and cost of capital for business decisions ‘ ‘
« Develop financial solutlons for enterprises operating in J &K 'S soc1o~econom1c
~environment :

Course Learning Outcomes (CLOs)
On successful comp]ellon of the course, students will be able to:
¢ Explain the scope and objectives of financial management
¢ Analyze financial performance using ratios and cash flow analysis
¢ Apply capital budgeting tools for investment decisions
« Manage working capital and short-term finance effectively
* . Assess financing options and risk management strategieé
e Prepare practical financial plans for regional enterprises
bkﬂls / Competencies Developed

« Financial Analysis & Interpretation
'+ Decision-making under uncertainty
.. Budgeting and financial planning
»  Risk assessment and mitigation
e Industry and policy awareness (J&K specnﬁc)
.+ Teamwork and professional reporting

COURSE CONTENTS




University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Administration (BBA)
Semester VI
(For the session 2026, 2027 and 2028)

Course Code: UMJDBT-643 | Course Title: Financial Management
Credits: 04 Maximum Marks: 100 :

Contact Hours: 60 , - Internal Evaluation: 40
‘ External Evaluation: 60

Module I Fmancml Dmgnosns of a Local Enterprlse

Students (in groups of 4-5) will study the financial structure and performance of a local

o enterprlse/ mstltutxon in J&K.

1

Indicative Sectors:

« | Handloom & handicrafts (Pashmina, carpets, papier-méché)
- Horticulture and agri-processing units (apple, walnut, saffron)
'4 f Tourlsm & hospitality (hotels, houseboats travel agencles)
MSMES cooperatives, startups, NGOs

Key Actzvztzes

e Co]lectxon of basic financial data (balance sheet income statement)
e Analysis of cost structure and revenue patterns
o Identification of seasonal income fluctuations

o Assessment of financial strengths and weaknesses

Concepts Covered.:

. Scope of financial managément
« Objectives and functions of finance
« Time value of money (introductory application)
¢ Financial statements overview
Module I -~ Capital Budgeting Decisions
Fvaluation of investment decisions relevant to J&K enterprises.

, Indlcattve Applzcatzons

Cold stomge famhty for apples
Expansmn of a handicraft unit
e Eco- tourism or homestay project -
' Machmery purchase for MSMEs

Key Actzvztzes 4

‘ i Estimation of project cost and cash flows

*  Application of Payback Period, NPV, IRR, ARR . . - §%< %@%

. Assessment of risk due to climate, logistics, and demand uncertainty

LR




University of Jammu

Four Year Innovative Undergraduate Program

(Design Your Degree)

Bachelor in Business Administration (BBA)

Semester VI

(For the session 2026, 2027 and 2028)

Course Code: UMJDBT 643  Course Title: Financial Management".ﬁ '

‘Credits: 04 . Maximum Marks: 100
Contact Hours: 60 ' . Internal Evaluation: 40

External Evaluatiop: 60

i

. Récommendationon project viability
Concepts Covered:
= Capital budgeting process

¢ Investment appraisal techniques

* Risk and uncertainty in capital budgeting -
o Inflation and regional constraints

Module I Working Capital & Short-Term Financial Management

Analygls and optlmlzanon of workmg capital practlces in local busmesses ‘

' [ndzmnve Contexts:

e ,Seasonal inventory in apple and tourism businesses
- #"Credit sales and receivables in handicrafts trade
« Cash flow issues in startups and small traders

KE\ Artzvzrzes

il

° * Estimation of WOrkmg capltal requirements

e Analysis of cash, mventory, receivables, and payables
. Identification of liquidity problems v
‘s - Suggestions for improving cash flow management

Concepz‘s Covered:

-« Types of working capital
-« Operating cycle
». Cash management techniques
« + Inventory and receivables management

I\/Ioclulc 0% Fmancmg, Rlsk & Financial Sustalnablhty

Studv o( fi mcmung sources risk exposure, “and sustamablhty of enterpnses in J &K

lmlzccm ve App[zcaz‘zons




University of Janamu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Administration (BBA)
Semester VI
(For the session 2026, 2027 and. 2028)

Course Code UMJDBT-6’?3 Course Title: Financial Management
Credits: 04 = o Maximum Marks: 100

Contact Hours: 60 ' Internal Evaluation: 40
' ' External Evaluation: 60

'B&hk finance and NBFC lending to MSMESs

. Government schemes (PMEGP, MUDRA J&XK Industrial Policy)
. Cooperatlve and SHG financing »

RISk management in tourism and agrlculture o

Key Actzvztzes

o Analysw of capital structure
‘s Estimation of cost of capital (basic applleatlon)

° Idenuf ication of financial risks ‘

' Evaluation of insurance and risk-mitigation strategies

Concepts Covered:

*  Sources of finance (long-term & short-term)
» Capital structure theories (mtroductory)

e Cost of capital

» Financial risk and leverage

Capstone Major Project
“F inancial Planning and Sustainability of q J&K Enterprise”

Students . will. prepare a comprehensive financial manzigement report for- a selected
orgamzauon/sector in J&K by mtegratmg all modules ' ’

- PrOJecr Ouszut

'f Fmanmal analysis and diagnosis

o Investment and financing recommendations
. 'Workmg capital improvement plan

» Risk assessment and sustainability measures

»  Written report and viva-voce / presentation
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University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Administration (BBA)
‘Semester VI -
(For the session 2026, 2027 and 2028)

Course Code: UMJDBT-6#2 Course Title: Operations Management
Credits: 04 Maximum Marks: 100

Contact Hours: 60 Internal Evaluation: 40
- External Evaluation: 60

Students integrate learning from all modules to develop a comprehensive operations
improvement plan for a selected organization or sector in J&K.

