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KKR Puts Edu Venture Lighthouse
on the Block, Eyes $1.2B Valuation

KKR, whichbought — Class in Session o ™ _ i ot i
EUFOKidS in 2019, hires Operates more than } Group has m s (‘l\{Il\'“l:\:t\ilt:lltl‘llllll'z;(l lh}! controlling
investment bankersto 1350 pre-schools | 157,382 students ¥61:a * Comsortium edby Indianprivaie
run the sale process . A5SN00K | g o Swiss i Parirs Group o
ﬂ%naucy;mncm ’ b\y%gﬁﬁd\;}cﬁgg}r 1\{1011({1‘.5()() crore. ' i

Reghu.Balakrishnan 4 c d KKR is considering a sale of

" MAJORBRANDS

@timesgroup.com ) i A
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sepment

Mumbai: KKR & Co is | oEuroKids >Kangaroo Kids >Mother's Pet

its controlling stake in Indian
pre-school and early-learning
provider EuroKids Internatio-

nalforaround $1 billion, Bloom-
bergreported in March.

o Whencontacted, KKR, Prajodh Ra-

% jan,JPMorgan, Avendusdeclined to

= comment. The student base of Ligh-

all set to sell its educa-
tion portfolio in India
— Lighthouse Lear-
ning (formerly Euro-

K 12 segment
2 EuroSchool 2 Billabong High L
= Centre Point - Heritage Xperiential §7% ;-

N »
Kids International). thouse has been increasing for the
KKR has hired JP Mor- hol- seen interests from global educa-  pastfew fiscals. The group currently
ganand Avendus torun ding tional institutions based out of hasacombined student strength of

the sale process, which isexpected
to start as early as next week, said
two sources aware of the develop-
ment. KKR, which islooking to ex-
it its five-year-old investment, is
eyeing a valuation of $1-§1.2 bil-
lion (8,300-¥10,000 crore). Alpha
Asia Holdings II (an investment
arm of KKR) holds 94.53% in the

company Lighthouse Learning,
while co-founder & CEO Prajodh
Rajan holds the balance 5.47% sta-
ke. Rajan will remain as a minori-
tyshareholder, while KKR willsell
its entire stake in Lighthouse, ad-
ded sources.

Lighthouse, among the largest
educational groups in India, has

the Middle East and Europe, and
PE buyout funds, added sources.
The Lighthouse group operates
more than 1,350 pre-schools and 45
schools throughanetwork of fran-
chisee and self-owned properties.
It has seven core brands — Euro-
Kids, Kangaroo Kids and Mother’s
Pet (pre-school segment) and Eu-

157,382 as on December 31, 2023, as
compared with 135,752 on March 31,
2023. The group has posted an Ebit-
da, or operating profit, of 450 crore
in FY24 and this is expected to cross
500 crore in Y25, said one of the so-
urces.
For full report, go to
www.economictimes.com
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Research bod\)%sks varsity why legal action

can't be initiated fortAcorrect’ association

ICMR Criticises BHU for
Linking it to Covaxin Study

Teena.Thacker
@timesgroup.com

New Delhi: The Indian Council
of Medical Research (ICMR)
has castigated Banaras Hindu
University (BHU) researchers
for “incorrectly” associating it
wjith an observational study on
the side effects of the Covid-19
vaccine Covaxin, and asked
why it should not take legal and
administrative action for it.

The premier research body has
also directed BHU to immediate-
ly remove the “acknowledge-
ment to ICMR” for the study and
publish an erratum. ,

According to a recent research
by a team of researchers at BHU,

nearly a third of the 926 partici-

pants of an observational study
on the side effects of Bharat Bio-
tech's Covid-19 vaccine, Covaxin,
reported adverse events of speci-
al interest (AESI). The study co-
vered a one-year period after the
vaccine was administered.

