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UNIVERSITY OF JAMMU

ASTER DE;
ONE-Y

UNDER NATIONAL EDUCATION POLICY- 2020

PROGRA
R M.COM. P

IN COMMERCE
RAMME

Course-wise Details

SEMESTER -1
S No. | Ceurse Mo, Course Title Ko, of Credits Credit Course Marks | Nature of Course |  Research
Credits Laovel Paluty Type i Theary’ (Glabalf Project/
{Core/ Fractical) National’ Summer
Eleeilve) Regional/ Skill) | Interaship/
J | IHsserintion
ACCOUNTING AND FINANCE GROUP
L PICOPCIMM | Resenrch Project 4 [T = e Care | Pructical- - Project
Hepon 104) Roport
i PICOTC | (4 HBusingss 4 [ A] 26 Core Theory- Gilobal Skifl -
Research i
Methods
ELECTIVES
I MCOTCIO Behavioural 4 L 26 Core Theaty- (bl -
Finance 100
2 PlCOTCIn? Investmem 4 .4 20 Core Thesry- Cilarbal -
Munszement i
3. MCOTEI 03 Financial 4 fi§ 26 Floctive Thaory- Gilohal -
Markets and LY
Institutions
4 PICOTE(4 Costand 4 &35 26 Elective Theory- Gilabal =
Mupagsient 100
= Acoouniing
5. FICOTELDS Swck Mirke 4 6.5 26 Elective Theory- Gilobal -
Operations 100
6 MCOTEIDS Securtics 4 6.5 26 Elective Theory- Global -
Mutker nnd 100
Repulation u
1 PICOTEIDT Foreign 4 4 26 Elective | Theary- Glhal -
Exchange amd 100
Forex
Maonagement
K PICOTEOR Financiul 4 6.4 34 Eleciive Theory- Litobal -
Econometrics | 100
Tutal Credits 4l - - - - - -
Credits 1o be carned by the student i) - - - - - -
MNate: A student has to opt for anv three electives mentioned above.
MARKETING GROL P
1 PICOPCIM | Research Project 4 | = - Core Practical - Project
Repart 100 Repon
p] PICOTCIO0 Businezs 4 6.5 26 Core Theaey- Gilobal/Skill -
Rescarch 100
Methods —
ELECTIVES
1. FICOTC13 Services 4 .5 b Core Theory- Gilobal MNatsonal -
Marketing 100
i rICoTC132 Husiness: e 4 .5 o Caore Theory- Cilabial -
Business 100
Marketing
3. PICOTEL}3 Markceting 4 fi.3 26 Elective Theory- Olokal'Skill -
Resemch 10K
4 PICOTEI34 Retail 4 &5 2 Flevtive Thewry- Cilobal -
1 00
5, PICOTELYS International 4 6.5 26 Eleaiive Theory- Gilahal -
Murksting 100
fh, PICOTEIIS | Hural Marketing 4 .5 26 Elestive Thieory- Natinnal -
100
7 PICOTEINT Trtegratod 4 .5 26 Eleciive Theory- Gilobal -
Markcting 100
1




U nom f_-
8. PICOTEISR Sodul Medis 4 6.5 24 Flective Thsiory- Cllobal -
Marketing 100
Total Credits 40 . . - . - -
Credits to be carned by the student N = 3 A =
Note: A student has to opt for any three electives muﬂllnnlﬂ above.
HUMAN RESOURCE MANAGEMENT (HEM) GROUT
l. FICOPCION | Rescarch Project ] . - Core Practical- - Project
Repart |60
z ' COTC 100 Businsin 4 65 26 Corg Thaeory- Gilubal Skill -
Rescanch 100
Methds
ELECTIVES
l. FICOTCIO] | Swaiegic Human 4 6.5 20 Care Theoy- Cilubal -
Renoorce 1)
Manngement
2. | FicoTC162 Human 1 65 2 Care Theory- Glokal -
Respuree {1L1]
- Devielopment N
3. PICOTEIAY | Mamagement of 4 &5 26 Elective Thewy- Cilobal -
Trana{isremation Lo
4 PICOTE164 Performance 4 65 26 Elective Theory- Global -
Manygerment {{L1]
i) Reward
Sysiem
5 PICOTEIGS Tudent i I &3 26 Flzctive Thecey- Gilebal =
Managemment L0
h. PICOTE!66 Human 4 6.3 26 Elective Theary- Global -
Redourve 100
Accounting -
T. PICOTEGT Dvversuy and - 6.5 26 Eleetlve Theary- Cilubal -
- tlusion 100
K. PICOTEI6S | Commumication 4 6.8 6 Elective Thecry- Global -
for 100
Trapsfosmation
Total Credity a0 - | . + = - -
Credits ta be earned by the student 28 | % - - :
Note: A student has o opt lor any ihree electives mullun-ed :lmvc.
SEMESTER -11
S No Conurse Mo, Cougse Title No.ol | Credits | Crodit Coumne Marks | Nature of Course | Rescaich
Credits | Level Patnts Tupe (Theory! {Gikabal/ Project/
(Core! P'ractical) Nutional’ Summer
Elective) Regioml/ Skill) | Ietemship/
s risthin
ACCOUNTING AND FINANCE GROUP
t; [ PICORCIN0 | Diserason | 16 | 70 B | cee | 480 | - | Dissermnion
= ELECTIVES » N
L. PICOTE Mupagiment 4 0.5 26 Elective | Theoury- Global -
Control Sywlem 100
2 PICOTE2OZ Tnternsti ool 4 &5 a6 Elective | Theory- Gilobal -
Finance 1001
3, PICOTEIO Fmancial 4 65 16 Elective Theory- Global -
Diecision 100
Analysis
4 FICOTE204 Fimancial 4 5 gl Elective | Theory- Global -
Technology and oo
Inmovitions
5 PICOTE2NS Mergers and 4 6.5 6 Elective Theary- Global -
Acguisitions 10y
Total Credits i - > . Z - "
Crediis to e enroed by the studetit 1. - - - - -
Naofe: A student has to opt for any three electives menuuntd above.
MARKETING GROUP
T [PICORC200 | Disertavion | 16 | 70 | 84 | Care | LCHY | p | Drssertation
.



ELECTIVES

I PICOTEDS Hand | 4 T 65 26 | Elective | Theory- Gilobal -
Wimnagermernt | b

2 PICOTE232 Supply Chain A [ 3 26 Eleitive Theorv- Cilcibal -
Mandgement 1

3 PICOTEZS3 Strategie 4 At 26 Elestive | Theory- Hiobal -
Marketing 100

4 PICOTE23 | Enrepreneurial ] 6,5 26 Elective | Theury- Cilobal -
Marketing i)

F PICOTEZSS ~ Spons 4 6,5 26 Elective | Theory- Cilohal -
Marketing _ 100

Total Crodits 6 - . . . - -

Credits to be carned by the student 8 = - - - - -

Note: A student has to opt for any three electives mentioned above.

HUMAN RESOURCE MANAGEMENT (HRM) GROLP

i [ PICORCI00 | Dissemaion | 16| 70 | B | Core | DO ] - [ Dissertation
: ELECTIVES
] PILCOTE2S) Imtesnatiomal 4 6.5 26 Elective | Theory- Ciluhal -
Huiman LW
Resourcs
Munagement
2 PICOTE2ARZ | Legal and Social 4 6.5 It Elective | Theary- Natiomal -
Secunny 100
3. PICOTE263 | Human Capital 4 0.5 Th Elective | Theory- Giohal -
Management Lo
4 PICOTEYR Conflic 4 6.3 b1 Elective Theory. Gilohal -
Resohtion and i
Managemeni
5 PICOTEZSS Leadership l 6.5 26 Elective | Theory Ciobal -
Develupment 106y
Tatal Credits 36 - - = - - =
Creglity to be carned by the student i - - - - . -

Note: A student has to opt for any three electives mentioned

Note:

1. A student has 10 carn atleast 56 credits for the award of One-Yoar Degroe in Master of Commerce.

2. A student is required to opt for any one of the three specinlizations and based on their merit: the division of students
will be done equally amongst three spectalizations.

3. Astudent has to opt for any three clectives each from Semester 1 and 11,
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UNIVERSITY OF JAMMU

MASTER DEGREE PROGRAMME IN COMMERCE
ONE-YEAR M.COM. PROGRAMME

UNDER NATIONAL EDUCATION POLICY- 2020

SEMESTER —1
8. No, | Cowrse No, Cuourse Title Mo ol Credits Credir Course Marks Nature of Course | Roigarch
Credits Level Points Type iTheary! i Glabal’ Profect!
(Core! Pracilcal) Natlanall Summer
Elective) Regional/ Skill) | Internship/
IHsseriuilon
ACCOUNTING AND FINANCE GROUP
L PLCOMCIOD | Rescarich Project i - - Core Progtical- - Project
Report i) Report
) PICOTCION Businesy 4 6.5 26 Core Theory- CilobhalSkill -
Rescarch 100
Meibsonds |
ELECTIVES B
L FICOTCIO0N Behnvioural 4 [T a6 Core Theory- Global -
Finmge 10
2 PICOTCIOY Iwestment 4 6.5 6 Core Theory- CGlobal -
Muapngement 11k}
3. PICOTEID3 Finaneial 4 6.5 26 Elective Theory- Global -
Markets and 100
Institutions
4 PICOTEIDS Cogt snd 4 [ 26 Elective Theary- Cilubal -
Manngement 100
Accounting
L PICOTELIDS Stock Market 4 f.5 25 Elective Theory- Glokal -
Operstions 100
f, PICGTEIDS Secunities 4 6.5 26 Elective Theory- Fhiskval -
Muarket and 100
Regulation
7. PICOTEIDT Fureign 4 [ 26 Elective Theory- Crfobal -
TEachange and 100
Forex
L8 PICOTEIOR Financinl 4 6.5 26 Elective Theory- Global -
Econometrics | (b}
Total Crediis 40 - - - = - -
Credits to be earned by the student % - & . - . -
Note: A student has 1o opt for any three electives mentioned above,
MARKETING GROUP
L PLCOBCION | Research Project 4 - - Lore Mraitical- - Project
Report 100 Repot
z FICOTCI00 Business 4 [ 26 Core Theary- Cilppbal/Skall -
Rescarch 100
Methods
ELECTIVES -
1. MCOTCI3L Services 4 6.5 26 Care Theory- Global™ational -
' Marketing 1]
r PICOTCI3A Business-10- 4 .5 26 Cure Theory- Cilobal -
Businsis e 1]
Marketing
3 PICOTELL] Murketing 4 [ 26 Elective Theory- CilobalSkill -
HResesarch oo
4. PICOTEL S Retail 4 0.5 0 Flective Theory- Cilahal =
= Manngement 100
[ PICOTEL3S Internstionnl 4 0.5 26 Eleative Theory- Gilobal -
Marketing 106)
4




, PICOTEIYM | Rural Markeung 4 6.8 1 Elective Theory- Mational
100
T. PICOTEIAT Integrated 4 .5 26 Flective Theary- Cilokal
Marketing 100
Communietions
5 PICOTEISR Sacinl Media 4 6.5 26 Elective Theory- Cilehal
Murketing 100
Tirkal Credits 4! - - - - -
Crediis to be earned by the student - - - - -
Hﬂt.hmmlnnﬁrg!ythm mwun&ahm
REH[)EHEE MANAGEMENT (HRM) GROUP
1 MCOPCIOD | Resaurch ijm 4 - Core Princtical- -
Repart 100
2 PICOTCI00 Business 4 6.5 26 Care Theary- Gilubal/Siall
Rescarch 100
Methwods
ELECTIVES ~
L MCOTCH6] | Strategic Himan 4 '] 26 Core Thewry- Ciloshad
Resourie {L1]
Managenient
2 | PIODTCI62 Human 1 55 2% Cre Theory- Gilohal
Respuree 100
Developmen: —=
3 PICOTEO3 | Menagement of + fi.5 26 Elettive Theory- Global
Transformation 100
4 MCOTES4 Performiance 4 05 26 Elective Gilobal
Munageient ]
and Rewnnd
5 ysdarin
3. PICOTEIRS Tolent 1 6.5 26 Elective Theary- "Cilabal
— Manngement 100
6. PICOTEIGH Hummisn 4 8% 2 Elective Theory- Cihabal
Resource {i1]
Acconnting
T. PICOTEI67 | Diversity and 4 6.5 T Elective | Theory- Lilobal
Inclusion 1Oy
L PICOTEISS | Commumication 4 [ 26 Elegtive | Theory- bl
for 1000
Transformation
Total Credits dl - - . - -
Credits 1o be earned by the student - - -
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM, PROGRAM
FIRST SEMESTER
RESEARCH PROJECT REPORT
UNDER NEP-2020
(CORE COURSE)

Course No.: PICOPC100 Maximum Marks: 100
Credits: 4 a) Internal Examination: 50
b) External Examination: 50
(Examinations to he held in December 2026, 2027, 2028)

Research Project Report will be submitted by the candidate. It shall include justification for
research, primary data collection, data analysis, interpretation and implications of research.
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER
BUSINESS RESEARCH METHODS

UNDER NEP-2020

(CORE COURSE)
Course No.;: P1COTCIOD Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I: 20
Credits: 4 b) Test 11: 20

¢) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES

1. To understand the nature and process of business research.

2. To apply the types of research design and methods of sampling.
3. To analyse the tools of data analysis and errors in interpretation,
4. To evaluate the structure of research report and research ethics.

COURSE OUTCOMES

After the completion of this course, the student will be able to:

1, Comprehend the basics of business research.

2. Understand the different research designs and need of sampling in business research.
3. Apply the tools of data analysis and interpret them

4. Prepare the detailed research report by following research ethics and plagiarism,

3. Apply the statistical techniques for analysing the data of various organisations,

UNIT I: INTRODUCTION TO BUSINESS RESEARCH

Process of business research; Problem identification and usefulness of objectives and
hypothesis in business research; Data collection methods for business research: Observation,
mterviews, questionnaire and schedules; Designing of questionnaire; Choice between primary
and secondary data; Scaling techniques in business research; Precautions in business
research.

UNIT 1I1: RESEARCH DESIGN

Concept, nature and classification of research designs: Descriptive, exploratory, case
study method and causal research; Quantitative vs qualitative research, cross-sectional and
longitudinal studies; Errors affecting rescarch design; Relationship among descriptive,
exploratory and causal research; Advantages and disadvantages of research design;
Relevance of sampling design in business rescarch.

UNIT HE DATAANALYSIS & INTERPRETATION

Processing of data: Feeding and ceding of data; Reliability and validity of data; Overview
of wnivariate, bivarmte and multivariate data analysis through SPSS; Applications of
correlation and regression in business research; Testing of hypothesis; Importance and
pre-requisites of data interpretation; Errors in data inferpretation.

§
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UNIVERSITY OF JAMMU
TWO-YEAR MLCOM. PROGRAM
FIRST SEMESTER
BUSINESS RESEARCH METHODS
UNDER NEP-2020

({CORE COURSE)
Course No,; PICOTCIM Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b} Test 11: 20

€) Major Test: 60
(Svitabus for the examinations to be held in December 2026, 2027, 2028)

UNIT IV: RESEARCH REPORT WRITING

Types of research reports; Essentials of a good research report; Structure of the research
report:  Preliminary section, main report, managerial implications;, References,
bibliography and annexure;, Effectivencss of research report; Research ethics: Relevance
of ethics in business research: Researchers’ ethical code: Need for plagiarism:
Publication and presentation of business research.

Suggested Readings

1. Cooper, D.R., Schindler, P.S. Business Research Methods. Tata Mc Graw Hill, New Delhi.
2. Sekaran U., Bougie R. Research Methods for Business: A Skill Building Approach. Wiley,
India.

3. Srivastava, TN.. Rego, S. Business Research Methodology. Tata Me Graw Hill, New
Dethi.

4. Willinm G.Z. Business Research Methods. Thomson, India.

5. Harper, W.B., Ralph W, Stanlev F.S. Marketing Rescarch: Text and Cases. Homewood,
Irwin.

Note: Latest edition of the books may be preferred.

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two each from Units | & 11 and three
cach from Units 111 & IV. All questions are compulsory, and each question will carry three
marks, ie., the total weightage will be 30 marks. The answer to each question will be within
250-300 words,

Section B: This section will comprise of 04 questions, two cach from Units 111 & IV, There
will be an internal choice, and each question will carry 15 marks, i.e., the total weightage will
be 30 marks. The answer to cach question will be within 1000-1200 words.

Note: The questions to be set under Section B shall be application-bused, case study-based,
real-life situation-based, or project-based 1o evaluate critical thinking and problem-solving

skills of the students.
\ i,
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ACCOUNTING AND FINANCE GROUP

5, Na. Course Mo, Course Title Mool | Credits | Credin Course Marks Nature of Hevearch
Credits | Level | Polnis Tope { Thenry! Course Project/
(Corel Practicaly (Glabal Sutiiiner
Elective) Teational/ Internship/
eglonal Dissertation
Skillp
i- PIOCPC | Mescarch 4 - - Core Practical- - Praject
Project Report 1] - Repaornt
2 MICOTC D0 Busimess i % i3 Core Theory-100 |  Glabal/Skill -
Rusearch
Meithods
ELECTIVES
L. PICOTCLD) Behavipural 4 6.5 20 Core Theory-100 Global -
. Finance
2, PICOTCIO2 Investmem 4 6.5 h Core Theory-100 Cilobal -
Management
i PICOTEIO3 Financinl = 6.5 26 Eletive Theary- 114 Gillohal -
Maurkets and
Institutions N
] PICOTEID Cost and a 55 16 Eletlive | Theory-100 Global =
Managoment
Agvount|ng
5, PICOTEIOS | Stock Market [] 6.5 1] Electiva | Theory-100 Cilihal =
Opirations ]
f PICOTE 16 Securities ] 6.5 24 Flective | Theory-100 Gilobal -
Market and
Regulation
T PICOTELNT7 Foreipn 4 65 26 Fleztive | Themy-100 Global P
Exchange und
Forex
E PICOTEIOR Financial 3 65 2 Floctive | Theory-100 Gilobal -
Eeomimmetric
Total Credits 40 - - - . - s
Crediis to be earned by the sindent . - - . 5 . =
MNuote: A student has to opt for any three glectives mentioned
ey




UNIVERSITY OF JAMMLU
ONE-YEAR ML.COM. PROGRAM
FIRST SEMESTER (ACCOUNTING AND FINANCE GROUP)

BEHAVIOURAL FINANCE
UNDER NEP-2020
(CORE COURSE)
Course No.: P1COTC101 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Test II: 20

c) Major Test: o0
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES
1. Identify and describe the basic concepts and principles of behavioural finance.
2. Explain different behavioural biases and analyze ther impact on financial decision
making.
3. Classify types of behavioural investors and interpret their influence in financial markets.
4. Explain the application of behavioural principles in corporate finance decisions.

COURSE OUTCOMES
After the completion of this course, the student will be able to;
I. Explain the fundamental principles and significance of behavioural finance,
2. Analyze the impact of cognitive and emotional biases on investor behaviour.
3. Evaluate how different types of behavioural investors affect decision making.
4. Apply behavioural finance theories to analyze corporate decision-making scenarios.

UNIT I: FOUNDATIONS OF BEHAVIOURAL FINANCE

Behavioural finance: The big picture; Standard finance versus behavioural finance: Rational
cconomic man versus behaviourally biased man; Efficient market hypothesis-efficient markets
versus rrational markets-market anomalies-fundamental anomalies, technical anomalies &
calendar anomalies; Decision making under uncertamty-psychographic models used in
behavioural finance-practical application of behavioural finance to create a successful advisory
relationship.

UNIT 11: COGNITIVE BIASES IN FINANCIAL DECISION MAKING

Understanding and identifying behavioural biases; Categorisation of behavioural biases;
Differences between cognitive and emotional biases; Categorisation of cognitive biases- belief
perseverance buses and information processing biases; Different cognitive biases description
and practical applicability-cognitive dissonance bias, conservatism bias, confirmation bias,
representativeness  bias, illusion of control bias, hindsight bias, mental accounting bias,
anchoring and adjustment bias, framing bias, availubility bias, self -attribution bias, outcome bias

and recency bias. =
A
\ H:‘é
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (ACCOUNTING AND FINANCE GROUP)

BEHAVIOURAL FINANCE
UNDER NEP-2020
(CORE COURSE)
Course No.: PICOTC101 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Test 11: 20

¢) Major Test: 60
{Syllabus for the examinations to be held in December 2026, 2027, 2028)

UNIT HI: EMOTIONAL BIASES AND INVESTOR BEHAVIOUR

Different  emotional biases description and practical applicability-loss aversion bias,
overconfidence bias, self-control bias, status quo bias, endowment bias, regret aversion bias,
alTinity bias, the behavioural alpha process-a top-down approach; The bit identification process;
Behavioural investors types and related biases- preserver, follower, independent and
accumulator, investment decision cycle; Prospect theory.

UNITTV: BEHAVIOURAL INSIGHTS IN CORPORATE FINANCE

Rational managers and irrational investors-mispricing and the goals of managers, examples of
managerial actions taking advantage of mispricing; Capital budgeting-ease of processing. loss
aversion and affect-payback and ease of processing: Allowing sunk costs to influence the
abandonment decision: Allowing affect to influence choices; Managerial overconfidence;
[nvestment and overconfidence-overinvestment, investment sensitivity to cash flows, mergers
and acquisitions, start-ups; Positive side of manageral overconfidence,

Suggested Readings
1. Pompian, M. Michael. (2012). Behavioral Finance and Wealth Management: How to Build
Investment Strategies That Account for Investor Biases. John Wiley & Sons.
2. Ackert, L., & Deaves, R. Behavioral Finance: Psychology, Decision-Making, and Markets,
South-Western, Cengage Learning, Ohio.
3. Kahneman, D. & Tversky, A. Choices, Values and Frames, New York. Cambridge University
Press.
4. Shefrin, H. Beyond Greed and Fear: Understanding Behavioral Finance and Psychology of
mvesting. New York: Oxford University Press.
Note: Latest editions of the books may be preferred.
) Y {
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UNIVERSITY OF JAMMU
ONE-YEAR MLCOM, PROGRAM
FIRST SEMESTER (ACCOUNTING AND FINANCE GROUP)
BEHAVIOURAL FINANCE
UNDER NEP-2020

(CORE COURSE)
Course No.: P1COTCI01 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits; 4 bj Test 1l: 20

¢} Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions. two cach from Units | & Il and three
each from Units 111 & IV. All questions are compulsory, and each question will carry three
marks, ie., the total weightage will be 30 marks. The answer 1o each question will be within
250-300 words.

