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MASTER OF COMMERCE (M.COM.)

r. INTRODUCTION

M.Com. Programme aims to equip students with the knowledge, skrlls and competence to develop in

them problem- solr.ing aptitude torvards the business and service issues; to meet challenges ofthe modem

day-to-day business organizations and to mould them into future visionaries, management leaders and

responsible citizens. The courses of M.Com. programme have been consistently revised and designed to

promote better understanding in the snrdentsof the contemporary issues confronting the busiless u'orld

and the economy as a whole and instil il them the knowledge and capability ofunderstanding the business

world and its complexities. The programme helps in understanding traditional and non-traditional

systems, policy framework and strategies needed to administer therapid changes in an organisation's

globally-oriented framervork.

To accomplish its programme objectives, Department of Commerce provides a conducive environment

that holistically engages students in comprehending and building sound theoretical foundation, research

orientarion, developing entrepreneurial skills; and formulating business operations.

STRUCTURE OF M.COM.

Ttre lr,t.Com. prograrnme strucrure offels a deep dive into various facets of management and

organisational development though integation of cross-cuning concepts and incorPoration of relevant

topibs which accompany thedynamism attached ro the business world. The overall structure ofthe course

has been changed in the Iight of dlnamic market changes to q'iden the scope and depth of the courses

offered in the M.Com. The contents ofthe courses have been improved to provide an insigltt ofresearch

il functional areas like marketing. f,rnancial and humamesources and other allied and interdisciplinary

areas. The courses have been designed in line with outcome-based approach which requires specification

of Course Outcomes and Course Leaming Outcomes

In the new sEucture. as per the area of interest. the smdents are required to choose t'n o optional groups-

one major group and one minor group, in the beginmng ofsecond year ofthe study. The structure for the

groups has been designed with an intent to provide advanced level of specialisation in the respectrve

field. The major group consistsof four papers and minor group consists of trvo Papers to be studied in

third and founh semesters in one of the thlee aleas of finance & accounting; marketing and HRM. Under

V ''/ S,-$'$*ry



Choice Based Credit System. students rvill also study Open Electir e courses offered by other departrnents

of Lhe University and N{OOC. The contents of exsting courses. too har e been revised in vieiv of their
contemporar) requirements and reler ance.

3. M.CO}I. PROGR{MME - COURSES

SEIITESTER I

l

S.No. Course code Course title Credits Nature of C-ourse

CORE

I TPSCOTCI50 Fhancial Reporting 4
2 PSCOTCI5I GST Laiv and Pracdce 4
3 PSCOTC,I52 Orsanisatronal Behavrour 4
4 I pscorc 

r s: \{anagerial Economics 45 PSCOTCI54 Business Statistics 4
6 TPSCOTC]60 I Semrnar 4

Total credit 21

SEII{ESTER II

S.No. Course code ourse titlp

SEilIESTER SECOJ\D
r J\-\J I LZ)U Ao\ anced Accountine I

!
!
!
4

CORE

2 PSCOTC25l Strategic Managemenr
J PSCOTC252 Financial Management
4

5

PSCOTC253

PSCOTC254
Human Resource Manaeement
Marketing Management

6 , PSCOTC260 I Summer lraining ftojel Reoon-,---_-l

Total credir

I

24
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SENTESTER III

ONE OF TIIE THRIE GROI]PS

S.No. Course code Course aitle Cr€dits
Nature d
Course

I PSCOTC35O Entrepreneurship and Nerv Ventures
4
4
4 CORE

2 PSCOTC35I Business Research Methods

3 PSCOTC360 Corporate Presentation

Finance &
I PSCOTFC]52 Financial Markets and Institutions

MAJOR) PSCOTFC353 Investment Manaqement 4

J PSCOTFE354 .A.dvanced Cost Accounting 4 MNOR
(Any

one of the

t\"o)4 PSCOTFE355 Behavioural Finance 4

T

I PSCOTMC352 Intemational Marketing I 4

MAJOR2 PSCOTIt{C353 Services Marketins 4

3 PSCOTN,IE354 Consumer Behaviour 4 MI}{OR
(Arv

one of the
trvo)4 PSCOTME355 Retail Management 4

IIRM
I PSCOTHC]52 Stratesic HRM 4

NIA,JOR1 PSCOIHC353 HRD 4

3 PSCOTHE354 Manasement of Transformation 4 MNOR
(Any

one of the
tw o)4 PSCOTHCJ55 Klorvledge Management 4

OPEN COLRSE (For other than Commerce

Total credit

\N/
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SEMESTER IV

S. No. I Course Code

PSCOTFC452

PSCOTFE454

PSCOTMC452

PSCOTHE.155

MIITJOR (Any
one of the ru,o)

MINOR (Ary
one of the tu,o)

PSCOTC45O lnternational Business

PSCOTC451

ONE OF THE THREE CROUPS

Intemational Finance
PSCOTFC453

PSCOIFE455

PSCOTMC4-53
PSCOTME454 Business-To-Business

PSCOTME455

I ] PSCOTHC4,52
. Legal and Social

I PSCOTHC-l53 ' performan.e Marug;;r and

PSCOTHEl54 TTalent MINOR (Ary
one of the t\l,o)

OPEN COURSE
PSCOTOC456

GRAND TOT.{L CREDIT:

-// $,4''"\ "r@
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UNI!'ERSITY OFJAMMU
f ICOilI Semester - 1.(

SUBJECT: FII{ANCIAL REPORTING
Course \o: PSCOTCl50

l00Time: 3 Hours
Credit: 4

Syllabus for the examinations to be held in Dec. 2023.2024 & ZOZ5

COURSE OBJECTIVES

Maximum lflarks:
a) Minor l: 15

b) Nlinor 2: 15

c) Major: 70

.,

3.

l. To sensitise the students about the problems of accounting such as measuring and reporting
issues related toassets and liabrlities and preparing the hnancial statements.
To make thc srudents familiar q,irh the furancral report.ing standards issued by L\SB and
its applicat.ion inhdia.
To de'elop an undersranding among the students abour the various forms ofreporting (other
than financialsratements) and accounting for special transactions and apply such knowledge
in problem solving.

To pro'ide the students a thorough grounding of forensic accounting- creative accounting
& enviromnental accounring and preparation of financial repons with their analysis for
decision making and control.

COLIRSE OUTCO\{ES

.\fter the completion ofthis course, the student rvill be able to:

l. gain the skill of using accountiag information as a tool in applying solutions for managerial
problems, evaluating the financial performance, rnterpreting the financial strucfure and
analysing general purpose financial reports:

2. acquire the abitiry- ro mtegrate and solve probrems in practicar scenarios on Accou.ting
Standards. Guidance Notes and Indian Accounting Standards for deciding the appropriate
accounting rreatmenr and formulating suitable accounting policies;

3' evaluate different rypes of performance measurement systems in accounting and commonry
used financial control svstems;

4. combine practice and theoretical knowledge of financial accounting and develop awareness
of emergingtrends in financial accounting; and

5' demonstrare proficiency with rhe abirity to engage in competitive exams rike cA, cs. ICWA
and other courses

\i \// *#*\-utb&
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M.CONI Semester - l't Session December 2023, 2024 & 2025
Course no: PSCOTCf50; Subject: Financial Reporting

I]NIT_I INTRODUCTION
Basics of reports, essential requirements of a good report, steps for making the report more

effective; Financial reporting: Nature, importance and objectives; Types of financial reporting;

Users offinancial reporting: Process offinancial reporting; Difference between financial reporting

and management reporting; Issues and challenges in hnancial reporting with special reference

to published fmancial statements; Financial reportug for

management-top leve1 management, middle leve.l management and lower level management;

Guiding principles for reporting to different levels of management; Financial reporting practices

in Indian companies.

UNIT.II FIN.{\CIAL RIPORTING ST.{NDARDS

Accounting itandards: Basics of accounting standardsi Areas where accounting standards needs

to be fiamed: Procedures for setting Indian and krtemational accounting standards; Overview of
intemational financial reporting standards (IFRS): lntemational hnancial repofiing standards

issued by the IASB; Stnrcture of IFRS; Process of IFRS; Problems in understanding and

application of IFRS; IFRS adoption or convergence in India.

UNIT-III CORPORATE REPORTING
Intemational financial reporting qualities; Objectives of corporate hnancial reporting;

Development offinancial reponing objectives: Accountiug Principle Board (APB, Statement No.

4); Financial Accounting Standard Board (FASB, Concept No.1): True-blood repon and Stamp

repon objectivest Specific purpose reporting; Reporting bydiversified companies - Segment

reporting: Narure, objectives and problems; Disclosure requirements of different users group of
segment reporting; Interim reporting: Nature, objectives, problems and suggestions to improve

interim reporting; Harmonisation in reporting: Nature. need, benefits and obstacles in

convergence and harmonisation: Suggestions for increased convergence and harmonisation,

Corporate govemance reporting:Value added reporting and HR Reportilg.

UNIT.TV DEVELOPMENT IN FL\ANCIAL REPORTIN'G

Creative accounting: Basics, methods, t-lpes and importance; Forensic accounting: Nature and

essentials offorensic accounting: Functional areas offorensic accountingl Forensic accounting in

India; Enr ironment accounting: Nature, need of environmental accounting; Scope of

environmental accounting; Fonns of environmental accounting; Elements of environmental

accounting; Advantages of environmental accounting; Mechanism of environmental accounting;

Social accounting: Nature, features. needs and benefits; Social accounting and audit plactices in

TAT.A.

\t) 
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M.COM Semester - lst December 2023,2024 & 2025
Course no: PSCOTCf50; Subject: Financial Reporting

Sussestive Readinss

l. Lal. J. Financial Reportrng- Theory and Practices. Taxmann, New Delhi.

2. David, F. H. corporate Financial Reporing, Text and Cases. Irwin publications, New Delhi.

3. Lal, J. Accounring Theory -Himalaya Publications House, New Delhi.

4. Steven M. Bragg: The vesr'Pocker IFRS, John wiley publications, Hoboken. New Jersey.

5. Gupta, S. K. Contemporary Issues in Accounting. Kalyani publishers, New Deihi. 
-

Note for Paoer Setters:

Extemal (End Semester) Assessment \rill comprise ol70 Marks.

The Question Paper shall be divjded rnto Four sections.

Section A comprises of l0 MCQs of I Mark. All questions are compulsory. (10 x I : I0)
Section B comprises of 5 Questions of Short Answer type. Each question carries 3 Marks. Alr
compulsory.(5x3=15)

Section C u ill comprise of 5 Questions of 5 Marks with internal choice. (5 x 5 = 25)

Section D rvill compnse of 2 euestions of r0 l{arks integrated questions. All questions shall
compulsofu. (2 x 10 : 20)

be

\i
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I'NIYERSITY OF JAMMU
M.COM Semester - 1st

SUBJECT: GST LAW .{\D PRACTICE
Course no: PSCOTC15l

Maximum Marks: 100

Time: 3 llours
Credit: 4

Syllabus for the examinations to be held in Dec. 2023, 2024 & 2025

a) ilIinor I: 15

b) Minor II: 15

c) Major Test: 70

COURSE OBJECTIYES
l. To give an overview of the concept of GST.

2. To acquaint the students with provisions of input tax credit and payment of GST

3. To impart knowledge about procedure compliances under GST.

4. To familiarise students with impact of GST on specific sectors and compensation to the states.

COURSE OUTCOMES
After the completion of this course student will be able to:

l. understand the background for introduction ofGST in India:

2. knou' about eligibility and conditions for availing input tar credit;

3. leam about registration requirements, maintenance of boOks of accounts and assessment under

GST; and

4. understand impact of GST and compensation to states on account of any loss that occurs due

to introduction ofGST in the states;

5. acquire knorvledge about recent changes takrng place in GST Law'.

TJNIT.I INTRODUCTION TO GOODS AND SERVICES TAX

concept; Genesis of GST in India; Legislative framework of GST: Advantages of GST;

Composition scheme; Reverse charge mechanism: Exemption from GST; Supply: meaning'

scope, composite and mixed supply, time and value of supply; Import and export of goods and

sewices undeJ GST; Impact of GST on E-commerce markeplace sellers; E-way bill'

UNIT-II I\PUT TA-X CREDIT Ar\D P.{YMENT OF GST

Eligibility and conditions for taking input tax credit; Apportionment ofcredit and blocked credits;

Credit in special circumstances; Distribution of credit by rnput service distributor; Recovery of

Credit; Reversal of credit; ITC Utilisation; Tax Invoice; Credit Notes; Debit Notes Electronic

Cash Ledger; Electronic Credit Ledger; Electronic liabiliry ledger: Manner ofpayment oftax-Tax

Deduction at Source; Collection ofTax at Source: Refunds.

art r
,'r/
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M.CONI Semester - l.t Session December 2023,2024 & 2025
Course no: PSCOTCfSI (GST Law and practice)

UNIT-III PROCEDURAL CONIPLIA..\CE UNDER GST
Registration: Person liable, compulsory registration. deemed registrarion person not liable,
procedure, casual taxable person, non-resident taxable person, amend.ment of registration.
cancellation of registration, revocatior.r

of cancellation; Furaishrng details of supplies; Retums; Accounts and records: Assessmenr:
Overview of various types ofassessment.

UNIT-IV I]\IPACT OF GST ON INDUSTRY A.\D COMPENSATION TO STATES
cST impacr on Health care services: GST impacr on Hoters and restaurantsl GST irnpact on
education and commerciar coachin-er'training; GST impact on services and service providers; GST
impact on exports and special economic zones: GST impact on Goods transport agency:
compensation to states: levy and collection of cess, GST compensation fund. compensation
payable to states.

Susqestive Readings
l. GST Bare Act
2. Datey, V.S. GST Ready Reckoner, Tarrmann, New Delhi.
3. GST Act u,ith Rules and Fonns- Taxmann, New Dethi.
4' Gupta, v and Gupta, N.K. GST- Larv, practice and procedures, Bharat pubrications, Nerv Delhi.
5' Mehrotra. H C and Aga^var. v.p, Goods and Service Tax, Sahitya Bhau,an pubrications. Asra

Note: Latesr edition of the books may be preferred.

Note for Paper Setters:

Extemal (End Semesrer) Assessment wrll comprise of 70 NIarks.

The Quesrion Paper shall be divided into Four sections.

Section -{ comprises of l0 MCes of I lr{ark. All questions are compulsory. (10 x I : l0)
Section B comprises of 5 Questions of Short Answer type. Each question carries 3 Marks. All arecompulso4'.(5x3=15)

Section C rvill comprise of 5 euestlons of 5 Marks rvith intemal choice_ (5 x 5 = 25)

Section D rvill comprise of 2 euestions of 10 Marks integrated questions. AJI questions shall becompulsory. (2 x l0 = 20)

v
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LJNMRSITY OF JArvfltU
M.COM Semester - I'r

SUBJECT: ORGAI{ISATIONAL BEHAVIOUR
Course no: PSCOTC f52

Time: 3 Hours
Credit: 4

Syllabus for the etaminations to be held in Dec.2023,2024 & 2025

COURSE OBJECTTVES
1. To familiarise the students with the conceptual framework of OB.

2. To impart knorvledge about the dimensions of indrvidual behaviour

3. To provide insight to the students about the importance of group behaviour in organisational
setting.

4. To acquailt the snrdents aboul contemporary issues in organisational context

COURSE OUTCOMES
After the completion of this course, the shrdent will be able to:

1. describe the evolution, gouth and application of OB;

2. understand the individual differences on the basis perception, learning, personalit-v, attinlde &
motivation;

3. relate group behaviour & work teams rvith performance ofan organisation; and

4. apply the techniques ofconflict management, organisational change & stress management;

5. to imbibe the need of organisational change for development

TINIT-I INTRODUCTION
concept of organizational behaliour (oB): Disciplines contributing to oB; Role and application

of OB knowtedge to management practices: Foundanons of OB: Hau'thorne experiments and

human behaviour approach; Foundarions of individual behaviour; oB models; challenges and

opportunities in OB.

I]NIT -II DII\IENSIONS OF INDI!'IDUAL BEHAVIOUR
Perception: Concept perception and sensation, perceptual process. perceptual selectiviry.

distortion in penon's perception, managerial implications of.perception and developing

perceptual skills: Leaming: Meaning and components of leaming process, leaming theories,

reinforcement principle, OB modification; Personaliry: Meaning, theories of personaliry,

determinants of personality. personality & behaviour; Attitudes: Concept , theories of attltude

formation. factors in attitude formation, rvork attitude, attitude changei Motivation: Concept,

motivation and behaviour, theories of motivation: Mcclelland's need theory. Alderfer's ERG

theory, Vroom's expectancy theory.

a) Minor I: 15

b) Minor II: 15

c) Major Test: 70

YI Jqz UttI')L



M.CONI Semester - l"; Session December 2023,2024 & 2025
Subject: Organisational Behaviour; Course no: PSCOTC 152

UNIT-III GROUP BEHAVIOLTR
Transactional Analysis (TA): Meaning. Ievels of self-awareness, ego states. Iife script, Iife
positions, strokrng. psychologrcal games, benefits and uses of TA; Group behaviow: Meaning,
gpes, five stage rnodel ofgroup developrnent, informal and fonnal groups/organisations, group
nofins; group cohesiveness. group decision making & techniques for improving group decision
making, Organisational committees, task force, quality circle, teams in organisation; Work tearns:
T1pes. effective team. team creation: Leadership theories: Trait. behavioural, situational.

TJNIT -Iv ORGANISATION.{L CONFLICT, EFFECTIVENESS .{.\D CIIAr\GE
organisational conflicts: concept and urdividual level conflict. inter-personal conflict.
organisational level conflrct a,d conJlict management; organizational culh:re: concept.
determinants. developing and sustaining organisational culrure: organisational climate and
developrng a sound organisational crimate: organrsationar effectiveness: concept and
approaches: organisational change: Need. objectives and process rn planned change, human
reaction and resistance ro change: Porver and conflicts in organisations; Stress: Meaning, causes.
effects al]d coping strategres for stress, work life bala[ce.

S uspestive Readinss
l. Steven. M. and Glinar, v., organizational Behaviour. Tata McGraw H r pubrish,rg Co.
2. Robbins, S. Organizational Behavrour, prentice Hall India pw. Ltd., Ner.v Delhi.
3. Luthans. F. Organizatronal Behaviour. McGraw Hill Book Company. New Delhi.
'{' Griffin, R- and Moorehead, G. organizational Behaviour, Houghton Mifflin co. Boston.
5. Helheigel. D., Slocum, J.W. and Woodman, R.W. Organizational Behaviour, South

Western CollegePublishing. Ohio.
Note: Latesr edition ofthe books may be preferred.

Note for Paoer Setters:

Extemal (End Semester)Assessment .,^,ill comprise of 70 Marks.

The Question Paper shall be dii,ided tnro Four sectlons.