In its letter to the researchers,
ICMR said the research body is
not associated with this “poorly
designed” study and has not pro-
vided any financial or technical
support for the research. |

“You have acknowledged ICMR

for research support without any
prior approval of or intimation
to ICMR, which is inappropriate
and unacceptable,” ICMR’s di-
rector general said in the letter.
“ICMR cannotbe associated with
this poorly designed study, which
purports to present a safety ana-
lysisof Covaxin.”

ET has seen a copy of the letter
dated May 18.

T The director ge-
neral said the stu-
dy has flaws like it
has no control arm
of unvaccinated in-

-— dividuals for com-
Research

paring the rates of
bodyasked  oyents between the
BHUto vaccinated and un-
|mmed|a:‘ely vaccinated groups.
"::':"(‘:";e“fl e: “Hence, the re-
_gement” ported events in
to ICMR the study cannot

be Iinked or attri-
buted to Covid-19 vaccination,”
thelettersaid.

The director general said the
study does not provide backgro-
und rates of observed events in
the population, making it impos-
sible to assess the change in inci-
dence of observed events in the
post-vaccination period. “Baseli-
ne information of study partici-
pants ismissing,” the lettemi_d.
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( Most-Visited Museums

Half of the most-visited museums worldwide in 2022 were in the UK
| or the US, according to the most recent issue of the Theme Iindex and
. Museum Index report by the Themed Entertainment Association and

researchers at AECOM. However, the Louvre in Paris remained at the

top with 7.7 million annual visitors...
Most visited museums worldwide (2022, in millions)
—— Even with the overall
Louvre | ‘w-19.5%  Visitor numbers recovering
- i from the coronavirus
Vatican Museum 51 w-262% Pandemicdip, almost all
i top-ranking museums
Natural History still struggle to reach
Museum | 47  "W-140%  pre-pandemic attendance
g - . numbers. For example, in
British Museum | 41 W-340%  >019 9.6 million people
P —— ; visited the Louvre. The
39 W -71% 7.7-million Louvre figure,
of Natural History therefore, is a 20% decrease
_ o , compared to the last year
Tte Modarn 9 SW36IN before the classification of =
seu 34 @ COVID-19 as a pandemic, <
"‘“““"5‘#’{&3 - @ 1T%  oven though numbers -
mm—— increased by 173% between &
Musée d'Orsay Paris 33 W-105% 2021 and 2022 >
. . w
Note: Notably absent from 2022 ranking are the four Chinese museums 2| |
</
(Ya

(because of zero-covid policy) that claimed four out of the top five spots

in 2021 Source: Stati /
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Museums are pillars of
Ulture and education

C
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DHARMAPALAN

Museums play an essential role in preserving the history of human civilisation,
offering tangible evidence of our existence and activities throughout time

useums play an
Mindispensable part
in understanding the

history of human civilisa-
tion. It is proof of our exis-
tence on this planet and mate-
rial evidence of human activ-
ity carried out during our life-
time. Understanding the
diverse cultural tapestries that
make up human history helps
build more inclusive soci-
eties.
Museums come in various
types, each focusing on differ-
ent aspects of human knowl-
edge, culture and the natural
world, like Art museums,
history museums, natural his-
tory museuins, science muse-
ums, military and war muse-
ums, aviation and space
museums, etc. This range of
purposes results in a remark-
able diversity of museums in
terms of their form, content
and function.
The history of museums is a
fascinating journey that
reflects humanity’s evolving
ways of collecting, preserving
and interpreting objects of
significance. The concept of
collecting valuable or signif-
icant objects dates back to
ancient civilisations. In
ancient Greece, for instance,

%nples often housed collec-

tions of art and artefacts ded-
icated to the gods. The word
“museum” originates from
the Greek “mouseion,” a term
used to describe a place ded-
icated to the Muses, the god-
desses of the arts and sciences.
The concept of the public
museum began to take shape
in the late 17th and early 18th
centuries. Many consider the
Ashmolean Museum, which
opened in 1683 at Oxford
University, as the first public
museum of its kind.