Section B: This section will comprise of 04 questions, two each from Units 11T & IV, There
will be an internal choice, and each question will carry 15 marks, i.e., the total weightage will
be 30 marks. The answer to each question will be within 1000- 1200 words,

Note: The questions to be set under Section B shall be application-based, case study-based, real-
life situation-based. or project-based to evaluate critical thinking and problem-solving skills of
the students.

{f-"';;f‘r
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (ACCOUNTING AND FINANCE GROUP)
INVESTMENT MANAGEMENT

UNDER NEP-2020
(CORE COURSE)
Course No,: PICOTC102 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I; 20
Credits: 4 b) Test Il: 20

<) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES

. To provide an in-depth understunding of the mvestment environment and the mechanics of
various financial instruments.

2. To equip students with analytical tools for evaluating risk and return in investment decisions,

3. To develop the ability to construct and manage a diversified investment portfolio using
modern portfolio theory.

4. To enable students to understand und apply security analysis and valuation techniques for
mformed investment decisions.

COURSE OUTCOMES

Adter the completion of this course, students will be able to:

I. Explain the structure and functioning of financial markets and investment products.
2. Analyze the risk-return profile of various asset classes and investment alternatives.
3. Apply portfolio theories and mvestment strategies in constructing optimal portfolios.
4. Evaluate securities using fundamental and technical analysis.

UNIT I: INTRODUCTION TO INNESTMENT MANAGEMENT

Basics of investment management; Investment vs speculation vi gambling; Investment process,
Modes of investment; Scope of investment management; Factors affecting investment decisions;
Types of investors and investment avenues; Risk and return; Investment strategies-growth vs
value investing, active vs passive investing; Behavioural finance in mvestiment decision-making;
ESG investing.

UNIT 1I: SECURITIES MARKETS AND FINANCIAL INSTRUMENTS

Structure and functions of primary and secondary markets; Stock exchanges and regulmtory
environment; Financial instruments-cquity, debt, derivatives, mutual funds, ETFs; Market
mdices and trading mechamisms: Role of SEBI and recent reforms in securities markets.

UNIT II: FUNDAMENTAL AND TECHNICAL ANALYSIS

Fundamental analysis-economy, industry, and company analysis; Technical analvsis-charting
technigues, trend analysis, moving averages, techmical indicators; Efficient market hypothesis
and its implications.
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (ACCOUNTING AND FINANCE GROLUP)
INVESTMENT MANAGEMENT
UNDER NEP-2020

(CORE COURSE)
Course No.: P1ICOTCI102 Maximum Marks: 100
Duration of Examination: 2:30 Hours n) Test 12 20
Credits: 4 b) Test 1I: 20

c) Major Test: 60
{(Svllabus for the examinations te be held in December 2026, 2027, 2028)

UNIT IV: PORTFOLIO MANAGEMENT

Concept and objectives of portfolio management; Risk-return optimization: Diversification and
asset allocation; Modern portfolio theorv-Markowitz model, capital market line, security market
ling; Portfolio revision and evaluation; Ethical and legal aspects of investment advisory; Investor
protection and grievance redressal,

Suggested Readings

|. Bodie, Z., Kane, A., & Marcus, A. ). Investments. McGraw-Hill Education.

2. Chandra, P. Investment Analysis and Portfolio Management. Tata McGraw-Hill.

3. Fischer, D. E, & Jordan, R. J. Security Analysis and Portfolio Management. Prentice
Hall.

4. Sharpe, W. F., Alexander, 5. 1., & Bailey, I. V, Investments. PHI Learning,

Note: Latest editions of the books may be preferred.

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two each {rom Units | & |1 and three
cach from Units 111 & TV, All questions are compulsory, and each question will carry three
marks, i.e., the total weightage will be 30 marks. The answer to each question will be within
250-300 words.

Section B: This section will comprise of 04 guestions, two each from Units 111 & IV, There
will be an internal choice, and each question will carry 15 marks, i.c., the total weightage will
be 30 marks. The answer 1o each question will be within 1000-1200 words.

Note: The questions to be set under Section B shall be application-based, case study-based,
real-life situation-based. or project-based to evaluate critical thinking and problem-solving
skills of the students.

o
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM, PROGRAM
FIRST SEMESTER (ACCOUNTING AND FINANCE GROUP)
FINANCIAL MARKETS AND INSTITUTIONS
UNDER NEP-2020

(ELECTIVE COURSE)
Course No.: PICOTEL03 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I: 20
Credits: 4 b) Test I1: 20

c) Major Test: 60

(Syllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES

b

Understand the mechanics and interconnection of financial system and financial
markets,

Determine and analyze various types of risk and hedging of these risks.

To sensitize students about the various financial institutions, their role and credit policies
To explore the emergence of development banking and mvestment banking in the
development of Indian Economy

COURSE OUTCOMES
After the completion of this course, the student will be able 10:

1.
2.
3

4.

Understand the concepis relevant to financial markets and financial institutions, and the
instruments of finnncial markets and institutions
Apply knowledge of exchange rates, interest and risks

. Analyze and research about the working of financisl institutions in light of various key

developments over the time.

Evaluate the working of various non-banking financial institutions and their functions
and to critically evalizate the recent financial news article & relevant research in fnancial
markets & aids in décision making abilities.

UNIT I: NATURE OF FINANCIAL SYSTEM AND MARKETS

Structure of financial svstem; Development of financial system in India; Financial system and
economic development; Financinl markets in India; Indian money markets; Capital markets;
Money markets vs. capital markets: Markets for derivatives.

UNIT II: EXCHANGE RATES & CURRENCY MARKETS

Concept of exchange rates; Determinants of exchange rates: Devaluation; Depreciation;
International financial flows; Types of risks; Risk hedging and futures; Risk and financial assets;
Criteria to evaluate assets; Return on assets; Theories of the level of interest rates; Relationship
between long term & short-term rates,
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM, PROGRAM
FIRST SEMESTER (ACCOUNTING AND FINANCE GROUF)
FINANCIAL MARKETS AND INSTITUTIONS
UNDER NEP-2020
(ELECTIVE COURSE)

Course No.: PICOTEL103 Muaximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I: 20
Credits: 4 b) Test Lz 20

¢) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

UNIT 1T FINANCIAL INSTITUTIONS AND CREDIT POLICIES

Financial mstitutions and their role; Impact of credit crisis on fimancial msitutions;, Reserve
Bank of India; Aims and objectives of the monetary policy of RBI; Credit creation and its
control; Commercial banks; Regional rural banks,

UNIT IV: DEVELOPMENT AND INVESTMENT BANKING

Development banks; Development financial imstitutions: [FCI, IDBI, IDFC, EXIM bank,
NABARD, ICICT: Lending operation of World Bank and its affilintes: Working of IDA, IFC &
ADB; Non-banking financial institutions; Hire-purchase companies: Leéase finance, Housing
finance; Merchant banks; Venture capital funds.

Suggested Readings

1. Bhole, L. M. Financial Institutions and Markets. Tata McGraw Hill Compuny Lid., New
Delha

2. Bhole, L. M. Indian Financial System. Chugh Publications, Allahabad.

3. Edminster, R.O. Financial Institutions, Markets and Management. McGraw Hill, New
York.

4. Goldsmith, R. W, Financial Structure and Development, Yale, London.

Note: Latest edition of the books may be preferred.

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Seetion A: This section will comprise of 10 questions, two ¢ach from Units 1 & 11 and three
cach from Units 111 & IV, All guestions are compulsory, and each question will carry three
marks, i.c., the total weightage will be 30 marks. The answer to each question will be within
250-300 words.

Section B: This section will comprise of 04 questions. two each from Units [1I & IV. There
will be an internal choice, and each question will carry 15 marks, i.e., the total weightage will
be 30 marks. The answer to 2ach question will be within 1000-1200 words.

Note: The questions 1o be set under Section B shall be application-based, case study-based, real-
life situation-based, or project-hased to evaluate critical thinking and problem-salving skills of

the students. )
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM, PROGRAM
FIRST SEMESTER (ACCOUNTING AND FINANCE GROUP)
COST AND MANAGEMENT ACCOUNTING
UNDER NEP-2020

{ELECTIVE COURSE)
Course No.: PICOTELD4 Maximum Marks: 100
Duration of Examination; 2:30 Hours a) Test I: 20
Credits: 4 b) Test I1; 20

¢} Major Test: 60
{Syllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES

Define key costing methods (job order, process, and activity-based costing),

Explain the role of CVP analysis and ABC in business decisions.

Apply inter-firm comparison techniques to evaluate company performance,

Analyze production bottlenecks using Theory of Constraimts (TOC) and throughput
accounting.

e

COURSE OUTCOMES

After the completion of this course, students will be able to:

Recall key costing techniques and their applications.

Explain how CVP analysis and ABC influence profitability.

Use inter-firm comparison to assess business performance.

Evaluate the effectiveness of TOC and throughput accounting in production optimization.

de Lol pud —

UNIT I: INTER-FIRM COST ANALYSIS AND MANAGERIAL DECISION-MAKING
Cost and management accounting-Understanding the relationship between cost accounting,
management accounting, and financial accounting: Elements and bases of costs; Methods of
costmg: Understanding inter-firm comparison and its relevance in the business world; Procedure
for inter-firm comparisons; Purpose of imter-firm comparisons; Problems in  inter-firm
comparsons; Methods of inter-firm comparison; Future trends in inter-firm comparison.

UNIT [I: THEORY OF CONSTRAINTS AND THROUGHPUT ACCOUNTING

Theory of constraints (TOC)-Identifying and exploiting constraints; Applying TOC 1o streamline
production processes and reduce operational costs; Throughput accounting; Steps in theory of
constraints analysis: Target costing: Kaizen costing; Life eycle costing; Value chain analysis.

UNIT H1: COST-VOLUME-PROFIT (CVP) ANALYSIS AND ACTIVITY BASED
COSTING

Cost-Volume-Profit (CVP) Analysis: Understanding profit-volume ratio, break-even point (BEP),
contribution margin, and margin of safety; Calculating BEP for multiple products, assessing the
impact of price and cost changes on profitability: Practical application of marginal costs for
decision-making; Activity-based costing (ABC).

\ 7
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM, PROGRAM
FIRST SEMESTER (ACCOUNTING AND FINANCE GROUP)
COST AND MANAGEMENT ACCOUNTING
UNDER NEP-2020

{(ELECTIVE COURSE)
Course No.: PICOTELD4 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Test I1: 20

¢) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027. 2028)

UNIT I'V: PROCESS AND CONTRACT COSTING FOR DECISION MAKING

Process costing: Applying process costing for multiple stages of production, caleulating unit and
total production costs; Contract costing: Preparation of contract and contractee’s accounts under
both percentage-of-completion and completed-contract methods for construction companies,
Practical application of process and contract costing for decsion-making.

Suggested Readings

1. Sharma, 5. Cost and Management Accounting: Theory and Practice. Shree Publishers &
Distributors.

2. Jain, S. P, & Narang, K. L. Cost Accounting: Principles and Practice. Kalyani Publishers.

3. Homgren, C. T, Datar, S. M., & Rajan, M. Cost Accounting: A Managerial Emphasis,
Pearson Education.

4. Drury, C. Management and Cost Accounting. Cengage Learning.

Note: Latest editions of the books may be preferred.

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Seetion A: This section will comprise of 10 questions, two each from Unus | & I and three
each from Units [1I & TV. All questions are compulsory, and each question will carry three
marks, 1.e., the total weightage will be 30 marks. The answer (o each question will be within
250300 words.

Section B: This section will comprise of 04 questions, two each from Units 111 & IV, There
will be an internal choice, and each question will carry 15 marks, i.e., the total weightage will
be 30 marks. The answer to each question will be within 1000-1200 words.

Note: The questions to be set under Section B shall be application-based, case study-based,
real-life situation-based, or project-based to evaluate critical thinking and problem-solving
skills of the students.

60% weightage should be given to problems demanding numerical solutions.

i
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UNIVERSITY OF JAMMU
ONE-YEAR ML.COM. PROGRAM
FIRST SEMESTER (ACCOUNTING AND FINANCE GROUP)
STOCK MARKET OPERATIONS
UNDER NEP-2020

(ELECTIVE COURSE)
Course No.: PICOTE105 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I: 20
Credits: 4 b) Test 1T: 20

¢) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES
I. To explain the stock market & its operations, reasons for investment and market mdices
2. To make students aware about the procedures and formalities of listing of securitics
3. To sensitize students about the trading, settlement and surveillance system in stock
exchanges.
4. To develop a strategy to manage psychological emotions and biases of investors

COURSE OUTCOMES

After the completion of this course, the student will be able to;
I, Understand and recalling the stock market concept, different stock exchanges and SEBI

as watchdog.

Apply knowledge of TPOs, FPOs and allotment of securities.

3, Analyze and research about the trading, settlememt and surveillance system i stock
exchanges.

4. Evaluate the methods to manage emotional biases of investors’ and incorporating the
trading knowledge & investors” behaviour,

[

UNIT I: FOUNDATIONS OF STOCK MARKET

Introduction fo stock market; The Bombay Stock Exchange; The National Stock Exchange of
India Ltd; Reasons for mvestments; Regulators of stock market; SEBI; Market index: Indian
stock market indices; Nifty and Sensex.

UNIT II: LISTING OF SECURITIES

Investors; Initial public offers; Procedures/sequence of activities to issue [PO; Filing with SEBI:
Roadshows and building; Allotment of shares; Listing on stock exchange; Post-1PO compliance;
Secondary offerings; Follow-on public offer (FPO}; Right issue; Offer-for-sale (OFs).

UNIT III: TRADING, SETTLEMENT AND SURVEILLANCE SYSTEM IN STOCK
EXCHANGES

Types of trading; Trading systems: BSE; BOLT system; Returns; Bonus issue; Stock splits;
Buyback of shares; Different types of settlements: Pay-im and pay-out; Bad delivery; Short

\{ f-\-?;f



UNIVERSITY OF JAMMU
ONE-YEAR M.COM, PROGRAM
FIRST SEMESTER (ACCOUNTING AND FINANCE GROUP)
STOCK MARKET OPERATIONS
UNDER NEP-2020

(ELECTIVE COURSE)
Course No,: PICOTELDS Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I: 20
Credits: 4 b) Test II: 20

c) Major Test: 60
(Svllabus for the examinations to be held in December 2026, 2027, 2028)

delivery, Auction; NSE, NEAT system options; Market types, order types and book: De-mat
settlement; Physical settlement; Institutional segment; Funds settlement; Valuation debit:
Valuation price: Risk management system m BSE & NSE: Margins: Exposure limits:
Surveillance system m BSE & NSE; Circuit breakers.

UNIT IV: INVESTORS’ PSYCHOLOGY

Investment psychology; Emotions m investment; Biases; Investment decision making, Prospect
theory; Mental accountmg; Anchoring and adjustment; Methods to manage emotions and biases;
Investor protection; Globalisation of stock exchanges & foreign stock exchanges.

Suggested Rendings
1. Smngh, S.K., & Sharma, S. Stock Market Operations. Orange Books Publication,
2. Sharma, F.C. Financial Market Operations. SBPD Publications.
3. Chapman, C. How the Stock Markets Work: A Guide to the International Markets. United
Kmgdom: Century Business.
4. Rawal, P Indian Stock Market and Investors Strategy. Create Space Independent
Publishing Platform.
Note: Latest edition of the books may be preferred.

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two each from Units | & IT and three
each from Units III & IV, All questions are compulsory, and each question will carry three
marks, Le., the total weightage will be 30 marks. The answer to each question will be within
250-300 words.

Section B: This section will comprise of 04 guestions, twe each from Units [T & V. There
will be an internal choice, and each question will carry 15 marks, i.e., the total weightage will
be 30 marks. The answer (o each question will be within 1000-1200 words.

Note: The guestions to be set under Section B shall be application-based, case study-based,
real-life situation-based, or project-based to evaluate critical thinking and problem-solving

skills of the students.
e
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM, PROGRAM
FIRST SEMESTER (ACCOUNTING AND FINANCE GROUP)
SECURITIES MARKET AND REGULATIONS

UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTE106 Muximum Marks: 100
Duration of Examination: 2:30 Hours u) Test 1; 20
Credits: 4 b) Test I11: 20

¢) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES
I. To introduce the structure and functioning of the Indian securitics market.
2. To explain the role of various financial instruments and participants in capital markets.
3. To analyze regulatory frameworks governing the securities market in India,
4. To evaluate market practices using case studies on stock exchanges and EMH.

COURSE OUTCOMES
After the completion of this course, the learner is expected to-

I, Identify the components of the Indian financial and securitics market.

2. Describe the 1ssuance and trading mechanisms of equity and other securities.
3. Interpret stock market indices and assess their significance.

4. Critically examine regulatory provisions and ethical issues in securities trading,

UNIT I: FOUNDATIONS OF THE SECURITIES MARKET

Structure of Indian financial system; Overview of financial markets-primary and secondary
markets; Role and importance of security markets in economic development; Types of securities
traded m the markets-equity, bonds, debentures, derivatives, mutual funds; Participants in the
security markel-issuers, investors, intermediaries, regulators; Efficient market hypothesis and its
implications for security analysis and portfolio management.

UNIT I1: EQUITY MARKETS AND TRADING PLATFORMS IN INDIA

Introduction to equity markets: common stock, preferred stock; Intermediaries/participants in the
new issue market; Functions of new issue/primary market; Stock exchanges-BSE, NSE, OTCEI,
MCX (Mult-Commodity Exchange of India), India INX (India International Exchange); Stock
market indices-computation, interpretation and significance; Depositories-NSDL and CDSL.

UNIT II1: PUBLIC ISSUES, LISTING AND TRADING MECHANISMS

Types of issuc of securities in the Indian capital market: [POs, FPOs, rights issue, private
placement; Book building process; Listing requirements and procedures; Trading mechanism-
online platforms and algorithm trading: Clearing and settlement process; Insider trading, front
running and market manipulation.

\sr
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (ACCOUNTING AND FINANCE GROUP)
SECURITIES MARKET AND REGULATIONS
UNDER NEP-2020
(ELECTIVE COURSE)

Course No.: PICOTE 106 Maximum Marks: 100
Puration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Test I1: 20

¢) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

UNIT IV: LEGAL AND REGULATORY FRAMEWORK OF INDIAN SECURITIES
MARKETS

Regulatory framework and legislation; The Securities and Exchange Board of India (SEBI) Act,
1992, RBI Act, 1934; The Securities Contracts (Regulation) Act, 1956; The Compumies Act,
2013; The Depositories Act, 1996; The Banking Regulation Act, 1949; The Prevention of Money
Laundering Act, 2002; The Indian Contract Act, 1872; Professional standards and codes of
conduct for market participants,

Suggested Readings
1. Malkiel, B. A Random Walk Down Wall Street. Norton & Company.
2. William J. Bernstein, The Intelligent Asset Allocator: How to Build Your Portfolio to
Maximize Returns and Mimmize Risk. McGraw-Hill Education.
3. Pandian, P. Security Analysis and Portfolio Management. Vikas Publishing House,
4, Singh, P. Investment Management. Himalaya Publishing House.
Note: Latest editions of the books may be preferred.

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two each from Units 1 & Il and
three each from Units 111 & IV. All questions are compulsory, and each question will carry
three marks, i.c., the total weightage will be 30 marks, The answer to each guestion will be
within 250-300 words.

Section B: This section will comprise of 04 questions, two each from Units 1 & [V. There
will be an mternal choice, and each question will carry 15 marks, ie., the totul weightage
will be 30 marks. The answer to each question will be within 1000-1200 words,

Note: The questions to be set under Section B shall be application-based, case study-
based, real-life situation-based, or project-based to evaluate critical thinking and problem-

solving skills of the students.
Q9
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM, PROGRAM
FIRST SEMESTER (ACCOUNTING AND FINANCE GROUP)
FOREIGN EXCHANGE AND FOREX MANAGEMENT

UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTE1L107 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I: 20
Credits; 4 b) Test I1: 20

¢) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES

I. To recall the fundamental concepts of foreign exchange markets and exchange rate
mechanisms.

2. To explain the different types of foreign exchange transactions and settlement procedures.

3. To demonstrate the use of hedging techniques for managing forex risks through practical
examples and case studies.

4. To analyze the inpact of economic and political events on exchange rate fluctuations and
forex markets,

COURSE OUTCOMES
After the completion of this chapter, the learner is expected 1o:
1. Identify and define key terms and concepts related 1o foreigh exchange and forex
managemsnt,
2. Interpret exchange rate quotations and understand the factors influencing exchange rate
movements,
3. Apply hedging strategies and derivatives for effective forex risk management.
4. To evaluate the regulatory framework and analyze comemporary issues in forex markets,
including the impact of global economic events.

UNIT E: INTRODUCTION TO FOREIGN EXCHANGE

Overview of foreign exchange; Evolution of the internationn] monetary system; Participants in
the foreign exchange market; Foreign exchange market structure and functions; Types of foreign
exchange markets-spot, forward, and swap markets; Role of brokers and central banks; Exchange
rate mechanisms; Types of exchange rates; Theories of exchange rate determination.