Final Output:

«  Written project report
* Presentation to a review panel
+ Policy or managerial recommendations |

Guidelines for Assessment and Evaluation

For

Semesters V - VIII of FYUGP (DYD)

1 Assessment and Evaluation Model

Features of this Model of Assessment and Evaluation are:

*  Domain knowledge: Tested through class tests and end-sem examination.
»  Creativity: Assignments, seminars, open-ended examination questions.
* Hands-on experience: Practical tasks and project work to build real-world problem-solving skills.

Following scheme of assessment and evaluation shall be followed for the last two years of FYUGP
(DYD): »

1.1 Continuous Internal Assessment (CIA) - 40 Marks

This ensures sustained engagement and assessment beyond the final exam. CIA shall have the
following components:

+  Class Tests and Quizzes (10 Marks): This shall focus on concepts clarity, analytical ability
comprising 2 or 3 short written or online tests.

+  Assignments and Creative Tasks (10 Marks): This shall be focussed on Problem-solving or
reflective assignments and Open-ended questions to assess creativity.

s Practical and Hands-on Activities (15 Marks): This shall have the activities like Lab work, field

tasks, coding assignments, design exercises, case study etc.



University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Administration (BBA)

Semester VI
(For the session 2026, 2027 and 2028)

. Course Code: UMJDBT-6%2 ~ Course Title: Operations Management
Credits: 04 Maximum Marks: 100
Contact Hours: 60 Internal Evaluation: 40

External Evaluation: 60

-+ Seminar and Presentation (5 Marks): This shall have individual or group presentation to be
evaluated for communication, originality, creativity, and depth.

1.2 End-Semester Examination - 60 Marks

This is designed to test comprehensive domain knowledge and applications. The question paper shail
have three sections: ‘

«  Section A - 20 Marks: Short answer questions to test fundamentals and 5readth of domain
~ knowledge.

» Section B - 20 Marks: Problem-solving and app‘!cafions of the domain knowledge. The probl ems
need to be conceptual numerical and case-based related to real world applications.

+  Section C - 20 Marks: This is to be devoted to essay/analytical questions (choice- based) and have :
to be Open-ended, requiring synthesis, critical thinking, and creativity.

Suggested Readings

Adam, E. E., & Ebert, R. J. (1989). Production and operations management:
Concepts, models, and behavior (Updated ed.). New Delhi, India: Prentice-Hall.
Chary, S. N. (2019). Production and operations management (6th ed.). New Delhi
India: Tata McGraw-Hill Education.

Chunawalla, S. A., & Patel, D. R. (2025). Production and operations management (9th
ed.). Mumbai, India: Himalaya Publishing House. -

Aswathappa, K., & Shridhara Bhat, K. (2025). Production and operations
management (3rd ed.). Mumbai, India: Himalaya Publishing House.

Buffa, E. S., & Sarin, R. K. (2008). Modern productlon/operatlons management (8th
ed.). Hoboken, NJ: John Wiley & Sons.

Muhlemann, A., Oakland, J. S., & Lockyer, K. G. (1992). Production and operations .
management (6th ed.). London, UK: ELBS/Pitman.

Panneerselvam, R. (2012). Production and operations management (3rd ed.). New
Delhi, India: Prentice Hall India Learning Private Limited. -

Supplementary Readings:

W Qo B V% 2

J&K Industrial Policy documents’

MSME and Handicrafts Department reports
Agricultural and Horticulture Board publications
Tourism and infrastructure development reports of J&K




University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Administration (BBA)
Semester VI
(For the session 2026, 2027 and 2028)

Course Code: UMJDBT-6%44 v _ Course Title: Business Environment and
- Public Policy ‘

Credits: 04 _ Maximum Marks: 100

Contact Hours: 60 Internal Evaluation: 40

External Evaluation: 60

Course Rationale
The Busmess Environment and Public Pohcy course is designed to help BBA students
understand how economic, political, legal, social, technological and ethical forces. shape
business decisions. Under the Design Your Degree (DYD) framework, the course moves'-
beyond textbook learning and trains students to observe, analyze and engage w1th the real.
business—policy interface in their local, national and global environment. The. course
emphasizes experiential learning through field observation, policy tracking, case analysis, -
stakeholder interaction ‘and reflective practice, enabling students to connect. theory with real-

world business and governance challenges
COur'se Objectives
Aﬂu completmg this course, students will be able to

~» Understand the structure and components of the business environment.
+  Analyse the role of public policy in shaping business behaviour and market outcomes.

Examine the impact of government regulatlons reforms and ll’lStltth]OHS on

enterprlses

.+ Evaluate contemporary policy issues affecting mdustnes startups and MSMhs
. Develop cr1t1cal thmkmg policy hteracy and apphed business analysm skllls

A

_ Leammg Outcomes o
~ Students will be able to: '
*  Explain key dimensions of the busmess environment and their mter-lmkages o

-+ Interpret major public policies relevant to business operations. .
¢ - ‘Assess policy impacts on firms, consumers and society.
*  Apply environmental and policy analysis tools to real business situations,
. Communicate insights through reports, presentations and reflective notes. e

Module I: Business Environment — Concepts and Frameworks

(,omept and nature of business environment; 1mportance and objectives; internal and external
environment; micro and macro env1ronment PESTLE framework; stakeholders i in business;
uncertainty and risk in business decm]on -making: environmental scanning and strategic

_ busxm SS re%ponse




University of Jammu
Four Year Innovative Undergraduate Program
‘ (Design Your Degree)
R Bachelor in Business Administration (BBA)