The founding of the British
Museum in London in 1753
was a watershed moment in
the evolution of museums
worldwide. Numerous
national museums were
founded in the 19th century,
frequently serving as
emblems of cultural identity
and national pride.

The history of museums in
India is deeply intertwined
with the country’s rich cultur-
al and historical legacy. The
colonial period saw the estab-

lishment of the first formal
museums in India. The
British East India Company
and other colonial powers
began collecting artefacts,
often to showcase their con-
quests and understand local
cultures. The Indian Museum
in Kolkata, founded in 1814,
is the oldest museum in India
and one of the earliest in the
world. It was established by
the Asiatic Society of Bengal
and housed collections that
ranged from geological to
archaeological artefacts.

Post-independence, the
National Museum under the
Ministry of Culture was estab-
lished in Delhi in 1949. It
houses a vast collection of
artefacts representing over
5,000 years of Indian history.
It was a significant step
towards preserving and show-
casing Indias cultural her-
itage. To propagate science
and develop scientific temper,
the National Council of
Science Museums (NCSM)
was established on April 4,
1978. Today, it administers 26
Science Centres/Museums
spread across the country
and is considered the world's
largest network of science

centres/museums. .
Museums not only play a vital
w Y )

role in education and
research, serving as reposito-
ries of knowledge, culture
and history, but also in the
conservation and preserva-
tion of the region’s cultural
heritage. Their contributions
extend beyond simply dis-
playing artefacts; they provide
immersive learning experi-
ences, support scholarly
research and engage the pub-
lic in various educational
activities. Museums offer
interactive exhibits that
engage visitors in hands-on
activities. These interactive
elements make learning more
engaging and memorable,
helping visitors, especially
children, to grasp complex
concepts in science or histo-
ry through experience.
Museums also act as centres
of active research. Researchers
in archaeology, anthropology,
biology and art history rely on
museum collections for their
studies. Much breathtaking
research in science, especial-
ly on paleogenomics, was
done using the artefacts from
museums.
(The writer is an adjunct
faculty at the National
Institute of Advanced
Studies, Bengaluru; views

o3 o\ ¢ are personal)
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magine you are hurtling down a

rollercoaster, but instead of loops

and drops, there are endless mock

papers and a mountain of text-
books. This is the nerve-racking reality
for many high school and undergradu-
ate students facing the twin terrors of
academia: career course selection and
entrance examination.

Selecting a path can be intimidat-
ing because it feels like you are choos-
ing your future. Entrance exams are
high-pressure situations, and choos-
ing the right course feels monumen-
tal. Preparing for competitive exams
like JEE Main, BITSAT, CAT, CLAT,
NDA, NEET, GATE, MET, CUET, NIFT
entrance, the Civil Services exa;nina-
tion and other college-specific
entrance tests that do not just give
admission based on merit but require
astrategic planning along the way.

- Anxiety may result from making
the incorrect choice, feeling pressured

by loved ones, or being unprepared for
the workforce.

Sohini Mondal, currently an MSc
Psychology student, shares her expe-
rience,

“Everyone in my family was
against my decision. In class nine, I
decided to study psychology. My par-
ents did not approve of it because it
was not well known to people back
then, but I started understanding the
importance of mental health by seeing
people around me, so I decided to go
with my decision. Now that mental
health is being given importance and
so many students are pursuing psy-
chology, they are happy with my deci-
sion. I decided to follow my heart
instead of thinking about what the
world would say.”

While anxiety is a natural part of
these hurdles, it doesn't have to be a
GPA-wrecking monster. Following a
broad routine that allows flexibility

ols

rather than a rigid schedule is impor-
tant. You can outsmart stress and nav-
igate the storm by accepting that a lit-
tle stress is normal. You're picturing
your future career, lifestyle, and maybe
even where you will live. Working hard
and staying motivated while also feel-
ing calm throughout the process is
very important.

- Explore what your interests are.
Values? Strengths? This will guide you
towards courses that resonate with
you. Research different fields! Talk to
professionals in areas that pique your
interest. Job shadowing or volunteer-
ing can also give you a taste of real-
world work.