Section A comprises of l0 MCes of I trIark AII questions are compulsory. (10 x I = l0)
Section B comprises of 5 Questions of Short .A.nswer type. Each carries 3 Marks- All are compulsory. (5 x
3 = 15)

Section C rvill comprise of 5 Questions of 5 Marks rvrth intemal chorce. (5 x 5 : 25)

Section D rvill comprise of 2 euestions of 10 Marks integrated questions- Alr questions shall becompulsor,v. (2 r l0 : 20)

\.)
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UNIVERSITY OFJAMMU
M.CONI Semester - l't

SUBJECT : MA.\AGERIAI ECONOMICS
Course no: PSCOTCl53

Maximum Marks:
a) Minor I: 15

b) Minor II: 15

c) Major Test: 70

r00

Syllabus for the examinations to be held in Dec. 2023,2024 & 2025

COURSE OBJECTTVES

l To familiarise the studenrs with the conceptual underpinning of managerial economics and

dernand analysis

2. To rmpart knorvledge about the theory of consumer choice.

3. To provide insight to Ihe students about the product theory and functions.

4. To aware students about the pricrng practices in different market conditions.

COURSE OUTCOMES
After the completion of this course, the student will be able to:

l. understand tbe role ofmanagerial economics rn business contexts;

2. understand consumer choices and decisions:

3. how production theory helps the matragers in determining shon run and long run costs;

4. understand the price seming in varied market conditions; and

5. to develop managerial insights usrng economic pnnciples for making decision under varied

environmentalconstraitrts.

TINIT.I NATUPJ, AND SCOPE OF MANAGERLA.L ECONOMICS

Objective of the firm; Managerial economist's role and responsibilities; Fundamental economic

concepts: Incremental pnnciple, opportunity cost principle, discounting principle. equi-

rnarginal principle. principle oftime perspective; Demand Analysis: Individual and market

demand functions; Law of demand, determinants of demand; Elasticity of demand: Price

elasticiry. income elasticity and cross etasticiry; Supply function; Fimr theory: Objectives and

Theory of the grou'th of the finn: Marris Model.

UNIT-II THEORY OF CONSU}M'RCHOICE
Consumer Behaviour: cardinal and ordrnal utility apploach, indifference approach, revealed

preference and theory of consumer choice under riskl Demand estimation for major consumer

durable and non-durable products;Demand forecasting techniques'

Time: 3 Hours
Credit: 4

4 \-\"ry*d7



II.COM Semester - l't; Session December 2023,2024 & 2025
Course no: PSCOTCI53; Subject: Managerial Economics

UNIT-III PRODUCTION TIIEORY
Production funcrion - production *'ith one and nvo variable inputs, Stages of production:
Econornies of scale: Estirnation of production fimctron: cost theory and estimation; Economic
value analysis; Short and long run cost functions theu nature, shape and inter-relationship; Larv
of rerunrs to scale.

UNIT-IV PRICE DETER.,\flI{ATION UNDER DIFFERENT MARKET CONDITIONS
Characteristics of different market structures: Price determination and firm's equilibrium in short-
run and long- run under perfect competition, monopolistic competition, Duopoly, oligopoly and
monopoly; Pricing Practices: Methods of price determination in practice: pricing of multiple
products: Pnce discrimination.

Susgestive Readings
l. Craig P.H and Cns, M. Managenal Economrcs. pHI publication, New Delhi.
2. Dominick, S. Managerial Economics_ Oxford University press. Nerv Delhi.
3. Ahuja. H,L. trlanagerial Economics. S. Chand Company. Delhi.
4.Baumol, w J- Economics Theory and operations Analysis. prentice Han. London.
5.Du.rvedi D.N. Managerial Economics. Vikas publishing House, Delhi,
6. Chopra O.P. Managenal Economics. Tata McGraiv Hilt, Delhi.
T.Varshney. R.L. and Maheshwari, K.L. Managerial Economics. sultan chand & Sons. New Delhr.
8, Joel. D. N{anaserial Economics. prentice Hall oflndia, Nerv Delhi.

Note: Latest edition of the books may be preferred.

Note for Paner Sefters:

Extemal (End Semester) Assessmenr \r,ill comprise of 70 Marks.

The Question Paper shall be divided into Four sections.

Section A comprises of l0 MCes of I Mark. AI questions are compulsory. (10 x I = l0)
Section B comprises of -i euestiotrs of Short A:rsiver tvpe. Each question carries 3 Marks. .\
compulsory. (5 x 3: l5)

Section C rvill comprise of 5 euesrions of 5 Marks rvith internal choice. (5 x 5 = 25)
Section D rvill comprise of 2 euestions of l0 Marks integrated questions. Alr questions shall becompulsory. (2 x l0 :20)

V
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UNI v- ERSITY OF J.{\{]\IU
M.CONI Semester - l't

SUBJECT: BUSNESS STATISTICS

Course no: PSCOTCf54

Il{aximum Marks: 100

Time: 3 Hours
Credit: 4

a) Minor I: 15

b) Minor II: 15

c) Major Test: 70

Syllabus for the examinafions to be held in Dec.2023, 2024 & 2025

COURSE OBJECTWES
l. To discuss the role ofbusiness statistics.

2. To understand the relevance of probability distributions and ANOVA.

3. To discuss the various methods of association of attributes and multiple regression

equations.

4. To know the procedure of testing ofhypothesis

COURSE OUTCOMES

After tbe completion ofthis course, the students rvill be able to:

1. understand the relevance ofstatistics in business operations;

2. apply the probability and ANOVA for solving business problems;

3. able to use various methods of association of attributes, multiple correlation and regression

analysis:

4. compute parametric and non-parametric tests for hypothesis testing; and

5. analyse the complex set of data through various statistical techniques for solving business

problems.

I]NIT-I OVERI'IEW OF SAMPLING

Concept: Features, functions and role ofbusiness statistics; Sampling: concept, need, essentials'

pnnciples and process of sampling; probability and non-probability sampling techniques'

s".pl-g erors vs. non-sampling errors; effectiveness of sampling; Determination of sample

size; Sample distribution and standard error; Pilot and final Survey; Precautions in data

collection.

n
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II.COM Semester - lsr; Session December 2023,2024 & 20Zs
Course no: PSCOTCl54; Subject: Business Statistics

UNIT-II PROBABILITY AND ANAI,YSIS OF VARIANCE
Concept and role of probabilit-v; Approaches of Probability: Classical, relarive frequency;
Subjective and axiomaticl Addition and multiplication theoremt Mathematical Expectation;
Normal drstribution: concept, importance properties and consrants; binomral distribution:
Meaning, relevance, properties. constants; Poisson distriburions: Meaning, constants and
applications: Analysis of variance: Concept; Assumptions, one-\vay and two- rva-v

classifications.

UNIT-III ASSOCIATION OF ATTRIBUTES
Concept and terminology of association of attributes; colsistencv of dara; Association and
disassociarion; Methods of atrributes: comparison method, proportion method, yule's
coefficient of associarion, coefficient of coliigation, coefficient of contingency; partial
correlation: \{eaning, uses, limrtations and computation of coefficients of partial correlation:
\{ulriple correlation: Concept. advantages, disadvantages, computation of coefficients of
multiple corelation: concept and relevance of multiple regression. computation of multiple
regression equations. Shoncomings of regression analysis.

UNIT- IV HYPOTHESIS TESTING
concept. t-rpes a,d procedure of settir.rg hypothesis; Type I and rype II enors, DitTerence
bet\^'een Parametric and Nonparametric tests: Test of Sigmficance for large samples: t- test -
one sample t- test. lndependent samplet- test, dependent samples t- test; ctu- square test: Uses,
steps and computation of chi- square, Mann whrtney test and Kruskal wallis test; Advantages
and disadvantages of non-parametric tests.

Suqsestive Readinss
l. Levin, R.L Robin. D.s. statistics for Managemenr, prentice-Hall of India. New Delhi.
2.Aczel. A. D. So,nderpandian, J. Complete Business Statistics. Mc Graw Hill publishing. Ner,t.

Delhi.

3. Anderson, S.. w- Statistics for Business and Economics, cengage Leaming. New Derhi.
4. Kazmeir L. J. Business Statistics, Tata Mc Grau,Hill. Nerv Delhi.
5. Vohra. N. D. Business Statisrics. Tata Mc Graw Hill. New Delhi.
6. Freund. J. E.. Williams. F.M. Elementary Business Statistics _ The Modem

Approach. Prentice Hallof India private Ltd., Nerv Delhi.
7. Clave. B. s. statistics for Business and Economics - prentice Hall publication. New Delhi

Note: Latest edition ofthe books may be preferred.
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N{.COM Semester - I'r; Session December 2023,2024 & 2025
Course no: PSCOTCI54; Subject: Business Statistics

Note for Paper Setters:

Ertemal (End Semester) Assessment rvill comprise of 70 Marks.

The Question Paper shall be divided into Four sections.

Section A comprises of '10 MCQs of I Mark. AII questions are compulsory. (10 x I = 10)

Section B comprises of 5 Questions of Shon Ansper rype. Each question carries 3 Marks. All are

compulsory.(5rl=15)

Section C uill comprise of5 Questions of5lr{arks *ith internal choice. (5 x 5:25)

Section D u,ill comprise of 2 Questions of l0 Marks integated questions. AII questions shall be

compulsory. (2 x 10:20)
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Syllabus for the examinations to be held in Dec. 2023.2024 & 2OZs

Each candidate shall make preferably power point presentation on any topic of course/s studies ar
M Com ls' Semester. The said presentation rvould be evaluated by an Teacher-in-chargei sublect
expert/ mentor . Each candidare shall make such presentation before a group of about 30 students
and assessment rvill be made on the following parameters.

Course No.: PSCOTCl60
Credit: 4

UNIVERSITY OF JAMNIU -,.,,-.,,
m.Crfi
Semester - lsr

SEMINAR

20 N{arks

20 Marks
20 Marks

20 Marks
20 Marks

Maximum Marks: 100

l. Contents of presentation:

2. Current koo*'ledge;
3. Communication skill:
-1. Qualitv of ansu.ers raised:
5. Quality of amu,ers given:

Dunng the presentation no candidate can leave the online platform till the presentatron of all the
group cadidates is complete. Moreover, concemed teacher ensure that no candidate would repear
the sarne presentation already made by somebody else in the seminar.
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3.

1.

UNIITRSITY OF JA..VI}IU
M.COM Semester - 2'd

SIIBJECT: ADVANCED ACCOUNTING
Course no: PSCOTC 250

Maximum Itlarks: 100
Time: 3 Hours
Credit: 4

a) Minor 1: 15

b) l\Iinor II: 15
c) Major Test: 70

Syllabus for rhe eraminafions to be held in Mav 2024,2025 & 2026

COLiRSE OBJECTTVES

1. To sensirise the students about the need for corporate rnerger and acqursitions for
achieving fast grourh and maximise shareholders value in tbe context ofever-increasing
competirion lhrown up by [iberalisatronand globalisation of Indian economy.

2. To familiarise the srudents with the significance of rate of retum on capital
employed and financialevaluation of Iease.

To make the studenrs to develop knowledge ofholding companv accounrs.

To make the students specralised in the preparation ofcash flow and funds flow statements.

COURSE OUTCOMES

After the completion of this cource, the students will be able to.

de'elop competencies in identifiing oppomrnities/areas for mergers, demergers.
amalgamations and takeo'ers etc., carrying out varuations .involved therein, burlding up
strategies for them and evaluatrng the post restructuring performance ofthe enterpnse;

ha'e deeper understandrng of methods of valuation of profit for retum on capital
employed, fmancial evaruation of lease, methods of computing rease rentars and have
greater confidence in thei_r application:

prepare consolidated financiar starements of holding and subsidiaries companies with
appropriate accounting standards:

demonsrate knowledge ofpreparation offunds flow cash flow statements in accordance
rvith generally accepted accounting pnncipres through anarysis and synthesis of
information as well:

provp proficiency with the abilitv to eugage rn competitive exams like cA, cs, ICWA andother courses.

1.

2.

3.

4.

5.
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M.COM Semester - 2'd'Session May 2024,2025 & 2026
Course no: PSCOTC 250 (Advanced Accounting)

IJNIT-I FINANCDiG FOR EX?.A*\SION (MERGERS AI\,ID ACQUISITIONS)
Basics of mergers and acquisitions; Nature and forms of expansion; Forms of combination;

Economics/ Reasons of merger, Types ofmergers; Legal and procedural aspects ofmergers;

Valuation of firms; Forms of financing a rnerger, Capital stmcrure after merger and

consolidations; Financial problems of merger and consolidations; Mergers in India; lnd AS

103- Business Combinations; SEBI (Substantial acquisition of shares and takeovers)

Regulations, 2016; Computation of share exchange ratio. Pre-merger EPS and Post-merger

EPS.

IINIT-II: \'ALUATION OF RATE OF RETIJRI{ ON C.{PITAL EI}IPLOYED a\D
LEASE EVALUATION

Basics of rehrm on capital employed; Siglificance of retum on capital employed; Vaiuation

of retum on capital employed by net assets approach and liabilities approach method;

Computation of profit for retum on capital employed; Precautions to be taken rvhile using

retum on capital employed; Lease evaluation- basics of teasing and types of leasing

arangements; Difference between financial lease and operating lease: Financial evaluation

oflease from the point of view oflessee and lessor.

IJNIT- III C ONSOLIDATED FII{.L\CL{L S TATEMENTS

Basics of Holding compan.ies; objectives, merits and dements of Holding Companies:

Ratioirale for Holding companies; Advanced treatment of dividends, bonus shares, hctitious

assets, urrealised profit, contingent liabilities and revaluation of assets; Treatment of

goodwill already appeanng in the books of Subsidiary Companies; Elimination of common

transactions; Holding Compames having more than one subsidiary; Sale and purchase of

shares in subsidiary company: Preparation of consolidated balance sheet'

IINIT- Iv FUNDS FLow AND CASII FLOW STATEI'IENT (Ind AS 7)

Basics of funds flow statement, Difference between fund flow statement and cash flow

statement, fund flow statement and income statement: Advance fieatment of investments.

provision for taxation, proposed dividends, interim dividends and provision against curent

assets; Preparation of firnd flow statemenl on rvorking capital basis'

Cash flow statement- Basics; Advance treatrnent of extra ordinary items' interest and

dividends, taxes on incomes, acquisitions and disposals of subsidiaries and other business

units, foreigrr culreDcy cash flows and non-cash tansactions; Preparation of cash flow

statement as per Ind AS 7.

\r -/i fu'=fr



M.COM Semester - 2"dr Session May 2024,2025 & 2026
Course no: PSCOTC 250 (Advanced Accounting)

Sugsestive Readinqs

l. Jain, S.P.. &Narang, K.L. Advanced Accounting. Kalyani publishers. Netv Delhi.

2. Sehgal. A.. & Sehgal. D. Advanced Accounrrng. Taxmann. New Delhi.

3. Gupta, R.L. Advanced Accounts. Sultan Chand & Sons, Nerv Delhi.
.1. Shukla. Grerval & Gupia. Advanced Accounts. S. Chand. New Delhi.

Note: Latest edirion of the books may be preferred.

Note for Paper Setters:

Extemal lEnd Semesrer) AssessmenL will comprise of 70 Marks.

The Question Paper shall be divided into Four sections.

Section A compnses of l0 MCes of I Mark. All quesrions are compulsory. (10 x 1 : l0)
Section B comprises of 5 euestions of short Answer type. Each questlon carries 3 Marks. AII are
compulsory. (5 x 3 = 15)

Section C lill comprise of5 Questions of5 Marks rvith internal choice. (5 x 5 = 25)

section D ra'ill comprise of 2 euestions of l0 Marks lntegmted quesrions. An questions shall becompulsory. (2 x l0 - 201

Vl W-,,\*hk{-rP



UNTVERSITY OFJAMMU
NI.COM Semester - 2od

SUBJECT: STRATEGIC MANAGEITIENT
Course no: PSCOTC 251

I\'Iaximum ]l{arks: 100

Time: 3 Hours a) Minor I: 15

Credit: 4 b) Minor II: 15
c) Major Test: 7

Syllabus for the examinations to be held in May 2024, 2025 & 2026

COURSE OBJECTTVES

l. To impart knorvledge about state-of the -an framework of strategic management

2. To acquaint the snrdents with extemal and internal dynamics of business and strategic

altemalives.

3. To familiarrse rhe students $ith structural and functional aspects of strategic implementation.

4. To recognise the complexities involved in strategic evaluation and contemporary

issues in strategicmanagement.

COI'RSE OUTCO}IES

After the completion ofthis course. the students will be able to:

l. understand the conceptual fiame,r'ork of strateg-v and strategic management'

2. develop competency to analyse and evaluate the impact of internal and extemal

forces on generatingstrategic altematives and selection.

3. formulate structural design and strategic plans for implementation of sfiategy'

4. implement srategic evaluation & control techniques to achieve objectives'

5. design, implement and evaluate business strategy'

UNIT- I FUIID.TMENTALS OF STRATEGIC MAI{AGEMENT
Strategy-Meaning, knds & importance of strategy, stlrft from the term business policy to strategic

management,strategic management process; Vision. missioh and philosophy; Schools ofthought

in srrategic management: Mckinsey 7s framework; corporate planning-Meaning, process,

benefits approaches, why corporate plaoning fails and pre-requisites for its success

, n// W*'-NA\-tr#
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]\{.COM Semester - 2od; Session \[ay 2024,2025 & 2026
Course no: PSCOTC 251; SUBJECT: STRATEGIC MAIi-AGENIENT

UNIT- II STRA.TEGY FORN,IULATION
Environmental analysis-concept, components, environment scanmng and appraising;
Organisational appraisal- Dynamics for internal environment, organisational capability factors.
teclniques used for organisational appraisal; straregic alternatives-Modemisatior,
diversification' integration, mergers, takeover, joint ventues, turnaround, disinvestment.
liquidation, combination. srrategic alliance: M.E porter's Generic business strategies &
competitive advanrage ; Strategic choice process; corporate portforio analysis; SWor analysrs;
Subjective factors in strategic choice, contingency strategies a,,d strategic plan.

UNIT- III STRATEGIC IMPLEME}ITATION
Strategy implemenrauon-rssues, project imprementation. procedural imprementation, resource
allocation, structural implementation; strateg_v-structure relationship: organisational design and
change; Functional plans and policies-Marketrng, operarions, personner, financial; BehaJioural
implementation-Leadership implementation, corporate culture, business ethics, sociar
responsibiliries.

UTiIT- I!' STR.TEGIC EVALU.C,TION & CONTEIIIPORARY IS SUE S
Strate-eic evaluacion and contror-concept, need & imponance; Types of control-strategic &
operational contror: Role of organisationar systems and control; Strategic audit; clobal r-ssues
in strategic management: Fourrh industrial revolution, de grobalisation, corporate sustainabiliw.