Semester VI
o (For the session 2026, 2027 and 2028)
\

Course Code UMJDBT— 614 ~ Course Title: Business Envxronment and

: T Public Policy
CreditS:'M” S T Maximum Marks: 100

Contact Hooré: 60 Internal Evaluation: 40
: PR o * External Evaluation: 60

Modulé I1: Economic, Social and Technological Environment

Economic systems and role of governmént; mixed economy and regulation; .economic

growth, development and business opportunities; demographic trends and consumption

patterns; social ‘change and corporate responsibility; sustainability and inclusive growth;.
- technological change, digitalisation and impact on business models. ‘ ’

Module I1I: Po‘litical, Legal and Institutional Environment

Political system and business; Constitution” of - India and business-related provisions; -
: regulagory institutions; legal framework for business operations; labour laws; competition
' pollcy, consumer proteclxon ease of doing business; regulatory compliance and govemance

’ Module Iv: Publlc Policy and Contemporary Business Is,sues

Mea‘ni‘r‘]g and objectives of public policy; policy formulation process; industrial policy; trade
and investment.policy; taxation and fiscal policy; MSME, startup and innovation policies; - -
public’—privvate partnerships; globalisation and WTO; environmental regulations; ESG norms;

ethlcs and corporate governance. ;

Act1v1ty 1: Business Environment Mappmg (Ind1v1dual Activity)
Dcscrlptlon Students select a local business (shop, startup, MSME servxce prov1der) ancl
map its business environment using the PESTLE framework.

Deliverable: 3—4 page environment analysis note.
Skills Dovelopedﬁ Observa,tion, analytica[ thinking, application of theory.
Actwny 2 Pollcy Tracklng As51gnment (Group Activity)

' 'Descrlptlon Groups track one public policy (e.g., GST Startup India, MSME schemes '
-plastic;ban and tourism policy) for one semester.

_Tasks

Identlfy objectives of the policy V N
 Track media reports and government updates /
\@“"

. Analyse impact on a sélected business or sector

W%M@V Y



University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Administration (BBA)
: Semester VI
(For the session 2026, 2027 and 2028)

Course Code: UMJDBT-614 , Course Title: Business Enwronment and
- Public Policy :

Credits: 04 - Maximum Marks: 100

Contact Hours: 60 o ; Internal Evaluation: 40

External Evaluation: 60

Deliverabl_ei Policy impact presentation + short .report.
Aét‘iVity 3: Field Interaction with "Stakeholders_

Descrlptlon Students interact with entrepreneurs traders, or officials (Mumcnpal body, .
Industry Centre, GST practitioner).

_Focus Questlons:

b L How do policies affect daily business decisions?
» . What challenges do businesses face in compliance?

- Deliverable: Interview summary and reflection note. Mt o
..-Acvti'{fvity 4: Case Study — Policy Shock Analysis

= D;escz‘"iption‘: Ahalysis of a suddén policy change (e.g., demonetisation, lockdown
regulationsf, import restrictions, environmental bans)..

Dehverable er tten case analyms dlSCUSSll’Ig short-run and Iong run business effects.

Activ 1ty 5: Mml Policy Lab (Capstone Experlentlal Task)

Descmptmn Students identify a local business problem and suggest a polmy or:

- regulatory i 1mp1 ovement

Examples:
 Street vendors and licensing

. Waste management rules and small busmesses
L. ]ourgsm regulation in local markets '

. Deliverable: Group policy brief (5-6 pages).




University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Administration (EBA)
Semester VI :
(For the session 2026, 2027 and 2028)

Course Code: UMJDBT-644 : Course Title: Business Environment and
- - Public Policy '

Credits: 04 o , Maximum Marks: 100

Contact Hours: 60 " Internal Evaluation: 40

External Evaluation: 60

Guidelines for Asséssment and Evaluation
For

Semesters V - VIII of FYUGP (DYD)

1 Assessment and Evaluation Model |
. Features of ‘t_his Model of Assessment and Evaluation are:

.. Domain‘knowledge' Tested through class tests and end-sem examination.
e Creativity: Assignments, seminars, open-ended examination questions.
*. Hands-on experlence Practical tasks and project work to build real-world prob em- solvmg skills.

Followmg-scheme of assessment and evaluation shall be followed for the last two years of
FYUGP (DYD): ’

1.1 Contiriuous Internal A‘ssessment (CI-A) - 4() Marks, |

This ensures sustained engagement and assessment beyond the fmal exam. CIA shall have 1he
followmg componems ‘ |

° Class Tests and Quizzes (10 Mé‘rks) This shall focus on concepts clanty, analytlcal abihty
’ comprising 2 or 3 short written or online tests. : .
. Asmgnments and Creative Tasks (10 Malks) This shall be focussed on Problem- solvmg or
- refl ective a551gnments and Open-ended questlons to assess creativity. Co :
. Practical and Hands-on Activities (15 Marks): This shall have the actxvmes like Lab work, field -
- tasks coding assignments, design exercises, case study etc. . ‘
. ‘Semmar and Presentation (5 Marks): This shall have individual or group presenmtlon to be
~ evaluated for communication, originality, creativity, and depth

LlEnd-Semesterl)xanunatwng 60 Marks.

This is demgned to test comprehensive domam knowledge and apphcatlons The question W
- paper shal] have three SGCt]OI‘lS //

¢ Section A - 20 Marks: Short answer questions to test fundamentals and bre%j domain

knowledge Cég QJ}}\ W \f / \%V



University of Jarnmu
Four Year Innovative Undergraduate Program
(Design Your Degree) ‘
Bachelor in Business Administration (BBA)
Semester VI
(For the session 2026, 2027 and 2028)

C()Ul se Lode UMJDBT—M 4 Course Tltle. Business Envxronment and
: " Public Polxcy L

Credits: 04 ‘ " Maximum Marks: 100

Contact Hours: 60 ‘ Internal Evaluatio»: 40

~External Evaluatlon 60

'

«  Section B - 20 Marks: Problem-solving and applications of the domain knowledge. The problemsb |

~ needto be conceptual numerical and case-based related to real world applications.