Sayantika Roy, currently studying
law at KIIT, Bhubaneswar, takes us
through her experience when she was
preparing for CLAT and makes sugges-
tions for the students who are current
ly studying for it.

“The most effective strategy for

cracking any entrance for me was to
practise as many mock tests as possi-
ble. The most useful resource other
than CLAT-centric books is to get a
regular source of consolidated materi-
al for general knowledge. I wish 1 had
started my preparation a lot earlier
than [ actually did. Put a lot more focus
on the general knowledge element.

Law is not for the weak. Think
twice before you apply to any law col-
lege. It is nothing like a subject that
‘suits’. You cannot crack CLAT in 10
days’ worth of preparation. It's not
NEET or JEE, but it still requires con-
sistency and dedication.”

To crack any entrance exam, you
must solve past papers and practice
tests to familiarise yourself with the
format and content. Ensure adequate
sleep to boost focus, memory, and
concentration. Aim for 7-8 hours a
night.

- Getting an MBA is not a simple
or glamorous path. Aspiring MBA stu-
dents frequently struggle with con-
cerns about finding a balance between
their studies and careers. The pro-
gram's intensity plus the pressure to
perform well and land a well-paying
job can make for a stressful combina-
tion. Additionally, some may fear they
do not measure up to their accom-
plished classmates or that their under-
graduate experience has not prepared
them for the quantitative rigour of
business school. These anxieties can
be overwhelming.

o

Muskan Garodia, a BBA under-
graduate from Nalsar University of
Law and an MBA aspirant, shares her
preparation techniques and what she
would have done differently.

“As I am weak at Quants, my main
strategy revolved around giving maxi-
mum time to practise sums and mak-
ing clear and concise conceptual notes
for each chapter, and this helped as I
could revisit them. I gave as many
mocks as I could. Not just full-length
mocks but also sectional and topic-
based mocks helped a lot in under-
standing my strengths and weakness-
es.

There are many things that [
wish I had done differently, as I had
learned a lot through the whole
process. The first is to be consistent,
no matter what. CAT is so hyped that
it takes a toll on the aspirants' men-
tal health. After CAT, it was getting
very tough to still maintain focus
and prepare for other MBA college
entrance exams, but these were also
equally important because we never
know what might work out for us.
Second, I feel I could have worked
more thoroughly on my concepts
rather than focusing on just com-
pleting them in a hurry to complete
the syllabus, so my advice would be
not to rush things and take time but
to grasp the concepts properly.”

- Taming the academic challenges
also involves mastering time

= ..._r  — - »z—o.ﬁ
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allocating more time to your strengths
and strategically tackling your weaker
areas. Practice writing concise, clear,
and well-structured answers that
directly address the question.

Kaushikd Sarkar, currently study-
ing BTech in Computer Science, tells
us how she made sure to maximise her
score in JEE Mains, and WBJEE.

“Solve your paper effectively.
There’s negative marking in these
exams; hence, focusing on getting the
answers right is more important. Solve
two mock papers daily. Focus on find-
ing out your weaknesses. See where
you are getting stuck. Create a study
schedule that allocates sufficient time
for each subject, factoring in breaks to
avoid burnout. Find a classmate to
quiz each other and keep each other
motivated. Shared goals and account-
ability can be a powerful weapon
against anxiety.”