UNIT II: FOREIGN EXCHANGE TRANSACTIONS AND SETTLEMENT
Foreign exchange transactions-spot transactions and forward contracts, currency swaps, futures
and options, arbitrage and speculation in forex markets; Exchange rate quotations-direct and
mdirect quotes, cross rates and inverse rates, bid-ask spread and its significance; Mechanism of
mternational payment, SWIFT network and electronic fund transfers; Role of clearing houses
and settlement risk.
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM, PROGRAM
FIRST SEMESTER (ACCOUNTING AND FINANCE GROUP)
FOREIGN EXCHANGE AND FOREX MANAGEMENT

UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTE107 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Test 11: 20

¢) Major Test: 60
(Syllabus for the examinations te be held in December 2026. 2027, 2028)

UNIT 111: FOREX RISK MANAGEMENT

Types of forex nisks-transaction exposure, translation exposure, and economic exposure, political
and exchange control risks; Hedging techniques-internal hedging techniques, netting, matching,
and leading and lagging: External hedging techniques-forward contracts, currency options and
currency swaps; Risk management strategies-derivatives as risk management tools. use of
options and futures in forex risk management, risk assessment and mitigation strategies.

UNIT IV: REGULATORY FRAMEWORK AND CONTEMPORARY ISSUES IN FOREX
Regulatory framework-role of regulatory bodies: RBI, FEDAI and FEMA; Exchange control
regulations in India; Anti-money laundermg (AML) and compliance; Contemporary issues in
forex management; Impact of global financial crisis on forex markets; Influence of economic and
political events on exchange rates; Digital currencies and crypto assets in forex; Emerging trends
in forex markets.

Suggested Readings
Apte, P. . International financial management. McGraw-Hill Education.

Shapiro, A, C, Multinational financial management. Wiley,

Eiteman, D. K., Stonchill, A. 1., & MofTett, M. H. Multinational business finance.
Pearson Education.

4. Reserve Bank of India (RBI). Publications and guidelines on foreign exchange

management. Reserve Bank of India,
-
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Note: Latest editions of the books may be preferred.
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM, PROGRAM
FIRST SEMESTER (ACCOUNTING AND FINANCE GROUF)
FOREIGN EXCHANGE AND FOREX MANAGEMENT

UNDER NEP-2020
{(ELECTIVE COURSE)
Course No.: PICOTE107 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I: 20
Credits: 4 b) Test I1: 20

¢) Major Test: 60

(Syllabus for the examinations to be held in December 2026, 2027, 2028)

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two each from Units 1 & I and three
each from Units [T & IV. All questions are compulsory, and each guestion will carry three
marks, 1.2.. the total weightage will be 30 marks. The answer to each question will be within
250-300 words.

Section B: This section will comprise of 04 questions, two cach from Units TIT & TV, There
will be an internal choice, and each question will carry 15 marks, i.e., the total weightage will
be 30 marks. The answer to each question will be within 1000-1200 words,

Note: The questions to be set under Section B shall be application-based, case study-based,

real-life situation-based, or project-based to evaluate critical thinking und problem-solving
skills of the students,
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UNIVERSITY OF JAMMU
ONE-YEAR ML.COM. PROGRAM
FIRST SEMESTER (ACCOUNTING AND FINANCE GROUP)
FINANCIAL ECONOMETRICS

UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTEL08 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I: 20
Credits: 4 b) Test 11: 20

c) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES
1. Identify and explain the fundamental concepts of econometrics,

2. Formulate hypotheses related to ¢conomic problems and describe methods for their
empirical testing.

3. Apply core econometric techniques such as regression analysis to examine and interpret
econonmic data,

4. Critically evalunte econometric results wsing standard methods and  unerpret  the
implications effectively.

COURSE OUTCOMES
Afier the completion of this course, the students will be able 10:
1. Explain the core concepts of econometrics and demonstrate confidence i applyving them
to real data,
2. Analyze and evaluate empirical econometric results using appropriate statistical
techniques.
3. Identify limitations of OLS and apply alternative estimation techniques when classical
assumptions fail.
4. Use econometric software (EVIEWS, STATA, Gretl) o build, estimate, and analyze
econometric models.

UNIT I: FOUNDATIONS OF ECONOMETRICS

Basics of cconometrics; Scope of econometrics, Methodology of econometrics; Types of
econometrics; Difference between econometrics and statistics; Nature and source of data used for
economic analysis, the accurncy of the data; Basics of regression; Two vanable regression
model-assumptions, estimation through OLS; Properties of estimates-Gauss Markov theorem;
Concept and derivation of R® and adjusted R*; Deviation from classical linear regression-
assumptions and GLS.,

UNIT II: PROBLEM WITH REGRESSION ANALYSIS
Problem with regression analysis-problem of heteroskedasticity: Nature, test, consequences and
remedial measures; Problem of autocorrelation-nature, test, consequences and remedial
measures; Problem of multicollinearity: Nature, test, consequences and remedial measures;
Model mus-specification verses pure autocorrelation, OLS verses FGLS and HAC; Co-existence
of autocorrelation and heteroskedasticity.

W
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM, PROGRAM
FIRST SEMESTER (ACCOUNTING AND FINANCE GROLP)
FINANCIAL ECONOMETRICS
UNDER NEP-2020

(ELECTIVE COLURSE)
Course No.: PICOTEL08 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I: 20
Credits: 4 b) Test 11: 20

¢) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

UNIT 11l: REGRESSION WITH QUALITATIVE VARIABLE

Dummy variables- Basics, testing structural stability of regression models; Dummy vanable trap,
basies of trap, regression with dummy dependent variables; LMP Model-logit. grouped logit,
probit and tobit model- their applications; Modeling count data, poission model.

UNIT IV: TIME SERIES ECONOMETRICS

Time series analysis-Basics of time semies; Unlity of time series; Components of time series-
secular trend, seasonal variations, cyclical wvariations, irregular wvariations, prelimmary
adjustments before amalysing time serics: Tume series cconometrics-stochastic  processes;
Stationary stochastic processes; Non stationary stochastic processes; Random walk models; Co-
integration; Deterministic and stochastic trends; Unit root tests; Approaches 1o economic
forecasting, AR, MA and ARIMA modeling of time series data.

Suggested Readings

I. Christopher, D, Introduction to Econometrics, Oxford Publishing House, New Delhi,
2. Gujarati, D.N., & Sangeetha. Basic Econometrics. Tata McGraw-Hill Publisher, New
Delh.

3. Baltagi, B. Basic Econometrics. Springer, New Delhi.

4. Ramu, R. Introductory Econometrics with Applications, South-Western College
Publishing, USA.

Note: Latest edition of the books may be preferred.
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UNIVERSITY OF JAMMU
ONE-YEAR ML.COM. PROGRAM
FIRST SEMESTER (ACCOUNTING AND FINANCE GROUP)
FINANCIAL ECONOMETRICS
UNDER NEP-2020

(ELECTIVE COURSE)
Course No,: PICOTE108 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Test 1: 20

¢) Major Test: 60

(Syllabus for the examinations to be held in December 2026, 2027, 2028)

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two each from Units | & 11 and three
each from Units 111 & TV. All questions are compulsory, and each question will carry three
marks, Le., the total weightage will be 30 marks. The answer 1o each question will be within
250-300 words,

Section B: This section will comprise of 04 questions, two each from Units 11T & IV, There
will be an internal choice, and sach question will carry 15 marks, i.¢., the total weightage will
be 30 marks. The answer to each question will be within 1000-1200 words,

Note: The guestions to be set under Section B shall be application-based, case study-based,

real-life situation-based. or project-based to evaluate entical thinking and problem-solving
skills of the studenis.
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MARKETING GROUP

8. No. | Course Na, Caurse Tille Mo, of Credits Credit Course Murks Mature of Cowrse | Resenrch
Credils Level Points Type i Theory! {Glahal Peoject/
(Cores Practical) Mational/ Smmumer
Elective) Reglonall Skill) | Internship/
- Dissertation
1. PICOPCIO0 | Research Project 4 - - Core Pracixal- - Project
Repnri 1) Repont
5 PICOTCEA0 Busmess 4 6.5 26 Care Thoory- Gilohal/Skill -
Wescarch 1043
Methods .
ELECTIVES
1 F1COTCIA] Servicen 4 &3 e 3 Core Theory- Gilabal Mational -
Murketing |
2 PICOTCIS2 i nessslo= 4 L] 206 Cane Theory- Calobsml -
Businesy ]
3 PICOTEL3] Mirketing 4 f.5 26 Elzetive Thieory- Glohalskall -
Reszarch |0
4 PICOTEIM Petail 4 b5 26 Elective Theory- Global -
Management 100
5 PICOTEL3S International 4 6.5 26 Elective Theory- Cilobal -
Murkoting 100
6. PICOTEI3G | Rural Marketing 4 6.5 26 Elective Theorsy- Mational -
14
T PICOTEI3T Integrated 4 6.5 6 Elective Thieosy- Glokal -
Markzting 100
Cormmanisiiions
5 PICOTEIXS Sooinl Media 4 6.5 26 Elective Iheore- Cilobal -
Murketing 14K
Total Credits 40 - - - - - -
Credits to be earned by the student N - ¢ g - H

Note: A student has to opt for any three eloctives mentioned above.
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM, PROGRAM
FIRST SEMESTER (MARKETING GROUP)
SERVICES MARKETING
UNDER NEP-2020

(CORE COURSE)
Course No.: P1COTC131 Maximum Marks: 100
Puration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Test Il: 20

c) Major Test: 60
(Svllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES

1. To introduce the distinet characteristics and role of services in a dynamic economy.
2. To develop an understanding of tools and frameworks for designing service offerings.
3. To train students m managing service quality, operations, and customer interactions,
4. To enable students to craft service strategies that foster loyalty and innovation.

COURSE OUTCOMES

After the completion of this course, the student will be able to:

1. Explain the fundamental concepts and models of services marketing and the nature of service
CCONOIMIes.

2, Apply tools such as blueprinting, positioning maps, and the flower of service for effective
service design.

3. Analyze service quality gaps, customer satisfaction, and manage service failure and recovery
effectively.

4, Develop strategic service marketing plans including branding, CRM, and international service
strategies.

UNIT I: UNDERSTANDING SERVICES AND CUSTOMER EXPECTATIONS
Evolution and growth of the global service, consumer behavior in service settings with focus on
customer expectations and performance; GAP model of service quality; SERVQUAL framework.

UNIT 11: DESIGNING THE SERVICE OFFERING

Service product development: Blueprinting the service, core vs. supplementary services: Service
positionmg and differentiation: Flower of service, positioning strategies; Pricing of services:
Pricing strategies in services, yield management and revenue optimization: Physical evidence
and servicescape: Role of tangibles, servicescape design: Impact on experience.

UNIT LI DELIVERING AND MANAGING SERVICE QUALITY

People in services: Employee role in service delivery, internal marketing and service culture,
HRM in service orgamzations; Managmg demand and capacity. Service demand patterns,
strategies for demand-capacity management; Service delivery and technology: Self-service
technologies (SSTs), automation, Al and digital platforms in services; Managing service
fatlures & recovery: Complaint handling, recovery strategies. customer loyalty & service
guarantees

-
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (MARKETING GROLUP)
SERVICES MARKETING

UNDER NEP-2020

(CORE COURSE)
Course No.: PICOTCI131 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I: 20
Credits: 4 b) Test 11: 20

¢) Major Test: 60
(Svllabus for the examinations to be held in December 2026, 2027, 2028)

UNIT IV: STRATEGY, RELATIONSHIPS, AND INNOVATIONS IN SERVICES

Service marketing strategy: Service marketing triangle, aligning sirategy, systems, and people;
Customer relationship management (CRM): Service loyalty, retention strategies, lifetime value &
personalization, Branding of services: Strategies for service brand building; Global and
contemporary issucs in services marketing: Managing services in global markets, sustainable and
Sresn Services.

Suggested Readings

I, Zeithami, V. A., Bitner, M. J., & Gremler, D. D). Services Marketing: Integrating Customer
Focus Across the Furm. MceGraw-Hill Education.

2, Lovelock, C., Wirtz, 1., & Chatterjee, J. Services Marketing: People, Technology, Strategy.
Pearson Education.

3. Rao, K. R. Services Marketing. Pearson Education.

4. Apte, G. Services Marketing. Oxford University Press.

5. Grisnroos, C. Service Munagement and Marketing. Wiley.

Note: Latest edition of the books may be preferred.

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two each [rom Units | & 11 and three
each from Units 111 & IV. All questions are compulsory, and each question will carry three
marks, i.¢., the total weightage will be 30 marks. The answer to each question will be within
250-300 words.

Section B: This section will comprise of 04 questions, two each from Units 111 & IV. There
will be an internal choice, and each question will carry 15 marks, i.c., the total weightage will
be 30 marks. The answer to each question will be within 1000-1200 words.

Note: The guestions to be set under Section B shall be application-based, case study-based,
real-life situation-based, or project-based to evaluate critical thinking and problem-solving

skills of the students.
\{ (4 ‘r:’
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM, PROGRAM
FIRST SEMESTER (MARKETING GROUP)
BUSINESS-TO-BUSINESS MARKETING

UNDER NEP-2020

{CORE COURSE)
Course No.: P1COTC132 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I: 20
Credits: 4 b) Test 1I: 20

¢} Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES

l. To critically evaluate the distinguishing characteristics of business-to-business (B2B) markets
and the forces that shape organisational buying behaviour,

2. To discuss relationship-building and market-research techmiques to segment, target and
position offerings for diverse business customer groups.

3. To manage value propositions encompassing product, service, pricing and channel decisions
that address the complex needs of B2B markets.

4. To integrate and control technology-enabled B2B communication.

COURSE OUTCOMES

After the completion of this course, the student will be able to:

1. Analyse and interpret environmental, organisational and behavioural factors to forecast
demand.

2. Craft relationship strategics and justify marketing-resource allocations.

3. Formulate a B2B offering covering new-product/inmovation roadmaps, pricing structures.

4. Develop a technology-enabled itegrated marketing-communications.

UNIT I: FUNDAMENTALS OF BUSINESS MARKETING

Customer value in business markets; Differences between B2B and consumer marketing; Types
of business customers; Classification and implications for different products and customer;
Purchasing practices of business customers; Environmental analysis; Orgamisational buying
behaviour; Models of organtsational buyving behaviour, Contemporary purchasing practices.

UNIT 1I: MANAGING RELATTONSHIPS AND RESEARCHING MARKETS

Managing B2B relationships; Relationship marketing vs customer relationship management;
Managing relative profitability of customers using the customer lifetime value concepts;
Fundamentals of market research in B2B markets: Estimating company’s current and future
demand; B2B marketing intelligence system; Segmenting, targeting and positioning in business

markets,
e
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (MARKETING GROUP)
BUSINESS-TO-BUSINESS MARKETING
UNDER NEP-2020

(CORE COURSE)
Course No.: PICOTCI132 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Test 11: 20

¢) Major Test: 60
{Syllabus for the examinations to be held in December 2026, 2027, 2018)

UNTT 111: PRODUCTS AND CHANNEL MANAGEMENT

Managing products and brands; New industrial product development; Innovation in B2B context:
Technology adoption life cycle; Managing services [or business markets; Pricing for business
markets; Designing and managing business marketing channels; Personal selling functions for
business markets; Key account management.

UNIT IV: COMMUNICATIONS AND STRATEGIC CONTROL

Developmg an effective communications program; Integrated marketing communications; Use
of internel, websites and social media for B2B marketing communications; Role of marketing in
strategic planning; Strategic planning process; Implementation and controlling the marketing
plan; Technology enabled B2B marketing; Sustainability and the furure of B2B marketing.

Suggested Readings

1. Havaldar, K.K. and Dasari S. B2B Marketing Text and Cases. MeGraw Hill.

2. Zimmerman, A., & Blythe, ). Business-to-Busmess Marketing Management: A Global
Perspective. Routledge.

3. Anderson, J.C., Narus, 1A, & Narayandas, D. Business Market Management: Understanding,
Creating, and Delivering Value. Pearson.

4. Bremnan, B, Cannimg, L., & McDowell, R. Business-to-Busmess Marketing. SAGE
Publications.

5. Hutt, M.D., Speh, T.W., & Sharma, D. B2B Marketing: A South-Asian Perspective. Cengage.
Mote: Latest edition of the books may be preferred.
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UNIVERSITY OF JAMMU
ONE-YEAR ML.COM. PROGRAM
FIRST SEMESTER (MARKETING GROUP)
BUSINESS-TO-BUSINESS MARKETING
UNDER NEP-2020

{(CORE COURSEL)
Course No.: P1COTC132 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 h) Test I1: 20

¢) Major Test: 60

(Syllabus for the examinations to be held in December 2026, 2027, 2028

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two each from Units [ & 1l and three
eich from Units 11 & IV, All questions are compulsory, and each question will carry three
marks, 1.e., the total weightage will be 30 marks. The answer to each question will be within
250-300 words.

Section B: This section will comprise of ()4 questions, two each from Unuts 111 & TV. There
will be an internal choice, and each question will ¢arry 15 marks, 1.¢., the total weightage will

Note: The questions to be set under Section B shall be application-based, case study-based,
real-life situation-based, or project-based to evaluate critical thmking and problem-solving
skills of the students.
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (MARKETING GROUP)

MARKETING RESEARCH
UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTE133 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Test 11: 20

£) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES

1. To understand the process of marketing research.

2. To apply appropriate marketing research design,

3. To analyse the marketing data using differen! statistical tools.
4. To evaluate the guality and ethics of marketing research report.

COURSE OUTCOMES

After the completion of this course, the student will be able to:

1. Explain the marketing research process.

2. Use the different rescarch designs to solve marketing problems.

3. Apply the statistical techniques for analysing the marketing data of various erganisations.
4. Assess the structure. ethical standards, and practical relevance of research report.

UNIT : INTRODUCTION

Introduction to marketing research; Defining research problem:; Developing research
approach; Rescarch design; Qualitative research; Projective technique; Case study,
Descriptive research; Primary & secondary data; Measurement & scaling.

UNIT 1I: SCALE DEVELOPMENT

Scale development; Questionnaire & form design; Hypothesis development; Type | & type I
errors; Hypothesis testing; Cross tabulation; Correlation & regression analysis; Exploratory
factor analysis.

UNIT IIE: MULTIVARIATE TECHNIQUES
Cluster analysis; Discriminant analysis; MANOVA; Multi-dimensional sealing; Conjomt
snalysis; Confirmatory factor analysis; Structural equation modelling.

UNIT IV: CONDITIONAL PROCESSING

Mediation analysis; Serial mediation; Parallel/sequential mediation; Moderation analysis,
Moderated-mediation,
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (MARKETING GROUP)
MARKETING RESEARCH
UNDER NEP-2020

(ELECTIVE COURSE)
Course No.: PICOTE133 Maximum Marks: 100
Duration of Examination: 2;:30 Hours a) Test I: 20
Credits: 4 b) Test 11: 20

c) Major Test: 60
{Sylabus for the examinations (o be held in December 2026, 2027, 2018)

Sugpgested Readings

1. Malhotra, N. K. Marketing Research: An Applied Orientation. Pearson Education India.

2. Cooper, D. R, & Schindler, P. 5. Marketing Research: Concepts and Cases. Mc Graw Hill
3. Luck, D.J., & Rubin, R. 8. Marketing Research. Prentice Hall of India.

4. Aaker, D. A, Kumar, V., & Day, G. 5. Marketing Research, Wiley India Pvt Ltd.

5. Tull, D. S., & Hawkins, D. 1. Marketing Research: Measurement & Method. Prentice Hall
of India.

Note: Latest edition of the books may be preferred.

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A; This section will comprise of 10 questions, two each from Units 1 & 1T and three
each from Units 111 & IV. All questions are compulsory, and each question will carry three
marks, ie., the total weightage will be 30 marks. The answer to each question will be within
250-300 words.

Section B: This section will comprise of 04 questions, two each from Units I11 & IV. There
will be an internal choice, and each question will carry 15 marks, i.e., the wtal weightage will
be 30 marks. The answer to each question will be within 1000-1200 words,

Note: The questions 10 be set under Section B shall be application-based, case study-based,
real-life situation-based, or project-based 1o evaluate critical thinking and problem-solving
skills of the students.
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (MARKETING GROUP)

RETAIL MANAGEMENT
UNDER NEP-2020
{(ELECTIVE COURSE)
Course No.: PICOTE134 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I: 20
Credits: 4 h) Test 11: 20

c) Major Test: 60
(Svllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES
I, L. To understand prevailing retail trends and strategies.
2. To analyse techmiques in managing the retml merchandising,
3, To identify the parameters of retail store and layout and its elements
4. To comprehend on retailing pricing and promotion strategies

COURSE OUTCOMES
After the completion of this course, the student will be able t10:
. Enhance knowledge about overview of retailing.
2. Know the significance of merchandising strategies,
3. Develop insights towards managing the retail stores and organisations.
4. Implement the global retailing strategies effectively.

UNIT I: OVERVIEW OF RETAILING
Evolution of retailing; Retail industry in India;: Retail orpanisation; Retail location and
merchandise mix; Retail consumer behavipur,

UNIT 11l: RETAIL MERCHANDISING

Overview of merchandising: Merchandise planning: Merchandise procurement process:
Merchandise allocation; Evaluating merchundise performance: Private labels; Category
management,

UNIT 11I: RETAIL LOCATION
Retail location; Location assessment procedures;, Store design; Elements of exterior and interior
store design: Store operations;

UNIT IV: RETAIL MANAGEMENT
Retail pricing; Retail promotion; Retailing and CRM; Retailing and IT; Changing facets of
retailing.