«  Section C - 20. Marks: This is to be devoted to essay/analytical questions (choice-based) and have
‘to be Open-ended, requiring synthesis, critical thinking, and creativity. 4 '

Recommendcd Readings

Module I Busmess Environment — Concepts and Frdmeworks

Ce Chemmlam F, Business Environment. Himalaya Publishing House (Core text. for

‘J'concepts PESTLE, stakeholders)
o Aswathappa, K. Business Environment. McGraw Hill Education. (I*rameworks and '

envnronment scanning) ‘ :
* » . Francis, J. Business Envxronmem Pearson Education. (Introductory perspectwes and

- examples)
Module II Economic, Social and Technologlcal Env1ronment

o

¢  Adhikari, M. Economic Env1ronment of Business. Excel Books. (Economlc systems

. role of government) - :
~»  Mishra, 5. K. & Puri, V. K. Indian Economy Hlmalaya Pub ishing. House (Growlh

‘ development, demographlcs)
'»" Datt, R, & Sundharam, K. P M Indlan Economy. S Chand (Socnal sector and

- development issues)
» Todaro, M. P. & Smith, S. C. Economlc Development. Pearson. (Linking development

* and business context) _
Module I11: Political, Legal and Instltutlonal Environment
. Tulsnan, P. C. Business Law. McGraw Hill Education. (Legal framework for busmess)
. Kapoor, N. D. Elements of Mercantile Law. Sultan Chand & Sons.” (Contracts

- compliance basics) .
. [Smgh Avtar. Comparty Law Eastem Book Company. (Corporate govemance and'

" regulation) :
s Sapru, R.'K. Public Policy: Forrnulatlon Implementatlon and Evaluatlon Sterlmg

- Publishers. (Instltutlons and govemance) _ ,



University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Administration (BBA)
Semester VI
(For the session 2026, 2027 and 2028)

Course Code: UMJDBT-614 Course Title: Business Environment and
_ ' ‘ ‘ ', ' Public Policy -
Credits: 04 ~ Maximum Marks: 100

- Contact Hours: 60 ' . ~ Internal Evaluation: 40

External Evaluation: 60

ﬂModule IV Pubhc Policy and Contemporary Busmess Issues

Ahuja H L. Economic Pol:cy in Indla S Chand Pubhshmg (Inclustrlal Lrade and

= ‘_'ff1scal policy)

o

Hill, C. W. L. International Business: Competmg in the Global Markerplace McGraw
Hill. (Globalisation and WTO context)

Portér, M. E. The Competxtlve Advantage of Nations. Free Press. (Policy—‘
competitiveness linkage) :

Stiglitz, J. E. Globalization and Its Dlscontents Penguin. (Cr1t1ml policy debates) -

Government Reports and Online Resources (All Units — Supplementary)

" Government of India. Economic Survey of India (Latest Edition).

NITI Aayog. Strategy for New India @ 75 and policy reports.
Reserve Bank of India. Annual Report and Monetary Policy Reports.
DPIIT. Startup India, MSME and Industrial Policy documents.

- World Bank. Doing Business Reports and governance indicators.

%
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i On,sifcéessﬁjl »eompletion of the course, students will be able to:

University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Administration (BBA)
_ Semester VI
(For the session 2026, 2027 and 2028)

Course Code: UMJDBT-645 Course Title: Innovation and Entrepreneurship
Credits: 04 Maximum Marks: 100 , A
Contact Hours: 60 Internal Evaluation: 40 P o

External Evaluation: 60

Course Descrlptlon This course introduces students to the principles and practices of mnovatlon and
entrepreneurship- as systematic and manageable processes. It explores how new ideas are generated,

recognized, and transformed into viable producis. services, and ventures. The course® emphasizes

opportunity -identification, creativity, resource mobilization, and business model dovelopment It -also
addresses social. sustainable, and corporate entrepreneurship in global and Indian contexts. Through

~activity- based learnmg students develop entrepreneurial thinking and practical venture-creation SklllS

Course Objectives

L.~ To enable students to identify locally relevant entrepreneurial opportumtles through
- systematic observation and field engagement. ‘
2. To develop creativity, mnovatlon and problem- solving ablhtles usmg expenentlal

_ mcthods _
3. To equip students W1th practical tools for idea valxdatlon and business model

: development.
4.- To bulld entrepreneurlal conhdence through pltchmg reflection, and Venture mmu]ation

~ Course Outcomes v

],-Identxfy entrepreneurial opportunltles emergmg from real socio- economlc contexts
- Apply innovation and design thinking tools to develop user-centric solunons j e
Construct feasible business models grounded in market realities. o

- Demonstrate entrepreneurlal competence through prototyping, pltchmg and reﬂecnve
practice. , . .