Susgestive Readinss
l. Bhartacharya, S.K. and N. \'enkataramrn, Managing Business Enterprises:

Strategies, Structures andSystems, Vikas publishing House, New Delhi.2' Budhiraja, S-B. and lr{.B. Athreya: Cases in Srrate,eic Management, Tata McGraw Hilr, NervDelhi.
3. Poner. M. E. Business policy Text and Cases. Irwin, Inc., Homewood Illilois.4, Coulter. M.K.. Strategic Management in Action. prentice Hall, New Jersey.
5. Kazmr, A. Business policy, Tata McGraw Hilt, Delhi.
6' Jeyarath.am. lr1. Business policy and Suategic Managemenr, Himarayan pubrication, Delhi7. Larvarance, R. Jaunch and William F. Fluock. Business policy & Strategic

Management. Tata McGrawHrll. Delhi.

Note: Latesr edidon ofthe books may be prefened.
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M.COM Semester - 2odi Session May 2024,2025 & 2026
Course no: PSCOTC 251; SUBJECT: STRA,TEGIC MAI\{AGENIENT

Note for Paper Setters:

Extemal (End Semester) Assessment 14ill comprise of 70 Marks.

The Question Paper shatl be divided into Four sections.

Section A comprises of l0 MCQs of I Mark. AII quesdons are compulsory. (10 x I = 10)

Section B comprises of 5 Questions of Short Alswer rype. Each question carries 3 Marks- -A'lt are

compulsory.(5x3=15)

Section C x'ill comprise of 5 Questions of 5 lr{arks with intemal choice. (5 x 5 : 25)

Section D rvill comprise of 2 Questions of l0 Marks inte$ated questions. All questions shall be

compulsory. Qxl0=20)
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IINIVERSITY OFJA,MMU
ill.COM Semester - 2od

SUBJECT: FINANCIAL MAT\AGEIIENT
Course no: PSCOTC 252

Credit: 4
Duration: 3 Hours

Maximum l\Iarks: 100
a) Minor I: 15
b) Minor II: 15
c) Major Test: 70

Syllabus for the examinations to be held in llay ZO24, Z02S & 2026

COLR.SE OBJECTT!'ES
l. To describe the basics financial management.
2. To explaiu the techniques of capital budgeting and different cost of capital.
3. To discuss the implicarions ofleverages and approaches ofcapital structure.
4. To acquaint rhe students about dividend policy and u,orkrng capital management.

COLIRSE OLITCOIIES
After the completion of this course, the studenrs will be able to:
famtliarise u,rth rhe role aud challenges faced by the finance manager:
understand the evaluation ofcapital expendirure and cost ofvanous sources offinance;
able to compute various t1'pes of leverages and 1ts impact ou value ofthe firm:
know the various models ofdividend and sources of short_term financing;
provide consultation for managing the funds efFrciently for enhancing net ivofih.

L
2.

1

1.

LTNIT.I OVERVIEW OF FI\'ANCIAL }IAI{AGE]I{ENT
Concept and scope of financial management: lnter_relation among in\ estment. financing and
dividend decisions: concept ofcash flow and time value ofmoney; Risk- return frarne*,ork for
financial decision making: Objectives offinancial managernent; Role and challenges faced by
finance manager; Financialplanrring and forecasting; Ethics in finance.

UNIT.II CAPITAI BUDGETING & COST OF CAPITAL
capital budgeting - concept, narure, importance, process and tecruriques of capital budgeting:
pay'back period, accounting rate of retum, net present varue. internal rate of retum and
profitabilit-v index; Cosr benefir analysis in capitar budgeting: cost of capitar - concepr,
importance, explicit cosr and implicit cost; Measwement of specrlic cost of capital _ cost of
debt, cost of equitv capitar. cost of preference shares capitar, and cost of retarned eamings;
Overall cost of capital.

$-'.f\-U"[ry+Vt



M.CONI Semester - 2M; Session Ma-v 2024 ,,2025 & 2026
Course no: PSCOTC 252 (Financial Nlanagement)

TJNIT- tII LEVERAGES & CAPITAI STRUCTURE
Leverages - Concept. tpes and applications of leverages, computation of operating leverage.

financial leverage and combiled leverage, importance and limitations of leverage analysis;

Capital structure- Concept, assumptions, optimum capital structue; approaches of capital

structure - net income, net operating income, traditional approach, MM hypothesis, designing

capital structure, Critical appraisal of various sources of finance.

UNIT-w DMDE:\ID DECISIONS & \YORKIN'G CAPITAT IIANAGEMENT

Dividend decisions Concept. types and factors determining dividend policy: Dividend models

- walter model. Gordon model and MM Model; working capital - concept; need and factors

rnfluencing working capital, operating cycle approach to working capital; Cash management:

Inventory management concept. types and techniques of invenlory managemmt; Receivables

management; Critical appraisal of short-term sources of finance.

Sussestive Readinos

l. Home, J. C. Financial Management and Policy. Prentice Hall of lndia, Nerv Delhi'

2. Breatey R.A., Myers, S.C- Pnnciples of corporate Finance, Tata Mc Graw Hill. New Delhi.

3. Chandra. P. Financial Management: Theory and Practice. Tata Mc Graw HilI, New Delhi.

,1. Khan, M. Y, & Jain. P. K. Financial Management, Tata McGraw Hill, New Delhi'

5. Pandey. L N{. Financial Management. Vikas Publishing, New Delhi'

6. Arthur, J. K., Martin. J. H-, Petty, W., Scott. D. F. Financial Management: Principles

& Application,Pearson, New Delhi.

T.Srivastava,R.,Misra,A.FrnancialManagement,OxfordUniversir-vPress'NewDelhi
Note: Latest edition of the books may be preferred'

Note for Paper Setters:

Extemal (End Semester) Assessmem will compnse of 70 Marks'

The Question Paper shall be divided into Four sections'

Section A comprises of I0 MCQs of 1 lr'Iark. AII questions are compulsory' (10 x I : l0)

Section B comprises of 5 Questions of Short Ansu'er tlpe- Each queslion carries 3 Marks All are

compulsory. (5 x3 = 15)

Section C will comprise of 5 Questions of 5 Marks with internal choice' (5 x 5 : 25)

Section D rvill comprise of 2 Questions of l0 Marks integrated questions. All questions shall be

compulsory. (2 x 10 = 20)
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t IMRSITY OF JATV IU
M.COM Semester - 2nd

SUBJECT: HUMAN RXSOURCE M-{\AGEMENT
Course no: PSCOTC 253

Time: 3 Hours
Credit: 4

Syllabus for the examinations to be held in lllay 2024,2025 & 2026

Maximum Marks: 100
a)Minor I: 15

b)lliror II: l5
c)Major Test: 70

COI,'RSE OBJECTTVES
l. To help rhe studenrs rn undersnnding the evolution of Human.Resource Management,

basic concepts,recent rores and trends, management concepts and practices for better HR
management.

2' To develop and analvse the futwe human resource requirements and design action plan for the
same.

3' To understand the mechanism of wages and salary admrnistration and Grievances redressal atrvork place.

4' To enlighten rhe srudents about the concept and scope of industrial rerations and ways to
analyse the co-operation and conflict.

COURSE OUTCO]IIES
After the completion ofthis course, the students will be able ro:

l. apply the basic concepts and models ofhuman resource management at work place:
2' demonstrate a basic understanding of different tools of forecasting and planning human

resource needs aswelr as fonnalise, design, and evaruare various recruitrnent. selection and
placement policies:

3' design compensation plan for various levels and develop system for the management of the same:4' apply various industnal rerations approaches for manrgrng workplace conflics as well asildustnal disputesand devisug mechanism for their redressal;
5. use labour officer for education employees about their rights.

UNIT- I INTRODUCTION TO HUMAN RESOLRCE }IANAGEMENT (HR..\D
HRM- Features, functions. principles and challenges; General Evolurion of HRM, evorution ofHRM in Indra: Hfuv moders- Han'ard moder, cuest Model. Michigan Model and warwickModel; HR Policies-Specific and overalr HR policies; eua,ficatrons of HR professionals; Jobsin HRM; code of ethics of society for HRM; personnel oiuougernent V/S HRM.

\N
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]\[.COM Semester - 2odi Session May 2024,2025 & 2026
Course no: PSCOTC 253 (Human Resource Management)

UNIT-II PROCTIRETIENT, TRAINING & APPRAISAL
Human resource planning- Process and factors affecting human resource planning; Job analysis-

Job description & job specification; Recruitment- Process and sources of recruitment, Selection;

Placement; Orientation, Promotion & transfers; Absenteeism; Employee training; Performance

appraisal - Approaches, evaluationprocess, methods and ethics of appraisal.

UNIT-IIICO}TPENSATION & GRIEVA}iCE REDRISSAL MECIIANISNI

Job evaluation-Need, process and techniques; Wage & Salary administration- Wage concepts,

wage derermination process, factors affecting wage & saiary strucMe, principles of vvage

administration; Broad Banding-Concept'and process; Incentives - Monetary and non-monetary

incentives; Group incentives: Grievance Redressal - Causes, need, machrnery & guiding

principles.

UNIT-IVINDUSTRIAL RILATIONS & LABOUR WELFARE

Approaches of industrial relations; Industnal disputes -causes machinery for sertlement of

industnal disputes- Conciliation, arbitration, adjudication; Conflict resolution-CoIlecti\e

bargainrng,,,vorkers'participationinmanagement&workers,empowerment;Labourwelfare_
Features, need. t_vpes & approaches; Labour welfare officer Qualification, functions & duties.

Susqestive Readinqs

1. Cascio, w and Nambudiri, R. Managing Human Resources. Tata McGrarv Hill Education

Plr. Ltd., NewDelhi

2, Dessler, G. Human Resource Management. Prentice Hall-lndia' New Delhi'

3. Rao. P.S. Human Resource Management, Himalaya Publishing House, Nerv Delhi'

4. Memona. C.B. Memoria. S. and Gankar, S'V Dynamics of Industrial Relations

Himalaya PublishingHouse' New Delhi'

5. Armstrong M. Armsrong's Handbook of Human Resource Management Kogan Page

Publishers, UK

Note: Latest edition of the books may be prefened

\-*
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M.COM Semester - 2trd; Session May 2024,2025 & 2026
Course no: PSCOTC 253 (Human Resource illanagement)

Note for Paper Setters:

Extemal (End Semester) Assessmenr vill comprise of 70 Marks.

The Question Paper shall be divided inro Four sections.

Section A comprises of 10 MCQs.of I \{ark. AII questions are compulsory. (10 x I = l0)
Section B compnses of 5 Questions of Short A,,,sr'er type. Each question carries 3 Mark. A are
compulsory'. 15 x 3 - I5)

Section C rvill comprise of 5 Questions of 5 Marks rvith intemal choice. (5 x 5 = 25)

Section D rvill comprise of 2 Questions of l0 Marks integrared questions. All questions shall be
compulsory. (2 x l0 : 20)

h-Fdp
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T]NIVERSITY OFJAM}IU

ift.COM Semester - 2od

SUBJECT: MARKETING MANAGEMENT

Course no: PSCOTC 254

Course No.: PSCOTC254
Duration: 3 Hours
Credit: 4

l\Iaximum Marks: 100
a) Minor I: 15
b) Minor II: 15

c) Major Test: 70

Syllabus for the examinations to be held in May 2024' 2025 & 2026

COIIRSE OBJECTTVES

l. To familiarise the students with the conceptual underpinning and contemporary issues in

rnarketing.

2. To impart knowledge about the dimensions affecting consumer and business behaviour.

3. To provide insight to the shrdents about the product deyelopment and pricing mechanism.

4. To acquaint the students about the promotion and distribution underpi-nning.

COI,IRSE OUTCO}IES

After the completion of this course the student will be able to:

l. descnbe the evolution, growth and implementation of basics of marketing.

2. understand the consumer and business differences rn taking buying decisions

3. undersund the product and pncing aspects from manufacturing perspectives'

4. understand the promotion and distribution aspects Aom manufactunng perspectlves.

5. to develop, design and suggest marketing strategies for enhanced market share'

UNIT- I MARKETL\G & MARKETING EIWIRON'}IENT
lntroduction to marketrng- Concept, scope and importance of marketing: Key customer markets:

ConceptslPhilosophies of marketing- production concept, product concept, selling concept'

marketing concept; Holistic marketing concept: Marketing tasks; Marketing mix: Marketing

environment; Conlemporary topics: Global marketing; Niche marketing; Social marketing; Viral

marketing, Green marketing; Event marketing; Network marketing; Direct marketing

B-.?*-rn,rLv/



NI.COM Semester - 2'd,Session \la"v 2024,2025 & 2026
Course no: PSCOTC 254; Subject: Marketing l[Ianagement

UNIT- II CONSUMERS, MARKETS & MARKET POSITIONING
Analysing mrukers- Factors influencing consumer behavioul Buying decision process; post-
purchase behaviour; Analysing Business Markets- organisational buying, buying situations,
systems buying & selling. participants in the business buying process; purchasing/procurement
process, stages in the buying process; Market segmentation- Levels of market segmentation,
segmenting collsumer markets, segmentirig business markets; Targering and positioning;
Analysing competirors: Straregies for market leaders.

UNIT.III PRODUCT & PRICE- }IIX DECISIONS
Product decislons- Product characteristics, classifications, differeltiation, packag[rg & labelling;
Product Life Cycle- i\{arketing strategies for introduction stage and the pioneer advantage,
marketing straregies for growth stage, marketing srrategies for manrrity stage, marketing
strategies for declure stage: Pricitlg strategies- Understandrng pricing. setting the price. initiating
and responding to pnce changes. reactions and responding to competitor,s price changes.

UNIT.IV PLACE & PRO}IOTION MIX DECISIONS
Marketing channels- Charmer development. value networks. types of marketing channels, role of
marketing channels, identif ing major channer alternatives. channel decisions: Grou-th and types
of retalling and u'holesaling: Marketing communication- role of marketing "o- *i"urionr,
communicarions mlx: advertising; sares promotion; public rerations and publiciry; events and
experiences; personal selling.

Suqqestive Readinss
1. Kotler, P. and Keller. K.J. Marketing Manageme,t: A South Asian perspectwe. prentice

Hall India. NewDelhi.
2. Ramasrvamy. V_S. and Namakumari, S_ Marketing

Implementation and Control.Macmillan, New Delhi.
Management, Planning,

3' Brift, S-H and Boyd, H.w Marketrng Management and Adminisrrative Action (Edited).
Tata McGratvHill. Neiv york.

4. Panda. T.K. Marketing Managemenr: Text and Cases. Excel Books, New Delhi.
5' Kotler. P and -\rmstrong. G. prurcipres of Marketing. prentice Hall India, New Deihi.
6. Douglas, K. H. et al. Marketing principres and Best pracrices. Thomson South-western, ohro.7. Saxena, R. Marketing l\{anagement. Tata McGrarv Hill, Neu, Delhi.

Note: Latesr edition ofthe books may be preferred.
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ll.COM Semester - 2od' Session NIay 2024,2025 & 2026
' Course no: PSCOTC 254; Subject: Iarketing illanagement

Note for Paper Setters:

Exremal (End Semester) Assessment will comprise of 70 Marks.

The Question Paper shall be divided i o Four sections.

Section A comprises of l0 MCQs of I lr{ark. A1l questions are compulsory' (10 x I : 10)

section B comprises of 5 Questioos of Shon Arswer rype. Each quesdon carries 3 Mark. All are

compulsory. (5 x 3 = 15)

Section C rvill compriie of 5 Questions of 5 Marks with internal choice (5 x 5 : 25)

Section D rvill comprise of 2 Questions of l0 Marks integrated questions. All questions shall be

compulsory. (2 x 10 : 20)
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UNI}|ERSITY OFJAMMU
i\[.COM Semester - 2trd

SUBJECT: SUI!{MER TRAINING PROJECT RXPORT

Course no: PSCOTC 260

Course ltio.: PSCOTC 260
Credit: 4

Nlaximum Marks: 100

Syllabus for thc examinations to be held in \lay 2024,2025 & 2026
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UNIVERSITY OFJAMMU
]ILCOM Semester - 3.d

SUBJECT: ENTREPRENEURSIIIP AI\D NEW VENTURES (CORI, COTJRSE)

Course no: PSCOTC 350

Time: 3 hours
Credit: 4

l\[arimum Marks: 100

a) Minor l: 15

b) Minor II: 15

c) Major Test: 70

2.

3.

1.

Sy-llabus for the examinations to be held in December 2024,2O25 & 2026

COURSE OBJECTTVE

l.
lo !ev.9lon 

students' knowledge about various aspects of enrrepreneurship. creativrty and
lnnovattoll.

To equip the students rvirh the nerv venture planmng from domestic as we as global
perspective and tomake them aware about the inrellectual properry rights.
To study the role of enlrepreneuriar development progmms for boosti,g general,
u,omen and ruralentrepreneurship. .

To allow students to ha'e a globar perspective about rhe strategic alriances like
mergers, acquisitions a.d Ipo's etc. and to encourage them to ream about the global
opportunities for new venrures.

COURSE OUTCOMES

After completion of this course, smdenrs will be able to:
I' learn how to utrlise the human skrrls for creative and nerv ideas as well as promote

employees to ildulgein intrapreneurship.
2. rvrite busrness plan keeping in mind the lenders- and investors, attitude and

expectations from nervbusiness.
3' assess the opportunities and constraints for new business ideas with the help of

entrepreneuriald evelopment programs.
4. role ofEDPs in providing betrer financial, technical and managenal benefits.
5. apply entrepreneurial knowledge for better management of business in terrns

of expansion anddiversifi cation through strategic alliances.

Wt
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M.COII Semester - 3' ; Session December 2024,2025 & 2026
Course no: PSCOTC 350; Subject: Entrepreneurship and Nerv Ventures (Core Course)

UNIT I: THE FOIJITDATIONS OF ENTREPRENEURSHIP

Entrepreneurship - Introduction to entrepreneurship, benefits and drawbacks of entrepreneurship.

drivers of entrepreneurship, culrural drversity of entrepreneurship; Nlanaging the pitfalls of
entepreneuship, modelS of entrepreneurship; Creativir-v - Creative thinking, barriers to

creativitv, creativity and innovation, process ofinnovation, Corporate entrepreneurship - Concept

and approaches; Role of small business in economic development; Enrepreneurial environment.

UNIT II: BUILDTNG THE BUSINESS PLAN
The concept ofbusiness planning. need for developing business plan, u'hat lenders and investors

look for in a business plan; Grot,th model for new ventures; Fundamentals of good feasibiliry

plan; Major components of a feasibility plan; The product development process; Lega1

requirements for setting up a venture; Product protection: Patents, trademarks & copyrights:

Ethical issues in setting new ventures.

UNIT III: ENTREPRENEIIRIAL DEYELOPYEN.T PROGR{\,{}IES (EDPS)

Objectives. relevance and phases ofEDPs; Misconceptions about EDPs: Factors affecting success

ofEDPs; Role ofEDP: Stimulatory role. supportive role. sustaining role & socio-economic role:

Operational difficulties of EDPs; Entrepreneurial training; Models for entrepreneurial

development programmes: Institutional arrangements for development of new vennlres:

NIESBUD. EDI. TCOs, MSME: Schemes for women entrepreneurship; Rural entrepreneurship -

Concept. constraints and schemes for rural entrepreneurship.