-
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (MARKETING GROUP)

RETAIL MANAGEMENT
UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTE134 Maximum Marks: 100
Duration of Examination: 2:30 Hours n) Test 1: 20
Credits: 4 b) Test 11: 20

€) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

Suggested Resdings
I. Bajay, C., Tul, R., & and Srivastava, N.V. Retail Management. Oxford University Press.
2. Pradhan, S, Retailing Management, Tata McGraw Hill,
3. Berman, B., & Evans, 1.R. Retail Management, Prentice Hall of India Pyvr. Lid.
4. Cox, B, & Paul Britain, P, Retailing. Pearson Education.
5. Vedamani, G.G. Retail Management. Jaico Publishing House,
Note: Latest edition of the books may be preferred.

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Sectiom A: This section will comprise of 10 questions, two each from Units | & [l and three
cach from Units [1I & IV. All questions are compulsory, and each question will carry three
marks, i1.¢,, the total weightage will be 30 marks. The answer to each question will be within
250-300 words.

Section B: This section will comprise of 04 questions, two each from Unns 111 & IV, There
will be an imternal choice, and each question will carry 15 marks, i.e., the total weightage will
be 30 marks. The answer to each question will be within 1000- 1200 words,

Note: The questions to be set under Section B shall be application-based, case study-based,
real-life situation-hased, or project-based to evaluate critical thinking and problem-solving
skills of the students. \r/
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (MARKETING GROUP)
INTERNATIONAL MARKETING
UNDER NEP-2020

(ELECTIVE COURSE)
Course No.: PICOTEL35 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Test 11: 20

¢) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES
. To understand the core concept international marketing environment.
2. To acquaint the students with the global murket.
3. To demonstrate the various international strategic partnerships,
4. To understand the marketing mix programme for international markets.

COURSE OUTCOMES
Afiter the completion of this course, students shall be able to:
. Explain the environmental variables that influence international marketing,
2. Access the global market opportunities highlighting segmentation, targeting and
positioning.
3. Apply the various international marketing strategy.
4. Interpret various marketing decisions for international markets.

UNIT I: INTERNATIONAL MARKETING ENVIRONMENT

Drivers affecting global  mtegration; World tade theories and  regional trade
agreements; Management  orientation;  Imtermational marketing environment:  Economic
environment; Social and cultural environment; Political, legal and regulatory environments.

UNIT IE INTERNATIONAL MARKET RESEARCH AND OPPORTUNITIES
International customer: Regional market characteristics, International buyer; Intemational
marketing information systems and research: Sources of market mformation, Marketing
research; Market segmentation, Targeting and positioning,

UNIT III: INTERNATIONAL MARKET ENTRY STRATEGIES

Entry and expansion strategies; Strategic partnerships; Competitive snalysis: Industry
analysis; Global and national competitive advantage; Strategic positions, Competitive
innovation,

UNIT IV: INTERNATIONAL MARKETING PROGRAM
Product decisions; Pricing decisions; Marketing channels; Advertising; Promotion; Global e-

marketing,
v
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UNIVERSITY OF JAMMU
ONE-YEAR MLCOM. PROGRAM
FIRST SEMESTER (MARKETING GROUP)
INTERNATIONAL MARKETING

UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTE135 Maximum Marks: 100
Duration of Examination: 2:30 Hours n) Test 1: 20
Credits: 4 by) Test 11: 20

¢) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

Suggested Readings

I. Keegan, W1, & Bhargava, N.K. Global Marketing Management. Pearson.

2. Czinkota, M.R., & Ronkainen, LA. International Marketing. Cengage Learning.
3, Cateora, PR, & Graham, J.L. Intenational Marketing. McGraw Hill,

4. Gillespie, K. & Swan, K.S. Global Marketing. Routledge.

5. Lee, K., & Carter, S, Global Marketing Management, Oxford.

Note: Latest editions of the books may be preferred

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two each from Units [ & 11 and three each
from Units 11T & I'V. All questions are compulsory, and each question will carry three marks, ie.,
the total weightage will be 30 marks. The answer to each question will be within 250-300 words.
Section B: This section will comprise of 04 questions, two each from Units 1 & 1V. There will
be an internal choice, and sach question will carry 15 marks, i.e,, the total weightage will be 30
marks. The answer to each question will be within 1000-1200 words.

Note: The questions to be set under Section B shall be application-based, case study-based, real-
life situation-based, or project-based to evaluate critical thinking and problem-solving skills of

the students.
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (MARKETING GROUP)

RURAL MARKETING
UNDER NEP-2020
(ELECTIVE COURSE)

Course No.: PICOTE136 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Tesi 11: 20

c) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES
. To ercate awareness about the applicability of the concepts and working of rural markets.

2. To familiarize with the problems related to processes of marketing in rural markets,
3. To comprehend the distribution mechanism and pricing strategies in rural markets.
4. To familizrise with the ICT and innovation in rural markets.

COURSE OUTCOMES

After the completion of this course, students shall be able to:
I. Understand the working of rural marketing institution and challenges faced by them.
2. Analyse the concerns related to rural marketing,
3, Explain the distnbution and pricing strategies adopted in rural marketing.
4. lmplement the ICT enabled services m rural markets:

UNIT-1 OVERVIEW OF RURAL MARKETING

Framework and approach of rural marketing; Rural marketing process; Ethical issues in rural
marketing, factors contributing to rural markets, challenges of rural markets; Government
initiatives for rural markets, composition of rural markets, rural market paradox, rural marketing
in Inchin.

UNIT-11 RURAL MARKETING STRATEGIES
Rural consumer; Rural market strategies; Rural masters; Recent developments in rural
marketing; Principles in rural arcas; Rural marketing research.

UNIT-III RURAL DISTRIBUTTON AND PRICING STRATEGIES

Distribution process and channels for rural areas, Challenges and difficultics in rural Areas,
Rural pricing: Pricing policy and strategy; Rural communication mix: Challenges of
communication, rural communication strategy, marketing communication mix, rural market
segmentation.
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (MARKETING GROLUF)
RURAL MARKETING

UNDER NEP-2020

(ELECTIVE COURSE)
Course No.: PICOTE136 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test Iz 20
Credits: 4 b) Test 11: 20

¢) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

UNIT-IV RURAL MARKETING AND ICT STRATEGIES
ICT essentials; ICT in rural markets; Trends in rural marketing; Future of rural marketing;
Innovation: Jugad, frugal innovation, grassrool imnovation, disruptive Innovation,

Suggested Readings

I. Kumar, D.. & Gupta, P. Rural Marketing: Challenges and Opportunities. Sage Texts,
India.
Krishnamacharyulu, C.5.G, Rural Marketing. Pearson Education, India.
Krishnamacharyulu, €.S.G., & Ramakrishnan, L. Cases in Rural Marketing. Pearson
Education India.

4. Kashvap, P, & Raut, S, The Rural Marketing Book. Dreamtech Press, India.

5. KuchiSayulu. Rural Marketing in India. Anmol Publication, Daryaganj, India.
Note: Latest edition of the books may be preferred.

L b

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two each from Units | & 11 and three each
from Units HI & [V. All questions are compulsory, and each question will carry three marks, Le.,
the total weightage will be 30 marks. The answer to each question will be within 250-300 words.
Section B: This section will comprise of 04 questions, two cach from Units 111 & V. There will
be an internal choice, and each question will carry 15 marks, ie., the total weightage will be 30
marks, The answer to each question will be within 1000-1200 words.

Note: The guestions to be set under Section B shall be application-based, case study-based, real-
life situation-hased, or project-based 10 evalume critical thinking and problem-solving skills of

the students.
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (MARKETING GROUFP)
INTEGRATED MARKETING COMMUNICATION

UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTE 137 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I: 20
Credits: 4 b) Test 11: 20

¢) Major Test: 60
(Svllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES
. To desenbe tools of IMC and the importance of coordinating them for an effective IMC.
2. To equip the students about segmenting and evialuating of an IMC program.
3. To comprehend market rescarch techniques required for IMC strategy formulation.
4. To recognize the impact of marketing communication mix on [MC.

COURSE OUTCOMES

Afier completing this course the student wall be able to:

Understand the model of IMC in the present scenario.

Analyse the budget and evaluate the IMC program effectively.

Apply different clements of IMC in making IMC strategy for an organisation.
Implement marketing communication mix in IMC.

e S

UNIT I: INTRODUCTION
Overview of IMC: IMC process model; Marketing communications planning: Process, IMC RABOSTIC
planning model: The 4Es and 4Cs of IMC; IMC categories; Digital media environment.

UNIT I1: IMC SEGMENTATION, BUDGETAND EVALUATION

IMC  segmentation: Segmentation classification, developing audience profile: Developing target
audiences: IMC budget: Setting the budget, expenditure and sales effects, approaches to budgeting, IMC
category. Allocation strategies; IMC market evaluation and control: Evaluation issues, levels of IMC,
continuum of IMC, Dimensions of IMC.

UNIT HE: IMC STRATEGY
Categories of marketing research; Secondary information research; Primary insight research;
B2B research inputs; Applying rescarch to IMC planning; Brand visibility; Creativity and IMC;

Media implementation,
L M
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (MARKETING GROUP)
INTEGRATED MARKETING COMMUNICATION

UNDER NEP-2020
(ELECTIVE COURSE))
Course No.: PICOTE137 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Test 1I: 20

¢) Major Test: a0
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

UNIT IV: THE INTEGRATED MARKETING COMMUNICATIONS MIX
Public relations: Marketing public relations sudiences, Implementing marketing public relations.
Measuring the effectiveness of marketing public relations; Sponsorship: Integrating sponsorship
into the marketing mix, sponsorship developments, ethical issues; Advertising: General theory of
advertising versus situation-specific theory of advertising; Sales promotion: Strategic and tactical
use of sales promotions, sales promotion activitics, evaluating sales promations.

Suggested Readings

|. Broderick, A, & Pickton, D. Integrated Marketing communications. Pearson Education UK.

2. Juska, J. M. Integrated Marketing Communication: Advertising and promotion in a digital
world. Routledge,

3. Blown, K., & Bach, D. Integrated Marketing Communications. PHL

4. Belch, G.E, & Belch, M A Advertismg & Promotion: An Integrated Marketing
Communication Perspective, Tata McGraw Hill.

Note: Latest edition of the books may be preferred.

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two each from Units I & II and three each
from Units TIT & V. All questions are compulsory, and cach question will carry three marks, ie.,
the total weightage will be 30 marks. The answer to each question will be within 250-300 words.
Section B: This section will comprise of 04 questions, two sach from Units LI & IV. There will
be an internal choice, and each question will carry 15 marks, i.e., the total weightage will be 30
marks, The answer to each question will be within 1000-1200 words.

Note: The guestions to be set under Section B shall be application-based, case study-based, real-

life situation-based, or project-based to evaluate eritical thinking and problem-solving skills of
the students.
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (MARKETING GROUP)
SOCIAL MEDIA MARKETING

UNDER NEP-2020

(ELECTIVE COURSE)
Course No.: PICOTE138 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I 20
Credits: 4 b) Test 11: 20

¢) Major Test: 60

(Syllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES

1. To explain the core principles and motivating factors that affect social media marketing.

2. To describe how social business ecosystems and supporting technologies influence everyday
marketing decisions.

3. To demonstrate basic engagement and social-CRM technigues for building and managing
online communities across major social platforms,

4, To utilise fundamental monitoring and analytics tools to measure performance and guide
subsequent socml-media actions.

COURSE OUTCOMES

After completing this course the student will be able to:

|. Define key concepts such as the horizontal revolution, social identity. social capital and social
media segments.

2, Summarise the components of a social business ecosystem.

3. Apply engagement tactics, social ohjects and basic social-CRM workflows to design a simple
interaction plan for a selected social media platform.

4. Interpret essential social media metrics (e.g., reach, engagement rate, sentiment).

UNIT I: FOUNDATIONS OF SOCIAL MEDIA MARKETING

The horizontal revolution; Social media marketing strategy: Social identity: Social networking:
Motives and attitudes mfluencing social media activities; Social media segments; Community
structure; Ideas sharing in online community, Group influence and social capital

UNIT I1;: SOCIAL BUSINESS

Concept; Social feedback cycle; Social web and engagement; Operations and marketing
connection; Social interactions; CRM gets social; Outreach and influencer relations; Social
business and measurement; Social profiles; Brand outposts and communities; Best practices
social business.

UNIT IIT: SOCTAL BUSINESS BUILDING BLOCKS

Engagement as customer activity; Engagement as business activity: Social CRM and business
design; Social CRM program; Social objects; Social graph; Social applications; Social
technology and business decisions.

p -
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (MARKETING GROLUFP)

SOCIAL MEDIA MARKETING

UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTEI138 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Test I1: 20

¢) Major Test: 60

{Syllabus for the examinations to be held in December 2026, 2027, 2028)

UNIT IV: ANALYTICS, MEASUREMENT AND EXECUTION

Social media analytics; Social media metrics: Popular social media platforms (Facebook, Twitter,
Linkedln, YouTube, Instagram);, Social media momtoring and listening; Online reputation
management; Social media ROL and goal setting: Automation and social media; Al und social
medm marketing.

Suggested Readings

1. Tuten, T.L., & Solomon, M.R. Social Media Marketing. Sage Publications.

2. Evans, D., & McKee, J. Social Media Marketing: The Next Generation of Business
Engagement. Wiley Publishing Inc.

3. Zarrella, D. The Social Media Marketing Book. O'Reilly Media.

4. Blanchard, O. Social Media ROI: Managing and Meassuring Social Media Efforts in Your
Organization. Pearson Education.

5. Barker, M., Barker, D 1., Bormann, N_F,, & Neher, K.E. Social Medin Marketmg: A Strategic
Approach, Cengage Learning.

Note: Latest edition of the books may be preferred.

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two each from Units | & IT and three
each from Units [11 & IV, All questions are compulsory, and each question will carry three
marks, i.e,, the total weightage will be 30 marks. The answer to =ach question will be within
250-300 words.

Section B: This section will comprise of (4 questions, two each from Units [11 & IV, There
will be an internal choice, and each question will carry 15 marks, i.e., the total weightage will
be 30 marks. The answer to each question will be within 1000-1200 words.

Note: The questions to be set under Section B shall be application-based, case study-based, real-
life situation-based, or project-based to evaluate critical thinking and problem-solving skills of
the students.
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HUMAN RESOURCE MANAGEMENT (HRM) GROUP

5 No. | Course No. Course Thie |  No.of Credins Credit Course Marks | Namre of Course |  Research
Credits Laevel Foints Type (Thewry! (Global! Project/
(Core Pructical) Mational/ Sunimier
Flective) Regional/ SKill) | Internship/
Disseristion
| PICOPCIN | Reseorch Proyect 4 - - Core Fractical- = Pruject
Repor 100 1 Repon
2 PICOTCIO0 Businean 4 [ 26 Core Theory- GilobalrSkill o
Research 100
Muthoxls
ELECTIVES
1. PICOTCIA] | Stmsegic Human 4 6.8 2 Cirg Theory- Cilobal -
Resource {Ly)
Manageirient
2 PICOTC1AZ Human [] 6,5 26 Core Theory- Cilobal -
Resmuroe 100
Developarient o _
i PICOTEYRS | Management of 4 6.5 26 Eleetive Theory- Cilobal -
Tz Fosermontion 1001
4 PICOTELS Perlormnce 4 6.5 16 Elective Thieorv- Cilobal —-
Manapement 10
and Reward
System
3, PICOTENGS Talent 4 6.3 pT Elective Theory- Global -
Mo 100
0. PICOTEG6 Hummai ] 6.5 26 Flective Theory- Cilobnl -
Resource 110
thm.lg;
T. PICOTENGT Diversty and 4 6.5 26 Elective Theory- Glabal =
Inglusion N L
£ PICOTENRE | Commumication 4 65 6 Elective Theory- Cilobn! -
for | 00
Tutal Credits 40 - B - - - -
__ Credits to by earned by the studint Ee | - - 3 -2

Note: A student has to opt for any thrudaﬂtvumﬂunlndm

a7




UNIVERSITY OF JAMMU
ONE-YEAR NMLCOM, PROGRAM
FIRST SEMESTER (HRM GROUP)
STRATEGIC HUMAN RESOURCE MANAGEMENT

UNDER NEP-2020

(CORE COLRSE)
Course No.: PICOTC161 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1= 20
Credits: 4 b) Test 11: 20

¢) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES

. To acquaint the students with the concept. components of strategic HRM and strategic
alignment.

2. To forecast the human resource needs of the orgunisation and to learn vanous employee
retention methods.

3. To equip the students with various HR costs and methods to evaluate these costs.

4. To study various metrics to evaluate various HR mitintives, practices and programmies.

COURSE OUTCOMES

After the completion of this course, the student will be able to;

1. To understand the key strategic HRM functions and operations as well as recognire the
linkages between the organizational strategies and human resource strategies.

2. To develop and spply knowledge about various methods of forecasting the demand and supply
of labour within the organisation as well as outside the organisation.

3. To analyse information gained about designing the process for identifying high potential
emplovees and establish a talem channel to serve the organisation’s present and future high
potential requirements.

4. To evaluate the impact through various HR costs & develop the objective metrics 1o measure
these cosis,

UNIT I: INTRODUCTION

SHRM: Role & barriers; Models of SHRM: Best fit model, best practice model, AMO model
resource based model, business partner model: HR strategies: Tvpes, steps in developmg HR
strategies: Strategic HR framework: Aligning HR stratepies with business strategies.

UNIT LI: FUNCTIONALASPECTS OF SHRM

Linkage between business strategies and HRP: Process of SHRP: Forecasting demand and
supply of human resources, strategies to deal with HR surpluses and shortages; Strategic
recruitment; Strategic selection, reliability and validity of selection tools: Key forms of flexible
working: Functional & numerical flexibility.
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (HRM GROUFP)
STRATEGIC HUMAN RESOURCE MANAGEMENT
UNDER NEP-2020

(CORE COURSE)
Course No.: PICOTC161 Maximum Marks: 100
Duration of Examination: 2:30 Hours n) Test I: 20
Credits: 4 b) Test I1: 20

¢) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

UNIT 1II: STRATEGIC HR DEVELOPMENT

Performance management, gap analysis and action plan; Knowledge management: Approaches
& process; Talent management: Competence mapping, talent identification, succession planning,
talent development and talent retention & its strategies

UNIT IV: HR COSTS AND EVALUATION TECHNIQUES

HR Costs: Direct and indirect costs, controflable and uncontrollable costs, absentecism cost,
turnover cost, behavioural costing: HR  evaluation: Balanced scorecard, HR scorecard,
benchmarking, types of benchmarking, HR benchmarking, HR accounting: Economic value
added (EVA); HR surveys,

Suggested Readings

1. Charles Greer. Strategic Human Resource Management. Pearson Education, Asia, New Delhi.
2. Garry Dessler. Human Resource Management. PHI, New Delm.

3. Wanye F. Cascio and Ranjeet Nambudiri, Managing Human Resources, Tata McGiraw Hill
Education Pvt, Ltd., New Delhi.

4, Wayne F. Casciond Herman Aguinis. Applied Pyschology in Human Resource Management.
PHI Leaming Pvt. Lid., New Delli,

5. Michael Armstrong. Strategic Human Resource Management. Kogan Page Publishers.

Note: Latest edition of the books may be preferred.

NOTE FOR PAPER SETTING
The paper will comprise two sections, Section A and Section B-
Section A: This scction will comprise of 10 questions, two each from Units [ & 1T and three
each from Units [T1 & IV. All questions are compulsory, and each question will carry three
marks, 1.¢., the total weightage will be 30 marks. The answer to each question will be within
250-300 words,
Section B: This section will comprise of 04 questions, two e¢ach from Units 111 & IV, There
will be an internal choice, and each question will carry 15 marks, Le.. the total weightage will
be 30 marks. The answer to each question will be within 1000-1200 words,
Note: The questions to be set under Section B shall be application-based, case study-based,
real-life situation-based, or project-based to evaluate critical thinking and problem-solving
skills of the students.

L \./’
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (HRM GROUP)
HUMAN RESOURCE DEVELOPMENT
UNDER NEP-2020

(CORE COURSE)
Course No.: PICOTCI162 Maximum Marks: 100
Duration of Examination: 2;30 Hours a) Test 1: 20
Credits: 4 b) Test 11: 20

¢) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES

I. The primary purpose of this course is to introduce learners to the basic approaches.
models and concepts of human resource development from a multi-disciplinary
perspective.
To acquamt the students with the human resource development as system
To understand the numerous applications of human resource development
To make students capable of applying the HRD principles to understand about career
management and development

ol g

COURSE OUTCOMES

After the completion of this course, the student will be able to:

Understand and recalling the foundations of human resource development

Apply knowledge of HRD as system, assessment of needs and prioritising needs

Analyze and research about the human resource applications and its applicability in
organisations

Evaluate the several models of career development and management to enhance
understanding of careers

Ll bl
&, k8
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UNIT I: FOUNDATIONS OF HUMAN RESOURCE DEVELOPMENT

Evolution of HRD; Progression toward a field of HRD; Relationship between HRM and HRD;
HRD functions; Framewaork for the HRD process; Learning and HRD; Approaches 1o HRD
(Strategic HR, mtegrative framework, human capital appraisal. HRD scorecard. people capital
maturity model); HRD model; HRD organisational alignment model.

UNIT II: HRD SYSTEM

Assessing HRD needs; Strategic/organisational analysis: Task analysis; Person analysis;
Prioritizing HRD needs; Designing effective HRD programmes; The “make-versus-buy™
decision (Crenting or purchasing HRD programs); Selecting the tramer; Sclecting training
methods and media; Preparing training materials; Scheduling an HRD program.