1ewwée

Course Contents

»MO'DULE I: Opportunity Recognition and Entreprene,urial Mindset

C onu,pt and typeb of innovation; Entrepreneurshlp and entrepreneurial mmdset Opportumty

recognition and idea spotting; Problemwsolutlon fit and value creation; Local economy and
busmebs envxronment of Jammu. ' : : :

Activity 1:» J ammu_ Problem Discovery Walk

e =




University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Administration (BBA)
Semester VI

~ (For the session 2026, 2027 and 2028)

'

- Course Code: UMJDBT 6!] 5 Course Title: Innovation and Entrepreneur&hlp
~Credits: 04 = , Maximum Marks: 100 s

Contact Hours. 60 - Internal Evaluation: 40
SRR o External Evaluation: 60

Stuclem:s v151t local markets, public places, and residential areas to observe real life problems -
faced by people. They document observations in a structured format linking them with
opportumty recogmtlon This builds contextual awareness and entrepreneurial thinking. ‘

‘ Actnvxty 2: Local Entrepreneur Intera,ctlon Study
Students interview a small entrepreneur from Jammu (shopkeeper, food vendor, bouuque owner,
service provider etc. ) to understand their journey, motivation, and mindset. The activity connects
entrepreneurial theory with lived experiences. Students present learnmgs in class.

Actlwty 3: Jammu Business Ecosystem Mappmg_
Groups map major sectors such as education, tounsm, retall healthcare, food services, and

loglstlcs in Jammu. This helps students understand the local economic landscape and opportum [y
spaces F mdmgs are shared through posters or presentatlons : »

‘ MODULEE 2: Creat1v1ty, Demgn Thinking and Idea Validation
Creatxvuy and innovation techniques; Design thinking process and stages; Idea generatnon tools

(bramstormmg, SCAMPER, mind mapping); Customer needs analys1s and empathy mapping;
1dea screemng and validation methods.

‘Activity 1: Design Thinking Exercise. on Local Problem
Students select one Jammu-based problem and apply empathy mapping, problem definition, and
ideation. They develop user-centered solutlons based on real stakeholder needs. Outpu.ts are
documented through worksheets.
Activity 2 Customer Discovery Interviews
Students conduct at least 15 interviews with potential users (students, residents, shopkeepers)

test their idea. They collect feedback on usefulness, price sensitivity, and improvement areas.

. Activity 3: qua Screening and Peer Pitch ‘

" Groups genérate multiple ideas and shortlist one using feasibility, desirability, and viability
- criteria. They present their shortlisted idea to peers for feedback. This develops analyucal
fhmkmg and early pltchmg skills. ' ’




University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Administration (BBA)
Semester VI
(For the session 2026, 2027 and 2028)

Course Code: UMJDBT-0§5 Course Title: Innovation and Entf_epreneﬁrship
Credits: 04 | , Maximum Marks: 100 :
Contact Hours: 60 " Internal Evaluation: 40

External Evaluation: 66

MODULE 3: Business Modet Development and Market Feasibility

Business Model Canvas and its components Value propomtxon design; Market analysns and
competitor study, Cost structure and revenue models; Feasibility analysis of busmess 1deas

Actlwty i: Busmess Model (,anvas for Jammu—Based Venture SR 1'“
* Studentis develop a complete Business Model Canvas using local assumptnons about customers
suppliers, costs, and partners. This helps them understand how different elements of a venture

“are inter cormected

Activity 2: Local Market and Competitor Study
Students visit existing businesses relevant to their idea within Jammu and analyze their offermgs

pricing, customer experience, and gaps. This builds practical market understandmg Fmdmgs are
_presentec as a comparatwe analysis report. - :

Actht) 3: Low»Cost Prototype Development »
Groups developa simple prototype such as packaging sample, menu, service blueprmt mock
website or Instagram page. This teaches experlmentatlon feasibility, and ]earmng by domg

Prototypes are demonstrated to classmates.
- MOPULE 4: Venture Execution, Pi-tching and Entrepren,e‘uriztl Growth R

: Startuﬁ }'iva'unc,_h - process and  stages; Marketing  strategies * and customer acqutsxtlon B
Communication skills and business pitching; ‘Eritrepreneurial ethics and sushmable :
entrepreneurship; Reflection, learning and entrepreneurial career pathways. .~~~

Activity 1: Campus Startup Simulation
Students simulate launching their venture inside campus through stalls, demos, or service
- defivery. They interact with real users and collect feedback. This develops execution,
communication, and adaptability skills. ' '

Activity 2: Formal Pitch Presentation to Panel

. Ly




University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
‘ Bachelor in Business Administration (BBA)
. Semester VI :
' (For the session 2026, 2027 and 2028)

A

~ Course Code':?UM;']'DBT-(Sii'S ' 'Course Title: Innovatlon and Entrepreneurshlp

- Credits: 04 , Maximum Marks: 100

Contact Hours: 60 ' : Internal Evaluation: 40
L o : External Evaluation: 60

Groups present structured pitches to a panel of faculty and invited local entrepreneurs. Tney,
cover problem, solution, market, model, and feasibility. Feedback from panel supports
improvement and confidence-building. -

Activity 3: Entrepreneurial Reflection Portfolio

Fach student maintains a reflective journal throaghout the course capturing learning, challenges,
mindset changos and personal growth. ThlS strengthens metacogmtton and lifelong leammg
onentatlon R : o :

Guidelines for Assessment and Evaluation
S ~ For

Semesters V Vi of FYUGP (DYD)

1 Assessment and Evaluatlon Model

Featuros of thls Model of Assessment and Evaluatlon are:

. Domam knowledge: Tested through class tests and end-sem examination.
o Creativity: Assngnments seminars, open-ended’ examination questions. _
. Hands-on experlence Practical tasks and project work to build. real world problem- solvmg skills.

Followmg scheme of asséssment and evaluation shall be followed for the last two years of FYUGP
(DYD): '

1 .‘ll.Conti_nnous Intet'nal Aiss‘essment (CIA) - 40 Marks

- This ensures suslalned engagement and assessment. beyond the fmal exam. CIA shall have the f ollowmg
components :

» - Class Tests ancl Qu1zzes (10 Marks): This shall focus on concepts clarity, ana,lyttcal abil uy
o comprlsmg 2 or 3 short written or online tests.