UNIT IV: MANAGING GROWTH AND TRANSITION

Growth Strategies: Where to Look for Growth Opporhrnities- Penetration strategies, Market

development strategies, Product development strategies, Diversification strategies; lmplication

of Gro\th for the hrm;Strategic alliance: Merger, acquisition and initial public offering (lPo):

Global opportunities for ne$' ventures - Export, impon, joint ventures, foreign licensing'

franchising, countertrading, outsourcing: Strategies for going global; Bamers to intemational

business: Iltemational trade agreements.

q M-v+9t-1"U$#-
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M.COM Semester - 3'drSession illay 2024,2025 & 2026
Course no: PSCOTC 350; Subject: Entrepreneurship and New Ventures (Core Course)

Suggestive Readinss

1. Thomas w. Zimmerer, Norman N. Scarborough and Doug wilson. Essentials of
Entrepreneurship and SmallBusiness Management, pHI Learning pvt. Ltd., Nerv Delhi.

2. David H. Holt. Enrrepreneurship New Venrure Creation (lsi ed.). pHI Leaming pvt. Ltd., New
Delhi.

3 Jefaey A. Trmmons and Stephen Spinelli. New venture creation: Entrepreneurship for
the 21st CenturyMcGraw-HilL lnvin.

4. Mrchael Schaper and rhierry \:olery, John wiley and Sons. Entrepreneurship and Small
Business. Australialtd.

Note: Latest edition of the books be used

Note for Paoer Setters:

Extemal lEnd Semester) Assessmenr will comprise of 70 Marks.

The Quesrion Paper shall be divided rnto Four sectiors.

Section A comprises of l0 MCQs of I Mark. A1l questions are compulsory. (10 x 1 : l0)
Section B comprises of 5 Questions of Short Ansu'er rype. Each question canies i Marks. All are
compulsory.(5x3=15)

Sectioa C wili comprise of 5 euestions of 5 Mark with internal choice. (5 x 5 : 25)

Section D rvill comprise of2 euestions of l0 Marks integrated questions. All questions shall becompulsory. (2 x l0 = 20)
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IJNIVERSITY OF JAMMU
{,COM Semester - 3'd

BUSINESS RESEARCH METHODS (CORX COURSE)
Course no: PSCOTC 351

Time: 3 Hours
Credit: 4

Maximum Marks:100
a) t\Iinor I: 15

b) Minor II: 15

c) Major Test: 70

Syllabus for the examinations to be held in December 2024,2025 & 2026

COURSE OBJECTIVE
l. To understand the nanrre and process of business research.

2. To explain the types of research design and methods of sampling-

3. To discuss the tools of data analysis and errors in interpretation.

4. To discuss the structure ofresearch repofi and research eth.ics.

COURSE OUTCO]I{ES
After the completion of this course, the srudent will be able to:

1. acquaint students with the basics ofbusiness research.

2. understand the different research designs and need of sampling in business research.

3. application of tools of data analysis and interpretation.

4, prepare the detailed research repoft by following research ethics and plagiarism'

5. apply the statistical techniques for analysing the data ofvarious orgaDlsatiolls

U.I{IT I: INTRODUCTION TO BUSINESS RESEARCH

Concept. characteristics, role and process of business research; Problem identification and

usefulness of objectives and hypothesis in business research; Data collection methods for

business research - observ-arion, interviews, questionnaire and schedules; Designing of

questionnaire Choice between primary and secondary data: Scaling techniques in business

researchl Precautions in busrness research.

UNIT II: R.ESEARCH DESIGN

Concept. nature and classification of research desigrrs - Descriptive, explolatory, case study

merhod. quantitative vs qualitative researctl cross-sectional and longitudinal studies, errors

affecting research desigu relationship among descriptive, exploratory and causal research,

advantages and disadvantages ofresearch desiga, concept and relevance of sampling deslgn in

business research.
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NI.COM Semester - 3'd; Session ll{ay 2024,2023 & 2026
Course no: PSCOTC 351; Business Research I\{ethods (Core Course)

UNIT III: DATA A-I{ALYSIS & INTERPRETATION
Processing of data: Feeding and coding of data; Reliabiliqv and validrty of dara; Overview of
Univanate; Bivariate and l!.{ulti','anate data analysis tkough SPSS. Concept and applications of
erploratory factory analysis, confirmatory factor analysis and SEM inbusiness research, Testing
of hypothesis: concept, importance and pre-requisites of data interpretation: Enors in data
rnterpretation.

LiNIT IV: RESEARCH REPORT \I.RITIN-G
concept and tlpes of research reports, Essentials of a good research report; Smrcnrre of the
research report: Preliminary section, Main report, Managerial implications: References and
bibliography and annexure; Effecfiveness of research report; Research ethics: Meaning and
relevance of ethics in business research; Researchers' ethical code; Need for plagiarism;
Pubhcation and presentation of business research.

Susgcstive Readinqs
I' Cooper. D. R., Schindler. P. S. Business Research Methods. Tata Mc Graw Hill. New Delhi.
2. Sekaran U., Bougie R. Research Methods for Business: A Skill Building Approach. wiley, India.
3. Srivastava. T, N., Rego, S. Business Research Methodology. Tata Mc Graw Hill, New Delhi.
4. William G. Z. Business Research Methods. Thomson, lndia_
5' Harper. w. B.. Ralph w., Stanley F. S. Marketing Research: Text and cases, Homeu,ood, Irwin.

Note: Latesr edition ofthe readings may be used.

Note for Paper Setters:

Extemal (End Semesrer) Assessment rr.iLl comprise of 70 Marks.

The Question Paper shall be divided into Four sections.

Section A compnses of l0 MCQs of I \{ark. AII quesrions are compulsory. (10 x I : l0)
Section B comprises of 5 Questions of Short Ansu,er rype. Each questlon carries 3 Mark_ Alr are
compulsory. (5 x 3 = 15)

Section C will comprise of 5 Questions of 5 Marks with intemal choice. (5 x 5 = 25)

Section D ivill comprise of2 Questions of l0 Marks integrated questions. All questions shall be
compulsory. (2 x l0 = 20)
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UNIVERSITY OF JA}I.\IU

I\LCOM Semester - 3'd (Finance and Accounting Group)

SUBJECT: FINANCIAL MARKETS A}iD INSTITUTIONS (MAJOR)

Course no: PSCOTFC352

Time: 3 Ilours
Credit: 4

Maximum Marks:100
a) Minor I: 15

b) Minor II: 15

c) l\'Iajor Test: 70

Syllabus for the examinations to be held in December 2024,2025 & 2026

COURSE OBJECTIIIES
l. Understand the mechanics and rnterconnection of financial system and financial markets.

2. Determine and analyse various types ofnsk and hedging ofthese risks.

3. Research and analyse the u.orking of financial Lnstitutions in light of various key

developments over thetime.

4. To explore the emergence of development banking and inYestment banklng in the

development of IndianEconomY

COIIRSE OUTCOMES
After the completion ofthis course, the student will be able to:

l. apply concepts relevant to fmancial markets and financial instirutions, and

instruments of financialmarkes and institutions.

2, to have detailed knowledge ofexchange rates and currency markets'

3. to make students aware of the credit policies of various financial instrtutions and

purpose of theirestablishment.

4. to familiarise with the vanous non-banktng financial institutrons and theu functions.

5.tocnticallyevaluatetherecentfinancialnewsarticle&relevantresearchinfinancial
markets & aids indecision making abilities.

UNIT I: N.{TURE OF FINA]\.CLAL SYSTEM AND MARKETS

Structure ofFinancial System: Financial institutions, financial markets, financial instruments and

servicesl Development of financial system in lndia; Financial system and economic

development: Financiat markets in India: lndian money markets: Meaning' need' call money

market, treasury bill market, commercial bill market, markets for commercial paper & celtificate

of deposits; Capital markets: Features of capital market iostruments' recent developments in

Indian capital markets; Money market vs. capital marketsi Markets for derivatives: General

features of forwards, futures, forwards vs. futures, options, swaPs, tyPes of swaps'

the
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M.COM Semester - 3,d:Session May 2024,2025 &.2026
(Finance and Accounting Group)

Course no: PSCOTFC352; Subject: Financial I\Iarkets and Institutions

LIIIIT IT: EXCIIAI\GE RATES & CURRENCY MARKETS
concept of exchange rates; Determinants of exchange rates; Devaluation; Depreciarion;
Devaluation vs.

depreciation; Intemational financial tlows; Types ofnsks; Risk hedging and funrres; Risk and
financial assets: Criteria to evaluale assetsl Rehrm on assets; Theones of the level of interesr
rates: classical theory', loanable funds theory, Keynesian theory, Relationship betq,een long-term
& short-term rates; Appropriate interest rates policy.

U_-,,-,TiIT III: FI\ANCI^{L L\STITUTIONS AND CREDIT POLICIES
Meaning, functions. role offinancial institutions: Impact ofcredit crisis on financial instirutions:
Reserve Bank oflndia: Functions. role, organisation& management; Airns and objectives of the
monetary policy of RBI, effectiveness of monetarv policy: credit creation and its control;
Profitabiliry and efficiency of banks: cornmercial banks: Nan'e, types, functions. bank:ng
innovation: Regional rural banks: Functions, pupose.

UI$IT IV: DEVELOPMENT AN-D rN1-ESTIvIENT B.{I(KIN'G
Development banks: Role. functions; Deveropmenr financiar instinrtrons: IFCI, IDBI, IDFC,
EXIM bank.NABARD, ICICI; Lending operation of world Ba.k and its affiliates: working of
IDA. IFC & ADB, Non- banking financial institutions: Types, features, role and grovth of
Lnvestment companies, hire-purchase companies, redse finance, housing finance, merchant
banks, yenture capital funds.

Suqsestive Readings
1. Bhole, L. M.. Financiar Institutions and Markets. Tata McGraw Hill company Ltd.. New Delhi.2. Bhole, L. M. Indian Financial Sysrem. Chugh publications, Allahabad.
3. Edmrnster. R.o.. Financiar Institutions, r!{arkets and Management, McGraw Hilr, New york.
4. Goldsmith. R. W.. Financial Structure and Development; yale, London.
5. Hanson, J. A. and S. Kathuria (Eds-), India. A Frnanciai Sector for the 21., Century.
6. Century. Oxford Universiw press. New Deihi.
7. Johnson, H. J. Financial Institutions and Markets, McGraw Hill, Nerv york.
8. Khan, M. Y. Indran Financial System. Tata McGrarv Hill. tr-ew Delhi

Note: Latest edition ofthe books may be prefened.
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M.COM Semester - 3'd; Session $fay 2024,,2025 & 2026
(Finance and Accounting Group)

Course no: PSCOTFC3S2; Subject: Financial Iarkets and Institutions

Note for Paper Setters:

Extemal (End Semester) Assessment rvill comprise of 70 Mark.

The Question Paper shall be divided into Four secltons.

Section.{ comprises of I0 MCQs of I \{ark. AII questions are compulsory. (10 x I = 10)

Section B comprises of 5 Questions of Short Answer rype. Each question carries 3 Marks. .{ll are

compulsory. (5 x 3: l5)

Section C *ill comprise of5 Questions of5 Marks rvith internal choice (5 x 5:25)

Section D will compnse of 2 Questions of 10 Marks integlated questions. All questions shal) be

compulsory. (2 x l0 = 20)
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Time: 3 IIours
Credit:4

I]NIVERSITY OFJAMMU

M.COM. Semester -3.d (HRM GROUP)

SUBJECT : I(\OWLEDGE MANAGEIIENT (t\[DiOR)
Course No.: PSCOTHE35S

Maximum Marks: 100

a) Minor I: 15

b) Minor II: 15

c) il{ajor test: 70

Sl"flabus for the examinations to be herd in December 2024,202s & 2026

COIJRSE OBJECTTVES

l. To have the basic understanding ofknowredge management and its relevance
in competiriveenvironrnent.

2 To understand the entire process of knorvledge creation, identificatron, storage and shanng.3. To recognise the suppon system and technology, needed to be aligned together to
manage knou,ledgematragement.

'1. To throu light on various knorvledge management strategies and tools.

COURSE OUTCO}IES:
l. After the completion of rhis course. the student will be able ro:
2 to apply the k,ou'ledge management concepts and its techniques in organisations3 to enable rhe students to appry the entire process of kaou,redge creation.

identification. storage andsharing in various organisations.
4. to relate the knorvledge culture, CRM and technology tvith knowledge

management to better thesuppon sysrem oforganisation.
5 to apply the best strategy ofknowredge management to face the competitive environment.6' to prepare HR manager to panrcipate in organisationar knowledge management efforts

and facilitatein management of knowledge.

UNIT- I INTRODUCTION TO I(\OWLEDGE ITLANACEMENT (IOI)
concept' need. scope and significance of knowledge management; Hisrory of knorvredge
managemenr; Kno*'ledge dynamics: Knorvledge hierarchy; Understanding the differenle
between data. information and knorvledge; Tlpes of knowredge; Drivers of knowledge
management; Challenges of Ii\{ imprementation; Approaches of knowredg" -"nug.-"o",,Principles ofkrorvredge management; Role ofHR in knowredge management; structurar andprocess perspective of knou,ledge; Aligning knowledge management and business strategy:
Relevance of ICV in comperitive environmenr.

a -iu

N vr/ R/*#J
"$&&



M.COM.3'd Semester; Session May 2024,2025 & 2026
HRM group: (Knowledge Management); Course No.: PSCOTHE355

UNIT-II KNOWLEDGE MA.N.{GEMENT PROCESS, CREATION AND
IMRASTRUCTURE
Knowledge management process: knotvledge identification; Knowledge caph-re: Knowledge

acquisitiou Knowledge creation; Knowledge codification; Knorvledge linktng and building;

Knowledge transfer & dissemination; Knowledge storage; Knowledge sharilg; Knowledge

application: Knowledge Management lnfrastructure: organisational culnrre, smrcnue, IT

inftastruchrre, common knowledge, physical environment.

UNIT.III IG'O\I'LEDGE MA}{AGEMENT SUPPORT SYSTE]\I

Developing klorvledge Ieadership capabilities; Recmitrng and selecting knorvledge leaders; Strategc

krowledge leaders; Developing a knowledge culture: Klowledge culture enablers; Developing and maintaining

knov,ledge motiYators and other managerial and social inflastructure; K-nowledge community; Customel

relationship management and KM; Tolal Quality Management and KM; Benchmarking and KM.

I'NIT. TT' KNO\IT-EDGE M.A,NAGEMENT STRA'TEGIES A.\D TOOLS

Klowledge Strategies; Knou.ledge as sfiategic tesource: Klorvledge stlategies and i1s evaluation;

Benchmarking; K-nowledge audit; lntroduction ofenabling tecbnologies of KM- big data, cloud computingetc;

Sustainable knou,leclge management; Knowledge system design and architecture; Kao*1edge maps.

implementation and challenges of KM system; Knou.ledge Management and Technolog-v: Information

Technolog,v and ICV - Hardrvare. Softrvare and Group Ware; E-commerce'

Sugsestive Readinss

1. .{wad, E.lr{. and Ghaziri. H.M. Knouledge N4anagement. Pearson Education Inc.. Prentice Hall

2. Davenport, T.H, and Prusak, L. workrng knowledge: Ho*' organizations manage w'hat they knov'.

Harvard Busiless Press.

3. Deborvski, S. Klorvledge Management- John Wiley & Sons Australia Ltd'

4.Femandez.B..Avelino,G.andSabhenval,R'KrrowledgeManagementSystems.Pearson
Educalion.

5. K-handrlalla, P. Corporate Creativitv Mc GrarvHill. New- Delhr

6. Knouledge Management in orsanizations: A Critical [ntroduction. oxford Umversity Press, Delhi

7. Manag:ng krowledge work and innovation. Palgrave Vacmillan'

8. Nervell, S.. Robertson, M., Scarbrough, H. and Swan, J. Managrng Knowledge work and

lnnovation. Palgrar e Macmillan, Nerv Delhi'

9. Wang- K,, Hjelmen'i! O R. and Bremdal, B' Introduction to K'nowledge Management: Principles

and Practice. Tapir Academic Press

Note: Latest edinon ofthe books may be preferred.
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M.COM. 3'd Semester; Session Mav 202 4,,2025 & 2026
HR}I group: (Knorvledge 1\Ianagement); Course No.: PSCOTHE355

Note for Paper Setters:

Extenial (End Semester) Assessment will compnse of 70 Ntarks.

The Question Paper shall be divided into Four sections.

Section .{ comprises of l0 MCQs of I N{ark. All questions are cornpulsory. (10 x I : 10)

Section B comprises of5 Short euestions. Each question carries i Marks. AII are compulsory. (5
r 3 = 15)

Section c ivill compnse of 5 Quesrions of 5 Marks *,ith intemal choice. (5 x 5 : 25)

section D rvill comprise of 2 Questions of l0 Marks integrated questions. All are compulsory. (2 xt0:20)
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UNIVERSITY OF JAMNIU
M.COM.3'd Semester

SUBJECT: FINA\-CIAL POLICIES & PRA,CTICES OPEN COURSE)
Course No.: PSCOTOC356

Time: 3 Hours
Credit: 4

Maximum Marks: 100

a) Minor I: 15

b) Il{inor II: 15

c) NIajor test: 70

Sy-llabus for the examinations to be held in December 2024,2025 & 2026

COIJRSE OBJECTI\TS:
l. To understand financial planning and kinds of capitalisation.

2. To explain the pros and cons of long-term sources of futance.

3. To descnbe the various short-term sources offutance.

4. To discuss the management ofsurplus and dividend policy

COURSE OUTCOMES:
After the completion ofthis course, the students rvill be able to:

l. understand financial planning and optimum capitalisation-

2. understand the relevance of long-term financing in firm capital.

3. descnbe the applicability of short-term financing for liquidity.

4. properly manage the surplus and its distribution to investors

5. design the capitalisation ofan enterprise for maintain liquidity and solvency.

UNIT I FIT\ANCING PLANNING & C^TPITALISATION
Concept of investment, financing and dividend decisions; Financial planning: concept, objectives.

essentials; Limitations. furancial planning process; Estimating hnancial requirements Fixed assets

requirements. intangible assets requirements, current assets requirements; Over-capitalisation -

causes. effects and remedies; Under-capitalisation- causes, effects and remedies; Over-

capitalisation vs under- capitalisation, Optimum capitalisation.

UNIT II LONG TER]\I FINANCE & LEASING
Equity shares - Meaning, characteristics. advantage and disadvantages; Preference shares-

Meaning, characteristics. types. advantages and disadvantages: Debentures - Meaning.

characteristics, classification. procedure of issuing debentues; Venture capital: Leashg Concept,

t-vpes. Buy or leasing decisions.
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l\{.COM. 3.d Semester; Session lyay 2024,2025 & 2026
Open course (Financial Policies and practices); Course No.: pSCOTOC356

UNIT III SHORT TER}I FINA.\CING & WORKING CAPITAL
Short term hnancing - Concept, characteristics, advantages and disadvantages. sources, concept of
trade credit: bank financing; accounr receivables, concept and functions of Factoring; workng
capital concept, Lvpes, detenninants, working capital cycle; Approaches of working capital
financing; Dimensions ofilorkrng capital management.