E.p./



UNIVERSITY OF JAMMNU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (HRM GROUF)
HUMAN RESOURCE DEVELOPMENT

UNDER NEP-2020

(CORE COURSE)
Course No.: PICOTC162 Maximum Marks: 100
Duration of Examination: 2:30 Hours u) Test 1: 20
Credits: 4 b) Test 11: 20

€) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

UNIT HE: HUMAN RESOURCE DEVELOPMENT APPLICATIONS

Socmlization (The process of becoming an insider); Various perspectives on the socialisation
process; Employee counselling and wellness services; Employee assistance progrums: Stress
management interventions; Employee wellness and health promotion programs; Coaching:
Coaching to mprove poor performance, defining poor performance, responding to poor
performance, conducting the coaching asnalysis: Maintaining  effective performance and
encouraging superior performance.

UNIT IV: CAREER DEVELOPMENT AND MANAGEMENT

Stages of life and career development, Models of career development; The process of career
management; Career development practices and activities; Management development; Making
management development strategic management education; Organisation development and
change; Organisation development theories and concepts; Model of planned change; Designing
an mtervention strategy.

Suggested Readings

l. Pareek, U, and Rao, T.V. Designing and Managing Human Resource System, Oxford and IBH
Publishing W, Pvt, Ltd. Delhi.

2. Wemer, JM. and Randy L.D. HRD, Thomson, South Western.

3. Deb, T. HRD Theory and Practice, Ane Books, India.

4, Tripathi, P.C. Human Resource Development, Sultan Chand & Sons, New Delhi.

Note: Latest edition of the books may be preferred.
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UNIVERSITY OF JAMMU
ONE-YEAR MLCOM. PROGRAM
FIRST SEMESTER (HRM GROUP)
HUMAN RESOURCE DEYVELOPMENT
UNDER NEP-2024
(CORE COLRSE)

Course No.: PICOTC162 Maximum Marks: 100
Duration of Examination: 2:30 Hours u) Test 1= 20
Credits: 4 b) Test 11: 20

¢) Major Test: 60

(Syllabus for the examinations to be held in December 2026, 2027, 2028)

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two each from Units | & 11 and three
each from Units 111 & 1V. All questions are compulsory, and each question will carry three
marks, Le., the total weightage will be 30 marks. The answer to each guestion will be within
250-300 words.

Section B: This section will comprise of 04 questions. two each from Units 111 & IV. There
will be an internal choice, and each question will carry 15 marks, i.e., the total weightage will
be 30 marks. The answer to each question will be within 1000-1200 words,

Note: The questions to be set under Section B shall be application-based, case study-based.
real-life situation-based, or project-based to evaluate critical thinking and problem-solving

skills of the students.
o
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (HRM GROUP)
MANAGEMENT OF TRANSFORMATION

UNDER NEP-2020
{ELECTIVE COURSE)
Course No.: PICOTE163 Maximum Marks: 100
Duration of Examination: 2:30 Hours n) Test I: 20
Credits: 4 b) Test I1: 20

¢) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES
The objective of this course is to enable the student:
1. To acquaint the basics of business transformation management.
2. To farmbharise with business process transformation.
3. To comprehend strategic change and transformation in an organisation.
4. To explain relevance of organisational change and monitoring.

COURSE OUTCOMES
After the completion of this course, the student will be able to:
1. Understand bugsiness transformation in various areas,
2. Analyse the business process transformation in competence and project management.
3. Apply strategic change in achieving successful transformation.
4. Implement the orgamisational change efficiently,

UNIT I: OVERVIEW OF BUSINESS TRANSFORMATION

Overview of business trunsformation; Meta mansgement, Strategy management; Business
transformation strategies; Value management; Risk management; Emergence of digital business,
Digital business transformation; New strategies under digital transtormation (ERP and MOE).

UNIT Ll: BUSINESS PROCESS TRANSFORMATION

The 4 perspectives of busingss process management; Transformational 1T monagement;
Competence and traming management, Program and project management, transforming HR
processes  through outsourcing; Process management, technological mpovation and
organisational adaptation.

UNIT 111: STRATEGIC CHANGE AND TRANSFORMATION
Strategic  change and transformation; Change vs transformation; Strategic renewal in

organisations; Building ambidexterity in organisations; Dynamic capahilities and renewal;
Achieving successiul strategic transformation; Cases of companies undergoing transformation.

Yeev
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (HRM GROUP)
MANAGEMENT OF TRANSFORMATION

UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTE1I63 Maximum Marks: 100
Duration of Examination: 2:30 Hours n) Test I: 20
Credits: 4 b) Test 11; 20

¢) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

UNIT IV: ORGANISATIONAL CHANGE MANAGEMENT

Organisational change management; Environment of change; Orgamsationnl transformation;
Future of change management; HRD and management of change; Stakeholder management and
management of change; Communication management and management of change; Performance
mandgement and management of change; Organisation structure and management of change;
Organisation culture and management of change; Organisational change monitoring.

Suggested Readings
1 Uhl, A, & Gollemia, LA, A handbook of business transformation management
methodology. Routledge.
2 Dutta, SK. Strategic Change and Transformation: Managing Renewal in Organisations.
Routledge.
Geada, N., & Avunciagio, P, Reviving businesses with new organizational change
management strategies. 1G] Glabal,
4. Project Management Institute. Managing change in organizations: A practice  gaide.
Project Management Institute.
Note: Latest editions of the books may be preferred.

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two each from Units | & 1l and three
each from Units Il & IV. All questions are compulsory, and each question will carry three
marks, i.e., the total weightage will be 30 marks. The answer to each question will be within
250-300 words.

Section B: This section will comprise of 04 questions, two each from Units [I1 & V. There
will be an internal choice, and cach question will carry 15 marks, i.¢., the total weightage will
be 30 marks. The answer to each question will be within 1000-1200 words,

Note: The questions to be set under Section B shall be application-based, case study-based,
real-life situation-based, or project-based to evaluate critical thinking and problem-solving
skills of the students.
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (HRM GROUP)
PERFORMANCE MANAGEMENT AND REWARD SYSTEM
UNDER NEP-2020

(ELECTIVE COURSE)
Cowrse No.: PICOTE164 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I: 20
Credits: 4 b) Test 11: 20

) Major Testz 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES
1. To be aware of performance planning and performance management review system.
2. To acquaint with strategic performance management and e-performance management.
3. To familiarise with compensation concemns in managing performance.
4. To measure and value performance based on HR scorecards.

COURSE OUTCOMES
After completing this course the student will be able to:
I. Understand the relevance of managing performance in an organisation,
2. Apply and mentor performance system efficiently,
3. Examine mdividuals and team performance based on compensation.
4. Analyse and measure performance and comemporury issues in performance management.

UNIT I: OVERVIEW OFPERFORMANCE MANAGEMENT

Overview of performance management; Performance planning: Performance appraisal;
Performance management review; Performance planning and motivation for achieving high
performance; Implementation and assessment of performance management; Performance
monitormg; Recent trends in performance management.

UNIT TI: MANAGING PERFORMANCE

Performance management system, organisational and social perspective of PMS; E-performance
management, Strategic performance management; Performance management and mentoring:
International performance management; Artificial intelligence-driven performance management:
Ethics and legal guidelines m performance management; Performance management and
development issues.

UNIT HI: PERFORMANCE BASED REWARDS AND COMPENSATION

Fundamental concept of reward management; Requirements and process of designing a pay
structure; Pay for performance; Rewards for performance; Competency-based compensation;
Performance-based compensation; Emplovee benefits; High performance teams;, Team
performance management; Performance-based career planning, career developments and

succession planning.
v
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UNIVERSITY OF JAMMU
ONE-YEAR ML.COM. PROGRAM
FIRST SEMESTER (HRM GROUP)
PERFORMANCE MANAGEMENT AND REWARD SYSTEM

UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTE164 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Test 11: 20
¢) Major Test: 60

(Syllabus for the examinations to be held in December 2026, 2027, 2028)

UNIT I'V: MEASURING PERFORMANCE

Performance measurement:  Framework, methodologies and  indicators;  Performance
measurements through balanced and HR scorecards; Performance measurement; Performance
audit, human resource valuation, accounting and audit; Performance management: From decision
support to performance governance; Performance measurement: Emerging issues and trends.

Supgested Readings

1. Bhattacharyva, D.K. Performance management systems and strategies. Pearson
Education India.
Aguinis, H. Performance management. Pearson Education India.
Kohli, A.S., & Deb, T. Performance management. Oxford University Press.
Singh, B.D. Compensation and reward management. Excel Books India,
Richard, H. Compensation management. Prentice Hall of India, New Delhi,

D b

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two each from Units | & [ and three
each from Units 111 & 1V, All questions are compulsory, and each question will carry three
marks, i.e., the total weightage will be 30 marks. The answer to each question will be within
250-300 words.

Section B: This section will comprise of 04 questions, two each from Units [1T & [V, There
will be an internal choice, and each question will carry 15 marks, i.e., the total weightage will
be 30 marks. The answer o each question will be within 1000-1200 words,

Note: The questions to be set under Section B shall be application-based, case study-based, real-
life situation-based, or project-based to evaluate critical thinking and problem-solving skills of

the students. -
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (HRM GROLUFP)

TALENT MANAGEMENT
UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTEL65 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Test IT: 20

¢) Major Test: 60
(Syllabus for the examinations (o be held in December 2026, 2027, 2028)

COURSE OBJECTIVES

To provide a comprehensive understanding of talent management systems.

To explore strategic talent management, planning, analytics and Al

To understand strategic talent acquisition and retention practices.

To examine strategic compensation models and the role of IT in attracting, engaging and
retnining talent,

ol 1l

COURSE OUTCOMES
After the completion of this course, the student will be able to:
[. Evaluate talent management systems and apply strategies in organisation.
2. Design talent strategies using planning, diversity, analvtics and ethics in a global,
dynamic context.
3. Develop acquisition, retention and engagement practices suited to hybrid work and post-
pandemic trends.
4. Apply compensation strategies and leverage HR analytics and systems (1o enhance talent
management OULCOmes.

UNIT I: OVERVIEW OF TALENT MANAGEMENT

Foundations of talent management; Talent, teams and network: Talemt and performance;
Managing talent flows; Managing expert talent; Talent management and organisational
environment; Overview of talent management systems; Talent management life-cycle.

UNIT II: TALENT MANAGEMENT STRATEGY AND TALENT PLANNING

Concept of talent management strategy; Aligning business and talent strategics; Diversity and
mclusion; Talent amalytics and Al Global talent management; Cultural intelligence and global
talent management; Overview of talent planning, Succession planning; lnnovative talent
planning.

UNIT L TALENT ACQUISITION AND TALENT RETENTION
Introduction to talent acquisition; Talent acquisition management solutions: Talent acquisition as
a strategic HR function; Post-pandemic trends and hybrid work models; Global alent acquisition
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM, PROGRAM
FIRST SEMESTER (HRM GROUP)
TALENT MANAGEMENT
UNDER NEP-2020
(ELECTIVE COURSE)

Course No.: PICOTEL6S Maximum Marks: 100
Duration of Examination; 2:30 Hours a) Test 12 20
Credits: 4 b) Test 11: 20

¢) Major Test: 60

(Syllabus for the examinations to be held in December 2026, 2027, 2028)

and cross-cultural hiring; Overview of talent engagement and retention; Concept of talent
retention; Talent management and corporate restructuring.

UNIT IV: COMPENSATION AND ROLE OF IT IN TALENT MANAGEMENT
Effective compensution and integrated rewards philosophy: Sustainable reward models; Strategic
compensation for engagement, attraction and retention; Compensation and restructuring; Role of
IT in talent management systems; Overview of talent management mformation systems; Talent
management [T strategy; HR analytics and talent management: Techniques and tools.

Suggested Readings

1.

-
-

£

Dessler, G. and Varkkey, B. Fundamentals of Human Resource Management. Pearson,
New Delhi.

Collings, D.G., Mellali, K. and Cascio, W.F. The Oxford book of Talent Management.
Oxford University Press.

Dessler, G. A Framework lor Human Resource Management. Pearson, New Delhi

4. Domald, H. Knowledge Management in Organizations: A critical introduction. Oxford

Note

University Press, New Delhi.

: Latest edition of the books may be preferred.

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two each [rom Units [ & 1 and three
each from Units 111 & IV. All questions are compulsory, and each question will carry three
marks, ie., the total weightage will be 30 marks. The answer to each question will be within
250-300 words.

Seetion B: This section will comprise of (4 questions, two each from Units 111 & IV, There
will be an internal choice, and each question will carry 15 marks, i.e., the total weightage will
be 30 marks. The answer to each question will be within 1000-1200 words.

Note: The questions to be set under Section B shall be application-based, case study-based,
real-life situation-based, or project-based to evaluate critical thinking and problem-solving
skills of the students.
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (HRM GROUP)

HUMAN RESOURCE ACCOUNTING
UNDER NEP-2020

(ELECTIVE COURSE)
Course No.: PICOTE166 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Test I1: 20
¢) Major Test: 60

{Syllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES
1. To understand the role and applicability of HR accounting.
2. To familiarize with the different theories and methods of HR costs and value.
3. To apprehend with the HR audit methods and prmeciples.
4. To equip with legal compliances pertaining to HR audit.

COURSE OUTCOMES
After the completion of this course, the student will be able 1o
1. Equip with the methods and recent advancements in HR accounting.
2. Apply the theories and methods of HR costs and value in any organisation.
3. Implement HR audit to assess and resolve vanous workforce issues.
4. Analyse the areas and mstruments covered by the HR audit in business practices,

UNIT I: ROLE, APPLICATION AND IMPLEMENTATION OF HRA

The development and state of the art of human resource accounting; Interlinkages of human
resource planning with human resource accounting, Uses of HRA in corporate financial
reporting; Approaches to human resource accounting; Designing and implementing human
resource accounting systems; Application for improving, management, training and personal
decisions; Recent advancements and future directions in HRA.

UNIT IT: ACCOUNTING FOR HUMAN RESOURCE COSTS AND VALUE

Investment in human resources; Rate of return on human resources; Parameters for calculating
return on mvestment in human resources; Human resource cost analysis; Organizational
behaviour vs. turnover, Wastage of human resources (labour turmover, idle time, and
absenteeism); Human resource costs, First generation and second generation accounting system
for human resource costs; Human resource valwe: First generation and second generation
accounting system for human resource value.

UNIT I HR AUDIT OVERVIEW

Overview of HR audit; Conceptual framework of HR audit; Approaches of HR audit; Presemt
scenario of HR audit in India; Levels of HR audit (corporate level HR audit, functional level HR
audit): Steps, process and methodology of HR audit (individual interview, group interview,

N5
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UNIVERSITY OF JAMMU
ONE-YEAR ML.COM. PROGRAM
FIRST SEMESTER (HRM GROUP)

HUMAN RESOURCE ACCOUNTING
UNDER NEP-2020

(ELECTIVE COURSE)
Course No.: PICOTE166 Maximum Marks: 100
Duration of Examination: 2;30 Hours n) Test Iz 20
Credits: 4 b) Test I1: 20

¢) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

observation, analyses of secondary data); Principles of effecive HR audit; Methods of
conducting HR audst, components of HR audit, HR audit and workforce issues; Future prospects
of uman resource audit; Measures for betterment of human resource audit.

UNIT IV: HR AUDIT FOR LEGAL COMPLIANCE AND SAFE BUSINESS
PRACTICES

Comprehensive HR audit and audit of employee safety and health environment; Audn of HR
planning, recruitment, selection; Audit checklists: Recruitment and selection. induction/
orientation, troining and development, health and safety; Areas covered by HR audit, HR audit as
intervention. HR audit and business linkages: Scorecard as an instrument in HR audit; HR audit
as a tool of human resource valuation; HR audit report: Purpose and preparation of HR audit
teport, process of preparing sn HR audit report, use of HR audit report for business
improvement,

Suggested Readings

1. Flamholtz, E. Human resource accounting: Advances in concepts, methods, and applications.
Springer Science & Business Media.

2. Becker, B. E., Ulrich, D, & Huselid, M. A, The HR scorecard: Linking people, strategy, and
performance. Harvird Business Press.

3. Trupti, S. & Vibhav, G. Human Resource Accounting and Auditing, Himalaya Publishing
House Lid.

4. Gyanchandani, R. HR Audit. Everest Publishing House.

Note: Latest edition of the books may be preferred.
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (HRM GROUP)

HUMAN RESOURCE ACCOUNTING

UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTEL66 Maximum Marks: 100
Duration of Examination: 2:30 Hours u) Test 1: 20
Credits: 4 b) Test I1: 20

¢) Major Test: 60
(SyHabus for the examinations to be held in December 2026, 2027, 2028)
be 30 marks. The answer to each guestion will be within 1000-1200 words.

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two cach from Units | & 1l and three
cach from Unis IT1 & IV, All questions are compulsory, and each question will carry three
marks, 1.e., the total weightage will be 30 marks. The answer 1o each question will be within
250-300 words.

Section B: This section will comprise of 04 questions, two each from Units 111 & IV. There
will be an intemal choice, and each question will carry 15 marks, i.e., the total weightage will

Note: The guestions to be set under Section B shall be application-based, case study-based,

real-life situation-based, or project-based 1o evaluate critical thinking and problem-solving
skills of the students.
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM, PROGRAM
FIRST SEMESTER (HRM GROUP)

DIVERSITY AND INCLUSION
UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTELG? Maximum Marks: 100
Doration of Examination: 2:30 Hours a) Test I: 20
Croedits: 4 b) Test T1: 20

¢) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES
I. To have a basic overview of the relevance of workplace diversity,
2. To acquaimt with the latest trends in workplace diversity.
3. To understand the applicability and management of diversity.
4. To familiarise with the future trends of prevailing in workplace diversity.

COURSE OUTCOMES
After the completion of this course, the student will be able 1o:
. Understand the tvpes of workplace diversity and s management.
2. Demonstrate and adapt to adjust to changing trends and challenges.
3. Analyse and research the process, role and management of diversity.
4. Implement the future trends of workplace diversity to attain economic benefits.

UNIT I: WORKPLACE DIVERSITY MANAGEMENT

Varous types of bias; Policy and practice of diversity in workplace; The social, psychology and
management perspectives of workplace diversity; Workplace diversity: Generational diversity,
gender diversity, workplace diversity worldwide; Corporate diversity management: Business
performance from diversity, diversity legislation for employees, diversity in industry
management; Leadership and diversity management in global context.

UNIT II: DIVERSITY TRENDS AND CHALLENGES

Current trends i diversity, Shortfalls of diversity, Diversity shortcomings in STEM and
industry; Success of diversity in industry, Remedial diversity shortcomings; Employee initiated
diversity; C-suite diversity: Trade unions and equality, diversity and inclusion: Diversity and
organisational performance; The historical and legal contexts of diversity and inclusion.

UNIT M1 DIVERSITY MANAGEMENT AND IMPLEMENTATION
Investigating the organizational perspective on diversity, equity and inclusion; Diversity in lower
level management, diversity in middle level management, diversity m senior management;
Achieving diversity in leadership; Management implementation of diversity: Bringing
management on board, strategies for managing diversity; Diversity implementation challenges,
reasons for diversity failures; Cultural sensitivity and intercultural communication.
/
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (HRM GROUT)
DIVERSITY AND INCLUSION

UNDER NEP-2020
(ELECTIVE COURSE)

Course No.: PICOTE167 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Test 11: 20

¢) Major Test: 60
{Syllabus for the examinations to be held in December 2026, 2027, 2028)

UNIT I'V: ECONOMIC BENEFITS OF DIVERSITY

The economics of diversity: Innovation, productivity and the labour market; Economic benefits:
Top economic benefits, buying power of diverse consumer markets, profiting from diversity:
Profit analysis based on diversity, benefits and industry, economic imperative of diversity in
technology, negative impacts of non-inclusion; Takeaways on diversity, supporting diversity in
unprecedented times; Leadership and its contribution to diversity management.

Suggested Readings

1. Kasmathan, R., Mallu, M,, & Bozinski, M. Diversity and Inclusion in Industry: A Road to
Prosperity. CRC Press.

2. Rothwell, W. J., Campbell, J.. & Ealy, P. L. Beyond Symbolic Diversity, Equity, and
Inclusion: Creatmg a Culture of Enduring Organizational Social Impact. CRC Press.

3. Jones, F., Campbell Quick, J., & Cooper, C. L. The Oxford handbook of diversity in
organizations.

4. April, K., & Shockley, M. Diversity: New realities in a changing world. Springer.

MNote: Latest edition of the books may be preferred.

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Scetion A: This section will comprise of 10 questions, two each from Units [ & [T and three
each from Units [11 & TV. All questions are compulsory, and each question will carry three
marks, i.¢.. the total weightage will be 30 marks. The answer to each question will be within
250-300 words.

Section B: This section will comprise of 04 questions, two each from Units T & IV, There
will be an internal choice, and each question will carry 15 marks, i.e., the total weightage will
be 30 marks. The answer to each question will be within 1000-1200 words.

Note: The questions to be set under Section B shall be application-based, case study-based,
real-life situation-based, or project-based to evaluate cnlu:al thinking and problem-solving

skills of the students.
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (HRM GROLUP)
COMMUNICATION FOR TRANSFORMATION
UNDER NEP-2020
(ELECTIVE COURSE)

Course No.: PICOTE168 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 by) Test 11: 20

¢} Major Test: 60
{Syllabus for the examinations to be held in December 2026, 2027, 2028)

COURSE OBJECTIVES
1. To understand organisational change, focusing on transformational communication and
emotional intelligence in managing resistance,
2. To explore ransformational leadership and cultural management.
3. To understand and apply strategic communication tools for dnving sustainable
organisational transformation.
4. To understand technology-driven transformation and innovation management.

COURSE OUTCOMES
After the completion of this course, the student will be able to:
I. Critically analyse change models and apply transformational communication strategies.
2. Apply leadership communication to drive cultural transformation.
3. Design communication strategies and utilize communication analytics to support long-
term change.
4. Evaluate technological transformation drivers and apply agile innovation strategies.