University of Jammu ‘
Four Year Innovative Undergraduate Program e "
(De51gn Your Degree) '
Bachelor in Business Administration (BBA)
- Semester VI
(For the session 2026, 2027 and 2028)

Course Code: UMJDBT-645 * Course Title: Innovatlon and Entfeprene

Credits: 04 ' Maximum Marks: 100
Contact Hours: 60 Internal Evaluation: 40

External Evaluation: 60

urship

. Asmgnmems and Creative Tasks (10 Marks): This shall be focussed on Problem solvmg or reflective

assignments and Open-ended questions to assess creativity.

«- Practical and Hands-on Activities (15 Marks): This shall have the actxvnles llke Lab wonk tleld tasks,

coding assi gnments, design exercises, case study etc.

«  Seminar and Presentation (5 Marks): This shall have md1v1dual or group presentat1on to be evaluated ‘

1

- for eommumcatlon orxgmallty, creatxvxty, and depth

: 1 2 hnd Semester Exammatlon 60 Marks

~This is dwlgned to test comprehensive domam knowledge and applications. The questxon paper shall

: ha»e threg sectlons

_+ Section A - 20 Marks Short answer quesuons to test fundamentals and breadth of domam knowledge.
* - Section B - 20 Marks: Problem-solving and appllcatlons of the domain knowledge. The problems -

need to be conceptual numerical and case-based related to real world appllcatlons

 »  Section C - 20 Marks: This is to be devoted to essay/analytlcal questions (choice- based) and have to |

be Open ended requlrmg syntheSIS critical thinking, and creativity.

Suggested Readings (Latest Edition) _

1. Bessant, J& Tidd‘J (2021), Innovation and Entrepreneurship, Wiley, United Kingdom.
- 2.Caraynnis, E.G., Samara, E.T. & Bakouros, Y.L (2015). Innovation and Entrepreneurshlp

‘Theory, Policy and Practice, Springer, Switzerland.

3.Barringer, B.R. & Ireland, R.D. (2025). Entrepreneurahlp Successfully Launehmg New

~ Ventures. Pedrson New Delhi.

4. Hisrich, R.D., Manimala, M.J., Peters, MLJ., Shepherd DA (2020). Entrepreneurshlp, |

B McGraw Hill Educatlon

5. Dollmger MI (2008). Entrepreneurshlp Strategles and Resources Pearson Educanon New

Delhl Ll = , v |
Ted‘Talks | |

» Simon Sinek — How great leaders inspire action

* Bill Gross - '[lhe single biggest reason why st‘artupsrsuvcceed ‘ 2 ;

e “Dl e L l‘%‘f”

" .
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University of Jammu
" Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Administration (BBA)

. . - Semester VI
, (For the session 2026, 2027 and 2028).

‘Course Code: UMJDBT-615 - " Course Title: Innovatlon and Entreprencmshnp
“Credits: 04 - . '~ Maximum Marks: 100 ‘ .

Contact Hours: 60 A : Internal Evaluation: 40
‘ o External Evaluation: 60

]

Tim Brown — Tales of cre_a.tiﬁty and play

e .

Tina Seelig — The little risks you can take to increase your luck

Jial iang — Whét 1 Ieamevd from 100 days of rejectio_nb

Dan'Piﬁjlj( —~?\Theapt’1“‘zzle of motivation

Seth Go':di'n‘ - I;I‘,ow‘ o get your ideas to spread

» Navi Ratijou_% Creative Problem-Solving in the Face of Extreme Limits

¥ g




University of Jammu s
Four Year Innovative Undergraduate Program S
(Design Your Degree) R

Bachelor in Business Administration (BBA)
Semester VI ]
(For the session 2026, 2027 and 2028) b

Course Code: UMJDBP-6itb K Course Tltle Project | 1
Credits: 06 _ _ Maximum Marks: 150
- Contact Hours: 60 ‘  Internal Evaluation: 100 -

External Evaluation: 50
 Guidelines for Interdiséiplinary Major Projects
To pfomote tra’nsdiSciplinarity expériential learning, skill development and local to global

' relevance——-the essence of the DYD program—the BOS of SIIEDC resolves. to have at ]east two
semester long major projects carrying 150 marks each in semesters V to VIII. - B

1 Ob J ectlves

lntegrate theorellca] knowledge across d]SClpllrles ‘ i .
" ‘Encourage research-oriented and inquiry-driven learning. ~ = R
" Develop analytical, digital, and communication competencies. R
‘Jocal, regional, or global developmental challenges.

Enhance employability and innovation skills.

I O N

2 Naturc and Scope of Prq]ects

‘PYOJUJS may include interdisciplinary. academlc research, mathematical or compulatlonal mode]lmg
 design thmkmg and technological solutions, commumty engagement initiatives, pohcy analysis or
educational innovation and entrepreneurshlp or sustainability-focused projects. Each proj ect must clearly |
demonstmte integration of at least two courses of the current semester. Transdlsmplmary pro;ect in

: wllaboratlon are also encouraged.

3 Structure and Superwswn

A group ‘of 3-5 students shall work on the project where interdisciplinary team form'ttlon 1s
.Lmouraged One Primary Mentors shall guide the project at least one from another 'if’,j‘ N A
S _daacxplme(s)/course(s) may be appomted where required. The project shall be conducted over one
o ‘scmester with the following suggested indicators: R
| Proposal Development and Approval

' . therature Review and Conceptual Framework v o R

WU e




University of Jammu _
Four Year Innovative Undergraduate Program
(Design Your Degi=s)
Bachelor in Business Administration (BBA)
Semester VI :
(For the session 2026, 2027 and 2028)

- Course Code UMJDBP 66
Credits: 06

- Contact Hours: 60 -

4.