UNIT TV NLA\AGE}IENT OF SURPLUS AND DII'IDEND POLICIES
Retained eamings - l\{eaning, advantages and disadvantages; Dividend policies: concept of
dividend, fixed dividend policl.-. payout rado: relevance and irrelevance of dividend decisions;
factors influencing dividend policy; Dividend policy in practice.

Susqestive Readinss
1' Bhaftacharya' H. working Capital Nfanagement: srrategies and Techniques. prentice Hall. New

Delhi.
2. Chandra, P. Financial Decision Making. prentice Hall, New Delhi.
3. Hampton, J. Financial Decision Making. prentice Hall, New Delhi.
4. Pandey. L M. Financial },Ianagement. \rikas publishing House, Nerl, Delhi.
5'van Horne. J- C., [:achou'icz Jr, J. M. Fundamentals of Financial Management. prentice-

Hall, Neg.Delhi.

6. Van Home, J. C. Financial Management and policy. prentice Halt. New Delhi.

Note: Latest edition of the books may be preferred.

Note for Paper Setters:

Extemal (End Semester) Assessment will comprise of 70 NIarks.

The Question Paper shall be divided rnto Four sections.

Section .{ compnses of l0 MCes of I Mark. All questions are compulsory. (10 x I : l0)
Section B comprises of 5 Questions of Short Answer type. Each question carries 3 Marks. Ar are
compulsory.(5x3=15)

Section C rvill compnse of 5 euestions of 5 Marks with intemal choice. (5x5=25)
Section D rvill comprise of2 euestions of r0 Marks integrated questions. Ar questions shall becompulsory. Q x 10:20)
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LTNTVERSITY OF JAMMU

M.COM. Semester -3'd

SUBJECT: CORPOR{TE PRESENTATIONS

Course No.: PSCOTC360

Maximum Marks: 100

Credit: 4

Syltabus for the examinations to be held in December 2024,2025 & 2026

Each candidate sball make preferably power point presentalion on bushess performance of anl company of
his/her choice out oftop 500 companies. The said presentation *'ould be evaluated by a faculty.

Each candidate shall make presentation before a goup of about 30 studenr and assessmelr will be made by

Board members on the follou ing parameters:

L Content of presentation: 20 Marks

2. Current knowledge: 20 Marks

3. Communicatiori skrll: 20 Marks

4. Qualrty of questions raised: 20 Marks

5. Quality of answers given: 20 Marks

Dgnng the presentation no candidate can leave the online platform till the presentation of all

the group candidates is complete. Moreover, concerned teacher ensure that no candidate would

repeat the same presentation already made by somebody else in the seminar.

50
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UNTVERSITY OF JAMNIU
M.COM. Semester- 4u

SUBJECT: L\TERI{ATIONAL BUSINESS (CORE COURSE) .

Course No.: PSCOTC45O

N{aximum Marks: 100

Time: 3 Hours a) Minor I: 15

Crcdit: 4 b) Minor II: 15

c) Major Test: 70

Syllabus for the examinations to be held in May 2025,2026 & 2027

COURSE OBJECTIVES
l. To provide students with practicai tools and theoretical knowledge related to intemational

trade.

2. To have detailed insights about intemational business environment'

3. To have deeper knowledge about BoP and Global Trade Seftings

4. To have an insight about modes of entr-v and role of institutional bodies in intemational

business

COURSE OUTCOMES

After the completion ofthis course, the students will be able to:

1. to explain how international factors affect domestic coflcems for the businesses expalsion

abroad.

2. to explain the key environmental issues related to business operating il other

countries and interrelationship of regional economic integration and economic,

political integration

3. to enhance the cog:ritive knowledge of students regardhg global issues and the BoP

4. to explair the main institutioDs that shape the global marketplace

5. to help students to make a lasting impact on gJobal organisations all while

positioning forprofessional advancement.

UNITI AN OVERVIEWOF NTERNATIONAL BUSINESS

Introduction: Narure, significance. Opes of intemational business, nanrre of intemational trade;

Theories of international trade: Mercantilism, Absolute advantage, Competitive advantage.

Factor endowmenr theory, Product life cycle theory, New trade theory, National comPetitive

advantage: Contemporary causes of globalisation: strategic imperatives, environmental causes

of globalisation, globalisation and emerging markets;Global Market places and Business centres-

dl,v
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M.com Semester -4th; Session l{.ay 2025,2026 & ZOZ7
Course No.: PSCOTC450; International Business (Core Course)

UNIT II: LEGAL' TECR\OLOGICAL, ACCOIINTL\G AND POLITICAL EN\{IRoNMETT-T
Legal Envrronment: Differences in legal systems, domestically oriented laws, laws directly
affecting intemational business transactiorls, larvs directed against foreign firms, rhe impacts of
Nffics on host countries. dispute resolution in international business; The Technological
Environment: Technology transfer, IpR; The Accounting Environment: The roots of national
differences, differences in accounting practices, impact on capital markets: The political
Environment: Political risk; International political Spectrum and Management Decisions: The
political enr'rronment of the countrv of origin, the political environment in the destilatron
country- the intemational political environment.

UNITIII BOP AND GLOBAL TRADE
Components ofBoP: current account. capital account. official reserve account, disequilibrium
in bop. correction of disequilibrium; Bop accounthg system: The ma.lor components of the
BOP accounting sysrem. defining BOp surpluses and deficits; India,s latestBOp Scenario: Trade
Performance Index; India in the global senrng: Foreign Trade in India, FDI, FII, EXIM poiicy.
Composition of trade, Govemment influence on foreign rrade: Expon promotion measures;
Culture dynamics in assessing global markets: Intemational cooperation among nations.

UNITIV ROLE OF INSTITUTIONAL BODIES IN INTER.\.{TION.\L BUSINESS
lntercontinenral trading brocks: policies, motives, trends; Integrated program of Action (IpA);
European Union:Struc*rre, singre market aspecr, & its expansion; United Nations; world Bank;
Intemational Monetary Fund; Intemationar Labour organisation; Asian Development Bank;
world rrade organisation; lnrjcrAD; Functioning Regionar Economrc Arrangemeuts: NAFTA.

''{ARC. 
ASEAN. ApEC; The intemationar capital market: Major intemational banks.

Eurocurrency market, global equity rnarkets, offshore hnanci.al centres.

Sugsestive Readins

l.P"Tl J D. and Radebangh L. H. International Business_ Addison tVesley, pearson.
2' Griffm and Pustay rntemationar Business: A Managenar perspective. prentice Hall
3. Bhalla v.K. Intemarionar Business Envirorunent uni Mrnug...nt. Anmor pubtishers, Derhi.4'Sundaram A. K. and Srewan B. Jntemational Business Envitrunent. prentice Ha,
5. Subbarao P. International Business. Himalaya publicarions
6.Ajitabh. Global Competitiveness. Excel publications
7'Dewan & Sudarsha, Internationar Business Management. Discovery pub'cations
Note: Latest edition ofthe books rnay be preferred_
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Nl.com Semester 4th1 Session May 2025, 2026 & 2027
Course No.: PSCOTC450; International Business (Core Course)

Note for Paper Setters:

Extemal (End Semester) Assessment wrll comprise of 70 Marks.

The Question Paper shall be divided into Four sections.

Section A compnses of 10 MCQs of I Mark. AII questions are compulsory. (10 x I = l0)

Section B comprises of 5 Questions of Short Alsu'er rype. Each question carries 3 Marks. .A.ll are

compulsory.(5r3=15)

Section C will comprise of 5 Questions of 5 Marks p'ith rnternal choice. (5 r 5 : 25)

Section D rvill comprise of 2 Questions of 10 Marks integrated questions. All questions shall be

compulsory. Q x l0:20)
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TJNIVERSITY OFJAMMU
lll.COM. Semester- 4(h

SUBJECT: E-CONIIIERCE (CORE CoURSE)
Course No.: PSCOTC45f

Nlaximum Marks: 100
Time: 3 Hours a) Minor I: 15
Credit: 4 b) Minor II: 15

c) Major Test: 70
Syllabus for the examinarions to be held in May 202 5,2026 & Z0Z7

COURSE OBJECTIVES
l. To provide an overview of E-Commerce content and detailed framework
2. To describe the mechanisms, platforms and tools of E_commerce
3. To make studenrs aware about the E-Commerce applications ia B2C and B2B
4. To inform students about the rnnovative E-commerce systems

COURSE OUTCOI\IES
After the completion of this course the student will be able ro:

l. To fumish the detailed knoivledge of E-commerce and rts intricacies.
2. To provide updated knowledge about the EC activities, support mechanisms. platforms and

tools.

3. To sensitise srudents about the applications of E_cornmerce
4' To make students aware about E-govemment, EJeaming, C-commerce and c2c e-

col]tmerce

5' To exhibit adeptness in application of e-commerce in wholesarirg and retailing

UNIT-I IN'TRODUCTION TO ELECTRONIC CO]\OIERCE
E-Commerce: Basics, main activities. goars. rechlical components. functions: Erectronic
Markets and Network: EC Framervork; crassification . of EC by the Natue of the
Transactions and the Relationships Among participanls; Dnvers of E_Commerce; The
DigitaI and Social worlds: Economy, Enterprises and Sociery; EC Busrness Models.

UNIT-II ELECTRONIC COMMERCE: ]\IECHANISMS, PLATFORMS A}ID TooLS
Electronic commerce Mechanism: An overvierv; EC Activities and Support Mechanismsl
The online purchasing process; E-markerplaces: electronic markets, components and the
participants in E- marketplaces; Disintermediation and Rerntermediarion; E_Commerce
Platforms: Virtual World as an E-Commerce platform; Emerging EC platforms: Augmenred
Realiry and crorvdsourcing; The Future: web 3.0, web 4.0, web 5.0: The Technoloeical
Environment.
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M.COXI. Semester- 4th;Session May 2025,2026 & 2027

Course No.: PSCOTC45l; Subject: E-commerce (core course)

TINIT-III ELECTRO\IIC COI}IMERCE APPLICATIONS
Retaililg in E-Commerce products and Services: Intemet Marketing and B2C Electronic
Retailing; E- Tailing business models; B2B E-Commerce: Concept. characteristics and

models, one to many-sell side E- marketplaces, e-auctions; one from many-e-procurement

from buy side; B2B exchanges; B2B Portals and directories; B2B in Web2.0 and social

networking.

tII\IT-ry INNOVATIVE ELECTRONTC COMMERCE SYSTEMS
E-Govemment: Govemment to citizens, gover nent to business, goverrlment-to-

govemment. government to employees and intemal efficiency & effectiveness.

implementing e-govemment, transformation e- govemment, e-govemment and social

networking, m-government; E-leaming: concept, social nerworks & eJearning, leamrng in

vrrtual world and second life, vLrtual interactive simulation, e-leaming managements

systems; Collaborative Commerce: Essentials, elements, processes, collaboration hubs,

barriers to C-Commerce; C2C E-commerce: C2C applications.

Sussestive Readings

l. Turban. E.. King, D., McKay, J., Marshall. P., Lee, J., &Viehland, D. Electronic

Commerce: AIr{anagerial Perspective. Pearson, New Delhi.
2. Murthy G.S.V. E-Commerce Concepts. Models, Strategies. Himalaya Publishers, Deihi.

3. Bajaj K. K. and Nag D. E- Commerce. Tata McGraw-Hill Education, New Delhi

4. Schneider G. P. Electronic Commerce. Cengage Learning, Dryden Press, Chicago

5. Chand S. E-Commerce, Fundamentals & Applications. Wiley, India.
Note: Latest edition ofthe books may be preferred.

Note for Paper Setters:

Extemal (End Semester) Assessment rvill comprise of 70 Marks.

The Question Paper shall be drvided into Four sections.

Section A comprises of 10 MCQs of I Mark. AIl questions are compulsory. (10 x I : l0)

Section B comprises of 5 Questions of Short A-nswer rype. Each question carries 3 Mark. All are

compulsory.(5x3=15)

Section C *ill comprise of5 Questions of5 Marks with internal choice (5 x 5:25)

Section D will compnse of 2 Questions of l0 Marks integated questions. A1l questions shall be

compulsory. (2 x l0:20)
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UNI\'ERSITY OF JANIMU

M.COr\I. Semester -4th (Finance & Accounting Group)

SUBJECT : INTERNATIONAL FINA\CE (IIL{JOR)

Course No.: PSCOTFC452

IVlaximum Marks: 100

Time: 3 Hours a) Minor I: 15

Credit: 4 b) Minor II: 15

c) \Iajor Test: 70

S1-llabus for the examinations to be held in May'2025,2026 & 2021

COURSE OBJECTTVES
L Familiarisation with the concepts of intemational finance.

2. Focus on Forex Markets and Monetary System

3. Understand the regulatory framework oflnternational finance

4, Provide an in-depth understanding of the process and techniques used to make

iutemational in\ estment decisions.

COURSE OUTCOMES
After the completion of the couse the student rvill be able to:

1. to disseminate knoivledge about the intemational financial institutions and major

reforms ininternational finance.

2. to acquarnt students with forex markets participants. nsks, hedging process & instruments.

3. to help students understand about the regulatory bodies, their worlong and functions.

4. to evaluate and analyse the foreigrr investment projects

5. to provide knorvledge about the various tools to furd the exchange rates, compare

inflation rates, getan idea about inYesting in international debt securities, ascertain

the economic status of other countries and judge the foreign markets.

TIj\'IT-I CO\-CEPT AA-D NATURX OF II{TERI{ATIONAL FINANCE
Oveniew of Intemational finance: Concept, nature, scope, significance. role of financial

manager; Finance function: Financial frrm. non-financial firrn; Intemational f,tnancial

instirutions: Role of IMF, WTO & World Bank; International monetary reforms, Lrternational

Iiquidity; Special Drawing Rights (SDRs): Uses, Limitations: Prerequisites for making India as

an intemational financ iaI center.
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M.COM. Semester -4rh; Session May 2025, 2026 & 2027
(Finance & Accounting Group)

Subject : International Finance (MAJOR) Course No.: PSCOTFC4S2

UNIT-II FORI,IGN EXCH-{NGE I},ARKETS A-ND ]I{O\ETARY SYSTEM
concept of foreign curency and foreign transactions; Foreign sector and forex markets: Bank's
purchase and sale, insrruments of credit traded, foreign exchange market components; Role of
participants of foreign erchange markets: currency Derivatives: Fonvards. futures, options &
swaps; Emerging importance of lndian rupee; Exchange Rate Mechanism: Forces of demand and
supply. Gustav's theory; Indian foreign exchange market: Exchange rate svstem in India, Fixed
Vs. fluctuating exchange rates.

UNIT- III REGULATORY FR{}IEWORK OF INTER\ATION-AL FIN,I.T\CE
Exchange Control Regulations: RBI as erchange control aurhoriry. authorized dealers, money
changers, foreign currency accoun6, non-resident accounts; Expon Credit Guarantee
corporation (ECGC); Exim Bank: Convertib iry; Export and impon financing mechanism:
Bu.vers' credit, suppliers' Credit; Exposures: Transaction exposure. economic exlrcsure,
translation exposure.

T-]NIT-IV FN{.\NCIAL MANAGEMENT OF THE MULTINATIONAL FIRryI
Foreign Investment: Approaches ro iltemational business; ADRs, GDRs. ECBs, FDI: Relevant
theones of FDLEvaluating direct investment projects: Internatronal capital budgeting, project
evaluation cnteria, ARR, NPV method, pl method, IRR method: country risk analysis: politrcal,
social, economic risks, reaction to risks. need for risk evaluation; International taxation: Double
taxation avoidance agreements.

Suggestive Readinss
l. Avadhani, V. A. International Finance. Himalaya publications, New Delhi,
2. Apte, P.G. Intemational Finance. Tata McGraw Hill, Nerx., Delhi.
3. Moosa. I. A. Inremarional Finance. Tala Mccraw Hill. New Delhi.
4. Sharan, V. K. Intemational Finance. pHI. Nerv Delhi_

Note: Latesr edition ofthe books may be preferred.
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M.COM. Semester -4rh; Session May 2025, 2026 & 2027
(Finance & Accounting Group)

Subject : International Finance (MAJOR) Course No.: PSCOTFC452

Note for Paper Setters:

External (End Semester) Assessment will comprise of70 Marks.

The Question Paper shall be divided into Four sections.

Section A comprises of 10 MCQs of I Mark. A11 questions are compulsory. (10 x I = 10)

Section B comprises of 5 Questions of Short Answer type. Each question carries 3 Mark. All are

compulsory.(5x3=15)

Section C will comprise of5 Questions of5 Marks with internal choice. (5 x 5 :25)

Section D will compnse of 2 Questions of l0 Marks integrated questions. All questions shall be

compulsory. (2 x l0 = 20)



TNIVERSITY OF JA}I}IU
M.CONI. Semester- 4c (Finance & Accounting Group)

SUBJECT: MANAGENIENT CONTROL SYSTE]TI (MAJOR)
Course No.: PSCOTFC453

Time: 3 Hours
Credit:4

Nlaximum i\Iarks: 100

a) Minor I: 15

b) Minor II: 15

c) fajor Test: 70

to be held in Ma1. 2025, 2026 & 2027Slllabus for the examinations

COI,IRSE OBJECTIVES
l. To provide knorvledge, insight & analytical skills i.elated to how a corporation,s senio.
executives design &implemenr the ongoing management systems that are used to plan &
control the firm performance

2. To acquire knowledge and skrlrs to excel in the area ofmanagement control systems.
3. To equip the students with analytrcal and evaluation abilities to evaluate the
rnanagement controls andbudgetary systems.
4. To make the sn.rdents to apply differenr managemenr styles in rhe organisarion for
an efficient andeffective control.