UNIT I: CHANGE MANAGEMENT AND TRANSFORMATIONAL COMMUNICATION
Overview of resistance to change; Foundations and models of change management; Change
management simulation; Informal networks and beyond-hierarchy management; Concept and
models of transformational communication; Transactional and transformational communication;
Emotional intelligence and active listening: Communication and change; Managing resistance
through communication

UNIT 1l: TRANSFORMATIONAL LEADERSHIP COMMUNICATION AND
CULTURAL TRANFORMATION

Foundations of transformational leadership; Comumunication in leadership; Crafting and
communicating vision, Emotional mtelligence and leadership commumication; Storvtelling for
transformation; Building trust through authentic communication; Feedback and active histening
to empower teams; Culture management and cross-cultural models: Concept of cultural
transformation,



UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (HRM GROUP)
COMMUNICATION FOR TRANSFORMATION

UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTELG8 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 h) Test I1: 20

c) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

UNIT HI: COMMUNICATION FOR SUSTAINABLE TRANSFORMATION

Designing  communication KPls;  Stakeholder mapping and  engagement;  Strategic
communication roadmaps; Communication analytics for continuous improvement; Risk and
crisis communication; Cross-cultural and global communication; Internal communication as a
strategic function; Traiming leaders as commumecators; Change champions and pees
communcation.

UNIT I'V: TRANSFORMATION THROUGH NEW TECHNOLOGY AND
INNOVATIONS

Overview of technological transformation; Technological revolution; Technology adoption and
adaptation; Concept of technology transfer; Innovation as a core business process; Building
mnovative organisations; Developing innovation sirategy; Sources and networks of innovation:
Agile transformation and innovation ecosystems.

Suggested Readings
I. Kotter, ). P. Leading change. Boston, MA: Harvard Business Review Press,
2. Barrett, D. J. Leadership communication. New York, NY: McGraw-Hill Education,
3. Bass, B. M., & Riggio. R. E. Transformational leadership. Mahwah, NJ: Lawrence
Erlbaum Associates.
4. Schein, E, H., & Schein, P. A, Organzational culture and leadership. Hoboken, NI:
Wiley.
5. Comehssen, J, Corporate commumication: A guide 1o theory and practice. London, UK:
SAGE Publications.
Note: Latest edition of the books may be preferred,
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
FIRST SEMESTER (HRM GROUP)
COMMUNICATION FOR TRANSFORMATION

UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTE a8 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b} Test 11: 20

¢) Major Test: 60
(Syllabus for the examinations to be held in December 2026, 2027, 2028)

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise 10 questions, two each from Units 1 & I and three
cach from Units [T & TV, All questions are compulsory, and each question will carry three
marks, Le., the total weightage will be 30 marks. The answer to each question will be within
250-300 words

Section B: This section will comprise 04 questions, two each from Units TIT & TV, There will
be an internal choice, and each guestion will carry 15 marks, 1Le., the total weightage will be
30 marks. The answer to each question will be within 1000-1200 words.

Note: The questions to be set under Section B shall be application-based, case study-based,
real-life situation-based, or project-based 1o evaluate cnitical thinking and problem-solving

skills of the students.
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UNIVERS JAMMLU
ER DEGREE PROGRAM MMERCE
ONE YEAR M.COM. PROGRAMME
UNDER NEP- 2020
Course-wise Details
SEMESTER -11
5 No Coursz No Courie Title | NWooof | Credips | Crodn Course Murks | Nature of Course | Rescarch
Credits | Level Points Type {Theory! {Globall Project/
(Comre Practicall Mational’ Stimmet
Flective) Regional/ Skill) | Iwsernship/
l | Dissenation
ACCOUNTING AND FINAKCE GROUP
B | PECORC200 | Dissertmom | 16 [ 70 #4 Core yeo | - | Dissertation
ELECTIVES )
1. PICOTEZDI Mnagement 4 (.31 26 Elective | Theory- Ciiobal -
Control Sysem 100
2 PICOTEZDY | Intemational 1 6.4 % Elective | Theory- Global =
Finnnee 16
1 PICOTEIG] Finamcial 4 6.5 26 Elective Theory- Gilobal -
Declsion 1o
Analysis
4 PICOTEIDS Financial 4 6.5 26 Elective | Theory- Cilolal -
Technalngy sl on
Inmovations
[} PICOTEZOS | Mengems and 4 6.8 a6 Elective | Thenry- Globel -
Acquisitions 100
Total Credits 36 - - . : - -
Credits to e carned by the student pl ] | - - . .
MNaote: A student hax to opt for any three electives mlin-ed abuove,
MARKETING GROUP
1 [ PICORCI00 | Disertstion | 16 | 70 | hd Cure 4yep | -~ | Dhissertatian
ELECTIVES
1 PICOTE23I Brand 4 6.5 26 Eleative Theary- Cilohul -
Management 100
2 PICOTE232 Supply Chain 4 5 20 Elective | Theorys Glohal -
Management 14
i PICOTE2] Stritiegic ] ] 6 Elective | Theory- Cilobal -
Marketing 10}
4 PICOTEZ4 | Entreprencarial 4 6.5 6 Elective | Theory- Gilobal -
e Marketing ' 100
-4 PICOTE23S Sports 4 6.5 16 Elecnve | Theory- Global -
Marketing 100
Total Crediis 3 = - - - - -
Credits to be carned by the student 1] - - - = =
Note: A student has to apt for any three electives mrnliull:d alve.
HUMAN RESOURCE MANAGEMENT (HRM) GROLUP
1 [ PICORC200 | Dissertation [ 16 7.0 Bd Coe | 480 | - | Disseration
ELECTIVES
1 PICOTE2GI Intemational 4 5 a6 Efective | Theoty- Gilohal -
Human 100
Resource
Manggemen
N PLCOTE2G? | Legal sl Social 4 LR 16 Elective Theary- Iinticnal -
Security 100
3 FICOTE2RY | Human Capitul 4 s 26 Elective Thetiry- Cilnhal -
Muonzgemznl __hoo
F PICOTE2 M Conllict 4 s el Elective | Thoory- Cilobal -
Resihution and 104
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= Mismagerment !
5 PICOTE268 Lesdership 4 5 1 Electiva
Development
Total Credits 36 - - -
Credits tn be earned by the student pl ]

Note: A student has to opt for any lhmﬂmhummdnnd nhave.




UNIVERSITY OF JAMMU
ONE-YEAR ML.COM. PROGRAM
SECOND SEMESTER

DMSSERTATION
UNDER NEP-2020
(CORE COURSE)

Course No.: PICORC200 Maximum Marks: 300
Credits: 12

(Examinations to be held in May 2027, 2028, 2029)

The break-up of 12 credits is as under:

Synopsis: 2 Credits 50 marks
Data Collection: 2 Credits 50 marks
Report Writing: 4 Credits 100 marks
Pre-submisston Seminar: 4 Credits 100 marks
External Viva-voce: 4 Credits 100 marks

Note: The external viva-voce shall he taken by an external expert., not less than the
designation of Professor,

L

s

B9



ACCOUNTING AND FINANCE GROUP

5. No, Course Mo Course Titke Woof Credis Crodit Courss Miris Mature of Research
Credlite Lewel Painie Type (Theory/ Couse 'roject/ Summer
{Core Practical) (Global/ Intemship/
Elective) MNational/ Dinsertation
Regivnal/
Skill)
I. PICORCINN Dhesertation I T4 B4 Core - - Dhssertation
ELECTIVES
l. PICOTEXNI Managirment 4 65 26 Elective Theary-100 Cllolal .
Control System
b1 rFICOTE Internatinnal 4 6% 2h Eloctive Theary-100 okl -
Fitmnge
i FICOTEIOR Financial Decision 4 o8 26 Flective Theoey-100 Cilobal -
Analysis
4 PICOTEZ(4 Financial 4 6.5 26 Elective Theory.100 Cilobal -
Technology and
Innovations
3 PICOTEINS Margens and + 6.5 6 Elcctive Thaory-100 Gilobal -
Acguisitions

Total Credits I - - - - - -
Credits 1o be earned Iy the student b1 . . . . -

Node: A student has to optl for any three electives mentioned nb-m
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
SECOND SEMESTER (ACCOUNTING AND FINANCE GROUP)
MANAGEMENT CONTROL SYSTEM

UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTE201 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I: 20
Credits: 4 b) Test I1: 20

¢) Major Test: 60
(Syllabus for the examinations to be held in May 2027, 2028, 2029)

COURSE OBJECTIVES

1. Understand the fundamentals, components, and types of Management Control Systems
(MCS), along with the influence of behavioral aspects and organizational culture.

2. Analyze responsibility centers, performance measurement,  decentralization,
responsibility accounting, and transfer pricing im MCS.

3. Apply budgeting techniques (e.g., flexible and cash budgets) for planning, control, and
performance evaluation in decision-making,

4. Evaluate decision-making technigues, including differential cost analysis, for make-or-
buy, special order, and product-line decisions.

COURSE OUTCOMES
After the completion of this course, the learner is expected to:
1. Ildentify key components of MCS and understand their role in organizational success.
2. Apply responsibility accounting to measure performance and control mechamisms in real-
world scenarios.
3. Create and revise budgets using flexible and cash budgeting techniques for planning and
performance evaluation.
4. Analyze and evaluste decision-making strategies with differential cost analysis in various
business situations,

UNIT I: FUNDAMENTALS OF MANAGEMENT CONTROL SYSTEM

Nature of management control systems; Components of MCS; Boundaries of management
Control; Role of MCS in organizational success; Challenges in MCS implementation; Types of
management control systems; Behavioural aspects of control systems; Understanding goal
congruence; Mechanisms for achieving goal congruence; Types of goal congruence; Informal
factors that influence goal congruence.

UNIT 11 DECENTRALIZATION AND RESPONSIBILITY CENTERS

Decentralization vs. centralization; Responsibility accounting; Steps mvolved in responsibility
accounting; Responsibility centers-cost centers, revenue centers, profit centers, investment
centers, expenses centres, administrative and support centres, research and development centres,
marketing centres Performance mensurement for different types of responsibility centers
Transfer pricing-methods of transfer pricing (market-based, cost-based, negotiated).

L_c.{
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
SECOND SEMESTER (ACCOUNTING AND FINANCE GROUP)
MANAGEMENT CONTROL SYSTEM

UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTE201 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Test 11: 20

¢) Major Test: 60

(Syllabus for the examinations te be held in May 2027, 2028, 2029)

UNIT 1H11: BUDGETING AS ATOOL FOR MANAGEMENT CONTROL SYSTEM
Budgeting and forecasting; Budgetary control, Budgeting process; Organization for budgeting:
Elements of a successful budgeting plan; Budget centres; Limiting or principal budgeting factor;
Types of budgets; Role of budgeting in planning, control and performance evaluation; Revision
of budgets; Preparation of flexible budget and cash budget,

UNIT IV: ALTERNATE CHOICE DECISIONS AND DIFFERENTIAL COST ANALYSIS
Alternate choice decisions; Evaluating alternatives-setting criteria for evaluating alternatives;
Introduction 1o differentinl cost analysis-relevamt vs, irrelevant costs, fixed, variable and
differential costs in decision-making, opportunily costs and their role in decision analysis;
Techniques for differential cost analvsis-incremental analysis, contribution margin analysis,
break-even analysis: Applications of differential cost analysis: Make or buy decisions, special
order decisions, pricing decisions,

Suggested Readings
I. Robert, N. A. & Vijay G. Management Control Svstems, The MceGraw-Hill, New Delhi.
2. Maciariello, J. A. & Kirby, C. ). Management Contral System,. Prentice Hall of India, New
Delhi.
3. Sharma, 8. Management Control System. Tata Me Graw Hill Publishing Co., New Delhi.
4, Lal, J. Accounting for Management. Himalaya Publishing House, New Delhi.
Note: Latest editions of the books may be preferred.
-
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
SECOND SEMESTER (ACCOUNTING AND FINANCE GROUP)
MANAGEMENT CONTROL SYSTEM
UNDER NEP-2020

(ELECTIVE COURSE)
Course No,: PICOTE20L Maximum Marks: 100
Puration of Examination: 2:30 Hours a) Test 1= 20
Credits: 4 b) Test 11: 20

¢) Major Test: 60
(Syllabus for the examinations to be held in May 2027, 2028, 2019)

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 guestions, two each from Units | & 11 and three
each from Units 111 & IV. All questions are compulsory, and each question will carry three
marks, i.¢., the total weightage will be 30 marks. The answer to each question will be within
250-300 words.

Section B: This section will comprise of 04 questions, two each from Units 11T & IV, There
will be an internal choice, and each question will carry 15 marks, i.e., the total weightage will
be 30 marks. The answer to each question will be within 1000-1200 words,

Note: The questions to be set under Section B shall be application-based, case study-hased,
real-life situation-based. or project-based to evaluate critical thinking and problem-solving
skills of the students,

60% welghtage should be given to problems demanding numerical solutions.
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
SECOND SEMESTER (ACCOUNTING AND FINANCE GROUP)
INTERNATIONAL FINANCE
UNDER NEP-2020

(ELECTIVE COLRSE)
Course No.: PICOTE202 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I: 20
Credits: 4 b) Test 11: 20

¢) Major Test: 60
{Syllabus for the examinations to be held in May 2027, 2028, 2029)

COURSE OBJECTIVES
. To famularsing students with the concepts of finance at intermational level
To sensitize students about the Forex Markets and Monetary System
. To understanding the regulatory framework of international finance
To provide an in-depth understanding of the process and techniques used to make
international investment decisions,

4 el b

COURSE OUTCOMES
After the completion of this course, the student will be able to:
I. Understand the role and importance of imternational financial institutions and major
reforms m international finance.
2. Apply knowledge of risks, hedging process & instruments of forex markets
3. Analyze and rescarch about the regulstory bodies, ther working and functions.
4, Evaluate and analyse the forcign investment projects

UNIT I: CONCEPT AND NATURE OF INTERNATIONAL FINANCE

Overview of international finance; Role of financial manager; Finance function; International
financial institutions (IMF, WTO & World Bank): International monetary reforms; International
liquidity; Special Drawing Rights (SDRs); Prerequisites for makmg India as an international
financial center.

UNIT 1I: FOREIGN EXCHANGE MARKETS AND MONETARY SYSTEM

Foreign currency and foreign transactions; Foreign sector and forex markets; Instrumems of
credit traded; Foreign exchange market components; Role of participants of foreign exchange
markets; Currency derivatives; Emerging importance of Indian rupee; Exchange rate mechanism;
Forces of demand and supply; Gustav's theory, Exchange rate system in India.

UNIT ITl: REGULATORY FRAMEWORK OF INTERNATIONAL FINANCE

RBI as exchange control authority; Foreign currency accounts; Non-resident accounts; Role of
Export Credit Guarantee Corporation (ECGC); Role of Exim Bank; Convertibility; Export and
import finencing mechanism (Buyers' eredit, suppliers' Credit); Exposures,
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
SECOND SEMESTER (ACCOUNTING AND FINANCE GROUP)
INTERNATIONAL FINANCE
UNDER NEP-2020
(ELECTIVE COURSE)

Course No.: PICOTE202 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I: 20
Credits: 4 b) Tesi 11: 20

¢) Major Test: 60
(Syllabus for the examinations to be held in May 2027, 2028, 2029)

UNIT IV: FINANCIAL MANAGEMENT OF THE MULTINATIONAL FIRM

Approaches to international business; ADRs; GDRs; ECBs; FDI; Evaluating direct investment
projects through international capital budgeting: Project evaluation criteria (ARR, NPV method,
Pl method, IRR method); Country risk analysis; International taxation.

Suggested Readings

1. Bhole, L. M., Financial Institutions and Markets, Tata McGraw Hill Compuny Ltd., New
Delhi.

2. Avadhani, V., A, International Finance, Himalaya Publications, New Delhi,

3. Apte, P.G., Intemational Finance, Tata McGraw Hill, New Delhi.

4. Moosa, 1. A., International Finance, Tata McGraw Hill, New Delhi,

5, Sharan, V. K., Intemational Finance, PHI, New Delhi.

Note: Latest editions of the books may be preferred.

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two each from Units I & I and three
each from Units 111 & TV. All questions are compulsory, and each question will carry three
marks, i.e., the total weightage will be 30 marks. The answer to each guestion will be within
250-300 words.

Section B: This section will comprise of 04 questions, two each from Units 111 & IV. There
will be an internal choice, and each question will carry 15 marks, ie., the total weightage will
be 30 marks. The answer to each question will be within 1000-1200 words.

Note: The questions to be set under Section B shall be application-based, case study-based,
real-life situation-based, or project-based to evaluate critical thinking and problem-solving
skills of the students,
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UNIVERSITY OF JAMMU
ONE-YEAR ML.COM. PROGRAM
SECOND SEMESTER (ACCOUNTING AND FINANCE GROUP)
FINANCIAL DECISION ANALYSIS

UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTE203 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I: 20
Credits: 4 b) Tesi 11: 20

¢) Major Test: 60

{(Syllabus for the examinations to be held in May 2027, 2028, 2029)

COURSE OBJECTIVES

1. To develop an understanding of financial decision-making frameworks in business scenarios,
2. To enable students to apply finuncial tools and techniques for evaluating business decisions.
3. To analyze the impact of financial structure, cost of capital, and risk on decision outcomes.
4. To build the ability to make informed strategic and operational financial decisions.

COURSE OUTCOMES

Alter completion of this course students will be able to;

1. Explain the key principles of financial decision-making in various business contexts,
2. Apply financial techniques such as NPV, IRR, and sensitivity analysis to assess capital
investment decisions.

3. Analyze the implications of capital structure and dividend decisions on firm value.

4. Evaluate nsk-return trade-offs in financing and investment decisions,

UNIT I INTRODUCTION TO FINANCIAL DECISION ANALYSIS

Meaning and scope of financial decision analvsis, Types of financial decisions: Investment,
financing, and dividend decisions; Role of financial manager: Time value of money and financial
mathematics; Financial decision-making under uncertainty,

UNIT I1: CAPITAL BUDGETING AND INVESTMENT DECISIONS

Capital budgeting process and techniques: Pavback Period, NPV, IRR, PI, ARR; Cash flow
estimation; Project evaluation under risk and uncertainty; Sensitivity analysis, scenario analysis,
and deeision tree analysis; Capital rationing and replacement decisions.

UNIT I1I: COST OF CAPITALAND CAPITAL STRUCTURE DECISIONS

Concept and computation of cost of capntal: specific and weighted average cost of capital
(WACC), Capital structure theories: Net income, net operiting income, Modigliani-Miller, trade-
off and pecking order theory; Factors influencing capital structure; Leverage analysis: operating,
financial, and combmed levernge.

UNIT IV: DIVIDEND POLICY AND DECISIONS
Forms and types of dividends; Dividend theories — Walter, Gordon, and Modiglian-Miller;
Factors mfluencing dividend decisions; Corporate dividend practices in India; Stock dividends
and share buybacks: Retained eamings and growth decisions.
et cevT
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UNIVERSITY OF JAMMU
ONE-YEAR ML.COM. PROGRAM
SECOND SEMESTER (ACCOUNTING AND FINANCE GROUP)
FINANCIAL DECISION ANALYSIS
UNDER NEP-2020

(ELECTIVE COURSE)
Course No.: FICOTE203 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Test 11: 20

¢) Major Test: 60

(Syllabus for the examinations to be held in May 2027, 2028, 2029)

Sugzested Readings

I. Chandra, P. Financial Management: Theory and Practice. McGraw-Hill Education.

2. Ross, S. A, Westerfield, R. W., & Jaffe, J.Corporate Finance. McGraw-Hill
Education.

3. Brealey. R. A., Myers, 8. C., & Allen, F. Principles of Corporate Finance. McGraw-
Hill.

4, Hampton, J. ). Financial Decision Making: Concepts, Problems and Cases. PHI
Learmmng.

Note: Latest editions of the books may be preferred.

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two each from Units [ & 11 and three
cach from Units 111 & IV, All questions are compulsory, and each question will carry three
marks, i.c.. the total weightage will be 30 marks. The answer to each question will be within
250-300 words.

Section B: This section will comprise of 04 questions, two each from Units 1 & IV, There
will be an internal choice, and each question will carry 15 marks, i.c., the total weightage will
be 30 marks, The answer to each question will be within 1000-1200 words,

Note: The questions to be set under Section B shall be application-based, case study-based,

real-life situation-based, or project-based to evaluate critical thinking and problem-solving
skills of the students.
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
SECOND SEMESTER (ACCOUNTING AND FINANCE GROUP)
FINANCIAL TECHNOLOGY AND INNOVATIONS

UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTE204 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I 20
Credits: 4 b) Test I1: 20

¢} Major Tesi: 60
(Syllabus for the examinations te be held in May 2027, 2028, 2029)

COURSE OBJECTIVES
1. To introduce the foundational coneepts and evolution of fin-tech.
2. To examine key technologies and innovations driving financial services.
3. To understand the role of fin-tech in promoting digital payments and financial inchision,
4. To analyze emerging trends, technologies, and regulatory challenges in the fin-tech
ecosystem.

COURSE OUTCOMES
After the completion of this course, the leamer is expected 1o
1. Idemtify core fin-tech technologies and their applications in financial services.
2. Explain how fin-tech mmovations contribute to digital payments and financial mclusion.
3. Analyze emerging trends such as DeFi, open banking, and green fin-tech.
4. Evaluate regulatory frameworks and propose solutions to fin-tech-related nisks.

UNIT I: FOUNDATIONS OF FIN-TECH AND INNOVATION

Origin and evolution of fin-tech; Traditional finance vs. fin-tech disruption; Key drivers of fin-
tech growth; Core technologies: Blockchain, artificial intelligence, machine learing, and 1oT in
financial services; Theories: Diffusion of innovation theory, innovation diffusion lifecycle,
technology acceptance model.