!I‘,Methodology Design
,:Implementallon/Aml ysis
: fMld -Term Review '

Fmal Report Submiission

‘ Presentatlon and Viva-Voce

Pr0p‘(')sal Guidelines

Each project proposa] shall include

" Title and thematic area.

Courses/disciplines integrated.

Problem statement and motivation.
Objectives and expected outcomes.

}

Brief literature review. |

~Methodology and tools.

; Tlmelme with milestones.

‘ Ethlcal con51derat10ns (if appllcable)

Course Title: Project 1

- Maximum Marks: 150

Internal Evaluation: 100 :

- External Evaluation: 50

- : Approval shall be granted by the DYD Academlc/PrOJect Commlttee




v o , University of Jammu
Four Year Innovative Undergraduate Program
- (Design Your Degree)
Bachelor in Business Administration (BBA)
Semester VI '
(For the session 2026, 2027 and 2028)

' Course Code: UMJDBP-616 ~ Course Title: Project |

Credits: 06 ~ Maximum Marks: 150
Contact Hours: 60 - ' Internal Evaluation: 100° - |

External Evaluation: 50

'

5. Evaluatlon Scheme (Credlts-é) Marks' 150

A. Continuous Assessment — 40 Marks

Propo;sal quality and originality |10
Literatu}e review ' _ ‘ ” 10
Me’tﬁodolbgy planning IR 10
| Progress, logbook & f_nentor assessment ' ‘10 B , S

~'B. .Final‘ Report — 60 Marks_ '

!

[ Problem formulation and clarity | 10

Ihterdivscibplinary integration 10

| Methodology and analysis o o 20

| Innovation and societal/technoiogical. . ]10
relevance ' ‘

Writing quality and references 10

; L Presentatlon & Viva Voce 50 Marks

Conceptual understanding R 15
I.mpiemgntation/results/outcome - ‘ 15

‘ » Cofnrnﬁnic'ation Skills 5

| »Ré’s;‘a.onse to questions . T ‘ o110
C‘o‘llabo@tion/team work , SR 5 -

e

7 Sl



University of Jammu
Four Year Innovative Undergraduate Program o
{Design Your Degree) ‘
Bachelor in Business Administration (BBA)
- Semester VI
(For the session 2026, 2027 and ’7028)

Course Code UMJDBP-616 - . Course Tltle: Project 1

Credits: 06 - Maximum Marks: 150

Contact Hours: 60 J Internal Evaluation: 100

. ‘Externdl. Evaluation: 50 b

o Students shall submlt a hardbound copy of the pl”O]eCt report, along w1th a soft copy oontammg the PDF
cof the report and all relevant datasets, source code, and design artefacts. In addition, students must -
“submit the presentation slides prepared for the project evaluation and a duly maintained project
. dlary/logbook certified by the mentor(s).

6. Academlc Integrlty and EtthS

To meet academxc integrity and professional ethics , proper citation and avondance of p]aglarlsm are
mandatory Also responsible use of Al tools must be declared. ~

7. Role of the DYD Proj ect Committee

~ The commntee shall approve project propoqals ensure interdisciplinary balance, monitor the pmgress
. standardxzc evaluatlon procedures and maintain a rep051tory of DYD prOje(,tb ;

«8 Tlmellne of the Prqgect

The pro;cct work is requnred to be mltxated in Lhe following phases

e
® .

Week 1- 3 Proposal preparation and approval
Week 4-6: Literature review, data col]ectxon and methodology
 Week 8-12: Implementation/Analysis.

Week 13. Fmal submission and viva-voce.

'9 Outcomes.

By the end of g semester the students shall have atleast any one of the following outcomes:

a) Apphcanon f or Intellectual Property Rights (IPR) such as design patent, copyright, etc. S

b) Submlssmn of a high-quality research article in a Scopuc; /' SCI/SCIE mdexedjournal with the

'vmanuscnpt accepted tor rev1ew/pubhcatlon '

c) Conversmn of the ldca into a start-up, including qubmlssmn of an apphcdt;on to an 1nwbator for -

TNy By



University of Jamnmu
Four Year Innovative Undergraduate Program
-(Design Your Degree)
Bachelor in Business Administration (BBA)
Semester VI - : o
(For the session 2026, 2027 and 2028) o

Course Code UMJDBP- 6!17 o Cour,se Title: Project 2 - -:l :
Credifs: 06~ Maximum Marks: 150
(,ontq,ct Hours: 60 : " Internal Eyvaluation: 100 i

. e o External Evaluation: 50 |

' Gmdelmes for Interdlsmplmary Major Prq;ects SR C "i‘ﬁll_:; o

To promote transdlsmplmarlty experlentlal learning,  skill development and ocal to global
relevance—the essence of the DYD program—the BOS of SIIEDC resolves to have at least two
semester long major projects carrying 150 marks each in semesters V to VIIL.

1 Ob J ectlves

: Integrate theoretical knowledge across dlsmplmes
: "Encourage research-oriented and inquiry-driven learning.
vDevelop analytical, digital, and communication competencies.
local, regional, or global developmental challenges. - .
‘Enhance employability and innovation skills. S

e

2. N ature and Scope of PrOJ ects

‘ PrOJeus rmy mclude mterdlsmplmary academic research, mathematical or computatlonal moclellmg.
»demgn thinking - and technological solutions, commumty engagement initiatives, pollcy analysns or
* educational innovation and entrepreneurship or sustamabxllty -focused projects. Each pro;ect must elearly

~demonstrate integration of at least two courses of the current semestu Transdmcxplmary pro;ect in

eollaboratlon are also encouraged.