COTTRSE OUTCO}IES
After the completion ofthe course the studenr will be able ro:

l. describe models and methods relating to repofiing, communication, decision makrng and
accountability inthe managelrent control area;

2. apply models and methods 0f management control in different area and will be able to sho*.
how models andmethods in management control can be used to rmplement organisational
changes;

3. undersrand hou' the managers of different responsibiliry centres creates a balance befiveen
benefirs and costsin making the decisions which are important for the company:

'1. understand horv transfers occurs between different subsidiaries of the same parent company
and hou' transfer pncing helps in avoiding or reducing tax thereby decreasing cost of
production and increasing profit:

5. evaluate two or more altematives such as make or buy, own or lease, retain or replace,
repair or renovate, nou, or later etc., leading to a final choice, popularly knou,n as
afu emative choice decisions.
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M.COM. Semester- 4th1 Session May 2025,2026 & 2027

(Finance & Accounting Group)
Subject: I\[anagement Control System (Major); Course No.: PSCOTFC453

I]NIT.I FUNDA}IENTALS OF MAI{AGEI\IENT CONTROL
Nature of Management Control Systems - Basic concepts - Boundaries of Management Control

- Impact of thelntemet on Management ConUol - Management control environment- Goal

congruence - Informal factors that influence goal congmence - Formal control systems- types

of organizations - Functions of the controller Performance measurement - Difficultres in

implementing performance measurement systems - interactive control-

UNIT-II STRATEGIC PLA.\NIN'G AT\D M.{\AGEMENT CONTROL

Basics of responsibility accountrng; Steps involved in responsibility accounting; Responsibility

. centres - Revenue centres - Expenses centres- Administrative and Support cenkes - Research

and Development centres -Marketing centres- Profit centres- General considerations- - Business

units as profit centres - Other profit cenrres- Measuring profitability - Transfer pncing - Basics

of transfer pricing, Methods of transfer pricing

UNIT-III BUDGETING AS A TOOL FOR ]\IA1\AGEMENT CONTROL SYSTEM

Budgeting basics; Budgeting and forecasting; Budgetary control; Budgeting process;

Organtzation for budgeting: Elements of a successful budgeting plan; Budget cenffesl Limiting

or principal budgeting factor; Types ofbudgets-sales budget, production budget, production cosr

budget, direct material budget, direct labour budget, factory overhead budget, ending inventones

budget, cost of goods sold budget. selltng expenses budget,administrative expenses budget,

capital expenditure budget, research and development budget, cash budget, Zero base budgeting

(ZBB): Revision ofbudgets: Preparation of flexible budget and cash budget'

IINIT.TV ALTER.IIATE CHOICE DECISIONS

Alternate choice decisions: Differential cost analysis-basics; Tlpes of choice decisions-make

or buy decisions,add or drop product decisions. sell or further process decisions, operate or shut

down decisions; Pricing of special orders: Replace or retain plant & equipments; Practical

problems- evaluation of altemate choice decisions.

Sugsestive Readings

l. Robert. N_ A. & Vrjay G. Management Confiol Systems. The McGraw-Hill. Nerv Delhi.

2. Maciariello, J. A. & Kirby, C. J. Management control System. Prentice Hall of lndia. New Delhi.

3. Sharma, S. Management control System. Tata Mc Craw Hilt Publishing co.. New Delhr.

4. Lat, J. Accounting for Management. Himalaya Publishing House. Ne'rv Delhi a
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III.COM. Semester- 4th; Session May 202 5,2026 & 2027
(Finance & Accounting Group)

Subject: l\Ianagement Control System (Major); Course No.: PSCOTFC4S3

Note for Paper Setters:

Extemal (End Semester) Assessment will comprise of 70 Marks.

The Questron Paper shall be divided into Four sections.

Section A comprises of I0 MCQs of I N{ark. AII questions are compulsory. (10 x I = l0)
Section B cornprises of 5 Questions of Short Answer type- Each question carries 3 Marks. .{ll are
compulsory.(5xl=15)

Section C will comprise of5 Queslions of5 Marks with internal choice. (5 x 5 = 25)

Section D lvill comprise of 2 Questions of l0 Marks integrated questions. All questions shall be. compulsory. Qx10:20)
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UNIVERSITY OFJAMNIU
II.COI{. 4th Semester (Finance & Accounting Group)

SUBJECT: FL\A}ICIAL PLANNING (MINOR)
Course No.: PSCOTFE454

Time: 3 Hours

Credit: 4

Maximum il{arks: 100

a) Nlinor I: l5
b) I\{inor II: l5
c) Major Test: 70

S-vllabus for the examinatiors to be held in May 2025,2026 & 2027

COURSE OBJECTTV-ES

l. To provide understanding to the shldents about need offinancial planning

2. To acquaint the students Y/ith risk analysis and insurance planning.

3. To impan knowledge about vanous retirement plans and employee benefits.

4. To familiarise students with tax, estate and advance financial planning.

COURSE OUTCON(ES
After the completion ofthis course students rvill be able to:

l.understand the basic premise offinancial planning.

2. analyse risk and devise appropriate insurance plans,

3. leam about retirement planning and employee benefits:

4. understand taxation pnnciples related to financial planning;

5. describe ethical & business aspects offinancial planning.

I.IIYIT - I L\TRODUCTION TO FINA}{CLAL PLANNING
concept: Financial Planning Process: client interactions; Time value of money applications:

Cash flow and debt management: Asset acquisition; Education planning; Oven'ierv of risk

management; Investment planning; Retirement planning; Special circumstances; Ethics and

business aspects of financial planning.

L,TtiIT _ II RISK AI{ALYSIS AND INSUR,L\CE PLAM{II{G
Risk management and insurance decisions in personal financial planning; Identifuing client's

exposure to morralit-v. health, disability, property. liability and long-term care risk, Selecting

the appopriate nsk management technique; Insurance pricing; Insurance policies and

Strategies: General insurance, life insurance, motor insurance. medical insurance, insurance of

business risk and regulation of insurance industry.

\) 
{/

)L--'-
+r

\ry
-utryry-



NLCOM. 4rb Semesterl Session I\Iay 2025,2026 & 2OZ7
(Finance & Accounting Group)

Course No.: PSCOTFE454; Subject: Financial Planning (l\[inor)

UNIT - III RETIRE]VIENT PLANNING AND EMPLOYEE BENEFITS
conceprl retirement need analysis rechniques; process of retirement planning; Development of
retirement plans: Retiremenr schemes: Employee provident fund. public provident fund,
superamuarion fund, granrity; Retirement products available in the market; pension reforms in
India; OECD guidelines for Pension fuad govemance: Regulatory framervork of Retirement
Plans: Regulation of pension sector, pension plans. anauities of life insurance companies and
rnutual funds. superamuation funds.

U}{IT _ tV TAX, ESTATE AND ADVA.N'CE FINA\CIAL PLANNII{G
Principles of taxation; Taxable income; other prineip.les of taxation: Taxation of direct
inyestments: Taxation of pooled investments; Serf-assessment and payment of Income tax;
caprtal gains rar: Tax.{voidance vs Tat Evasion; Estate planning: will; other modes of estare
transfel Administrarion of an esrate: other merhods of passing Assets; porver of Attomey. Tax
Ptaruring through wills and trusts: Advance frnanciar planning: Establishing client partner
relationships: Analyse client objecri'es. need and financial situation: Developing, implementing
and rnoniloring fi nancial plan.

Suggestive Readings

l. Sinha, M. Financial Pla.rung- A Ready Reckoner. Tata McGraw-H l. New Derhi.2. Srnghanra. v-K. & K. Singhania, Direct Taxes Law and practice. Taxmann, New Delhi.3. Bodie,2.. A. Kane. A.J. Marcus & p. Mohanry. Invesrments. McGraw-H I, New Derhi.a 
lndran Instirute of Banking and Finance, Innoduction to Financial ptandng. Taxmann, Neru
Delhi.

5 indian lnsr.iture of Bankrng and Finance, fusk Anarysis, Insurance and Ret,ement
Planning. Taxmann, Nerv Delhi.

6 Indian Instrtute of Banking and Finance, Ilvestment planning, Tax planning and Estate
Planning. Taxmann, Nerv Delhi.

Note: Latest edition ofthe books may be preferred.
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M.COM. 4fh Semester; Session May 2025,2026 & 2027
(Finance & Accounting Group)

Course No.: PSCOTFE454; Subject: Financial Planning (Minor)

Note for Paoer Setters:

Ertemal (End Semester) Assessment will comprise of 70 Marks.

' The Question Paper shall be divided into Four sections.

Section A comprises of l0 MCQs of I N{ark All questions are compulsory. (10 x I : 10)

Section B comprises of 5 Questions of Short Answer type. Each question carries 3 Marks. All are

compulsory. (5 x 3: l5)

Section C will comprise of 5 Questions of 5 Marks with intemal choice. (5 x 5 : 25)

Section D will comprise of 2 Questions of 10 Marks integrated questions. AII questions shall be

compulsory. (2 x 10 : 20)
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UNIVERSITY OF JAMMU
II.COM. Semester 4th (Finance & Accounting Group)

SUBJECT: FINANCIAL ECONO},IETRICS (MINOR)
Course No.: PSCOTFE455

Time: 3 Hours
Credit: 4

Maximum Marks: 100

a) Minor [: 15

b) l\Iinor II: 15

c) Iflajor Test: 70

S-vllabus for the examinations to be held in May 2025,2026 & 2027

COI-],RSE OBJECTTVES
l. To make rhe students familiar *.ith the basic concepts of econometrics_
2. To sensirise the students about the posturatlon and testing of hypotheses penaining to

economic issues or problems.

3. To pro'ide the studenrs a thorough groundiag of rhe basic econornetric techniques and
their applicationsand equip them rvith a broad knorvledge ofregression analysis relevant for
analysing economic data.

4. To build confidence among srudents to interpret and criticary evaluate rhe outcomes of
empirical anal.vsisby using standard. econometrics techniques,

COURSE OUTCONIES
After rhe completion of this course, the students will be able to:
l' have a deeper ulderstandrng of basic concepts of econometrics and have greater confidence

in itsapplication:
2. interpret and criticary evaruare the outcomes of empLricar anarysis by using standard

econometricstechniques;

3. leam appropriate altemarives to ordinary least squares. rvhen assumptions underrying the
classical linearregression model are violated.

{. use a statisrical econornerric computer package to estimate an econometric model rn
computer software likeE\rIEWS, STATA and Gretel: and

5' act as aprofessionar economist for the govemment, nongovermrent and the corporate sectors.

T]-I{IT-I DiTRODUCTIO\
Basics of econometrics; Scope of econometrics; Methodotogy of econometrics: Types of
econometrics: Difference between econometrics and statistics; Nature and source of data used
for economic analysis. the accuracy of the data; Basics ofregression; Two variabre regressio,
model-assumptions, estimation through oLS; properties of estimates-Gauss Markov Theorem;
concept and derivation of Rr and a justed Rr; Deviation fiom crassicar linear regression-
assumprions and GLS. 
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M.COM. 4th Semester; Session May 2025,,2026 & 2027
(Finance & Accounting Group)

Course No.: PSCOTFE455; Subject: Financial Econometrics (NIinor)

UNIT.II PROBLEM WITH REGRESSION ANALYSIS
Problem rvith regression analysis- problem of heteroskedasticiry-narure, test, consequences and

remedial measures; Problem of autocorrelation-nature, test, consequences and remedial

measules; Problern of Multicolhneanry- narure. test. consequences and remedial measures;

Model mis-specification verses pure autocorrelation. OLS verses FGLS and HAC: Co-existence

of autoconelation and heteroskedasticity.

UNIT-III REGRESSION }IITH QUALITATIVE VARIABLE
Dummy variables- Basics. testing structuraI stability of regression models: Dummy variable trap.

basics of trap, regression with dummy dependent variables: LMP N{odel-1ogit, grouped logit.

probir and tobit model- their applications; Modelling count data. poisson mode[.

UNIT-TV TIME SERIES ECONO}IETRICS
Ttme senes analysis-Basics of trme series; Utility of time series; Components of time series-

secular trend. seasonal variations, cyclical variations. irregular lariations. prelirninary

adjustments before analysing time Series; Time series econometrics-Stochastic processes;

Stationary stochastic processes: Non stationary stochastic processes; Random walk models; Co-

integration; Deterministic and stochastic trends; Unit root tests; Approaches to economic

forecasting. AR MA and ARII\4-A modelling of time series data.

Sussestive Readinqs

L Christopher. D. lntroductron to Econometrics. Oxford Publishing Horse. Neu' Delhi.

2. Gu.larati, D.N., &Sangeetha. Basic Econometics. Tata McGraw-Ihll Publtshrng Company, Nerv

Delhi.

3. Baltagi. B. Basic Econometrics. Springer, New Delhi.

4. Ramu R. Introductory Econometrics with Applicatrons. south-westem college Publishing

Company, USA,

Note: Latest edition ofthe books may be preferred.
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M.COM. 4th Semester; Session May 202 5,2026 & 2027
(Finance & Accounting Group)

. Course No.: PSCOTFE-455; Subject: Financial Econometrics (Minor)

Note for Paper Setters:

Ertemal (End Semester) Assessmenr will comprise of 70 Marks.

The Question Paper shall be divided into Four sections.

Section A comprises of l0 MCQs of I Mark. All questions are compulsory. (t0 x 1 = l0)

Section B comprises of 5 Questions of Short Answer rype. Each question carries 3 Marks. -A.ll are
compulsorl. (5 x I = l5l

Section C rvill comprise of 5 Questions of 5 Marks \vith intemal choice. (5 x 5 : 25)

Section D rvill compnse of 2 Questions of l0 Marks integrated quesrions. All questions shall be
compulsory. (2 x l0 = 20)
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SUBJECT: BRr\r\-D IIIAr\AGEIIIEIiT (I'[AJOR)

,Course No.: PSCOTMC452
Nlaximum Marks: 100

Time: 3 Hours a) Minor I: 15
Credit: 4 b) i\Iinor II: 15

c) Major Test: 70

S1-llabus for the examinations to be held in N{ay 2025,,2026 & Z0Z7

COURSE OBJECTIVES
l.To familiarise the students rvith the brand fundamentals.
2.To impart knorvledge about the brand equity models.
3.To provide insight to the students about the brand leveraeing and positioning.
4. To acquaint the students about brand strategies and brand performance

COURSE OUTCO]VIES
.{fter the completion of this coursc the student wili be able to:
1. describe the role ofbrand firndamentals:
2. understand the significance ofcomponenrs ofbrand equiry models;
3. relate brand leveraging and brand hierarchy:
4. understand the implementation of integrated marketing communication and brand strategy,
5. able ro use qualitari'e and quantitati'e methods to measure brand equiry and value.

LNIT I: BRAND FUNDAMENT.{LS
Brands and brand management: concept and importance ofbrands; Branding challenges and
oppomrnities and types: Brand elements - brand names, symbols and slogans: Brand naming
characteristics memo ability, meaningfulness. likeabiliry. transferabiliry, adaptabiliry,
protect abiliry; Brand personaliry; Strong brand; Brand management process; Designing
marketing programmes to build brand equity.

UNIT II: BR{ND EQUITY MODELS
Brand equity concept and Models; Lovalry: Maintaining and enhancing brand loyalry; Brand
awareness: Meaning and role of brand awareness ia buildi-ng braDd equitv; perceived
quality: Meaning- role ofperceived quality in generating brand equity; Brand association:
Role of brand associations in creating brand equity; Types of brand associations: product
attributes, intangibles, customer benefits, relative price, use/application, user/customer.
compafly, country of origin. Building a strong brand: Brand salience, brand perfomrance.
brand imagen,. brand j udgmenrs. brand leelings and brand resonance. I
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M.COI\I. 4|I Semester; Session May 2025,2026 & 2027

fMarketing Group)
Course No.: PSCOTMC452; Subject: Brand Nlanagement (NIajor)

UNIT III: BR{ND POSITIONING & BRAN'D LEVERAGING

Brand positioning: identiffing and establishrng brand positioning: Positioning guidelines

choosing points of parity and points of differentiation; Establishing points of parity and

points of differentiation; Brand hierarchy: concept & guidelines, secondary association-

company! country. co-branding, change of co - branding ingredient branding, celebrity

endorsement, and events. Brand extension - advantages and disadvantages'

UNIT IV: INTEGRATED MARKETING CO}I\{UI{ICATION AT{D PERTORIIIANCE

Integrating marketing communications to build brand equity; marketing communication

options; Developing integrated marketrng comnlunication programs; Brand valuations:

financial brand valuation; Comparalive and holistic methods; Quaiitative research '

techniques and quantitative research techdques; Managing brands over time and

geographical boundaries.

Suqqestive Readinss

1, Keller, K-L., Parameswaram, M-G. and Jaccob, l strategic Brand Management' Pearson

Prentice Hall,Noida.

2. Aaker. D. A. N{anaging Brand Equity. The Free Press Nelv York'

3. Kapferer. J.N. The Ne*' Strategic Brand Management' Kogan Page, London

4. Kumar, R. Managing Indian Brands, Vikas Publishing House, New Delhi'

5. Gupta, S.S. Brand Positioning.Tata McGraw-Hill, New Delhi'

6. McDonald. M.and De Chematony L Creating Powerful Brands' funazon co uk

Note: Latest edition of the books may be'prefened'

Note for PaPer Setters:

Extemal (End Semester) Assessment will comprise of 70 Marks'

The Question Paper shall be drvided rnto Four sections'

Section ^4 comprises of l0 MCQs of I Mark. All questions are compulsory' (10 x 1 : 10)

SectionBcomprisesof5QuestionsofshortAnswertype.Eachquestioncarries3Marks..{Ilare
compulsory.(5x3=15)

Section C will compnse of 5 Questions of 5 Marks with internal choice (5 x 5 :25)

Section D rvill comprise of 2 Questions of l0 Marks integrated questions'

compulsory. (2 x l0 = 20)

All questions
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UNIVERSITY OF JA}I}IU
IU.COM. Semester-4th ( {arketing Group)

SUBJECT: STRATEGIC ]\IARKETING (MINOR)
Course No.: PSCOTMC453

Maximum Marks: 100
Time: 3 Hours
Credit: 4

S1-llabus for the eraminations to be held in Ivlay 2025,2026 & 2027

a) Minor I: 15

b) l\Iinor II: l5
c) Major Test: 70

COURSE OBJECTN'ES
l. To provide understanding to the studen* about marketing strategy and its dimensions.
2. To acqualnr the srudents with straregrc capabilities and alalysis.
3. To impart knowledge about marketing capabilities and investment.
4. To familianse studenrs wirh the emerging issues in straiegic marketing.

COURSE OUTCOMES
Afler the complerion of this course, the student will be able to:
l. understand the sftategy content and process perspective;
2. knorv about the strategy selection and portfolio analysis;
3. recognise the role of customer relation strategy;
4' define and erplarn emerging issues such as sociar media rnarketing and interactive marketing;
5' understand the relevance of indicators such as customer lifetime value and customer referral

l alue.

TD{IT I ]4{RKETINC STRATEGY AND ITS DIMENSIO\S
concept of marketing strategy: strategy conrent and process perspective: Marketing strategy:
Performance relationship; Sustainabre competitive ad'antage; competitive marketing
behaviour; compararive advanrage theory of competition; Emerghg 

'rarkets 
srrategies: Rurar

marketrng as a strategy; Concept of bottom of the pyramid marketing; Cause-related marketrn_e:
Green marketrng stratesv: Digital marketing

UNIT II STRATEGIC CAPABI LITIE S .A}iD AA'ALYSIS
slrategy selection: Portfolio analysis: Strategic positioning; Development and serection of a
strategic position; Market entry s*ategy; product strategies: pricing srategies; Distribution
strategies: Promotion strategies; Measuring marketing stmtegies performance: Strategic
analvsis: Analysis of customers, competitors. marketand enviroruneht; corporate ,pp.uislar,
SWOT and TOWS analysis.