UNIT 1I: DIGITAL PAYMENTS AND FINANCIAL INCLUSION

Digital payment systems: UPI, digital wallets and contactless pavments; Financial inclusion-role
of Fin-tech in bridging the gap for underserved populations; Innovations in lending-peer-to-peer
lending, crowd funding and microfinance platforms; Challenges: Cybersecurity, fraud
prevention, nsk management and user adoption.

UNIT ITI: EMERGING TRENDS AND TECHNOLOGIES

Cryptocurrency and decentralized finance (DeFi): Concepts, applications and risks; Open
banking and APls: Enhancing collaboration between banks and fin-tech firms; InsurTech and
RegTech: Innovations in msurance and regulatory complisnce; Future trends: quantum
computing, green fin-tech and sustamability in finance,
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
SECOND SEMESTER (ACCOUNTING AND FINANCE GROUP)
FINANCIAL TECHNOLOGY AND INNOVATIONS

UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTE204 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Test 11: 20

¢) Major Test: 60
(Syllabus for the examinations to be held in May 2027, 2028, 1029)

UNIT I'V: REGULATORY FRAMEWORK IN FIN-TECH

Need for regulation in fin-tech: Risks posed by unregulated fin-tech innovation; Regulatory
bodies in Indin; Key acts and regulations governing fin-tech: RBI's guidelines, SEBI and IRDAL
Digital personal data protection Act (DPDP Act, 2023; Challenges and the way forward.

Suggested Readings
1. Arjunwadkar, P, Y, Fin-tech, In Auerbach Publications.
2. Kunal, K., & Ramprakash, C. Cryptocurrency and Emerging Trends in Fin-tech, Kalayam
Publications.
3, Mei, L. Fin-tech fundamentals: Understanding Emerging Technologies and Their lmpact
on Modern Industries. Mercury Learning and Information.
4. Buckley, R. P, & Arner, D. W. Fin-tech: Finance, Technology and Regulation. Cambridge
University Press.
Note: Latest editions of the books may be preferred.

NOTE FOR PAPER SETTING

The puper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two each from Units 1 & 11 and three
each from Units [11 & IV. All questions are compulsory, and each question will carry three
marks, i.e., the total weightage will be 30 marks. The answer to each question will be within
250-300 words.

Section B: This section will comprise of 04 questions, two cach from Units IIT & V. There
will be an internal choice, and each question will carry 15 marks, iLe., the total weightage will
be 30 marks. The answer to each question will be within 1000-1200 words.

Note: The questions to be set under Section B shall be application-based, case study-based,
real-life situation-based, or project-based to evaluate critical thinking and problem-solving

skills of the students, "..L.'
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
SECOND SEMESTER (ACCOUNTING AND FINANCE GROUP)
MERGERS AND ACQUISITIONS

UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTE205 Maximuom Marks: 100
Duration of Examination: 2:30 Hours a) Test I: 20
Credits: 4 b) Test I1: 20

¢) Major Test: 60

(Syllabus for the examinations to be held in May 2027, 2028, 2029)

COURSE OBJECTIVES
1. To recall the key concepts, types, and stages of mergers and acquisitions.
2. To explam the valuation technigues and methods of financing M&A deals.
3. To apply strategic evaluation techniques to analyze M&A decisions through real-world
case studies.
4. To analyze the impact of legal and regulatory frameworks on domestic and cross-border
M&A

COURSE OUTCOMES

After the completion of this course, the leamer is expected to:

Identify the motives and types of mergers and acquisitions.

Interpret financial statements for valuation and synergy analysis.

Apply valuation models and financing strategies to hypothetical M&A scenarios.
Evaluate post-merger integration challenges and strategic success factors.

g 1

UNIT I: INTRODUCTION TO MERGERS AND ACQUISITIONS

Concept and overview; Motives behind M&A; Strategie, financial and managerial objectives;
Historical evolution and trends in M&A; Types of mergers and acquisitions-horizontal, vertical,
conglomerate and congeneric mergers, hostile takeovers vs. friendly acquisitions, reverse
mergers and leveraged buyouts (LBOs); Stages of M&A-strategy formulation, deal structuring,
due diligence, negotation, and closing; Role of mmvestment bankers, lawyers, and consultants in
M&A.

UNIT 1E: VALUATION AND FINANCING OF M&A

Valuation technigues: Asset-based, income-based, and market-based methods, discounted cash
flow (DCF) method, valuation using multples-price to earnings, price to book, and
EV/EBITDA; Methods of financing-cash, stock swap, debt financing, and hybrids, leveraged
buyouts and management buyouts, role of private equity and venture capital in M&A; Synergy
and value creation: Types of synergies, Impact of M&A on shareholder wealth,

UNIT I LEGALAND REGULATORY FRAMEWORK
Legal aspects of M&A-provisions under the companies act, SEBI regulations on takeovers and
mergers, competition law and anti-trust issues; Taxation and accounting aspects-tax implications
of mergers and acquisitions, accounting for mergers and acquisitions (AS-14 and Ind AS 103),
goodwill, purchase price allocation, and mmpamrment testing; Cross-border M&A: Legal and
regulatory challenges in cross-horder M&A.
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM, PROGRAM
SECOND SEMESTER (ACCOUNTING AND FINANCE GROUP)
MERGERS AND ACQUISITIONS
UNDER NEP-2020

(ELECTIVE COURSE)
Course No.: FICOTE205 Maximuom Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Test Hl: 20

¢) Major Test: 61
(Syllabus for the examinations to be held in May 2027, 2028, 2029)

UNIT IV; STRATEGIC AND POST-MERGER INTEGRATION

Strategic evaluation: Strategic rationale behind M&A decisions, corporate restructuning and
divestitures, defensive tactics agamst hostile takeovers; Post-merger integration: Integration of
operations, culture, and human resources, change management and leadership challenges:
Measuring post-merger performance; Recent trends and developments in M&A.

Suggested Readings
|. Gaughan, P. A, Mergers, acquisitions, and corporate restructurings. John Wiley & Soms,
2. Weston, J. F., Mitchell, M. L., & Mulherin, J. H. Takeovers. restructuring, and corporate
governance. Pearson Education.
3, Damodaran, A. Valuation: Measuring and managing the value of companies. John Wiley
& Sons.
4, Sudarsanam, S, Creating value from mergers and acquisitions. Pearson Education.
Note: Latest editions of the books may be preferred.

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two each from Units | & 11 and three
cach from Units 111 & IV. All questions are compulsory, and each question will carry three
marks, i.e,, the total weightage will be 30 marks. The answer 1o each question will be within
250-300 words.

Section B: This section will comprise of 04 questions, two each from Units 111 & IV, There
will be an internal choice, and each question will carry 15 marks, i.¢,, the total weightage will
be 30 marks. The answer to each question will be within 1000-1200 words.

Note: The questions 10 be set under Section B shall be application-based, case study-based,

real-life situation-based, or project-hased 1o evaluate critical thinking and problem-solving
skills of the students.
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UNIVERSITY OF JAMMU
ONE-YEAR ML.COM. PROGRAM
SECOND SEMESTER (MARKETING GROUP)

BRAND MANAGEMENT
UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTIE23] Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I: 20
Credits: 4 b} Test 11: 20

¢) Major Test: 60
(Syllabus for the examinations to be held in May 2027, 2028, 2029)

COURSE OBJECTIVES

1. To provide a foundational understanding of branding concepts and the strategic role of
brands in business,

2. To develop amalytical skills for measuring and managing brand equity and brand
positioning.

3. To equip students with frameworks for building and sustaining brand identity, image, and
personality.

4. To explore strategic brand decisions including portfolio management, brand extensions,
and global branding.

COURSE OUTCOMES
After the completion of this course, the learner is expected to:

|. Define and explain the role, types, and significance of branding in marketing and
business strategy.
Evaluate brand equity using models like Aaker’s and Keller’s Brand Resonance Pyramid.
Apply brand identity frameworks to create consistent and appealing brand experiences.
Formulate strategic decisions related to brand architecture, brand extension, and
rebranding.

Bty

UNIT I: FOUNDATION OF BRANDING

Evolution of branding; Significance of brands to consumers and firms; Types of brands: Product,
service, corporate, personal and NGO brands; Brand identity, image and personality, Brand
positioning and repositioning; Designing brand elements; Sensory and emotional branding.

UNIT Il: MEASURING AND MANAGING BRAND EQUITY
Overview of brand equity; Aaker's brand equity model; Keller's customer-based brand equity
(CBBE) model; Brand resonance model; Brand value chain, Brand audits and brand tracking
studies, Quantitative and qualitative brand research, Brand valuation methods (e.g., Interbrand,
Brand Z); Brand performance and CLV (Customer Lifetime Value).

UNIT 111: BUILDING BRAND IDENTITY AND BRAND EXPERIENCE
Crafting brand positioning statements and brand mantras; Brand identity prism and brand
personality archetypes. Internal branding and employee alignment, Brand communication
through IMC; Touchpoints scross customer journey; Experiential branding and sensory cues;
Personal branding and employer branding: Brand consistency and coherence across media;
Visual identity systems and tone of voice.
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UNIVERSITY OF JAMMU
ONE-YEAR ML.COM. PROGRAM
SECOND SEMESTER (MARKETING GROUP)
BRAND MANAGEMENT

UNDER NEP-2020

(ELECTIVE COURSE)
Course No.: PICOTE231 Maximum Marks: 100
Duration of Examination: 2:30 Hours n) Test 1: 20
Credits: 4 b} Test I1: 20
¢) Major Test: 60

(Syllabus for the examinations to be held in May 2027, 2028, 2029)

UNIT IV: STRATEGIC BRAND MANAGEMENT AND CONTEMPORARY TRENDS
Brand architecture; Brand portfolio munagement; Brand extensions and licensing; Co-branding
and brand alliances; Brand revitalization and répositionmg strategies; Global branding strategies:
Standardization vs. localization; Digital brand management: Social media, influencer branding,
user-generated content, purpose-driven branding and brand activism; Ethical and sustainablie
branding.

Suggested Readings
1. Keller, K. L. Strategic Brand Manngement. Pearson Education,
2. Aaker, D. A. Aaker on Branding: 20 Principles That Dnve Success. Morgan James
Publishing.
3. Kapferer, J. N, The New Strategic Brand Management, Kogan Page.
4. Hol, D. How Brands Become Icons: The Principles of Cultural Branding. Harvard
Husiness Review Press.
5. Riezebos, R. Brand Management: A Theoretical and Practical Approach. Pearson
Education.
Note: Latest edifions of the books may be preferred.

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two each from Units | & I1 and three
each from Units [11 & IV. All questions are compulsory, and each question will carry three
marks, ie., the total weightage will be 30 marks. The answer to each question will be within
250-300 words,

Section B: This section will comprise of (4 questions, two each from Units 11T & TV, There
will be an internal choice, and each question will carry 15 marks, e, the total weightage will
be 30 marks. The answer to each question will be within 1000-1200 words.

Note: The questions to be set under Section B shall be application-based, case study-based,

real-life situation-based, or project-based to evaluate eritical thinking and problem-solving
skills of the students.
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UNIVERSITY OF JAMMU
ONE-YEAR ML.COM. PROGRAM
SECOND SEMESTER (MARKETING GROUP)
SUPPLY CHAIN MANAGEMENT
UNDER NEP-2020

(ELECTIVE COURSE)
Course No.: PICOTE232 Maximum Marks: 100
Durntion of Examination: 2:30 Hours a) Test I: 20
Credits: 4 b) Test IT: 20

¢} Major Test: 60
{Syllabus for the examinations to be held in May 2027, 2028, 2029)

COURSE OBJECTIVES:
I. To familiarize the students with the essentials of supply chain.
2. To prowvide foundational insights in the components of supply chain management.
1. To foster the understanding of the role of IT in supply chain.
4. To prepare the students for sustainable supply chain management in global context,

COURSE OUTCOMES:
After the completion of this course, the students will be able to:
1. Developed an understanding of the supply chain linkages.
2. Application of various components of supply ¢hain in business.
3. Analyse the impact of coordination and technology in supply cham.
4. Evaluate the implications of sustainable supply chain 1ssues.

UNIT I: OVERVIEW OF SUPPLY CHAIN

Understanding supply chain: Historical perspective; Supply chain linkages: Decision phases in
supply chain; Process view of supply chain: Competitive and supply chain strutegies; Achieving
and mamtaining strategic fit; Supply chain levers for uncertainty; Framework of supply chain
decision.

UNIT IE: COMPONENTS OF SUPPLY CHAIN MANAGEMENT

Inventory management: Inventory costs, inventory control techniques and tools; Warchousing: Types,
mechanism of warchousing; Transportation: Modes, multi model transportation system, transporiation
munagement system and network; Outsourcing; Strategic dimensions 1o outsourcing. third party logistics,
fourth party logistics; Role of logistics in supply chain,

UNIT I11: SUPPLY CHAIN COORDINATION ANDIT

Supply chain planning; Procurement methods; Supply chain coordination: Lack of supply chain
coordination and bullwhip effect; Obstacles to coordination; Managerial levers 1o achieve
coordination; IT as o supply chamn enabler; Designing information system; Decision support

system; Value creation through supply chain.
E i \-/:/
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
SECOND SEMESTER (MARKETING GROUP)
SUPPLY CHAIN MANAGEMENT
UNDER NEP-2020

(ELECTIVE COURSE)
Course No.: PICOTE232 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I: 20
Credits: 4 b) Test 11: 20

¢) Major Test: 60

(Syllabus for the examinations to be held in May 2027, 2028, 2029)

UNIT IV: REVERSE SUPPLY CHAIN AND SUSTAINABILITY

Reverse supply chain: Design, challenges, trends; Pillars of corporate social responsibility;
Sustainability and supply chain drivers; Regulation for sustainability; Green supply chain
management; Global supply chain.

Suggested Readings

. Chopra, 5. & Kalra, D.V. Supply Chain Management, Pearson

2. Sople. V.V, Supply Chain Management Pearson

3. Agerawal, DK, Supply Chain Management, MacMillan.

4. Shah, J. Supply Chain Management Pearson

5. Russell RS, & Taylor B.W. Operations and Supply Chain Management, Wiley
Note: Latest editions of the hooks may be preferred.

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions. two each from Units [ & 1 and three
each from Units 111 & IV, All questions are compulsory, and each gquestion will carry three
marks, i.e., the total weightage will be 30 marks. The answer to cach question will be within
250-300 words.

Section B: This section will comprise of 04 questions, two cach from Units 111 & 1V. There
will be an internal choice, and each question will carry 15 marks, i.e., the total weightage will
be 30 marks. The answer to each question will be within 1000-1200 words.

Note: The questions to be set under Section B shall be application-based, case study-based,
real-life situation-based, or project-based to evaluate critical thinking and problem-solving
skills of the students.
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM, PROGRAM
SECOND SEMESTER (MARKETING GROUF)

STRATEGIC MARKETING
UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTE233 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test I: 20
Credits: 4 b) Test IL: 20

¢) Major Test: 60
(Syllabus for the examinations (o be held in May 2027, 2028, 2029)

COURSE OBJECTIVES
1. To understand the marketing strategy and its dimensions.
2. To scquaint with strategic capabilities and analysis.
3. To apply knowledge about marketing capabilities and investment.
4. To analyse the emerging issues i strategic marketing.

COURSE OUTCOMES

After the completion of this course, the student will be able to;
1. Explain the strategy content & process perspective and strategy selection & portfolio
unalysis.
2, Recognise the role of customer relation strategy.
3. Apply the knowledge with respect to emerging issues of strategic marketing.
4. Assess the relevance of indicators such as customer lifetime value and customer
referral value.

UNIT I: MARKETING STRATEGY AND ITS DIMENSIONS

Strategy content and process perspective; Marketing strategy and performance refationship;
Sustainable competitive advantage; Competitive marketing behaviour; Comparative
advantage theory of competition; Emerging markets strategies; Rural marketing as a strategy:
Bottom of the pyramid marketing; Cause-related marketing.

UNIT II: STRATEGIC CAPABILITIES AND ANALYSIS

Strategy selection; Portfolio analysis; Strategic positioning: Development and selection of a
strategic position, Market entry strategy: Product strategies; Pricing strategics; Distribution
strategies; Promotion strategies; Measuring marketing strategies performance; Strategic
analysis: Analysis of customers, competitors, market and environment; Corporate appraisal:
SWOT and TOWS analysis.
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UNIVERSITY OF JAMMU
ONE-YEAR MLCOM. PROGRAM
SECOND SEMESTER (MARKETING GROLP)

STRATEGIC MARKETING
UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTE233 Maximuam Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Test IE: 20

¢) Major Test: 60
(Syllabus for the examinations to be held in May 2027, 2028, 2029)

UNIT II: MARKETING CAPABILITIES AND INVESTMENT

Marketing analytics and marketing capabilities; Market driven organizations; Market
orientation: Concept and its linkages with performance, Differemt schools of thought; Internal
market orientation; Fmst mover advantage: Merits and demerits; Customer relationship
strategy: Role of trust, commitment and loyalty; Metrics for customer relationship marketing
(for e.g., Net promoter score); Return on marketing investment; Brand murketing; Customer
equity and brand equity; Customer engagement, Customer lifetime value (CLV); Customer
referral value (CRV); Customer profitablity analysis.

UNIT IV: EMERGING ISSUES IN STRATEGIC MARKETING

Service dominant logic of marketing; Co-creation of value; Co-opting customer competence;
Concept of service mmnovation; Convergence marketing; Viral marketing; Social media
marketing; Internctive marketing: Service-profit chain; Customer engagement and employee
engagement; Green marketing strategy; Digital marketing.

Suggested Readings
1. Kotler, P. Marketing Management: Analysis, Planning, [mplementation and
Control. Prentice Hall of India.
2. Kazmi, A. Business Policy and Strategic Management. McGraw Hill, India
3. Cravens, D.W,, & Piercy, N. F. Strategic Marketing. McGraw Hill, India.
4, Walker, O., Bowd Jr., H, Mullins, J., & Larreche, J-C. Marketing Strategy: A
Decision-focused Approach. McGraw Hill, India.
5. West, D., Ford, )., & lIbrahim, E. Strategic Marketing Management: Creating
Competitive Advantage. Oxford University Press, Oxford,
Note: Latest editions of the books may be preferred.
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UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
SECOND SEMESTER (MARKETING GROUP)
STRATEGIC MARKETING
UNDER NEP-2020

(ELECTIVE COURSE)
Course No.: PICOTE233 Maximum Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Test I1: 20

¢) Major Test: 60

(Syllabus for the examinations to be held in May 2027, 2028, 2029)

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two cach from Units | & 11 and three
each from Units [T & IV. All questions are compulsory, and each question will carry three
marks, i.e., the total weightage will be 30 marks. The answer to cach question will be within
250-300 words.

Section B: This section will comprise of 04 questions, two each from Units II & IV. There
will be an internal choice, and cach question will carry 15 marks, i.e., the total weightage will
be 30 marks. The answer 1o each question will be within 1000-1200 words,

Note: The questions to be set under Section B shall be application-based, case study-based,
real-life situntion-based, or project-based to evaluate critical thinking and problem-solving
skills of the students.



UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
SECOND SEMESTER (MARKETING GROUP)
ENTREPRENEURIAL MARKETING
UNDER NEP-2020
(ELECTIVE COURSE)

Course No.: PICOTE23 Maximum Marks: 100
Duration of Examination; 2:30 Hours a) Test 1: 20
Credits: 4 b) Test T1: 20
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COURSE OBIJECTIVES

1. To explain how entrépreneurial marketing diverges from traditional marketing approaches.

2. To develop the ability to identify innovative business opportunitics and craft effective
marketing strategies and plans for new ventures,

3. To idemify common [inancing options and simple profit-focused tactics used to exccute
entreprencurial-marketing initiatives.

4. To leverage marketing for long-term growth and sustamability of entrepreneurial firms.

COURSE OUTCOMES

After completing this course students will be able to:

l. Differentiate entreprencurial marketing concepts from conventional marketing frameworks
und demonstrate their role in market creation,

2. Formulate and critically evaluste comprehensive marketing plans and business models for
NEW VENTures.

3. Select an appropriate funding source for a given venture scenario.

4. Analyze and devise marketing approaches that sustain venture growth and facilitate scale-up
and mtemnational expansion.

UNIT E INTRODUCTION

Entreprencurship and marketing interface; Holistic perspective of entreprencurial marketing;
Professional marketing to entreprencurial marketing; Entrepreneurial marketing orientation and
mind-set; Rethinking competition,

UNIT 11: OPPORTUNITY ANALYSIS AND MARKETING PLANNING

Navigating customers; Unifying capabilitics; Integrating functions; Converging creativity and
productivity; Market opportunity identification and screening; Entreprencurial marketing plan
and feasibility analysis: Intellectual property profection.

UNIT H1: FINANCE FOR ENTREPRENEURIAL MARKETING AND EXECUTION
Securing funds for imaginative capabilities; Solution centnic approach for higher profit margin;
Maintaining values and increasmg market value;, Business outlook to marketing architecture;

Building omni-capabilities.
¢ .,r’/
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UNIT IV: STRATEGIC PERSPECTIVES AND GROWTH

Securing future trajectory; Scaling up marketing cfforts; Separation to mtegration; Technology
for humanity; Technology and stakeholders; Balancing rigidity and flexibility; International
expansion and cross-cultural marketing; Al-enabled entrepreneurial marketing.

Suggested Readings

1.

2

3.
4.

>

Hisrich, R, 1., & Ramadani, V. Entreprencurial Marketing: A Practical Managerial
Approach. Edward Elgar Publishing.