Choosing a course is a big deci-
sion, and doing well in any entrance
exam is important, too, but it's not
the only factor that shapes your
future. Throughout your education,
you will acquire invaluable knowl-
edge and expertise that will present
you with unanticipated opportuni-
ties. Embrace the exploration, enjoy
the journey of learning, and trust that
you'll find the perfect path, even if it
takes a few twists and turns. After all,

ment and effective exam writing skills.
During exams, prioritise effectively,

many ful people don't have
their entire career trajectory mapped

out at this age.
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New academic year
fuels retailers’ sales

 Stationery Cos, Laptop Makers Get Boost
. From Back-To-School Shopping In Apr-June

Rupali.Mukherjee
@timesgroup.com

New Delhi: It’s this time of
year when students gear up
for theacademic year ahead,
even as retailers and statio-
nerycompaniesprime them-
selves for a surge in demand.
Back-to-school  shopping
over April-June quarter is a
peak period for stationery
companies, such as, ITC and
DOMS, laptop makers like
Dell, Lenovo and Samsung
and retailers like Reliance
Retail’sSmart Bazaarstores,
resulting in an uptick of five
times the normal sales, in-
dustry experts said.

The spending category
covers a wide range of
items, including basics like
pencils and paper as well as
high-tech electronics, like
laptops and tablets. Notebo-
oks, school bags, lunch and
geometry boxes, pencils and
sharpeners fly off the shel-
ves during this period, with
the average ticket size esti-
mated to be Rs 2,000.

A typical back-to-school
basket during April to June
is 10-14 notebooks, school
bags, tiffin box, water bottles
and ancillary products like
pens and pencils. During
rest of the year, there’s a
fragmented purchase of ma-
inly ancillary products.

For the country’s largest
stationery player ITC,
which markets Classmate:
“Q1 and Q4 are the season
quarters for notebooks,
withasignificant partof the
year’s business done in the-

se quarters,” the company’s
divisional chief eonutive.
education and stationery,

Vvikas Gupta, told TOL
Classmate notebooks are
one of the largest selling ca-
tegories for the company.
The domestic stationery
and art materials market

\ ................................................................................................................................... s~

can be segmented into scho-
ol, officeand others, with the
school segment accounting
for more than half of the de-
mand. Players with value-
added products and/or with
innovative and differentia-
ted offerings have been able
to fortify their market share,
industry experts said.
Character series mer-
chandise is popular among

Kkart, retail chains like Reli-

ance Digital and Croma and
companies including Dell,
HP and Samsung, run offers
for tablets and laptops du-
ring this period. Flipkart
runs a ‘Back to Campus’
campaign in May-July, with
deals across student-focused
categories, including lap-
tops, tablets, and accessories
(printers, monitors etc), see

MAJOR PLAYERS

ITC  Figsin%
DOMS

Flair B -
Camlin 7
Luxor 5
Linc . 4
BIC Cello 4
Navneet 4
Rorito 2

HP 9

Mkt share of key players in branded stationery (FY23)

Source: DOMS Industries, BNP Paribas Exane

school-going kids. “Marvel
and Avenger series charac-
ter merchandise in the cate-
gory in collaboration with
Disney is the rage among
school children at Reliance
Retail’s Smart Bazaar stores
this year. Along with attrac-
tive pricing and robust in-
store promotions, the crea-
tion of combo packs —forin-
stance, lunchand pencil box-
es, water bottle sets — are
among the many factors dri-
ving sales,” said a senior in-
dustry executive.

A Pen & Stationery Asso-
ciation of India official said,
“The period, May to July is
peak, with a sales spike of
about 30% in stationery and
writing instruments”. Ove-
rall the market size is around
Rs 60,000 crore, of whichover
40% is school consumption.

E-commerce platforms
including Amazon and Flip-

a 2x spike in demand as com-
pared toregular days.

A similar trend is visible
for otHer student-related
purchases. Says Manjari
Singhal, head of business for
FMCG and general mer-
chandise, Flipkart: “Asscho-
ols prepare toreopen in May,
we have observed strong
growth in student-related e-
commerce purchases. Cate-
gories like school bags, bo-
oks, stationery, pens, pen-
cils, and school supplies
compared to last year have
witnessed over 2x growth.
The convenience and wide
selection offered by e-com-
merceisresonating strongly;,
with parents and students
preparing for the new acade-
mic year. We expect this mo-
mentum to continue in the
coming months as schools
reopen and consumers gear
up for thenew season”. “Job
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