,/ .,$-', N%
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M.COM. 4'b Semester; Session May 2025,2026 & 2027
(Marketing Group)

Course No.: PSCOTI\IC453; Subject: Strategic Management (Major)

UNIT TII MARKETING CAPABILITIES AND INVESTMENT
Marketing analyics and Marketing capabilities; Market driven organizations; I\4arket orientation:

Concept and its linkages with performance, Different schools ofthought; Intemal market orientation; First

mover advantage: Merits and demeritsl Customer relationship strategy: Role of rust, commitment and

loyalty: Metncs forcuslomer relationship marketing (for e.g., Net promoter score)l Retum on marketing

investment: Brand marketing; Customer equity and brand equitl'; Customer engagement: Customer

lifetime value (CLV); Customer refenal r alue (CR!; Customer profitabiliry analysis

T]I\IIT IV E}IERGT.\G ISSUES IN STRATEGIC MARKETING
Senice dominant log1c ofmarkeling: Co-creation ofvalue: Co.-opting customer competence; Concept of

service innovation: Convergence marketing; Viral marketing; Social media marketing; Interactive

marketing; Senice- profit chain; Customer engagement and employee engagement; Marketing shategies

for intemet, mobile. telephone, debit, credit card services.

Susgestive Readinqs

1. Kotler, P. Marketing Management: Analysis, Planning & Control. PHI.

2.Kazmi. A. Business Policy & Strategic Management, McGraw Hill. New Delhi'

3.Cravens, D.W. & N. F. Piercy, Strategc Marketing, McGraw Hil[, New Delhi.
4.Walker. O. H. Boyd Jr.. J. Mullins & J. Larreche' Marketing Strategy- A Decision-

Focused ApproachMcGraw-Hill. New Delhi.
s.West, D, J. Ford & E. Ibrahim, Strategic Marketing Management: Creating Competitive

Advantage, OxfordUniversity Press. Oxford.

Note: Latest edition ofthe books may be preferred.

Note for Paper Setters:

Extemal (End Semester) Assessment \rill comprise of ?0 Marks.

The Questron Paper shall be divided into Four sections.

Section A comprises of l0 MCQs of I Mark. AII questions are compulsory. (10 x I = I0)

Section B comprises of 5 Questions of Short Alswer rype. Each question carries i Marks. All are

compulsory.(5x3=15)

Section C rvill comprise of 5 Questions of 5 Marks with internal choice (5 r 5 = 25)

Section D will compnse of 2 Questions of 10 Marks integrated questions. All questions shall be

compulsory. (2 x 10 : 20)
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UNTVERSITY OF JAMMU
M.CONI. Semester-4rh (l!Iarketing Group)

SUBJECT: BUSINESS-TO-BUSINESS MARKETL\G ([[INOR)
Course No.: PSCOTME454

Time: 3 flours Maxim"m Marks: 100
Time: 3 Hours a) Minor I: 15
Credit: 4 b) i{inor II: 15

c) Major Test: 70

S1'llabus for the eraminations to be held in Mav 2025.2026 & 2027

COURSE OBJECTI\TES
1. To provide understanding to the srudents about basic concepts ofbusiness marketing.
2. To acquaint the students with product. branding and pncurg strategies followed in business

marketing.

3. To impan knou,ledge about business rnarketing communications.
4. To famrliarise students wilh the planning, Lmplantation and sustainability issues in business

marketing.

COURSE OUTCOMES
After the completion ofthis course. the students rvill be able to:
l.understand the drfferences betlveen consumer and business marketing:
2. know the product, branding and pricing strategies adopted in business markets;
3.recosnise the role of sales promotion. public relations, publicity and direct marketing rn

businessmarketing:

4.understand strategic plannmg at corporate and business unit levels:
5. explarr the issues of sustainability in business marketrng.

UNIT _ I INTRODUCTION
Business marketing: concept, significance, c,stomer value, difference between business and
consumer marketing, indusrrial demand; Tlpes of busrness customers; classification of
Industrial products and senices: Marketing suategies for different customers and product
types; Business cr*tomers' purchasing orientations; purchasing practices of business
customers; Environmental analysis in business marketrng: organisationai buying behaviour:
purchasing objectives. buying process, buying situations, buygrid ftamervork. murtipre
buying influences and models of organisational buying behaviour.

J"uUP/'



M.COII. 4th Semester; Session May 2025,2026 & 2027
(Marketing GrouP)

Course No.: PSCOTME454; Subject: Business to Business lUarketing (Major)

IJNIT - II PRODUCT, BRAND STRATEGY.A.ND PRICING

Product and Brand Strategy: concept, product strategy, strateg:es based on new product life

cycle, developing product strategies for existing brands, branding in business markets, nerv

product developmenr, highlech marketing, rmpact oftechnology adoption Iife-cycle, product

and serv,ice quality; Pricing in business marketing: concept, factors influencing pricing

decision, pricing methods, pricing strategies, pricing policies, commercial terms and

conditions in ildustrial markets; role ofleasing.

UNIT _ III BUSINESS MARKETI}{G COI},IMUNICATIONS

The hierarchy of effects; Developing the business cornmunication programme; Role of

advertising, sales promotion, public relations, publicity and direct marketing in business

marketing; Personal selling: role of personal selling, trends rn personal selling in business

markets, distrnctive characteristics ofindustrial salesperson, organisational buying behaviour

and personal selling, ethical issues in personal selling functionselling process. sales force

organisation, management of sales force, deployment of sales force: Key account

management.

UlilT-fVPLA,\NI)-G,IXIPLEMENTATIO-r-,CONTROLAI{DISSUESOF
SUSTAIN^{BILITY INBUSINESS MARKETING

characteristics of Market-oriented organisations; Role of marketing in stlategic plarming;

Strategic planrung at corporate level and business unit level; Developing a business

marketing plan; Building block ofsuccessful implementation; Effective implementation and

the lndian ground reality; Implementing andcontrolling marketing plan; Corporate social

responsibilitv and issues of sustaurabilityl Ethical aspecs in business marketing'

Sgse$vcBssdllsl
l.Havaldar,K.K'BusirressMarketingTextandCases.McGrawHillEducadon.NewDelhi.
2. Fill, C. and K. E. Fill. Business to Business Marketing, PHI, New Delhi'

3. Wright, R. Business-to-Business Marketing, PHI, Nerv Delhi'

+. c*l:.tl The Fundamental of Business_to-Business Sales & Marketrng, McGraw Hill. New

Dethi.
5. Sann, S. Business Marketing Concepts and Cases, McGrarv Hill Education, Ne.*, Delhi.

Note: Latest edition ofthe books may be preferred.
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Note for Paoer Setters:

Ertemal lEnd Semester) Assessment rvill comprise of 70 Marks.

The Question Paper shall be divided into Four sections.

Section A comprises of 10 IvlCQs of I Mark. AII questions are compulsory. (10 x I : l0)
Section B comprises of 5 Questions of Shon Ansrver type. Each question carries 3 Marks. Alr are
compulsory. (5 x 3=15)

Section C uill comprise of 5 Questions of 5 Marks wirh inlemal choice. (5 x 5:25)
Section D rvill comprise of2 euestions of r0 Marks integrated questions. All questions shall
be compulsory. (2 x l0 = 20)

b-r+ 1
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M.COM. 4tr Semesterl Session May 2025,2026 & 2027
(Marketing Group)

Course No.: PSCOTME454; Subject: Business to Business I\Iarketirg (IUajor)
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UNryERSITY OF JAMIUU
M.CONI. Semester {th (Marketing Group)

SUBJECT: SUPPLY CHAIN I},LANAGEilIENT (MINOR)
Course No.: PSCOTME455

Time: 3 Hours
Credit: 4

Maximum Marks: 100

a) Minor I: 15

b) Minor II: 15

c) Major Test: 70

Syllabus for the examinations to be held in May 2025,2026 & 2027

COURSE OBJECTIVES
1. To delve deeper into the theory and application of supply chail management in business

setting.

2. To illustrate the value of material handling' warehousing, inventory. transponation

management increatrng an efftcient supply chain.

3. To apply strategic decision in optimisrng processes to control costs and meet customer

expectations.

4. To make the studenrs familiar *.ith rhe usage oftechnology for providing solutions to

the problems rnbusiness.

COURSE OUTCOMES
After the completion ofthis course, the student will be able to:

1 confidently understand the concept and value ofsupply chain management in business;

2. identifu the optimal -mlx of material handling, warehousing, inventory, transportation

in supply chainprocess;

3. manage supply chain operations to ensure a flow of products and services to deliver

what the customenvant, at the price they want and the quantity they need;

,1. descnbe the relevance of IT usage in supply chain management;

5. to develop and design supply chain management to deliver products including

service productsseamlesslv.

UI,.IT-I INTRODUCTION TO SUPPLY CIIAIN MANAGEI}IENT

Concept. need, grouth, function. scope of supply chain; Supply chain management

as a management philosophy; Strategic deeision in supply chain: Integrated supply

chain: Value chain for supply chain management; Logistics resource management:

Utilizing technology ro enhance logistics competitive advantage, defining LRM, defining

LRM in the age of the global intemet, understanding third parry logistics network'

rr, ,N.-,, u.#5;yt_\/9-
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NI.COM. Semester -4th1 Session r\Iay Z0ZS, 2026 & 2027

[Marketing Group)
Course No.: PSCOTME455; Subject: Supply Chain illanagement (Minor)

UI*IT.II COMPONENTS OF SUPPLY CHAIN NIA.NAGEMENT
Matenals management Concept, importance, integrated approach to materials
management, material planning; Inventory management- Concept, classification of
inventories, Economic order quantity: warehouse functionaliry. warehouse operating
principles, classification-Pnvate, public, contract warehouse, planmng the distnbution
''.1'arehouse; Transportation-Economic factors of transportation, rating systems. transport
documentations, modes ofrransport: Demand forecasting in supply chain.

IJNIT-III SUPPLY C}LAIN STRATEGIES & CUSToMER ITANAGf,MENT
strategic decision in supply charn; Suppry chain strategies-cycle view, push & pull view;
Achieving strategic fit; Suppry chain drivers and obstacres; Suppry chain performance
measurement: The balanced score card approach, performance metricsr customer and
sen'ice management: Utirising cRM to drivevarue to the customer, creating the customer-
centric supply chain. applying technology to CRM, CRM and the supply chain, new concepts
in customer management technologies.

UNIT-IV-SUPPLY CILA,IN A\r-D IT
The role of IT in supply chain. uses ofIT in inventories, transportation & facilities rvithi, a
supply chain: Supply chain information system design -pra,,i,g, capacity, performance
requirement, manufactur.ing requirement, operation, tra,sportation. inventory development;
Decrsion support systems for SCM- Introduction. components, rypes, processtng
information, specific types of DSS; E-Business -Rore rn supply chain, framework, impact
on cost.

Sussestive Readings
L Bowersox, D. J. and Donald. J. Claoss. Logistical Management-The integrated Supply

Chain Process.TATA Mc-Graw Hill, New DClhi.
2. Mohanry, R.P. and S.G_ Deshmukh. Essentials of Supply Chain Management. Jaico

Publishing House.Nerv Delhi
3. Jhamb, L.C. Inventory Management. Himataya publishrng House, New Delhi.
4. Chopra,S- and Feter Meindle. Supply Chain Munag"mentlpf , New Delhi.5. David. S-. Levi. D.. Kamiusky. p. and Edith, S. Designing & Managing the Supply Chain.

Tata Mc-GrawHill, New Delhi.
Note: Latest edition ofthe books may be preferred .)
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IILCOM. Semester -4th; Session nlay 2025, 2026 & 2027

(Marketing Group)

Course No.: PSCOTME455; Subject: Supply Chain MaDagement (Minor)

Note for Paper Setters:

Extemal (End Semester) Assessment will comprise of70 llarks.

The Question Paper shall be divided into Four sections.

Section A comprises of l0 MCQs of I Mark. All questions are compulsory. (10 x I = 10)

Secfion B comprises of 5 Questions of Shon Alsrver type. Each question caries 3 Marks. All are

compulsory. (5 x 3 = 15)

Section C rvill comprise of5 Questions of5 Marks rvith intemal choice (5 x 5 :25)

Section D rvill compise of 2 Questions of l0 Marks integmted questions. AII questions shall be

compulsory. (2r l0:20)
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UNIVERSITY OFJAMMU
M.COM. Semester -46 (HRM group)

STJBJECT: LEGAL A\D SOCIAL SECURITY OTAJOR)

Course No.: PSCOTHC452

Time: 3 Hours
Credit:4

Maximum Nlarks: 100

a) Minor I: 15

b) Minor II: 15

c) I\Iajor Test: 70

Syllabus for the examinations to be held in May 2025' 2026 & 2027

COI,]RSE OBJECTIYES
l. Comprehension of industrial relations and social secunty.

2. Equip students wlth knowledge of acts relating to safe working conditions and benefits

3. Understand the regulatory framework of compensation and provident fund'

4. Provide legal understanding of the issues relating to safety of children and women working in

organisations

COLRSE OUTCO]\IES
After the completion ofthis course, the student will be able:

l. to equlp the studenrs with the knowledge ofsocial securiry and industnal relations;

2. to apprise studenrs with factories acr, minimum wages act. payment of gratuity act and

payment of bonusact.

3. to help students apprehend about the regulations relati-ng to compensation and provident fund;

4. to appraise students about the employee state insurance act and laws relating to safe Working

conditions forchildren and rvomen;

5. to rnake students proficient in understandrng the regulations of several state and federal

specific programsthat focus on health care. disability. ilsurance, welfare and help for the

needy.

IJI\.IT-I NTRODUCTION TO I-TIDUSTRIAL RELATIONS AN-D SOCIAT SECURITY

Social Secunty: Social security in welfare state; Social security and labour welfare in India;

Internationai normson social securiry for labour: the ILO Conventions and recommendations on

social security. comparison of minimum standards of ILo and standards envisaged in Indian

Legislation; Industrial relations: Inhoduction & approaches; Dunlop Model; causes & effects of

poor industrial relation il India. --)
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M.COM. Semester -,lth; Session May 2025, 2026 & 2027
(HRII group) .

Course No.: PSCOTHC452; Subject: Legal and Social Security (NIajor)

UNIT-II SOCIAL SECURITY LEGISLATION IN INDIA-I
The Factones Act, 1948: Scope, latest amendments, general duties of the occupier, and the
inspecting staff. special provisions regarding health. safery & rvelfare of workers, penalties and
procedures; Minimum wages Act, 1948: Meaning of 'r,r'age' under lhe Act. procedure for fixilrg
minimum u'age, authonties under the Act: pay'ment of Gratuiq., Act, 1972: Scope of the Acr,
meaning of employee, ernployer. continuous service, Recovery of gratuity. computation of
gatuitv. Role of Iaspector and his powers and fi.rnctions; pa),rnent of Bonus Act, 1965: Scope
of the Act, definitrons of rvage, alrocabre Surprus; Eligibilitv for bonus. minimum and
maximum bonus.

UNIT.III SOCIAL SECI.IRITY LEGISLATION IN II{DIA-II
Employee's Compensarro, Act. t923: objecrives, injuries compensared under the acr: death,
pennanent total disablernenr. permanent partial disablement. remporary disablement (Total &
Panial), contracted & occupationar diseases, special powers of commissioner in respect of lump
sum and half monthly payment. procedure for computing compensation for death or disablement:
Employees Pro'idenr Funds and Miscellaneous pro'isions Act, 1952: object and scope.
provident fund schemes, role and functions of executive commitrees.

U,\-_IT-IV SOCL{,L SECIJRITY LEGISLATIO\ I\ INDIA-III
Employees State Insurance Act, 194g: Benefits under the Acr: Sickness benefit, matermry
benefit, disablement benefit, dependent's benefit, medical benefit; Employee's State Insurance
Corporation - Dispure and claim settlement under the Act; Matemiry* Benefit Act, I 961 : Nature
and scope of the Act. resrictiorls on emplov'ment of vi'omen. matemity benefit and its payment,
entitlement and forferrure of rnaternity benefit: childlabour (prohibition & negulation; act.
1986: Health and safety provisions. prohibitron of employrnent ofchildren in certaln occupation
and process; Serual harassment at rvorkprace: Rerevant provisions ofpoSH Act.

Suggestive Readings
1' Ghosh, P. a'd Nadan, S. Industrial Relations &Labour Laws. Tata McGrarv Hill
2. Kumar A. Social Securitv and Labour Welfare. Deep & Deep publications.
3' N{.ishra, S.N. Labour and Industrial Laws. centrar Law publications, Al.rahabad.
,1. Pillaj K. M. Labour and Industnal Law. Allahabad Law Agency. Allahabad.
5. Goswami. V.G. Labour Industrial Laws. Central Law Agency. Allahabad.
6' chatun'edi. S.M. and Singh. I. Labour and Industrial Laws. Centrar Law Agency, Alrahabad.7. Srivastava, S.C. Social Secunty and Labour Laws. Orient publications.
Note: Latest edition ofthe books maybe preferred. \
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M.COM. Semester -4th; Session May 2025' 2026 & 2027
(HRM group) .

Course No.: PSCOTHC452; Subject: Legal and Social Security (Major)

Note for Paper Setters:

Extemal (End Semester) Assessment vill comprise of 70 Marks.

The Question Paper shall be divided into Four secttons

Section A comprises of l0 MCQs of I Mark' All questions are compulsory' (10 x I : l0)

Section B comprises of 5 Questions of Short Alswer type- Each question carries 3 Marks. AII are

compulsory.(5r3=15)

Section C will comprise of5 Questions of5 Mark with internal choice (5 x 5 = 25)

Section D will compnse of2 Questrons of 10 Marks integrated questions. All questions shall be compulsory'

(2 x l0: 20)
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UNTVERSITY OF JAI\{,YU
trLCOM. Semester - 4th (HRM GROUP)

SUBJECT:PERFoR,\IANC%H\"":YS3'J#:D.REWARDsysrEMrNr.{JoR)

Time: 3 Hours
Credits:4

Maximum Marks: 100

a) Minor I: l5
b) Minor II: l5
c) Major Test: 70

Syllabus for the examinations to be held in May 2O2S, 2026 & 202j

COLTRSE OBJECTIVES
l. To enable the studenrs to secure knowledge and understanding of the concept, techniques

and practrces forthe effective performance management ,t*tagia, and techniques.2. To d_evelop the knowledge and skilrs necessary foi the team reide.s and murrg"rs iesponsible

- for the formalappraisals and on-gorng performance management.
3. To help rhe students to leam strategies for managing t]h" 

"o.. 
compensation and employee

benefits.
4. To acquaint u'ith the legal aspects ofwages. bonus, provident firnds and equar remuneration.

COL'RSE OLTCOIIES
After the completion of this course, the students,rvill be able to:

l' identifu the key HRM functions and operations as u,ell as recognise the linkages betu,.een
the organisationalstrategies and human resource strategies.

2' use various methods of forecasting the demand and supply of labour rvithin the
organisation as .*,ell asoutside the organisation.