3 Structure and Superwswn
A group- of 3-5 students shall work on the project where interdisciplinary team formatxon is
‘ nnouraged One Primary Mentors shall guide the project at least one from another- :
~dis uplme(b)/course( s) may be appointed where: reqmred The pl‘OjeCt shall be condueted over one -
9emester with the following suggested mdlcators o -
s Proposal Development and Approval
s Literature Review and Conceptual Framework

.1 Methodology Desngn ,

o




Univerqity of Jammu
Four Year Innovatlve Undergraduate Program
' (Design Your Degree) '
PR UL Bachelor in Business Admini:tration (BBA)
AR RE . . Semester VI
' (For the session 2026 2027 and 2028)

“f“| :

© Course Code: UMJUDBP-617  Course Title: Project2

Credits: 06 | Maximum Marks: 150
~Contact Hours: 60 - Internal Evaluation: 100

External Evaluation: 50

»Implementation/Analysis
' Mid-Term Review
»  Final Report Submission
* - Presentation and Viva-Voce

4. Proposal Guidelines -
- Each piryoje’ét‘ propbsal shall include
. ‘ Title and thematic area.
3 ‘s X Courses/dlsmplmes integrated.
- Problem statement and motivation.
. Objectlves and expected outcomes.
. Brlef literature review. '
A Methodo logy and tools.
. Tlmelme with milestones.
e Ethlcal considerations (if apphcable)

Approval shall be granted by the DYD Academlc/PrOJect Commlttce
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University of Jammu
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Administration (BBA)
~ Semester VI '
(For the session 2026, 2027 and 2028)

o Col‘x‘rs‘e‘ Code: UMJDBP-617 o Course Title: Projeéf 2

~ Credits: 06 | | ~ Maximum Marks: 150 |
~ Contact Hours: 60 ' Internal Evaluation: 100 S
o ‘ External Evaluation: 50 ‘

e 5,‘E'Vayluation Scheme (Crédits-6) Marks: 150 e

o A‘,' Céntinuous Assessment — 40 ‘Marks ‘
‘Pfopo‘sai quality and or’igin‘alitytll v _ ‘10
Literature review _ - 110
Méthodqiogy planning — 10
Pro‘gress. iogbook & mentor assessment v 10

- B. Final Report - 60 Marks

' Prablem formulation and clarity |10

S Interdisciplinary integration - = - 110

Mei’hodo}ogy and analysis o 20 - ‘ _ - S i" ‘

' Ihnoyation and societal/technological -~ | 10 o
relevance - X
_Writing'quality' and references 10




University of Jammu,
Four Year Innovative Undergraduate Program
(Design Your Degree)
Bachelor in Business Admlnlstra,tlon (BBA)
L , “Semester VI .
r g - (For the session 2026, 2027 and 2028) Lk

'Course Code UMJDBP 6@7 . - 4 Course Title: Project 2

" Credits: 06 . Maximum Marks: 150

Contact Hours: 60 : ‘ Internal Evaluation: 100
R ‘ External Evaluation: 50

C. Presentation & Viva Voce — 50 Marks

Con,‘c»ept:ual understanding . 15
"' Impiepnentation/results/outcom'e o 05
{.Co.ﬁ'pppnipétionv skills o | 5

1“ R?S.PO‘nsfe ‘t‘o'QLlesti,ons ! | ' 10 i
. c&iiabQLAtion/team Work |5

, Students shall spbfnit a hardbound oopy of the project report, along with a soft popy' coﬁtaining the PDF

7 of the reportand all relevant datasets, source code, and design artefacts. In addition, students must .

* submit the presentation slides prepared for the project evaluatlon and a duly mamtamed pl‘Oj(:Cl '
dlary/logbook certified by the mentor(s). ; ‘

6. Academlc Integrlty and Ethlcs

“To meet academlc integrity and professnonal ethlcs proper citation and avoidance of plagnrlsm are
mandatory Also responsxble use of Al 10013 must be declared. '

7 Role of the DYD PI‘OJeCt Committee | SR L

The corﬂmlttee shall approve pI'OjLCt proposals ensure mterdlsmplmary balance, momtor the progre%
: ‘standardlze evaluatlon procedures and maintain a rep051tory of DYD projects. -

R TR
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'»-8 Tlmellne of the Pro‘]ect'h R | | o i

o ”1 he prOJect work is requnred to be mxtiated in the followmg phases:

Umversﬁy of Jammu -
Four Year Innovative Undergraduate Program.
(Design Your Degree)
Bachelor in Business Administration (BBA)
' Semester VI
- (For the session 2026, 2027 and 2028)

Course Code: UMJDBP-67 " Course Title: Project 2

~ Credits: 06 . o Maximum Marks: 150
- Contact Hours: 60 '

- Internal Evaluation: 100 ‘
- Externl Evaluation: 50

i

. fWeek 1-3: Proposal preparatlon and approval ‘ : R ey
L on Week 4-6: Literature review, data collection and methodology R ,
» Week 8-12: Implementation/Analysis B
- Week 13: Flnal submission and viva-voce.

: 9. OutcomeS° |

By the end of 8" semester, the students shall have atleast any one of the followmg outcomes

a) Apphcatlon for Intellectual Property Rights (IPR) such as design patent, copynght etc

i fb) Submlssmn of a hlgh quality research article in a Scopus / SCIL/ SCIE indexed j journa Wlth the

manus(,rlpt accepted for rev1ew/pub11callon L o

) Conversmn of the idea into a start-up, mcludmg submission of an applxcatlon to an mcubator for. . o

‘stari -up support