. Kotler, P., Kartajaya, H., Huan, H. D,, & Mussry, J. Entreprencurial Marketing: Beyond

Professionalism to Creativity, Leadership, and Sustainability. John Wiley & Sons.
Nijssen, E. J. Entrepreneurial Marketing: An Effectual Approach. Routledge.

Chaston., |. Entrepreneurial Marketing: Sustaining Growth in All Organisations. Palgrave
Macmillan,

Lodish, L. M., Morgan, H. L., & Shellye, A. Marketing That Works: How Entreprencurial
Marketing Can Add Sustainable Value 1o Any Sized Company. Pearson.

Note: Latest editions of the books may be preferred.

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two ¢ach from Units I & 11 and three
cach from Units 111 & TV, All questions are compulsory, and each question will carry three
marks, i.¢.. the total weightage will be 30 marks. The answer to each question will be within
250-300 words.

Section B: This section will comprise of 04 guestions, two each from Units HI & V. There
will be an internal choice, and cach question will carry 15 marks, i.e., the total weightage will
be 30 marks, The answer to each guestion will be within 1000-1200 words.

Note: The questions to be set under Section B shall be application-based, case study-based,
real-life situation-based, or project-based to evaluate critical thinking and problem-solying
skills of the students.

Y
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COURSE OBJECTIVES

1. To describe the distinetive characteristics of sports marketing

2.To explore environmental factors affecting sports industry.

3. To identify the core elements of the sports marketing mix.

4.To explain sponsorship, service and media tactics in sports marketing.

COURSE OUTCOMES

After completion of this course students will be able to:

I. List the domains of sports marketing.

2. Summarize the steps mvolved in conducting SWOT analysis

3. Match appropriate product, price, place, and promotion options to a given sports marketing
SCenario.

4. Prepare a conciie new-media sports marketing plan.

UNIT I: INTRODUCTION

Unigue nature of sports marketing; Sports marketing framework; Sports industry; Value cham of
sponts industry; Domains of sports marketing; Sports entertainment consumption; Experiential
marketing; Ambush marketing.

UNIT I: SPORTS MARKET OPPORTUNITIES AND STRATEGY

Marketing environment; SWOT analysis; Process and importance of competitor analysis; Market
research and identification of opportunities; Sports marketing strategy; Marketing through sports
using theme-based strategies.

UNIT 1HI: SPORTS MARKETING MIX
Sports products; Sports branding;, Pricing strategies in sports: Sporis place and distribution;
Promotion and advertising in sports.

e
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UNIT Iv: SPONSORSHIP, SE RVICES AND NEW MEDIA

Sports Sponsorship; Sport services: New media sports marketing; Standards, process, tools;
Sports marketing implementation and control: CRM in business of sports; Technology in sports
marketing; Controversial Issues in spors marketing; Sports marketing ethics and social
responsibilities; Future trends,

Suggested Readings

I. Mullin, B. 1, Hardy, 8., & Sutton, W, A Sport Marketing. Human Kinetics,

2. Shank, M. D, & Lyberger, M. R_. Sport Marketing: A Strategic Perspective. Routledge,

3. Fullerton, S, Sports Marketing, SAGE Publications,

4. Smith, A. C. T.. Introduction 1o Sport Marketing, Butterworth- Heinemany,

3. Ennis, §.. Sports Marketing: A Global Approach 1o Theory and Practice. Palgrave Macmillan.
Note: Latest editions of the books may be preferred,

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Sectian B-

Section A: This section will comprise of 11) questions, two each from Units T & 11 and three
each from Units 1] & IV. All questions are compulsory, and each question will carry three
marks, i.c., the total weightage will be 30 marks. The answer to each question will be within

Note: The questions to be set under Section B shall be application-based, case study-based,
real-life situation-based. or Project-based to evalynte eritical thinking and problem-solving
skills of the students,
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COURSE OBJECTIVES
1. To outline the differences between international and domestic human resource management,
2, To acquaint the swmudemts with issues relating to various approaches to staffing foreign
operalions.
3. To exanune the role of training in supporting expatriate adjustments and on-assignment
performance.
4, To address the issues related to performance and compensation manasgement of international
employees.

COURSE OUTCOMES

After the completion of this course, the students will be able:

1. Understand the difference between imternational and domestic human  resource
management & design relevant strategies,

2. Develop various approaches for staffing the multinational enterprises.

3. Develop various programmes for expatriate management,

4. Evaluate the impact of international recruitment & selection, training & development,

performance management and compensation management.

UNIT T INTRODUCTION TO INTERNATIONAL HUMAN RESOURCE
MANAGEMENT

Structural forms of international human resource management; Models of international HRM;
Difference between international and domestic human resource management; Variables that
moderate these differences; Cultural context: Theories of culture; Cultural convergence and
divergence, national culture and organisational culture.

UNIT 1I: SOURCING HUMAN RESOURCES FOR GLOBAL MARKETS

Approaches to staffing; Standardisation and localisation of HRM practices; Determunants of
staffing choices; Reasons for international assignment;, Expatriation process; Role of expatriate,
non-expatriates and inpatriates; Expatriate failure and related costs; Recruitment and selection of
imternational managers; Selection criteria; Dual career couples.
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UNIT I INTERNATIONAL TRAINING, DEVELOPMENT AND CAREERS

Key competences of international HR managers; Measuring value of international assignments;
Compoenents of effective pre-departure training programs, Developing staff through international
assignments; Global mindset development; Re-entry and career issues; Designing o repatriation
program,

UNIT  IV: INTERNATIONAL PERFORMANCE  AND  COMPENSATION
MANAGEMENT

Multmational performance management, constramts & model: Performance appraisal of
international employees & factors associated; International Compensation: Key components,
approaches & challenges.

Suggested Readings

1. Dowling, P.J, D. E. Welch & R. S, Schuler, Intemutional Human Resource Management
Managing People in a Multinational Context. South Western Collepe Publishing, Ohio.

2. Briscoe, D.R., R 5. Schuler & L. Claus, International Human Resource Management:
Policies and Practices for Multinational Enterprises, Routledge, London.

3. Lucas, R, B. Lupton, & H. Mathieson, Human Resource Management in an International
Context. Juico Publishing House, New Delhi.

4. Edwards, T. and C. Rees, International Human Resource Management. Pearson, UK

Note: Latest editions of the books may be preferred.
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NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two sach from Units [ & 11 and three
euch from Units 1 & IV, All questions are compulsory, and each question will carry three
marks, i.e., the total weightage will be 30 marks. The answer to each question will be within
250-300 words.

Section B: This section will compnise of (4 questions. two each from Unats 111 & IV. There
will be an internal choiee, and each gquestion will carry 15 marks, e, the total weightage will
be 30 marks, The answer to cach question will be within 1000-1200 words.

Note: The questions to be set under Section B shall be apphication-based, case study-based,

real-life situation-based, or project-based to evaluate critical thinking and problem-solving
skills of the students.
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COURSE OBJECTIVES

1.

The primary purpose of this course is to introduce learners to the social security and
ndustrial relations.

2. To acquaint the students with the social security legislation in India and nts differemt
industrial acts & provisions.

3. To understand the numerous applications of socml security legislation in India and is
different employees’ related acts and provisions.

4. To make students capable of applying the security legislation in India and its employee
benefits acts & safety of children and women working in organization.

COURSE OUTCOMES
After the completion of this course, the student will be able 10

1. Understand and recalling the basics of industrial relations and sociul security.

2. Apply knowledge of industrial acts & provisions for the social security,

3. Analyze and research about the emplovees’ related acts such as Employee’s Compensation
Act and Emplovees Provident Fund.

4. Evaluate the safety of children and provisions for women welfare in organisations.

UNIT I: INTRODUCTION TO SOCIAL SECURITY AND INDUSTRIAL RELATIONS
Social Security (social security in welfare state); Emergence of social security with special
reference to workers; A glance of international labour laws; Recent developments in labour laws
in India; Indusirial relations (introduction & approaches); Dunlop model; Causes & effects of
poor industrial relation in India.

UNIT I1: SOCIAL SECURITY LEGISLATION IN INDIA-I

The Factories Act, 1948 (scope, latest amendments, general duties of the occupier, and the
inspecting staff, special provisions regarding health, safety & welfare of workers, penalties and
procedures); Mimimum Wages Act, 1948 (meaning of ‘wage’ under the Act, procedure for fixing
minimum wage, authoritics under the Act); Payment of Gratuity Act, 1972 (scope of the Act,
meaning of emplovee, employer, continuous service, recovery of gratuity, computation of
gratuity, role of Inspector and his powers and functions); Pavment of Bonus Act, 1965 (scope

h e X i
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of the Act, definitions of wage, allocable surplus, eligibility for bonus, minmmum and maximum
bonus).

UNIT IT1: SOCIAL SECURITY LEGISLATION IN INDIA-I

Emplovee’s Compensation Act, 1923 (objectives, injuries compensated under the act: Death,
permanent total disablement, permanent partial disablement, temporary disablement, total &
partial, contracted & occupational diseases, specinl powers of commissioner in respect of lump
sum and half monthly payment, procedure for computing compensation for death or
disablement); Employees Providem Funds and Miscellaneous Provisions Act, 1952 (object and
scope, provident fund schemes, role and functions of executive committees).

UNIT IV: SOCIAL SECURITY LEGISLATION IN INDIA-II

Employees State Insurance Act, 1948 (benefits under the Act: Sickness benefit, maternity
benefit, disablement benefit, dependent’s benefit, medical benefit), Employee’s State Insurance
Corporation (dispute and claim settlement under the Act); Matemity Benefit Act, 1961
(restrictions on employment of women, matemity benefit and its payment, entitlement and
forfeiture of maternity benefit); Child labour (prohibition & Regulation) Act, 1986 (health and
safety provisions, prohibition of employment of children in certain occupation and process);
Sexual harassment at workplace (relevant provisions of POSH Act).

Suggested Readings

1. Sam, D. 8. Social Security Law m India, Netherlands: Wolters Kluwer.

2. Ghosh, P. and Nandan, S. Industrial Relations & Labour Laws, Tata MeGraw HilL

3. Kumar H.L. Practical Guide to Employees' Provident Funds, Universal Law Publishing Co.
4. Kumar H.L. Practical Guide to Payment of Gratity, Universal Law Publishing Co.

5. Kumar H.L. Practical Guide to Labour Management, Universal Law Publishing Co.

N

ote: Latest editions of the books may be preferred.
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NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section Az This section will comprise of 10 gquestions, two each from Units 1 & 1T and three
each from Units (11 & IV, All questions are compulsory, and each question will carry three
marks, 1.e., the total weightage will be 30 marks. The answer to each question will be within
250-300 words.

Section B: This section will comprise of 04 questions, two each from Units 1 & IV. There
will be an internal choice, and each question will carry 15 marks, i.e., the total weightage will
be 30 marks. The answer to each question will be within 1000-1200 words.

Note: The questions to be set under Section B shall be application-based, case study-based,
real-life situation-based. or project-based 1o evalunte critical thinking and problem-solving

skills of the students.
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COURSE OBJECTIVES
5. To have awarencss about the different types of human capital.
6. To acquamt with the core practices of HCM.
7. To familianse with the role and applicability of HCM.
8. To equip with the future trends of HCM in business strategy and performance.

COURSE OUTCOMES
A fter completing this course, the student will be able to;
5. Understand the forms of human capital and s implications.
Apply HCM to data management and other arcas in human resources.
7. Investigate the process, role and applicability of HCM in enhancing HR skills.
8. Evaluate the performance of HR specialists in managing HR competencies and external reporting.

=0

UNIT I: ESSENCE OF HUMAN CAPITAL MANAGEMENT (HCM)

Overview of human capital, intellectual capital, social capital, organisational capital;
Conceptualising HOCM; HCM drivers; Accounting for people; People management strategy
dynamics; Best people management practices; Intangible capability through people: Human
capital measurement; Creating value in people management; Managing and measuring human
capital: Human capital reporting.

LUNIT II: PRACTICE OF HCM

Practical implications of intellectual capital theory; Concept of human capital advamtage and
resource based strategy, Human capital metrics; HCM  strategy development; HCM
measurement; HCM benchmarking, HCM implementation; HCM reporting; HCM roles and
technology; Human capital data; Measuring human capital; Practices of HCM and strategic
HRM; HCM and talent management; HCM and leaming and development; HCM and knowledge
management.

UNIT LI APPLICATION AND ROLE OF HCM

Performance management as a source of human capital data; Reward management; HCM and
business partner concept; HR's role in developing, analysing, and using human capital daty; Role
of HR m enhancing job engagement and commitment; Link between HCM and strategic
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management; Link between HCM and talent management. HCM and learning & development;
Building knowledge management and innovation infrastructure.

UNITIV: FUTURE OF HCM

Virtues of HCM; Link between HCM and business strategy; Link between HR practices and
busmess performance; Information on intangible value for the investment community:; Staged
development of HCM; Areas covered by HCM; Developing the HCM skills of HR specialists;
Future of external reporting; Governance, human capital and culture: The role of standards and
standardization; The future of standards affecting human capital management and development;
HCM and compelencies in project management.

Suggested Readings
1. Baron, A, & Armstrong. M. Human capital management: achieving added value through
people. Kogan Page Publishers,
2. Mayo, A. Humum resources or human capital? Managing people as assets. Routledge.
3. Wujarso, R, & Damena, R. Human capital management as a resource i achieving
competitive advantage, Asade] Publisher.
4, Flamhohz, Eric, Human Resource Accounting, Dickenson Publishing Co., Califf.
Note: Latest editions of the books may he preferred.

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two each from Units | & 11 and three
each from Units [11 & TV. All questions are compulsory, and each question will carry three
marks, 1.e., the total weightage will be 30 marks. The answer to each question will be within
250-300 words.

Section B: This section will comprise of 04 questions, two each from Units T11 & IV, There
will be an internal choice, and each question will carry 15 marks, i.e., the total weightage will
be 30 marks. The answer to each question will be within 1000-1200 words.

Neote: The questions to be set under Section B shall be application-based, case study-based,
real-life situation-based, or project-based to evaluate critical thinkmg and problem-solving

skills of the students.
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COURSE OBJECTIVES
1. To understand the role of communication and emotions in conflict management.
2. To learn conflict resolution strategies and transformational approaches, emphasising
active listening and empathy.
3. To gain foundational knowledge of conflict management frameworks and conflict
dimensions.
4. To explore key resolution mechanisms and their processes and strategies.

COURSE OUTCOMES
After the completion of this course, the student will be able to:
1. Analyse conflict dynamics, identify styles and use communication to manage conflicts
constructively.
2. Apply resolution and transformation strategies to manage conflicts in organisations.
3. Use conflict management frameworks to analyse identity, power and structural influences
in contlicts.
4. Critically evaluate negotiation, mediation, facilitation and reconciliation skills to resolve
conflicts.

UNIT I: CONFLICT DYNAMICS & COMMUNICATION

Overview of conflict; Conflict progression and escalation; Models of conflict; Conflict theories;
Conflict dynamics and communication; Conflict analysis; Conflict styles; Role of emotions and
perceptions in conflict; Communication barriers and misunderstandings.

UNIT I1: CONFLICT RESOLUTION AND TRANSFORMATION

Overview of conflict resolution; Skills, approaches and strategics of conflict resolution;
Settlement vs. resolution; Role of active listening and empathy: Methods for managing conflict:
Concept of conflict transformation; Conflict vs. system transformation; From management 1o
transformation; Dimensions and conditions for relationship change: Transformation strategies.

UNIT HI: CONFLICT MANAGEMENT

Foundations of conflict management; Frameworks: Thomas, Pareck. and contingency,
Dimensions of conflict management; Tdentity: Mobilisation, attribuies and group processes;
Power: Context, relations, contingencies, sources, quest and anarchy and structure; Conditions
for resolution, functionalist views, political instability, violence in failed states and extra-system

enviranment,
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UNIT IV: PROCEDURE OF SETTLEMENT AND RESOLUTION

Negotistion: Essence, process, formal bargaining, barriers, effective methods, ending strategies,
distributive vs. integrative outcomes; Mediation; Attributes, roles of intermediaries, modes,
phases, types, assessment; Facilitation: Empowerment, applications, muli-party decision-
making, dialogue forums; Reconciliation: Propertics, steps (o overcome enmity, restorative
practices, healing, empathy, cultural empowerment.

Suggested Readings

1.

A A

Jeong, Ho-Won. Conflict Management and Resolution: An Introduction. Routledge:
Taylor & Francis,

Sandole, D.J.D., Byme, 5., Sandole-Staroste, . & Senehi, J. Handbook of Conflict
Analysis and Resolution. Routledge: Tavlor & Francis.

Proksch, S. Conflict Management. Springer International Publishing Switzerland.

Rahim, M. A. Managmg Conflict in Organizations. Transaction Publishers.

Deutsch, M., Coleman, P. T.,, & Marcus, E. C. (Eds.). The Handbook of Conflict
Resolution: Theory and Practice. Jossey-Buss.

Note: Latest editions of the books may be preferred.

NOTE FOR PAPER SETTING

The paper will comprise two sections, Section A and Section B-

Section A: This section will comprise of 10 questions, two each from Units | & 11 and three
each from Units [I1 & IV, All questions are compulsory, and each question will carry three
marks, Le., the total weightage will be 30 marks. The answer to each question will be within
250-300 words.

Section B: This section will comprise of 04 questions, two each from Units 111 & IV, There
will be an internal choice, and each question will carry 15 marks, i.e., the total weightage will
be 30 marks. The answer to each question will be within 1000-1200 words.

Note: The questions to be set under Section B shall be application-based, case study-based,
real-life situation-based, or project-based to evaluate critical thinking and problem-solving
skills of the students.
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COURSE OBJECTIVES
1. To have an overview of the leadership and its forms of Intelligence.
2. To familiarise with the different theories of leadership.
3. To equip with the synthesis of leadership values, engagement and empowerment,
4. To comprehend leadership competence and assessment methods.

COURSE OUTCOMES
After completing this course the student will be able to:
1. Understand the outline of leadership and forms of Intelligence leadership.
2, Apply the theories of leadership in any organisation.
3. Reseurch and assess the applicability of vision, purpose and values in leadership.
4. Evaluste the leadership development strategy and programmes in the real-time world.

UNIT I: OVERVIEW OF LEADERSHITP

HR leadership and strategy: Navigating risk management and monitoring; Timeline of
leadership; Levels of leadership; Leadership and power; Leadership and power differences
around the globe; Leadership and coercion; Leaders as representatives and problem solvers;
Leadership and management; Leadership and change; Leadership throughout the hierarchy;
Muitiple intelligence of leadership; Leadership and team building: Employee advocacy and
representation; Women and leadership.

UNIT 1I: LEADERSHIP APPROACHES, STYLES, AND THEORIES

The behavioural approach to leadership; Situational and path-goal models of leadership; Leader-
member exchange and one-on-one relationships; Leadership styles and their impact on hiring
strategics; Leadership communication in recruitment: The key to building a strong team; Sel
leadership, empowerment, shared/distributed leadership and teams; Authentic leadership thecYs

positive organizational scholarship; Trait theory; Emergent and servant thedry, Leadership nyle

theories; The bradford model; The new leadership: Redefining Jeadership.
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UNIT [11: LEADERSHIP SYNTHESIS

Transactipnal leadership and goal setting; Leadership and vision; Visionary leader in action;
Leadership and purpose; Leadership and values; Leadership and culture; Leadership and
stratepy; Leadership and engagement: Leadership and empowerment: Traming leaders and
encouraging cmplovee vigilance; Leading strategic initintives: Visionary leadership and
influencing teams; Adapting leadership styles for different generations.

UNIT IV: ASSESSMENT AND DEVELOPMENT OF LEADERSHIP

Leader development and mentors; Strategic leadership development; Are leaders born or made?
Nurfuring tomorrow’s truilblazers: Developing futare leaders; Leadership competence;
Assessment of leadership potential and development needs; Barmiers to leadership development;
Designing leadership development programme; Leadership brand; Fostering ethical leadership
and a positive organizational culture; Role of empathetic leadership in promoting Dél: Role of
emotional intelligence in leadership; Competency-based leadership development; Leadership
assessment for tlem development,

Suggested Readings
1. Gl R. Theory and practice of lendership.
2, Northouse, P. G. Leadership: Theory and Practice, Sage Publications.
3. Peter G. Northouse. Leadership: Theory and Practice—Sixth Edition, 2013, Editura Sage
Publications.
4, Kouzes, ], M., & Posner, B. Z. The leadership challenge (Vol. 3). John Wiley & Sons.
5. Keating, C. J. The Leadership Book. Paulist Press,
Note: Latest editions of the books may be preferved.

:‘E_L'Pl h/-
-.'-_ Q

106



UNIVERSITY OF JAMMU
ONE-YEAR M.COM. PROGRAM
SECOND SEMESTER (HRM GROUP)

LEADERSHIP DEVELOPMENT

UNDER NEP-2020
(ELECTIVE COURSE)
Course No.: PICOTE265 Maximuam Marks: 100
Duration of Examination: 2:30 Hours a) Test 1: 20
Credits: 4 b) Test IT: 20
¢) Major Test: 60

(Syltabus for the examinations to be held in May 2027, 2028, 2029)

NOTE FOR PAPER SETTING

The paper will comprise two seclions, Section A and Section B-

Section A: This section will comprise of 10 questions, two each from Units 1 & 1T and three
pach from Units 111 & IV. All questions are compulsory, and each question will cuiry three
marks, i.c., the total weighiage will be 30 marks. The answer to each question will be within
250-300 words.

Section B: This section will comprise of 04 gquestions, two esch from Units 1T & TV. There
will be an internal choice, and each question will carry 15 marks, i.e., the total weightage will
be 30 marks. The answer to sach question will be within 1000-1200 words.

Note: The questions 1o be set under Section B shall be application-based, case study-based,

real-life situation-hased, or project-based to evaluate critical thinking and problem-solving
skills of the students,
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