3. inspect the process for identifoing high potentiar needs and establishing a tarent channer

,t.
to serve theorganisational present and future high potential requirements.
delelop straregies for employee retention.
devise the strategies to reduce various hr costs and deverop the oblective metrics to measurethesc costs.

LNIT-I.\{A.\AGII{G PE RFOR]IIANCE
Performance management: concepr. objectrves and irnpofiance; GRow & OUTCoME moders
of performance management: process of performance rnanagernent: understanding linkages
betu'een Strategy, organisational structur€ and performance -unug.-.n, systems; Individual &
tnanagerial responsibilities for performance managementi Emerging trends in performance
management; Performance planning: Key performance areas, performance expectations,
performance slandards and goals.

NW
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NI.Com. Semester - 4s; Session May 2025,2026 & 2027
(HRiU Group)

Course No.: PSCOTHC453; Subject: Performance Management and Reward System (Major)

UNIT.IIPERFORMANCE APPRA.ISAL

Coocept, key components; Approaches to performance appraisal; Modem appraisal systems:

MBO, assessment centres, Human asset accounting, 360- & 72}-degree feedback, self-

appraisal and upward appraisal, behaviourally anchored (ating scale; Issues in delegating

responsibility and evaluation of performance; Auditing a performance applaisal system;

Management of poor performance: Coaching, counselling and mentorilg'

UNIT-trI I\IANAGT}IG REWARDS AND COMPENSATION

Concept. objectives and components of coinpensation: steps in desigmng compensation system;

lvlethods of rvage fixation; Wage differentials; Pay structure approaches: Traditional, broad

banding, careerbanding and market pncing; Employee Benefits: Benefits determrnation process,

legally required benefits (Dearness allorvance), employee stock option plans. retirement benefit

plans, flexible benefit Plans.

IJNIT IVSTRA.TEGIC.{ND LEGAL PERSPECTIYE OF REWARI)
ANDCOMPENSATION SYSTEM

Aiigning compensatioD strategy u,ith business stmtegy; strategic pay decisions; Performance

basedcompensation (PBC): Imponance, types and effects of PBC system; Competency based

compensation: Need, steps for inrroducing competency-based pay, prerequisites and problems

of competency-based pay; Legalframework: Payment of Wages Act 1936, Payment of Bonus

Act 1965. Minimum Wage Act 1948, TheEmployee's Provident Fund Act' 1952' Equal

Remuneration Act. 1972.

Suggestive Readinqs

1. Whitrnore. J. Coaching for Performance: Growing People, Performance and Purpose,

NicholasBrealeY Publishi n g
2. Armstrong. M. and Murlis, H., Reward Management. Kogan Page/IPM London

3.HendersonR.CompensationManagement.PrenticeHalloflndia'NewDelhi.
4. Harvard Business Review: IIBR Guide to Performance Management, PRODUCT #: I0l 19-

PBK.EN.G
5. Memoria, C.B. Memoria, S & Gankar, SV. Dynamics of Industrial Relations. Himalaya

Publishing House.New Delhi.
6.Sharma.e.MandRao,N.s,CompensationandPerformanceManagement'Himalaya

Publishing House, New Delhi.
7. Ghosh. P and Nandan, S, Industnal Relations and

Pu. Ltd, NewDelhi

Note: Latest edition of the books may be prefened.

Labour laws, McGraw Hill Education
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M.Com. Semester - 4th; Session May 2025,2026 & 2027
(I{RM Group)

Course No.: PSCorEC453; subject: Performance Management and Reward system (Major)

E{remal (End Semester) Assessment will comprise of 70 Marks,

The Question Paper shall be divided into Four sections.

Section A comprises of l0 N,lCes of I N{ark. All questions are compulsory. (10 x I : 10)

Section B comprises of 5 Questrons of Shon Aasrver type. Each quesrion carries 3 Marks. -{ are
compulsory. (5 x3: 15)

Section C uill comprise of5 euestions of5lvlarks wirh internal choice. (5 x 5 = 25)

Section D will comprise of 2 euestions of l0 Mark integrated questions. A questions shall be
compulsory. Q x 10:20)
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UNTVERSITY OF JA}IIITU

I\I.COM. Semester- 4th (HRIII GROUP)

SUBJECT : TALENT MANAGEMENT (MINOR)

Course No.: PSCOTHE454

Syllabus for the examinations to be held in May 2025, 2026 & 2027

COLRSE OBJECTI\'ES
L An overvierv of the basics of the talent managerrent. its processes and elements.

2. To tkorv light on talent management strategies and planning

3. Understand how the organization can acquire and retain its talent.

4. To understand different compensation strategies and the role ofIT in talent management.

COURSE OUTCOMES
After the completion of this course, the studenb will be able to:

1. describe and implement the Processes for searching and recognising talent;

2. apply various talent strategies and plans il different areas of organisations,

3. adopt best talent srategy to retain the talent in the organisation;

,1. understand how adequately to compensate the talent of the organrsation;

5. align the HR strategy rvith talent management process and pmctices to develop and evaluate

best talentin the organisation.

UNIT- I OVERVIEW OF TALENT MAr\AGEUENT
Meanrng, scope, need and objectives; History of talent management, Key processes of talent

management; Talent vs. knowledge people; Source of talent management; Tools for managing

talent; Consequences of failure rn managing talent; Role of talent management in building

susralnable competitive advantage to a firm; Talent Management System: Effective Talent

management system; Building blocks of effective talent management system; Key elements of

talent management system; Linkage between talent management process and workforce;

Importance of talent management process; Stages of talent management.

Iaximum Nlarks: 100

a) Minor [: 15

b) Minor II: 15

c) Major Test: 70

Time: 3 Hours
Credit: 4

(-
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NI.COII. Semester- 4*; Session NIay 202 5,2026 & 2021.

(HR\.IGROUP)
Course No.: PSCOTHE454; Talent Management (IvIinor)

UNIT -II TALE\T MANAGEMENT STR{TEGY.d\D TALENT PLAT\NING
Talent management approaches: Developing a talent management strategy; Mapping
business strateges and talent management strategies; post recession challenges of talent
management; Talent Planning: objecrives of talent planrung: Steps in strategic talent
planning; Succession planning program! Imovative talent planning, current iridustry pracrices
for strategic talent planning, Ensuring leadership: Talent N{anagement and organisational
environmenr; Shaping tarent pranning an d deveroping values; promoting ethical behaviour.

U}iIT -UI T.{IENT ACQUISITION d\D T.,[Ei\-T RETENTION
Talent Acquisition: Introduction. Recmiting proeess, Strategic trends in talent acqursition. Talent acqulsrtron
management solurions: Building'the talent pipeline. Talent Engagement and retention: Intoduction, concept of
talent engagement and reteltion. Emplo.vee engagement and retention, the race for talent: retaining and
engaging u'orkers, sirategies of talent retention. Best practices for talent engagement, Irnproving emproyee
retention; Talent management and corporate restructuring; Talent management in India.

TI1,{-IT -IY COMPENSATION AT\D ROLE OF IT IN TALENT MANACEIUENT
Introducrion- effective rarent management compensation, principres of compensation plans, defining the
elements of total rewards, Integrated reu'ards philosophy and its desiglrng. tntegated rewards, Sustainable
talent management and re$'ard model. Strategic compensation plan for talent engagement. Role ofHR rn talenl
management; Role of information techaology in taleff management sysrems, talent management information
slstem, creating business vaiue tkough information technology, Five steps to a talenr managemenr
information strategy, HR analytics for Tit{ processes.

Suspestive Readings

l ' Dessler, G and 
'arkkey, 

B. Fundamentars of Human Resource Management. pearson, Nerv Delhi.2. Dessler. G. A Framework for Human Resource Management. pearson, New Delhi.
3' bonald, H. Knouledge Manaeement in organizations: A critical introduction. oxford, New Delhi.4' Goucalves, K-P. Sen ices l\{arketing-A Strateglc Approach. Prentice Hall International, New Jersey.5' Hasan, M.. Singh. .{ and Dhamija- K. Talent managemenr in l.,,dia: chalrenges and opportunities.

.A.tlantic Publication.

6. Berger. L.A. and Berser. D.R. Tarenr Management Handbook._McGrau,-Hill. New Derh.i.7' Lovelock, c ' wirtz, J and chatterjee. G. Services Marketing: people. Technorogy, strategl,,. pearson
Education. Nerv Delhi.

E. Nargundkar, R_ Sewices Marketing. Tau Mccraw Hjll, New Delhi.
9. Payne. A. The Essence of Sewices Marketing. prentice Hall oflndia. New Delhi.

\ote: Latest edition ofthe books may be preferred..
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M.COM. Semester- 4th; Session May 2025, 2,076 & 2027

GIRMGROUP)
Course No.: PSCOTHE454; Talent Management (Minor)

Note for Paper Setters:

Extemal (End Semester) Assessment.,r'ill comprise of 70 Marks.

The Question Paper shall be divided into Four sections.

Section A comprises of I0 MCQs of I Mark. AII questions are compulsory' (10 x I = 10)

Section B comprises of 5 Questions of Shon Answer type. Each question carries 3 Marks. .A.ll are

compulsory,(5x3=15)

Section C wiII comprise of 5 Questions of 5 Marks with intemal choice (5 x 5 : 25)

Section D rvrll comprise of 2 Questions of 10 Marks integrated questions. All questions shall be

compulsory. (2 x l0 : 20)
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UNIVERSITY OF JANI\{U
i\I.coll. Semester 4rh (HRM GROUP)

SUBJECT: INTER,\IATIONAL HUI}IAN RESOURCE MANAGENIENT(MINOR)
Course No,: PSCOTHE4S5

Duration: 3 Hours 
Maximum Il{arks: 100

Credir: 4 
a) Minor I: 15

b) Minot II: 15

Sfllabus for the eraminarions to be held in May ,orr,rnrt'{rliii 
Test: 70

COURSE OBJECTIVES
l. To outhne the differences bet*'een intemationar and domestic human resource management.
2' To acquaint the students rvith issues relaring to various approaches to staffing foreign-operations.
,. 

]^"_:-r:t the role of trarning in supponing expatriate adjustments and on_assignment
penorTnance.

4' To address the issues rerated to perforrnaace and compensation management of internationar
employees.

COI-]RSE OUTCOIIIES:
After the completion of this course, the students rvill be able to:
l. understand the differentiate between international and domestic human resource management;
2.use various approaches for staffing the multinational enterpnses;
3. design trainilg programs for lntemational human resource management;
{.discuss. cntically reflect upon the need for appropriate performance and
compensation managementmechanism;
S.design various prograrnmes [or exparriate managemenl.

III,IIT-I TNTRODUCTION TO INTER\ATIONAI HI^{Ar\ RESOIiRCE
iI{.{\AGENIENT
concept; Intemationalisation of business: Intemational orientation: Intemationarisation of
human resource management- fonns of intemational human resource management: Difference
betu'een intemational and domestic human resource management: Vanables that moderate the
differences: cultural context: culrural environment, deveropment of curtues; Furure of IHRM.

UNIT_II SOURCDJG HIJA,IAN- RESOURCES FoR GLOBAI MARKETS
concept; workforce plaming and forecasting: staffing the multinationar enterprises;
Approaches to staffing, Transferring Staff for Intemational busrness activities; Rore of
Expatnate. Non-Expatriates and Inpatriates; Recruitment and Selection of intemational
managers; Expatnate fa ure and success; Selection criteria; Expatriate selection process in
practice; Dual career coupleS.

N. V/ )-,I* il-r[J'#-



M.CONI. Semester 4th; Session l{ay 2025,2026 & 2027

(HRMGROUP)
Subject: International Human Resource Management (lllinor); Course No.: PSCOTHE455

UNIT-III INTER\ATIONAL TRAINING, DEVELOP}IENT AND CAREERS

Concept; Components of effective pre-departure training programmes; Effectiveness of pre-

deparnue traning; Developing staff through International assignments; Trends in International

training and development; Re-entryand career issues; Repatriation process: lndividual Reactions

to re-entry: Responses by MNE; Designing a repatriation programme.

UIIIT-w INTER\-4TION.AL PEMORMANCE [\-D COMPENSATION NIA.\AGEMENT

Performance management: Concept, Multinational performance management. control and

performance management. performance management of intemational employees. performance

appraisal of intemational employees, well-being of the global workforce; Intemational

Compensation: Concept, key components of intemational compensation programme for

expatriates, pafterns in complenty, challenges and choices.

Sussestive Readinps

1. Dowling, P.J., D. E. Welch & R. S. Schuler, lntemational Human Resource Management

Managi-ng People ina Multrnational Context. Southwestem College Publishing, Ohio.

2.Briscoe, D.R., R. S. Schuler & L- Claus, lntemational Human Resource Management:

Policies and Practicesfor Multinational Enterprises. Routledge, London
3.Lucas, R., B. Lupton, & H. Mathieson, Human Resource Management in an International

Context. JaicoPublishing House, Nerv Delhr-
4.Asrvathappa, K., & S. Dash, International Human Resource Management. Tata McGrarv-Hill,

Neu Dethi.
S.Edwards, T. and C. Rees, Intemational Human Resource Management Pearson, U.K.

Note: Latest edition of the books may be preferred.

Note for Paper Setters:

Extemal (End Semester) Assessment rvill comprise of 70 Marks.

The Question Paper shall be divided into Four secttons.

Section A comprises of 10 \{CQs of I Mark. All questions are compulsory. (10 x I : 10)

Section B comprises of 5 Questions of Short Answer qpe. Each questioD carries 3 Marks. Al1 are

compulsory.(5r3=15)

Section C will comprise of 5 Questions of 5 Marks with intemal choice' (5 r 5 = 25)

Secrion D will comprise of 2 Questions of l0 Marks integrated questions. All questions shall be

compulsory. (2 x 10 = 201

Nyz )4-9 J,l'r4rry



Time: 3 Hours
Credit:,1

UNryERSITY OF JAM,\IIU
NI.COXI. Semester -4th (Open Course)

SUBJECT : CREATIVITY AN'D INNOVATION
Course No.: PSCOTOC456

Maximum Il{arks: 100

a) Minor I: 15

b) Minor II: 15

c) Major Test: 70

Syllabus for the examinations to be held in May 2025,2026 & 2027

COURSE OBJECTIVES
l. To understand creadvity, irs process, brocks and its reratior.r to entreprenewship.2' To help the sudents in understanding the concept ofcreative thinking and its tiechniques.3. To disseminate the imporrance of innovation and oppomrnity u....-r."nt plan as well

as recognise theconveniences of e-commerce and understaniing tt" ."qrir"*arrt, fo.
stafing an e-commerce business.

4. To^identifu and disringuish the intelectuar properry assers of a new venture includrng
softu,are andwebsites.

COURSE OUTCO]I{ES
After the completion of this course, the students will be able to
I' understand creativitv and identifu the mental locks that limit the creativity ofan individual.2. use creative thinking techniques for improving the creative process.3. apply their innovative ideas in the dynamic wirld:
4' better useof E-commerce by anarysi,g the impact of E-commerce on business models:5. use the intellectual propert_v rights foiobtaining patents, trademarks ,ra .opy .ighi, 

'

LT..IIT I: CREATIVITY
creativiry- Left and right brain concepts; constituents of creative abilities; rypes of creativity;
process ofcreativity: characteristrcs ofcreative people; blocks to creativity- Habirual, perceptual,
emotional. environmentar blocks and brocks within; Steps to enhance creativity; .."utirity ut
work- a must for surv.ival, sources ofnerv idea; Creativity and entrepreneurship.

LINIT TI: CREATIVE THNiKING
Creative thinking-convergent thinking and irs mechanisms, divergent thinrong and its
mechanisms; Techniques of creative thhking- Braurstormrng, Attribute analysis, principles of
attributes listing, steps invorved in atribute listing. synthetics: Factors affecting 

"..utir.performance.



M.COM. Semester -4th1 Session May 2025, 2026 & 2027

(Open Course)

Course No.: PSCOTOC456; Subject: Creativity And Innovation

UNIT III: INNOVATIONS
Innovation-types, classification of new products. phases and process of innovation;

Entrepreneurial innovation; opportunity recognition; Product planning and development process;

E- Commerce and Business starnrp- Using E-commerce creatively, u,ebsites, tracking customer
information. doing E- cofilmerce as an entrepreneunal company; Types of uncertainries-

Strucnual. Strategic and resource-based uncertainties; Creativiry and innovation.

LNIT TV: I]{TELLECTUAL PROPERTY RIGHTS
Intellectual Propert-v and its imponance for startrps; IPR's and their importance; Legal

requirements for sethnga new venrure; Need for a lawl'er. how to select a la*yer: Patents- types

and process: Patent specifications- Provisional and complete; lDtemational Patents, Trademarks-

Registenng the trademarks: Copl.rights; Trade Secrets and Non- competition Agreements.

Suqsestive Readinss
l.Shukla, B. Entrepreneurship and Small Business Management, Kitab Mahal Pubhshing House.

2.Kumar. A. Entrepreneurship- Creating and Leadrng an Entrepreneurial Organization.

Pearson Education,Asia, New De1hi,

S,Thomas W. Zimmer and Norman M. Scarborough: Essentials of Entrepreneurship and

Small BusinessManagement. PHI Leaming Prt. Ltd., New Delhi.

4.Robert D. Hisrich. Matherv J. Manimala, Michael P. Peters, Dean A. Shepherd:

Entrepreneurship. McGrau'Hill Education Pvt, Ltd., New Delhi.

Note: Latesl edition of the books may be preferred.

Note for Paper Setters:

Extemal (End Semester) Assessment will comprise of 70 Marks.

The Quest:on Paper shall be divided into Four sections.

Section A comprises of I0 MCQs of I lt{ark. AII questions are compulsory. (10 x I : 10)

Section B comprises of 5 Questrons of Short Answer type. Each question carries 3 Marks.

compulsory.(5x3:15)

Section C will comprise of 5 Questions of 5 Marks with intemal chotce. (5 x 5 :25)

Section D rvill comprise of 2 Questions of l0 Marks integrated questions. All questions

compulsory. (2 x l0 = 20)

.A.ll are

N*/ il-,t82#

shall be



UNIVI,RSITY OF JAMMU
M.COM, Semester - 4th

SUBJECT: COIIPREHENSIVE vIvA-vOCE
Course No.: PSCOTC460

Maximum Illarks : 100

Credit: 4

Syllabus for the examinations to be held in May 2025,2026 & 2027

OBJECTIVE: To enable the students to express their knowledge and communication abiliry
with logic and confidence.

Each M. Com [V Semester student shall have to appear in viva-voce rvluch will be conducted by a
Teacher.

Viva-voce will be comprehensive in nature on the topics of current relevance to Commerce studied at
M. Com I, II & III Semesters. Students u'ill have to answer queries in the subjects they have studied
and have to express their views. exhibit their communication skills and knowledge in the subject.

The expen will evaluate the performance of a candidate during viva-voce for at least l0
minutes for 100 marks. Invariably the performance will be seen in contents presented by the candidate,
hisrher confidence, communication skill, arguments with logic and overall knowledge etc.
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