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Examination Type Units No. of Questions Marks Duration
Multiple Choice | All the Units | 20 from each unit 100

. 2 Hrs
Questions '

Tentative Syllabi for Liaison Officer

L. Communication: An Introduction: Definition, Nature and Scope of Communication,
Importance and Purpose of Cémmunication, Process of Communication, Types of

- Communication: Non-Verbal Communication, Personal Appearance, Gestures, Postures, Facial
Expression, Body Language (Kinesics), Time Language and strategies for Improving Non-
Verbal Communication.

I1. Communication Network in Institutions: Personal Communication, Internal Operational
Communication. External Operational Communication, Horizontal (Lateral) Communication,
Vertical (Downward) Communication, Vertical (Upward) Communication.

1. Soft Skills for Leadership and Team Management: Qualities of a Good Leader, Leadership
' Styles. Decision Making. Intrapersonal skills, .Problem solving, Critical thinking, Negotiation
skills, coordination efforts. incident response and conflict resolution, Liaison officer: Types,
Roles and responsibilities of Liaison Officer. Manage facility requirements to support security.,

space. logistic support and transportation nodes. geographic and storage considerations.
Coordinate institutional policies.

IV. " Public Relation Management: Distribution and relaying of information through various ICT
Tools. public speaking. managing public relations with media. sponsors, staff. and other
stakeholder including civil society. Electronic Public Relations: Handling various social media
platforms like Facebook. LinkedIn. twitter and also other social media platforms role of PR
funcation as a powerful image development strategy for institution Preparation of press

conferences. interviews. phone calls and face-to-face meetings and written communications.
including press releases to the public and other stakeholders.
{
V. Marketing  Muanagement &  Branding: Marketing-A Conceptual  Analvsis. Marleting
aont b

Management and brand cquity. Communication the value olfering through the elements of

Commurncatiens. Theons of Procticine & Adeepisine, Pobbe Arar. Nioanoe.

mtegrated marketing communications: Promotion (Communications Strategy). Promotion Mix.

o

Designing ol an integrated marketing communication campaign.
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